There  Is  no  columr.ist  in  America  lile  Jack  Mabley. 

Every  day  on  the  Chicago  Dai'y  News  second  front  page  he  writes 
a  personalized  editorial  on  any  subject  he  chooses. 

Any  subject?  Any  subje'ct! 

There's  another  page  for  editorials,  the  ones  that  express  the  studied 
opinion  of  the  newspaper. 

There  are  other  columnist#  whose  ideas  are  strictly  their  own. 

Mabley’s  talent  for  saying  what  he  feels,  coupled  with  his  bent  for 
feeling  as  his  readers  do,  and  powered  by  20  years  of  distinguished 
service  in  half  a  dozen  Daily  News  positions — makes  a  columnist  who 
cannot  be  duplicated. 

He  may  not  always  get  agreement,  but  Mabley  aims  to  say  what 
needs  to  be  said.  And  no  one  says  it  with  more  frankness  and  fervor. 

His  articles  explode  in  many  faces  and  pinch  many  feet. 

In  keying  his  comment  to  current  events,  Mabley  champions  the 
pushed,  the  gypped,  the  frustrated  and  the  discriminated-against.  He 
does  it  with  the  courage  of  an  "uncynical"  crusader.  He’s  a  dedicated 
fighter  for  the  belief  that  right  cannot  be  compromised. 
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More  than  85' of  Baltimore  families  (1.5  million  people)  live  within  a 
15-mile  radius  from  the  heart  of  downtown—  roughly  the  ABC  city  zone — 
making  Baltimore  a  uniquely  compact  market. 

An  estimated  92' ,  of  the  total  Baltimore  market  retail  sales  are  made  in 
this  same  compact  area,  making  it  a  highly  productive  market  (America’s 
12th  largest,  in  fact).  * 

Baltimore’s  centralized  growth  in  the  past  20  years  has  added  half  a 
million  people  (about  equal  in  size  to  such  complete  cities  as  Miami 
or  Rochester)— making  it  an  ever-growing  as  well  as  a  compact,  rich  market. 

Contact  with  this  compact  market  now,  as  always,  can  best  be  established 
by  your  use  of  the  Sun  papers.  More  than  88 of  our  daily  circulation 
(77'  (  of  it  home  delivered)  and  more  than  82'/^  of  our  Sunday  circulation 
(80*^,'  home  delivered)  is  in  Baltimore’s  compact  city  zone.  With  the  Sun- 
papers,  you  reach  the  overwhelming  majority  of  Baltimoreans  where  they 
live,  where  they  work,  and  where  they  buy. 

The  Baltimore  Sunpapers 

ABC  3131159:  Combined  Morning  and  Evening  413,299 -Sunday  319,972 

National  Representatives:  Cresmer  &  Woodward,  Inc. — New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Meeker  &  Scott — Chicago,  Detroit 
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Occasionally  a  perspicacious  space  buyer  draws 
a  bead  on  the  St.  Petersburg-Tampa  market  area 
and  bags  the  lesser  elephant. 

Florida  State  Controller  for  his  1958  sales  tax  col¬ 
lections  showed  that: 

Pinellas  County  (St.  Petersburg)  took  in 
$10,685,169. 

Hillsborough  County  (Tampa)  took  in 
$10,381,840. 

As  long  as  you're  hunting  business,  you  might  as 
well  shoot  for  the  top  -  and  Pinellas  County  has 
saturation  coverage  only  through  the 


Phone  -  wire  - 
write  or  better 
still  visit  us  for 
detailed  market 
data. 


S’tj^etersburg  ^tmes 

fLOtlDA'S  ttST  NEWSPAPCt 
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OCTOBER 


4-6— National  Newspaper  Promotion  Association,  Southern  Region  Promo¬ 
tion  Workshop.  Captain  Shreve  Hotel,  Shreveport,  La. 

4- 7 — NNPA  Western  Regional  Workshop,  San  Jose,  Calif. 

5- 6— New  England  Newspaper  Advertising  Executives  Association,  Parker 

House,  Boston. 

6- 8 — Inter  American  Press  Association,  St.  Francis  Hotel,  San  Francisco. 

7- 10 — National  Conference  of  Editorial  Writers,  Commodore  Perry  Hotel. 

Toledo,  Ohio. 

8- 9 — Interstate  Editorial  Association,  Mayfair  Hotel,  Sioux  City,  Iowa. 

9- l(^— Florida  Newspapers  Advertising  Executives,  Duval  Hotel,  Tallahassee. 

9- 10 — California  Newspaper  Advertising  Managers  Association,  Advertising 

seminar,  San  Jose  State  College,  San  Jose. 

10 —  Wisconsin  AP  Telegraph  Editors  Association.  Milwaukee. 

10-11 — North  Dakota  AP  newspapers,  Bismarck. 

10- l  I— Illinois  AP,  Edgewater  Beach  Hotel,  Chicago. 

1 1 —  California  Newspaperboy  Foundation,  Miramar  Hotel,  Santa  Barbara. 

11-13 — Ohio  Circulation  Managers'  Association.  Lincoln  Lodge,  Columbus. 
11-13 — California  Circulation  Managers'  Association,  Miramar  Hotel,  Santa 

Barbara. 

11-13 — Mid-Atlantic  Circulation  Managers  Association,  Washington  Duke 
Hotel,  Durham,  N.  C. 

11-17 — Society  of  American  Travel  Writers,  San  Juan.  Puerto  Rico. 

13— AP  Connecticut  Circuit,  Brooklawn  Country  Club,  Fairfield. 

15-17— Pennsylvania  Newspaper  Publishers'  Association,  Pick-Roosevalt 
Hotel.  Pittsburgh,  Pa. 

15-17 — National  Editorial  Association,  Congress  Hotel,  Chicago. 

15-17 — ^West  Virginia  Press  Association,  Fairmont  Hotel,  Fairmont,  W,  Va. 

15- 21 — National  Newspaper  Week. 

16—  UPl  West  Virginia  Newspaper  Editors  Association,  Fairmont  Hotel, 
Fairmont. 

16-17 — Northwest  Daily  Press  Association,  Normandy  Hotel.  Minneapolis. 

16-17 — Newspaper  Week,  University  of  Colorado,  Boulder. 

16-17 — Nebraska  AP  Newspaper  Members,  Paddock  Hotel,  Beatrice,  Neb. 

16- 18 — Music  Critics  Association,  Roger  Smith  Hotel,  Washington,  D.  C. 

17 —  National  Newspaperboy  Day. 

17- 18 — New  England  Newspaper  Mechanical  Conference,  Statler,  Boston. 

18- 19 — New  York  State  Dailies,  Advertising  Managers  Bureau,  Hotel  Syra¬ 
cuse,  Syracuse,  N.  Y. 

18-20 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

18-20 — Interstate  Circulation  Managers  Association.  Sherwyn  Hotel.  Pitts¬ 
burgh,  Pa. 

18-21 — Institute  of  Newspaper  Controllers  and  Rnance  Officers,  Hotel  del 
Coronado,  San  Diego,  Calif. 

20— New  England  Daily  Newspaper  Association,  Sheraton-Plaza,  Boston. 

22-23- Audit  Bureau  of  Circulations,  Drake  Hotel,  Chicago. 

22- 25 — Journalism  Assembly,  University  of  Houston,  Houston,  Texas. 

23- 25 — Ohio  Newspaper  Women's  Association,  Hotel  Antlers,  Lorain,  Ohio. 
2^-Syracuso  University  School  of  Journalism,  Advisory  Council,  University 

Club,  Syracuse,  N.  Y. 

24 -  UPl  Wisconsin  Newspaper  Editors,  Madison. 

24-25 — Associated  Press  Society  of  Ohio,  Carter  Hotel,  Cleveland. 

24- 28 — Controllers  Institute  of  America.  Penn-Sheraton  Hotel,  Pittsburgh, 
Pa. 

25—  UPl  Texas  Editors  Association,  Dallas. 

25-28 — Central  Region,  National  Newspaper  Promotion  Association, 
Schroeder  Hotel,  Milwaukee,  Wis. 

30-31— Illinois  Press  Association,  St.  Nicholas  Hotel.  Springfield,  III. 

30-3 1 -Nov.  I — Rocky  Mountain  Mechanical  Conference,  Albany  Hotel. 
Denver. 

NOVEMBER 

6-8 — AP  Association  of  Florida,  Nassau,  Bahamas. 

8-10 — Texas  Circulation  Managers  Association,  Rice  Hotel,  Houston. 

8- 11 — Association  of  National  Advertisers,  The  Homestead.  Hot  Springs, 

Virginia. 

9- 20 — American  Press  Institute,  New  Methods  of  Producing  Newspapers 

(under  50,000  circulation)  Columbia  University,  New  York. 

11-14— Sigma  Delta  Chi,  Golden  Anniversary  convention,  Claypool  Hotel. 

Indianapolis,  Ind.,  and  De  Pauw  University,  Greencastle,  Ind. 

15-16— Kansas-MIssourl  AP  Association,  Kansas  City. 

17-18 — Iowa  AP  managing  editors,  Waterloo. 
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Tire  for  the  Future  to  Roll  on— 


The  earth-mover  for  which  this  tire  was  designed  may 
still  be  on  the  drawing  board. 

Why,  then,  has  Goodyear  invested  a  quarter-million  dol¬ 
lars  in  equipment  to  produce  this  giant  off-highway  tire? 

Simply  because,  in  this  age  of  prodigies,  earth-movers 
of  enormous  size  soon  will  be  taking  awesome  bites  of 
earth  to  change  the  face  of  ever-building  America. 

The  loads  will  be  staggering,  the  footing  generally  bad, 
the  traction  uncertain.  So  Goodyear  tire  research  and 
engineering  men  are  solving  these  problems  even  before 
builders  come  to  grips  with  them. 

With  Goodyear  tires  like  this  one,  weight  distribution 


will  be  such  that  50-ton  loads  will  bear  approximately 
no  more  heavily  on  the  earth  than  would  your  car. 

Fantastic  loads  will  not  dig  themselves  in.  Steady  trac¬ 
tion  will  move  them  efficiently  regardless  of  soil  con¬ 
ditions.  And  super-tough  treads  will  fight  gouging, 
chipping  and  abrasion  to  keep  equipment  steadily  in 
service. 

You  might  call  this  titanic  tire  a  prototype -a  research 
specimen  — a  proof  of  unique  tire-building  ability. 

But  better  call  it  just  the  Goodyear  way  of  being  ready 
—  well  ahead  of  time  —  for  the  future.  And  the  future 
begins  at  the  next  tick  of  the  clock. 


good/^ear 


MORE  TONS  ARE  HAULED  ON  GOODYEAR  TRUCK  TIRES  THAN  ON  ANY  OTHER  KIND 
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how  to  build  a  skyscraper 

Start  with  a  sinjile  hri(’k.  Add  another 
and  another  and  another.  A  continuity  of 
hricks.  You  need  continuity  for  success¬ 
ful  advertising,  too.  It’s  particularly  effec¬ 
tive  with  newspapers.  !Newspa|)ers  go  into 
the  same  homes  day  after  day.  week  after 
week.  To  tell,  to  sell,  to  keej)  sold.  Be¬ 
cause  we  helieve  so  strongly  in  the  value 
of  continuity  in  advertising,  we  have 
pioneered  a  new  frequency-volume  dis¬ 
count  plan  to  encourage  advertisers  to 
take  advantage  of  the  impact  of  continuity. 
It  offers  discounts  with  no  increase  in 
rates.  The  Continuity-Impact-Diseount 
plan  makes  possible  the  most  effective  use 
of  newspapers. 

Let  your  Branham  representative  >how 
you  how  C-l-D  will  get  increased  advertis¬ 
ing  impact  for  you  in  the  Louisville  market. 


Courier -Journal 

The  Louisville  Times 
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tcRoISg  fOnts 

A  BOVE  TITLE  is  lifted  from  a  column  by  lion  Johnson  in  the 
first  issue  of  the  Keystone  Courier,  a  sprightly  monthlv  pub- 
I  lication  devoted  to  employes  of  the  Waukegan  (111.  t  \eus-Sun 
I  and  WKRS.  The  newspaper’s  newspaper  reveals  that  Gilhert 
j  Gardner  commutes  “hackwards”  from  his  Chicago  himie  to  the 
News-Sun  copydesk.  (Tlie  normal  thing  is  for  Waukeganites 
to  work  in  Chicago  4()  miles  away).  The  Courier  writes  of  Gil: 

;  “Tours  of  duty  include  two  of  Waukegan’s  better-known 
‘suburbs’ — Chicago  Herald-  4 merican  reporter  and  rewriteman 
and  most  recently.  Milwaukee  Sentinel  copydesk.  He’s  a  mcni-| 
her  of  Sigma  Delta  Chi  and  the  National  Press  Club.” 

— Editor  Kay  H.  Nichols,  Vernon  (Texas)  Daily  Record,  presi. 

I  dent  of  the  Methodist  (lurch's  General  Board  of  Lay  Activities, 
honored  by  the  board  at  a  testimonial  dinner,  said:  “I'd  rather  be 
a  country  newspaperman  than  anything  I  know  on  earth,  unles^i 
it  would  be  a  minister  of  the  Gospel.’'  .  .  .  Auto  license  plate  of 
City  Editor  Ed  Morris,  Santa  Maria  (Calif.)  Times,  bears  the  letteis 
SDX,  but  he's  not  a  member  of  Sigma  Delta  ('.hi.  .  .  .  Jack  Mine, 
Toronto  Globe  and  Mail  circulation  bookkeeper,  is  a  talented  actor, 
formerly  with  BBC  in  Ix>ndon.  .  .  .  The  EransUm  (III.)  Rerietr 
sent  printers  a  caption  with  notation  “Name  to  Come  Tues.''  and 
the  poor  guy’s  Aame  came  out  in  the  paper  as  Yaniento  Cx>meTues. 

I  .  .  .  Standing  head  of  obit  column  in  the  San  Bernardino  (Cailif.) 
Daily  Sun  is  “In  the  .Shadows’’  and  a  society  column  is  headed 
“Datebook.’’  .  .  .  Pulit/er  Prize-winning  cartoonist  Edward  Kuekes. 
Glereland  Plain  Dealer,  received  requests  for  originals  €>f  two  recent 
drawings  from  former  President  Herbert  Hoover  and  Teamster 
President  James  Hofl'a.  .  .  .  Congratulations  to  newly-wed  Gertrudr 
Michalove.  Young  &  Rubicam  product  publicist  and  former  re¬ 
porter  for  the  .ishecille  (N.  C.)  Citizen,  and  C.  Glenn  Adcox. 
president  of  Adcox-I..enahan,  Inc.,  newspaper  syndicate  of  San 
Francisco  and  New  York.  He  was  with  a  numher  of  .Southern  news 
papers  and  United  Press  before  entering  the  syndicate  (iehl  20 
years  ago  with  United  Features  and  then  was  vicepresident  of  Hall 
Syndicate. 

if  ir  'k 

Disease  of  Handoutitis 

Complains  Managing  Editor  Eric  Sandahl,  Bridgeport  (Conn.)  Herald 
‘■I’m  only  suffering  from  a  fairly  common  malady  known  as  ‘Reversr 
Handoutitis.’  ‘Reverse  Handoutitis’  is  a  sick-sick-sickness  spawned  b' 
being  bombarded  with  political  bilge,  burps  and  blasts  which  have  littk 
;  or  no  relationship  to  truth.  This  desk  is  being  bombarded  with  the  tiio‘! 
extravagant.  far-fetche<l.  ridiculous,  and  contrived  assortment  of  charge^ 
counter-charges,  assertions,  denials,  promises,  pledges,  challenges,  canard- 
and  just  plain  tripe  ever  devised  by  the  mind  of  man.”  Mr.  Sandah 
defin»*s  a  garrulous  ghost:  “A  shady  figure  who  lurks  in  the  backgrouni: 
of  political  candidates  and,  occasionally  with  the  aid  of  spirits,  grind- 
out  speeches,  releases,  and  letters  with  mechanical  speed  and  precisior 
and  monotonous  regularity.  Usually  suffers  from  twin  disorders  knowr 
as  adjectivitis  and  throw-the-bullitis.” 

Complains  Sports  Editor  Hill  Lee.  Hartford  Courant:  “Publicity  ex|)eri 
are  forever  pounding  away  at  newspaper  editors,  including  those  wb 
j  guide  sports  departments.  Our  waste  baskets  are  as  full  up  as  most  an-: 
in  tbe  busy  season  we  don’t  even  Irother  to  slit  open  the  envelopes.  1  her 
is  too  little  space  and  time  to  bother  with  most  of  the  drum  beater- 
efforts,  although  some  is  cleverly  contrived  and  impeccably  written.” 


Complains  Alan  Harrington,  once  a  PR  man  himself,  in  the  lead  to  a: 
Esquire  article  on  “The  i^lf-Dr-ceivers”:  “There  are  a  million  definition 
of  public  relations.  From  my  own  experience  in  the  business,  I  ha' 
found  it  to  be  tbe  craft  of  arranging  the  truth  so  that  people  will  lik 
you.  Public  relations  specialists  make  flower  arrangements  of  the  fad- 
placing  them  so  that  the  wilted  and  less  attractive  petals  are  hidden  b 
sturdy  blooms.  Public  relations  almost  invariably  involve  altering  ll; 
truth  in  a  nice  way,  if  only  by  withholding  unpleasant  news.  The  Pi 
man  may  tell  the  truth  and  nothing  but  the  truth,  but  he  seldom  aims  - 
telling  the  whole  truth.  If  you  were  concerned  with  the  unvarnished  tiuli 
you  wouldn’t  need  a  public  relations  man  at  all.  A  plain  informatb 
service  would  do  the  job.  Therefore,  when  we  practice  public  relation- 
our  aim — however  thin  we  slice  it — is  to  distort,  our  raison  d’etre  is  t 
select  and  distort  the  facts  in  such  a  way  that  our  clients  will  appear  befn: 
the  public  in  a  good  light.  This  could,  severely,  be  callerl  the  art.  sci' m 
skill,  dodge  or  trade  of  lying.” 
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Ad  Tax  Deductions 

Tnternal  Revenuf.  Service  has  drafted  rules  which  tighten  current 

tax  practices  governing  advertising  ex{>enditures  to  promote  or 
oppose  candidates  or  issues.  They  will  be  submitted  to  public  hearing 
if  request  is  made  before  Oct.  19.  We  suggest  that  media  and  ad¬ 
vertising  gi'oups  make  such  a  request  and  protest  the  action. 

There  are  several  bills  before  the  House — H.R.  519.S,  5251,  5579, 
6367 — introduced  by  Representatives  Forand,  King,  Karsten  and  Pelly 
— w'hich  provide  that  for  purposes  of  section  162  of  the  Internal 
Revenue  Code  an  othenvise  ordinary  and  necessary  business  cxjjense 
shall  not  he  disallowed  as  a  deduction  because  incurred  in  opjjosing 
or  advocating  measures  submitted  to  an  electorate  upon  any  issue 
W’hich  affects  the  taxpayer’s  business. 

We  agree  with  the  .American  Institute  of  Certified  Public  .Ac¬ 
countants  which  recently  stated:  “In  our  opinion,  the  disallowance 
of  proper  exjjenditures  to  promote  or  defeat  legislation  is  an  unfair 
penalty.  Business  enterprises  should  be  permitted  to  combat  injurious 
legislation  or  support  favorable  legislation  and  consider  such  ex¬ 
penses  as  part  of  the  cost  of  doing  business.  It  is  unrealistic  to  disallow 
all  such  expenditures.  .  . 

P.  O.  ^^Subsidy”  Issue 

^  I  ^HAT  old  charge  of  a  Post  Office  “subsidy”  for  newspajjers  and 
-■-  magazines  is  with  us  again.  We  renew  our  suggestion  that  news¬ 
papers  and  magazines  should  tag  this  libel  every  time  it  is  made. 
This  time  it  was  from  Representative  George  M.  Rhodes  of  Pennsyl¬ 
vania  who  said  that  .Administration  effort  to  raise  the  letter  rate  to 
five  cents  “is  obviously  an  attempt  to  hide  the  huge  deficits  resulting 
from  subsidizing  profit-making  newspapers  and  magazines  which  in¬ 
cur  an  annual  loss  to  the  P.O.  Department  of  more  than  S200 
million.” 

We  have  pointed  out  before  and  mention  it  again  that  even 
Congressional  Cviinmittees  have  not  been  able  in  the  past  to  agree 
that  Post  Office  cost  accounting  procedures  are  accurate  or  fair. 
Many  large  magazines  and  newspapers  can  prove  that  their  mail 
payments  are  more  than  adequate  for  handling  their  mail  in  view 
of  the  fact  that  they  do  most  of  the  P.O.  w’ork  in  sorting,  etc. 

A  recent  P.O.  press  release  claimed  that  in  a  4-week  August  period 
the  District  of  Columbia  office  achieved  a  saving  of  well  over  $100,000 
through  mechanization  and  increased  efficiency.  If  that  much  can 
be  saved  in  one  post  office  how  much  could  be  saved  in  all  of  them 
by  similar  modernization? 

Inefficiency  and  not  “subsidy”  is  the  cause  of  Post  Office  deficits. 

Ad  Measurements 

"O  ROADCASTERS  Usually  brag  about  their  rating  services  and  claim 
that  they  provide  better  research  and  statistics  on  how’  an  ad¬ 
vertiser’s  message  is  reaching  an  audience  than  do  the  print  media. 

Now  comes  the  director  of  research  for  Dance-Fitzgerald-Sample, 
Inc.,  a  large  aelvertising  agency,  who  says:  “Among  the  three  major 
media  for  which  measurements  are  currently  available,  it  would  ap¬ 
pear  that  magazines  and  newspajiers  have,  either  actually  or  poten¬ 
tially,  moved  closer  to  a  measurement  of  people  exposed  to  ad¬ 
vertising  messages  than  have  the  broadcast  media.” 

He  noted  that  “no  rating  service  is  measuring  the  cxfxisure  of 
specific  people  to  specific  (broadcast)  advertising  messages.” 

We  emphasize  his  qualification,  however,  that  valuable  as  this  re¬ 
search  is  there  is  not  enough  of  it  being  done  on  newspapers  which 
would  suggest  a  revival  of  the  “Continuing  Study  of  Newspaper 
Reading.” 


lAtre  irorketh  no  ill  to  hit  neighbour 
therefore  love  is  the  fulfilling  of  the  late 
— Romans,  XIH;  10. 
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Headlines:  ' 

6  Wives,  Man  Are  Divorced.  —  Lan-  \ 
caster  (Pa.)  New  Era.  i 


Are  You  Maintaining  That  ‘Fresh- 
Laid’  Egg  Quality?  —  Grantsville  (W. 
Va.)  News, 


City  Auto  Workers  Put  Heads  in  Of¬ 
fice.  —  Williamsport  (Pa.)  Grit. 


Texas  Eastern  Co.  Begins  Storage  of 
Profane  in  Ohio.  —  Marietta  (Ohio)  j 
Times.  , 


Mays  Is  Playing  With  Injured  Finger. 
—  Albuquerque  (N.  M.)  Journal. 


CARTOON  IDEA  OF  THE  WEEK 


WELCOME!! 
Slogatt,  New  York  Mirror 


letters 


FOOTNOTES  ON  CASTRO 

In  Shop  Talk  at  Thirty  (September  19) 
you  report  that  I  acted  as  a  “sort  of  press 
secretary  for  Castro  when  the  latter  visited 
the  American  Society  of  Editors  meeting 
in  Washington  last  Spring.” 

That  is  not  so.  Clastro  had  his  press  sec¬ 
retary,  an  American  hired  for  him  by  the 
public  relations  firm  that  was  handling  his 
tour. 

At  the  request  of  George  W.  Healy  Jr., 
then  President  of  the  ASNE,  I  was  asked 
to  be  available  to  Castro  for  interpreta¬ 
tion  and  clarification  at  the  ASNE  meet¬ 
ing  when  the  bearded  premier  spoke.  That 
was  the  extent  of  my  contribution  to  the 
ASNE  meeting,  not  to  Castro. 

As  for  my  book:  you  will  recall  that  it 
had  a  date  on  it.  I  reported  the  situation 
as  it  existed  up  to  the  day  I  finished  the 
book.  March  3.  but  the  final  bit  of  copy 
didn't  reach  the  publisher’s  hands  until 
March  7.  That  date  is  on  the  last  page 
and,  I  invite  you  to  reread  the  last  para¬ 
graph  which  I  quote: 

“If  he  succeeds  in  insuring  the  consoli¬ 
dation  and  preservation  of  those  cherished 
rights  to  freedom  for  which  millions  of 
Cubans  rallied  to  his  cause;  if  he  succeeds 
in  translating  into  reality  and  practices 
the  tolerance,  justice  and  respect  for  the 
(Constitution  and  the  law  which  he  advo¬ 
cated  in  his  brilliant  defense  after  the 
Moncada  attack  and  reiterated  during  his 
exile  in  Mexico  and  throughout  the  epic 
of  the  Sierra  Maestra,  then  history  surely 
will  absolve  him.” 

.\lso  an  earlier  paragraph,  from  which 
I  quote: 

“As  the  euphoria  that  followed  victory 
begins  to  wear  off  and  people  examine  the 
deeds  of  the  revolutionary  government 
with  a  more  critical  eye,  there  is  bound 
to  be  more  outspoken  criticism.  One 
danger  lies  in  the  possibility  that  those 
who  wish  to  force  Castro  into  excesses 
might  try  to  inflame  him  against  any  criti¬ 
cism,  even  though  that  criticism  might  be 
intended  as  constructive.  (Critics  might  be 
smeared  as  making  ‘anti-Cuban  and  anti- 
patriotic’  statements;  fear  and  intimida¬ 
tion,  weapons  of  dictators,  their  adulators 
and  of  the  Communists,  would  then  re¬ 
place  subsidies  which  most  of  the  press 
had  enjoyed  under  Batista  and  which  the 
revolutionary  government  abolished  in  the 
third  decree  it  issued.” 

Jules  Dubois 

Miami,  Fla. 

*  *  « 

ACTIVE  MAN 

John  Dos  Passos  is  very  much  alive. 
(E^P,  Sept.  12)  ...  active  not  only  plan¬ 
ning  for  the  publication  of  his  newest 
book.  “Prospects  of  A  Golden  Age”,  but 
his  famed  “U.S.A.”  is  being  produced  this 
fall  as  a  play  and  he  has  just  finished  the 
adaptation. 

Stuart  L.  Daniels 

Prentice-Hall,  Inc. 

New  York.  N.  Y. 
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FALSE  DATELINES 

Just  how  physically  present  in  a  place 
does  a  reporter  have  to  be  to  use  the  name 
as  his  dateline?  It’s  an  old  argument, 
especially  in  the  wire  services,  and  might 
produce  some  very  interesting  controversy. 

I  argued  it  with  my  UP  London  desk  for 
years,  insisting  that  one  should  use  the 
capital  city  as  the  dateline  for  every  story 
unless  one  was  actually  present  in  another 
place  where  the  story  originated.  I  lost, 
and  it  seems  that  the  general  practice  has 
now  become  one  of  using  the  greatest  pos¬ 
sible  variety  of  datelines,  and  the  hell 
with  where  the  writer  is  actually  sitting. 

Pick-ups  from  the  local  press,  for  ex¬ 
ample.  go  out  under  the  original  dateline, 
without  any  mention  of  the  newspaper 
which  first  got  the  news.  I  think  it’s  a 
very  dangerous  practice,  especially  in 
countries  where  local  press  custom  is  con¬ 
temptuous  of  accuracy. 

As  one  example,  I  recall  (about  1946) 
a  report  of  quadruplets  born  in  a  small 
town  in  northern  Moravia,  where  the 
Prague  paper  gave  the  exact  location  and 
name  of  the  father — but  when  we  checked, 
we  found  that  the  man  had  moved  away 
from  that  town  six  months  before,  and  that 
the  so-called  birth  was  merely  the  result 
of  a  locally-circulating  joke.  The  man  had 
six  children — first  one,  then  twins,  then 
triplets — and  when  his  wife  got  pregnant 
again,  the  joking  prediction  was  for  quad¬ 
ruplets  this  time.  It  made  a  good  story  in 
the  end,  but  could  have  caused  real  trouble 
if  we  had  used  the  Moravian  dateline  in¬ 
stead  of  Prague,  where  we  were  actually 
sitting. 

There  are  very  few  countries  outside  the 
U.S,  where  newspapers  are  as  careful  of 
accuracy  as  ours,  and  I  have  always  felt 
that  anyone  reporting  from  such  countries 
should  lean  over  backward  to  make  sure 
he  gets  the  facts  straight  before  sending 
news  back  to  the  U.S.  about  them.  In¬ 
discriminate  use  of  datelines  is  one  of  the 
pitfalls. 

I  recall  that  in  the  course  of  the  years- 
long  argument  with  my  desk,  at  one  time 
I  was  told  that  one  of  the  UP’s  important 
clients,  the  New  York  Times,  insisted  on 
strict  dateline  accuracy  and  would  not  ac¬ 
cept  anything  datelined  from  a  place 
where  the  reporter  wasn’t,  even  if  he  had 
gotten  the  news  by  telephone  from  the 
place  itself.  (That  was  when  I  was  winning 
the  argument,  temporarily,  shortly  after 
the  end  of  the  war.)  But  later,  either  the 
Times  gave  up  on  this  or  the  UP  decided 
not  to  care,  as  the  practice  became  very 
loose  and  the  emphasis  was  on  variety  of 
datelines. 

I  have  always  wondered  what  Stateside 
editors  thought  of  this — or  whether  they 
ever  thought  of  it  at  all.  since  how  could 
they  know  where  the  reporter  really  was. 

Helen  Fisher 

(ieneva,  Switzerland 
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HECTIC?  Sure  ROUGH?  Sure 

NO  DOUBT  ABOUT  IT:  Coverage  of  the  Khrushchev  tour 
of  the  United  States  was  without  precedent  in  international 
relations.  The  AP's  unmatched  resources  -  in  planning. 
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"Your  boys  have  done  a 
tremendous  job  of  cov¬ 
ering  Khrushchev— read¬ 
able,  lookable,  thor¬ 
ough;  an  on-the-toes  job 
all  the  way." 

—Coleman  A.  Harwell 

The  yashville  Tennessean 


"We  were  real  pleased 
with  AP's  work  on  this 
story,  both  news  and 
pictures.  It  was  tremen¬ 
dous." 

—Chuck  Reynolds 
Des  Moines  Register 


"Please  add  my  name 
to  the  list  of  those  who 
have  complimented  The 
Associated  Press  on  the 
superb  coverage  of  the 
Khrushchev  trip.  The  file 
has  been  fine  all  along, 
but  I  do  think  the  imagi¬ 
nation  and  resourceful¬ 
ness  shown  in  your  New 
York  coverage  was  out¬ 
standing." 

—Luke  P.  Carroll 

yietv  York  Herald  Tribune 


(to  Saul  Pett)  "Something 
to  cheer  you  on  your  re¬ 


turn  from  your  cross¬ 
country  adventures.  I 
think  at  least  a  couple  of 
the  pieces  you  did  were 
real  gems,  (as  distinct 
from  artificial  ones.)  As 
much  as  anything  I  had 
seen  on  the  entire  cover¬ 
age  of  the  trip,  I  enjoyed 
your  supermarket  piece. 
The  way  we  featured  it 
in  our  evening  paper, 
along  with  your  job  the 
day  before,  will  attest  to 
our  delight  with  it." 

—Michael  J.  Ogden 
The  Providence  Journal 
and  The  Evening  Bulletin 


"As  the  tumult  and  the 
shouting  dies,  please  ac¬ 
cept  from  all  of  us  our 
deep  appreciation  of  the 
effort  of  you  and  your 
staff  and  all  the  AP  writ¬ 
ers  and  photographers 
for  Khrushchev  cover¬ 
age.  It  was  superb." 

— M.  A.  Fulton 

The  Davenport  Times 


(to  Reiman  Morin)  "Your 
analysis,  which  appear¬ 
ed  in  the  Saturday  edi¬ 
tion,  September  19th,  of 


And  it  was  picturel 
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irephoto  coverage  ol 
outstairding  in  my  judgment, 

B  and  interest. 

seen  nothing  in  ouicompelHion 

le  at  all  envious. 


Sincerely, 


p.  Derthick 


But  Was  Ready! 

talent  and  facilities  —  met  the  challenges  of  1959's  biggest 
news  and  picture  story  throughout  the  world.  Proud  of  the 
job?  Naturally.  AND  SO  ARE  OUR  MEMBERS! 


the  Philadelphia  Inquir¬ 
er,  reviewing  Khrush¬ 
chev's  hope  of  shattering 
his  'monster'  image,  is 
another  one  of  your  ex¬ 
cellent  pieces.  As  a  mem¬ 
ber  publisher  of  The 
Associated  Press,  may  I 
again  salute  you  for  the 
quality  of  your  work." 

—Walter  Annenlierg 
The  Philadelphia  Inquirer 


"Excellent  companion 
features  on  public  reac¬ 
tion  to  Khrushchev.  We 


used  page  one.  Overall 
coverage  topnotch." 

—Pete  W  ellington 
The  Kan»a»  Citr  TimeK-Star 


"AP's  Khrushchev  tour 
coverage  has  been  swell. 
I  think  you  fellows  have 
given  us  fine  balance- 
adequate  coverage  of 
the  serious  part  of  the 
main  show,  plus  the 
depth  of  digging  for 
others'  opinions  where 
they  seem  to  be  needed, 
plus  a  bright  selection 


of  the  human  interest 
angles,  plus  a  splendid 
picture  coverage.  In  a 
nutshell,  we're  mighty 
pleased." 

—John  G.  Green 

The  Canton  Repoiitory 


"I  thought  you  might  be 
interested  in  the  en¬ 
closed  editorial  we  car¬ 
ried  in  today's  Post- 
Journal.  We  think  Saul 
Pett  is  doing  the  finest 
job  on  the  Khrushchev 
coverage  of  any  of  the 


big  array  of  writers  fol¬ 
lowing  him." 

.  ✓  —John  A.  Hall 
/  The  Janu-itoten 
Pout-Journal 

"...  We  can  appreciate  the 
efforts  of  reporters,  working  under 
extreme  difficulties  of  language  and 
security  barriers,  trying  to  interpret 
every  thought,  every  reaction  of 
the  Russian  leader.  Yet  day  by 
day  Saul  Pett  can  see  some  humor 
and  his  writings  and  interpretations 
are  as  sharp  as  a  razor’s  edge  .  .  . 
When  Mr.  K.  is  safely  home,  we 
well  may  find  that  the  most  pener 
trating  reporting  of  his  trip  here 
will  have  come  from  the  typewriter 
of  Saul  Pett  ...” 


ch  as  these . . .  that  inspired  letters  such  as  this . . . 


ntinuous  QUALITY  and  INTEGRITY- 


editor  a:  PUBLISHER  for  October  3,  1959 


When  you’re  in  a  rush  for  background  information 
on  an  event  or  personality,  there’s  no  time  saver 
that  can  match  The  New  York  Times  Index. 


PRESSURE  EASER 


INDEX 

A  book  of  record 

1958 


It  gives  you  a  fast  reading  summary  of  the  day- 
to-day  developments  in  all  spheres  of  activity.  The 
news  is  skillfully  condensed  and  organized  under 
thousands  of  topical  headings  arranged 
alphabetically  for  quick  reference.  It’s  the  only 
service  of  its  kind ! 

With  the  Index  in  your  library,  you  have  the 
whole  record  of  events  on  tap.  There  are  close  to 
20,000  news  references  in  each  twice-a-month 
issue.  And  when  you  want  the  complete  details  of 
a  situation,  the  Index  tells  you  how  to  find  them 
quickly  in  your  back  issues  of  The  New  York  Times. 

You  can  use  The  Index,  too,  in  tracking  down 
facts  that  appeared  in  your  own  newspaper,  and 
other  newspapers.  For  each  news  reference 
gives  you  the  original  publication  date  of  the  story. 

It’s  a  wonderful  time  saver— used  by  newspaper 
editors,  writers,  and  librarians  all  over  the  country. 
If  you  are  lacking  a  file  of  The  New  York  Times 
Index,  why  wait  any  longer  to  get  one  started? 

A  year’s  subscription-24  issues-costs  only  $45. 
And  at  the  low  price  of  $70,  you  can  get  the 
twice-a-month  issues  for  a  year  plus  a  copy  of 
the  recently  published  1958  annual  volume. 

This  valuable  guide  to  last  year’s  events  regularly 
sells  for  $45  a  copy,  so  the  combination  offer 
saves  you  $20. 


If  you  want  the  complete  service  (as  most 
subscribers  do)  we  suggest  you  act  promptly.  Only 
a  few  copies  of  the  1958  annual  volume  are  left. 

THE  NEW  YORK  TIMES  INDEX 

Times  Square,  New  York  36,  N.  Y. 
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Every  Saturday  Since  1884 
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VISITOR — Winthrop  Rockefeller,  second  from  right,  brother  of  New 
York's  Governor  and  chairman  of  the  Arkansas  Development  Commis¬ 
sion,  drops  in  for  a  visit  with  SNPA,  accompanied  by  Hugh  Patterson, 
right,  of  Little  Rock. 
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GUEST  SPEAKER — Pictured  at  SNPA  convention,  left  to  right:  Charles 
P.  Manship  Jr.  of  Baton  Rouge,  outgoing  president;  James  M.  Moroney 
Jr.  of  Dallas;  U.S.  Senator  J.  William  Fulbright  of  Arkansas,  speaker; 
and  Mrs.  Mark  (Willie  Snow)  Ethridge  of  Louisville. 


THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Patterson  of  Little  Rock 
Is  New  SNPA  President 


!  Larger  Papers  Report  Linage 
*j  Gains  After  Increase  in  Rate 


lly  Maurice  Moore 

Hot  Springs,  Ark. 
Hugh  B.  Patterson,  Jr.,  pub¬ 
lisher  of  the  Arkansas  Gazette 
of  Little  Rock,  was  elected 
president  of  the  Southern  News¬ 
paper  Publishers  Association  at 
the  annual  meeting  here  this 
week.  He  had  been  treasurer 
the  past  year. 

I  Mr.  Patterson  succeeds  Charles 
Ip.  Manship,  publisher  of  the 
|Baton  Rouge  (La.)  State  Times 
\and  Advocate,  who  becomes 
I  chairman  of  the  board. 

’  Ben  Hale  Golden  of  the 
jC/iattanooflfa  (Tenn.)  Times 
Jwas  elected  treasurer. 

Tom  Tanner  of  Chattanooga 
re-elected  secretary-man- 

New  Dircclors 

Five  new  directors  were  elect- 
to  three-year  terms  on  the 
IS-member  board.  They  are: 
Arkansas — Walter  E.  Huss- 
president  of  the  Camden 
eu's  and  publisher  of  the 
Palmer  newspapers. 

Florida — Robert  Millar  of  the 
Times  Union. 

Kentucky — J.  W.  Mann  of 
Lexington  Herald  Leader. 
South  Carolina — J.  Kelly  Sisk 

Iof  the  Greenville  Netvs  and 
Pieilmont. 


At  large — Lyell  B.  Clay  of 
the  Charleston  (W.  Va.)  Daily 
Mail. 

Kight-to>Know  Score 

The  Legislative  Committee  re¬ 
ported  that  the  South  and  its 
press  broke  even  the  past  year 
in  state  governmental  decisions 
affecting  the  people’s  right  to 
know. 

The  committee,  headed  by 
J.  M.  Blalock  of  the  Columbia 
(S.  C.)  State-Record,  listed 

three  gains  and  three  losses  for 
freedom  of  the  press  since  the 
1958  convention: 

Gains: 

(1) .  A  law  permitting  juve¬ 
nile  court  judges  to  admit  re¬ 
porters  and  photographers  to 
their  courts  at  their  discretion 
was  approved  by  the  Tennessee 
legislature.  Previous  1  a  w 
barred  them  altogether. 

(2) .  The  Georgia  legislature 
okayed  a  Georgia  Press  Asso¬ 
ciation  bill  making  it  illegal  for 
public  officials  to  deny  any  citi¬ 
zen  the  right  to  inspect  public 
records.  Exempted  were  rec¬ 
ords  ordered  closed  by  any 
court,  or  kept  secret  by  some 
other  law. 

(3) .  Georgia  Revenue  Com¬ 
missioner  Dixon  Oxford  rescind¬ 


ed  an  order  banning  liquor  ad¬ 
vertising  in  Macon  and  Atlanta 
newspapers. 

Losses : 

(1) .  House  Judiciary  commit¬ 
tee  of  the  Tennessee  legislature 
rejected  a  bill  to  provide  “any 
editor,  reporter  or  newsgath- 
erer  for  any  newspaper,  radio 
or  television  station  shall  not 
be  required  to  reveal  the  source 
of  any  facts  contained  in  any 
story.” 

(2) .  A  bill  requiring  all  state, 
county  and  municipal  records 
to  be  opened  to  the  public  was 
killed  by  committee  of  the  West 
Virginia  legislature. 

(3) .  North  Carolina  House  of 
Representatives  voted  to  retain 
a  rule  permitting  committees  to 
go  into  executive  session  on  a 
majority  vote  by  the  committee 
members. 

Ad  Kates  Raised 

Publishers  whose  circulation 
is  over  50,000  came  up  with  this 
report : 

(1) .  Half  of  the  group  had 
increased  advertising  rates 
within  the  past  six  months. 
Twenty  percent  with  higher 
rates  reported  advertising  lin¬ 
age  remained  steady;  20  per¬ 
cent  reported  linage  dropped, 
and  60  percent  reported  linage 
increased  since  the  rate  was 
boosted. 

(2) .  Circulation  increased  12 
percent  within  the  past  year  on 
morning  newspapers,  and  only 
5  percent  on  evening  newspa¬ 
pers.  Small  rise  in  the  latter 


was  blamed  on  diversions  such 
as  television,  and  recreational 
activities  that  prevent  people 
from  reading  newspapers. 

(3).  On  the  labor  front:  of 
40  contracts  signed  this  year, 
60  percent  added  or  improved 
fringe  benefits  to  employes.  The 
average  wage  increase  per  em¬ 
ploye  was  $2.50  i)er  week. 

The  SNPA  established  a 
$1,000  scholarship  and  awarded 
it  to  the  School  of  Journalism 
at  the  University  of  Texas  for 
a  five-year  journalism  develop¬ 
ment  program. 

New  I.abor  Law  Explained 

Michael  J.  Bernstein,  counsel 
for  Republican  members  of  the 
U.  S.  Senate  Committee  on  La¬ 
bor  and  Public  Welfare,  told 
SNPA  members  the  Landrum- 
Griffin  labor  reform  law  should 
help  correct  many  of  the  abuses  • 
and  evil  conditions  uncovered  by 
the  McClellan  Committee  if  it  is 
properly  enforced. 

He  expressed  the  opinion  that 
the  law  will  strengthen,  rather 
than  weaken,  “good,  honest, 
properly-conducted  unions.” 

Mr.  Bernstein,  a  labor  expert 
who  has  been  on  the  Washing¬ 
ton  scene  for  14  years,  explained 
the  legislation  is  the  result  of 
bi-partisan  efforts  of  Democrats 
and  Republicans. 

“The  newspapers  played  an 
important  role  in  its  enactment 
through  their  editorial  endorse¬ 
ments  emphasizing  the  needs 
for  such  refonns,”  he  declared. 

He  emphasized  that  unions 
are  no  longer  regarded  as  pri¬ 
vate,  voluntary  organizations, 
but  have  a  strong  hold  on  the 
nation’s  economy,  and  should 
be  regulated  in  the  public  in¬ 
terest  by  the  government. 

Publishers  w’ere  especially  in- 
{Continued  on  page  15) 
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Court  Order  Ends 
Mailers’  Shutdown 


Detroit 

Publication  was  resumed  at 
the  three  Detroit  dailies — News, 
Free  Press  and  Times — ^with  the 
Sunday  editions  for  Sept.  27, 
after  a  three-day  shutdown 
caused  by  Mailers  Local  No.  40, 
International  Typographical 
Union. 

Production  got  under  way  in 
the  early  hours  of  Saturday 
after  pickets  of  Local  40  had 
succeeded  in  ignoring  for  seven 
hours  a  temporai'y  injunction 
issued  by  Federal  Judge  Theo¬ 
dore  Levin. 

When  printers  began  to  trickle 
back  to  work  after  3  a.m.  Satur¬ 
day,  the  News  and  Times  had 
missed  Thursday,  Friday  and 
Saturday  editions.  The  moniing 
Free  Press  missed  on  Friday 
and  Saturday. 

The  judge  ordered  the  picket 
lines  at  the  thi*ee  papei's  dis¬ 
banded.  He  had  issued  the  tem¬ 
porary  injunction  on  the  basis 
of  a  petition  field  by  Thomas 
Roumell,  regional  director  of  the 
National  Labor  Relations  Board. 
Mr.  Roumell  told  the  court  there 
was  “reasonable  cause”  to  be¬ 
lieve  that  Local  40  was  violating 
sections  of  the  National  Labor 
Relations  Act. 


Order  Extended 


On  Sept.  30,  Federal  Judge 
Frank  A.  Picard  continued  the 
order  restraining  the  picketing 
of  the  three  papers. 

The  order  will  stay  in  effect 
until  an  unfair  labor  practices 
charge  by  the  National  Labor 
Relations  Board  is  decided.  The 
NLRB  hearing  is  expected  to  be 
Nov.  2. 

Union  counsel  argued  that 
the  original  order  was  illegal 
because  the  court  had  no  juris¬ 
diction  in  the  dispute.  He 
claimed  that  the  NLRB  had  not 
properly  notified  the  union  of  its 
intention  to  seek  a  court  injunc¬ 
tion  against  the  picketers. 

In  still  another  move,  ITU 
member  Harry  Roebuck  filed  a 
petition  with  the  NLRB  for  an 
election  to  decertify  the  IMU  as 
the  bargaining  agent  for  the 
mailers.  Mr.  Roumell  said  the 
petition  will  not  be  processed 
until  it  is  amended  by  a  petition 
containing  the  signatures  of  30 
percent  of  the  mailing  room  em¬ 
ployes. 


tion,  which  represents  all  three 
papers  in  labor  negotiations.  Ap¬ 
pearing  with  Mr.  Roumell  was 
Jacques  Schurre,  injunction  at¬ 
torney  for  the  NLRB. 

A.  L.  Zwerdling,  attorney  for 
the  picketing  union,  argued 
against  the  restraining  order. 

“This  weapon — an  ex  parte 
injunction  is  the  most  vicious 
weapon  in  the  arsenal  of  strike 
breakers,”  he  said. 

Judge  Levin  noted  that  the 
purpose  of  the  hearing  was  not 
to  decide  the  merits  of  the  dis¬ 
pute  but  to  “prevent  irreparable 
haim.” 

It  was  the  fourth  time  in  four 
years  that  the  three  papers  have 
been  forced  to  shut  down  be¬ 
cause  of  labor  disputes,  dating 
back  to  the  46-day  strike  which 
ended  in  Januaiy,  1956. 

The  current  situation  began 
developing  in  July,  when  Local 
40,  claiming  that  it  represented 
a  majority  of  the  mailers,  asked 
the  publishers  to  arrange  an 
election.  At  that  time  the  ITU 
was  not  in  compliance  wdth 
NLRB  regulations  and  could  not 
petition  the  agency  for  an  elec¬ 
tion. 

The  publishers  refused  this 
demand,  stating  they  had  a  legal 
contract  with  Local  4,  Intema- 
tional  Mailers  Union.  That  situ¬ 
ation  goes  back  to  another  work 


stoppage  in  August,  1957,  when 
IMU  mailers,  claiming  they  rep¬ 
resented  a  majority  of  the  mail¬ 
ers,  picketed  the  Detroit  News. 
Publication  of  all  three  papers 
was  stopped. 

After  one  week,  the  stoppage 
ended  and  the  NLRB  later  held 
an  election  which  gave  the  IMU 
mailers  bargaining  rights  with 


ployees  a  right  to  be  represented 
by  the  union  of  their  choice. 

“The  ITU  has  rejected  the 
urgings  of  management  that,  if 
it  believes  the  mailers  want  a 
change  in  bargaining  agent,  it 
(the  ITU)  should  use  its  legal 
right  to  petition  for  a  new 
NLRB  election. 

“That  the  ITU  claim  of  ma- 


the  three  papers.  The  publishers  jority  support  among  the  mail- 


then  signed  a  contract  wdth  the 
IMU  group  and  a  renewal  was 
signed  in  1958. 


Up  to  the  Union 


When  the  ITU  mailers  local 
recently  renewed  its  pressure 
upon  the  publi.shers,  threatening 
to  take  “appropriate  action”  if 
their  demands  were  not  met,  the 
1-ublishers  replied  that  under 
certain  .sections  of  the  new  labor 
reform  bill  effective  Sept.  14 
the  ITU  vv^as  now  able  to  use 
the  services  of  the  NLRB  to 
.settle  such  jurisdictional  dis¬ 
putes.  The  publishers  refused  to 
appeal  for  an  election  on  its  own 
because  of  their  contract  with 
the  IMU. 

Harry  Reifin,  assistant  to 
ITU  president  Elmer  Brown, 
said  the  ITU  would  not  use  the 
NLRB’s  seiwices  because  of  “his¬ 
toric  long  delays”  in  processing 
cases.  “We  will  not  be  a  party 
to  these  long  delays  that  will 
ensue,”  he  said. 

The  Detroit  Newspaper  Pub¬ 
lishers  Association,  in  a  state¬ 
ment  of  policy,  said:  “The  pub¬ 
lishers  wish  to  emphasize  that 
they  recognize  and  believe  in 
Federal  law  which  gives  em- 
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M.RB  .Steps  In 


Mr.  Roumell  acted  on  the 
basis  of  charges  of  unfair  labor 
practices,  made  by  the  Detroit 
Newspaper  Publishers  Associa- 
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IN  MEMORIAM — A  resolution  on  the  dealh  of  James  Wright  Brown 
last  May  is  presented  to  his  son,  Robert  U.  Brown,  left,  by  William  C. 

Payette,  an  officer  of  the  Deadline  Club,  New  York  professional  chapter 
of  Sigma  Delta  Chi.  Mr.  Brown  was  chairman  of  the  Board  of  EXP;  his 
son  is  president,  editor  and  publisher  and  a  past  national  president  of 
SDX.  The  presentation  was  made  at  a  59th  annive.sary  celebration  of  the 
fraternity  in  New  Yo.k. 
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ers  may  be  without  basis  is 
indicated  by  the  fact  that  all 
but  one  of  the  Detroit  Times 
mailers;  all  but  four  of  the 
Detroit  News  mailers;  and  all  of 
the  Free  Piess  mailers  who 
were  scheduled  to  report  for 
work  by  8:30  Thursday  morning 
went  through  the  picket  lines 
and  were  prepared  to  work. 

“The  papers  were  closed,  how¬ 
ever,  because  the  ITU  comiwsing 
room  workers  (Local  40,  ITU) 
honored  the  picket  lines  .  .  .” 

Said  Mr.  Reifin,  after  he  had 
been  seiwed  with  the  restraining 
order ; 

“Detroit  Mailers  Union  No. 

40  will  continue  by  every  legal 
means  at  its  command  to  bring 
about  a  consolidation  of  all 
Detroit  mailers  into  the  ITU 
in  order  to  present  a  united 
front  and  reclaim  the  mail  room 
conditions  enjoyed  for  20  years 
under  contract  approved  by  the 
ITU.” 

With  production  stopped  by 
the  refusal  of  the  printers  to 
cross  the  picket  lines,  the  three 
papers  dismissed  mechanical 
workers  on  Thursday.  The  Free 
Press  and  Times  also  gave  notice 
to  editorial  workers,  members 
of  the  American  Newspajier 
Guild,  that  except  for  a  core 
operation,  work  would  end  with 
the  completion  of  the  week’s 
five-day  working  schedules. 

The  Detroit  Guild  met  the 
evening  of  the  shutdown  and 
approved  a  resolution  censuring 
the  ITU  Mailers  for  the  action 
shutting  down  the  paper  with¬ 
out  using  recour.se  to  available 
procedui'es. 

In  an  editorial,  the  Free  Press 
said : 

“In  all  Detroit  newspaper  his¬ 
tory  there  has  been  but  one 
strike  that  had  anything  to  do 
with  economic  issues,  and  that 
was  over  featherbedding.  A  few 
others  were  either  unauthorized, 
wildcat  strikes  or,  like  this  last 
one,  .shutdowns  by  blackmail, 
organizational  picketing  when 
one  union  was  trying  to  replace 
another  with  which  we  had  a 
legal  contract.  The  employer  is  I 
helpless  in  these  cases. 

“No  one  should  be  fooled  into  , 
thinking  that  the  oveiwhelming  | 
majority  of  newspaper  employ¬ 
ees  goes  along  with  such  irre¬ 
sponsibility.  Last  week,  the 
printers  who  were  ordered  to 
refuse  to  work  were  given  no 
chance  to  vote  on  their  action,  f 
{Continued  on  pane  61) 
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Khrushchev  Worked 
Newsmen  to  Frazzle 


The  Khrushchev  tour  meant 
the  hardest  work  and  the  long¬ 
est  hours  on  the  most  competi¬ 
tive  stoiy  ever  encountered  by 
veteran  newsmen. 

(For  photof/rnpliers’  story, 
see  p(i(/e  61). 

Jack  Fox,  United  Press  In¬ 
ternational,  and  Reiman  (Pat) 
Morin,  Associated  Press,  inter- 
i-upted  well-earned  rests  after 
the  ordeal  to  recall  for  E&P 
some  of  the  comic  and  not-so- 
funny  incidents  involving  news¬ 
men  on  the  historic  trip. 

The  UPI  team  accompanying 
the  party  all  the  way  was  made 
up  of  Jack  Fox,  Stew’art  Hens¬ 
ley,  Colette  Blackmoore,  w'ho 
has  been  in  Moscow  until  re¬ 
cently  and  speaks  Russian,  and 
Henry  Shapiro,  veteran  Moscow 
correspondent. 

When  the  Soviet  Premier 
walked  through  the  press  car 
on  the  Los-Anegles-San  Fran¬ 
cisco  train,  he  spotted  Henry 
Shapiro  and  asserted  he  was 
happy  to  see  a  familiar  face 
from  home.  They  chatted  for 
10  minutes  in  Russian,  while  all 
the  non-Russian-speaking  re¬ 
porters  fumed  and  fretted. 

Balance  Needed 

“The  story  was  dangerous  if 
you  made  the  lead  on  one  hap¬ 


pening  and  did  not  balance  it,” 
remarked  Mr.  Fox.  “For  in¬ 
stance,  there  was  the  quiet 
crowd  that  received  the  caval¬ 
cade  in  Washington.  When 
Khrushchev  first  ventured  out 
of  Blair  House  without  the 
President,  he  was  booed  by  a 
small  group  neai’by.  That  might 
have  been  used  as  a  lead,  but 
it  would  have  given  an  un¬ 
balanced  impression.  We  tried 
to  keep  the  story  in  balance, 
showing  that  as  a  whole  the  re¬ 
ception  was  fairly  courteous  and 
side  incidents  had  to  be  kept 
in  perspective.” 

Pat  Morin  said  the  fact  that 
three  of  the  AP  writers  speak 
Russian  helped  a  lot.  They  were 
William  L.  Ryan,  George  Sy- 
vertsen  and  Paul  Buiar. 

Endurance  Test 

AP  staffers  agreed  that  they 
never  had  encountered  a  story 
which  put  so  much  premium  on 
ingenuity,  endurance  and  plain 
physical  agility.  As  an  example, 
the  AP  Log  cited  Khrushchev’s 
stroll  through  the  train  while 
en  route  from  Los  Angeles  to 
San  Francisco.  Advance  ground 
rules  stipulated  that  (1)  news¬ 
men  must  remain  seated  and 
(2)  no  questions  could  be  asked. 
The  rules  went  out  the  window 


with  Mr.  K’s  fii-st  step  within 
range  of  a  reporter.  As  Saul 
Pett,  AP  correspondent,  re¬ 
ported  it,  newsmen  hurdled  the 
backs  of  seats,  “like  mountain 
goats,”  while  others  burrowed 
through  the  aisles. 

Such  confusion  prompted 
James  Reston,  New  York  Times, 
to  write:  “This  was  the  worst 
i-un  political  trip  since  Estei 
Kefauver  ran  for  the  Vice 
Presidency.  The  newsmen  are 
not  reporting  this  visit.  They 
are  smothering  it,  and  each 
other  at  the  same  time.” 

The  AP’s  Art  Edson  jumped 
off  a  bus  en  route  to  Hyde  Park 
for  some  quick  dictation,  board¬ 
ed  another  press  bus  as  it  came 
along,  only  to  find  it  was  headed 
for  the  United  Nations. 

Geiger  Counter 

Frances  Lewine,  AP,  had  to 
carry  her  own  luggage  at  a 
New  York  hotel  and  couldn’t  get 
out  until  a  security  officer  sol¬ 
emnly  whisked  a  Geiger  counter 
over  the  bags. 

Mr.  Morin  said  Lewis  Gulick, 
keeping  death  watch  through¬ 
out  the  night  on  the  sidewalk 
in  front  of  Blair  House,  had 
an  alarm  clock  with  him.  He  set 
it  ahead  to  ring  each  30  min¬ 
utes  to  make  sui’e  he  could  not 
fall  asleep  at  his  lonely  out¬ 
post. 

‘Official’  ('ar 

In  San  Francisco,  Bob  Eun- 
son  broke  out  some  old  AP  pen¬ 
nants  he  had  made  in  Tokyo 


PEACE  and  friendship— with  many 
words  to  that  effect — marked  the 
Soviet  chief's  jovial  (sometimes) 
appearance  before  the  press. 

to  impress  Japanese  officials.  He 
rented  a  Cadillac  limousine,  at¬ 
tached  his  impressive  press  pen¬ 
nants.  Cops  waved  him  grandly 
through  all  lines  to  go  ahead  of 
the  official  cavalcade.  He  had 
his  car  stop  at  intei-vals  along 
the  route  where  there  was  an 
open  telephone  waiting. 

In  Des  Moines,  Pat  Morin  suf¬ 
fered  extreme  frustration  for  a 
few  minutes  when  he  could  not 
talk  to  the  office  by  telephone. 
He  was  at  the  Air  Force  Base 
watching  the  air  strip  upon 
which  Mr.  K’s  plane  was  to  land. 
He  had  an  extension  line  out 
there,  a  direct  line  to  the  Des 
Moines  AP  office.  He  used  the 
line  to  give  some  color  stuff 
shortly  before  the  plane  ar¬ 
rived  and  hung  up.  But  the  man 
in  the  office  failed  to  hang  up, 
so  when  Pat  called  in  about  the 
landing  he  could  not  arouse  any¬ 
one.  He  could  hear  the  noise  in 
the  office  but  could  get  no  one 
to  answer.  He  managed  to  get 
a  telephone  man  to  telephone 
the  office  on  another  line  for 
them  to  answer. 


Incidentally,  he  could  not  see 
part  of  the  i-unway  and  had 
Paul  Pett  watch  from  a  high 
point  and  signal  him  if  a  wing 
dipped  or  anything.  It  was  a 
tricky  landing  in  a  crosswind. 

Morin  recalled  another  frus¬ 
tration.  The  press  had  gone  to 
immense  lengths  in  Washing¬ 
ton  to  catch  the  historic  mo¬ 
ment  when  Khroshchev  set  foot 
on  American  soil,  to  be  greeted 
by  the  President.  When  the 
plane  taxied  up,  it  turned  the 
wrong  way  and  the  ramp  was 
run  up  to  a  door  on  the  side 
of  the  plane  opposite  the  press 
and  people.  None  could  see. 

When  Morin  got  out  to  the 
Garst  farm  in  Iowa  at  8  a.m., 
(Continued  on  page  62) 


CLASSIC  MEMENTO  for  fh« 
press  of  Nikita  Khrushchev's  tour 
of  the  U.S.  is  this  picture  taken 
when  Roswell  Garst,  the  Iowa 
capitalist-farmer,  threw  corn  husks 
and  other  material  at  reporters 
and  photographers  to  get  them 
out  of  the  way  as  he  showed  his 
guests  around.  Mr.  K  enjoyed  it. 


ED 
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Hearst-SH  Operation 
In  S.F.  Shows  Gains 


By  (.ampbell  Watson 

San  Francisco 

Preliminai-y  figures  provide 
an  aurora  of  success  for  the 
San  Francisco  News-Call  Bulle¬ 
tin,  produced  by  merging  this 
city’s  two  historic  competitors  in 
the  afternoon  field  on  Aug.  10. 

The  figures  are  in  circulation 
and  in  advertising  volume.  These 
in  turn  spell  out  acceptance  of 
the  news  product  provided  under 
the  joint  management  of  rep¬ 
resentatives  of  the  Hearst  and 
Scripps-Howard  organizations. 

The  reports  come  primarily 
from  Lee  Ettelson,  geneial  man¬ 
ager  who  formerly  was  pub¬ 
lisher  of  the  San  Francisco  Call- 
Bulletin,  Hearst  newspaper,  and 
from  Charles  Schneider,  editor, 
formerly  editor  of  the  Scripps- 
Howard  News. 

The  stated  circulation  is  in 
excess  of  210,000.  This  provides 
the  N-CB  with  the  greatest  daily 
circulation  in  San  Francisco  and 
also  in  the  “West  Bay  Market” 
composed  of  San  Francisco,  San 
Mateo  and  Marin  counties. 

Advertising  growth  has  been 
beyond  expectations.  But  this 
will  be  tested  when  new  rates 
are  placed  in  effect  Nov.  1,  Mr. 
Ettelson  said  frankly.  Until  that 
time,  advertisers  will  benefit  by 
placing  copy  at  their  contract 
rate  with  either  newspaper. 

The  retail  advertising  rates 
effective  Nov.  1  are  approxi¬ 
mately  one-third  higher  than 
those  of  the  old  San  Francisco 
Call-Bulletin,  reports  Wallace 
Brooks,  advertising  director. 
This  is  a  reduction  of  30  to  40 
percent  from  the  combined  rates 
of  the  former  afternoon  news¬ 
papers.  The  News’  rates  were. 


in  general,  under  those  of  the 
Call-Bulletin. 

Contract  Features 

The  retail  rate  contracts  in¬ 
clude  provisions  for  bulk  adver¬ 
tising  within  a  year  and  also 
for  continuity  for  small  contract 
holdf  rs. 

Fox'  general  advertisers,  the 
open  rate  is  82  cents  a  line.  This 
puts  the  open  milline  at  $3.84 
if  the  210,000  circulation  figure 
is  used. 

The  open  rate  for  the  general 
advertiser  using  the  San  Fran¬ 
cisco  Examiner  is  $1  a  line.  The 
San  Francisco  Chronicle  rate  is 
90  cents  a  line. 

The  milline,  as  estimated  by 
the  N-CB  on  the  basis  of  the 
morning  papers’  reports  for  the 
quarter  ended  last  March  31,  is 
$3.73  for  the  Examiner  and 
$3.74  for  the  Chronicle. 

Similar  to  Cincinnati 

Preliminary  figures  available 
here  show  how  closely  results  of 
the  merger  are  similar  to 
those  in  Cincinnati  following 
formation  of  the  Cincinnati 
Times-Star  and  Post  by  Scripps- 
Howard. 

The  210,000  minimum  circula¬ 
tion  figure  reported  by  the  News- 
Call  Bulletin  compares  wdth  243,- 
000  total  tallied  from  the  separ¬ 
ate  News  and  C-B  figures. 

The  Times-Star  reported  153,- 
718  and  the  Post  148,719  on 
Sept.  30,  1957.  This  302,000 
total  became  a  265,831  ABC  for 
the  merged  T-S  &  Post  for  the 
July  21,  1958  to  Nov.  30,  1958 
initial  period  as  a  merged  after¬ 
noon  daily. 


Presentation  of  E&P  Awards 
for  ROP  Color 

Pictured  at  luncheon  sponsored  by  EDITOR  &  PUBLISHER  and  the  Ameri¬ 
can  Association  of  Newspaper  Representatives  on  Sept.  28  in  New  York  are 
the  recipients  of  E&P  awards  for  ROP  Newspaper  Color  (details  in  Sept. 
26  issue): 

•  Philip  B.  Hinerfeld,  Pepsi-Cola  Co.  ad  director — a  certificate  for  three 
colors  and  black  in  Minneapolis  Star  and  Tribune;  John  Cowles,  publisher — 
a  plaque  for  his  paper. 

•  John  C.  Stafford,  Rockford  (III.)  Morning  Star — for  multiple  color  retail 
ad  of  D.  J.  Stewart  Co. 

•  Paul  McCluer,  Geoffrey  Wade  Advertising — certificate  for  Miles  Labor¬ 
atory  one  color  and  black  Alka-Seltzer  ad  in  Philadelphia  Bulletin;  Harry 
Keeler,  Bulletin  general  ad  manager;  Harold  Beeby,  Miles  ad  manager. 


On  the  advertising  side,  the  This  tally  leaves  the  momings 
N-CB  retained  a  slightly  greater  at  the  head  of  the  local  linage 
pei'centage  for  the  first  five  parade.  The  N-CB  shows  a  964,-  j 
weeks  than  did  the  merged  Cin-  048  retail  linage  total  to  lead 
cinnati  afternoon  daily.  The  that  section  of  the  field.  This 
combined  advertising  business  bulges  the  N-CB  into  second  , 
of  the  N-CB  was  given  as  1,438,-  position  in  total  display  adver-  i 
725  lines.  Using,  the  five-week  count  shows.  | 

This  was  87.9  percent  of  the  The  merged  staff  has  pro-  | 
linage  carried  by  the  two  after-  duced  “a  newspaper  that  is  all  i 
noon  dailies  for  the  same  period  an  editor  could  want,”  Mr.  j 
a  year  ago,  the  N-CB  reported.  Schneider  said.  The  original  j 
For  five  weeks  after  the  Cin-  plan  for  a  150-column  news  hole 
cinnati  merger,  the  combined  has  been  constantly  exceeded.  | 
aftemoons  printed  74.6  percent  The  merger  has  provided  a 
of  their  former  total  volume,  well-rounded  newspaper  for  the 
figures  showed.  whole  area.  The  new  scope  was 

The  figures  here  are  impres-  displayed  during  Premier 
sive  despite  the  beneficial  im-  Khrushchev’s  visit  when  the 
pact  of  the  pre-merger  contracts  .  _  , .  ,  x  xu  i  ^  x>_ 

St  old  rates.  Classified  was  staff  lived  up  to  the  goal  of  “let  s 

spectacular  with  a  106  percent  "ot  leave  the  momings  anything 
gj.Qj.g  but  dust,”  the  editor  observed. 

The  advertising  linage  com-  Production  Troubles 

parison  for  the  five-week  period 

was  against  866,769  lines  in  the  Expansion  of  both  news  and 
Call-Bulletin  and  770,229  lines  advertising  has  brought  produc- 
in  the  News  during  the  com-  tion  headaches.  Press  work  is 
parable  1958  period.  That  1,-  now  being  done  in  three  separ- 
636,998  total  was  198,273  lines  plants.  Collect  runs  have 
above  the  N-CB  total  for  the  become  customary  several  days 
same  period.  week.  Hand  stuffing  frc- 

The  linage  comparison  show^  quently  is  necessary, 
that  in  the  same  period  of  the  ,  v  ■,  n  j  ^ 

merger  the  San  Francisco  Ex-  ^  Original  plans  had  called  for 
aminer  carried  2,257,001  lines  basic  production  from  the  Call- 
and  the  San  Francisco  Chronicle  Bulletin  presses  supplemented 
1,546,593  lines.  (Continued  on  page  66) 
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*  Joseph  Scanlan  of  Miller, 
Mackay,  Hoeck  &  Hartung,  Seattle 
—for  three  color  and  black  ad  of 
Rainier  Brewing  Co.;  Herbert  W. 
Beyea,  Hearst  Advertising  Service, 
accepting  for  Seattle  Post-lntelli- 
gencer;  and  Robert  U.  Brown, 

E&P,  making  presentations. 

•  Robert  U.  Brown  presents  trophy 
and  plaques  to  Robert  I.  Landis 


•  Eugene  J.  Lemcoe,  Houston  Post 
ad  director,  and  May  Kerr,  fashion 
director  of  Neiman-Marcus  —  for 
color  in  retail  ads. 


•  David  G.  Morse,  Fitzgerald  Ad¬ 
vertising  Agency,  and  Alfred  W. 
Brown  Sr.  of  Brown's  Velvet  Ice 
Cream,  Inc.,  New  Orleans  —  for 
two  color  and  black  ad  in  four 
newspapers. 


14,- 

>ad 


of  San  Diego  Union;  Newton  C. 

Schlosser  of  California  Packing  I'fc  a  a  TTtl  a  1  "IVT  Tfc  *1  ■  4*  OTVTTfc  4 

Co  and  Parish  A  Jenkins  of  FatteFsoii  Llectecl  JM 6 w  rresideiit  ot  hJMrA 

McCann- Erickson  agency — for  Cal- 
pak's  full-color  Del  Monte  pine- 
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apple  ad. 

•  Charles  E.  Treat  of  Phoenix  Re¬ 
public  and  Gazette,  and  Wallace 
Elton  of  J.  Walter  Thompson  Co. 
— for  Ford's  one  color  and  black  ad. 


{Continued  from  page  11)  all  average  day  wage  increase  tion  of  automatic  increases  and 
terested  as  to  the  extent  of  their  of  6%  cents  per  hour  ($2.56  wage  re-openings.” 
responsibilities  in  reporting  ex-  per  week).  The  average  increase  iv  •  n  » 

penditures  and  activities  dur-  by  trades  range  from  6  cents  to  Newsprint  Improvement 
ing  their  dealings  with  unions.  8  cents  per  hour  for  this  period.  in  group  sessions  it  was  the 
Mr.  Bernstein  said  employers  The  eight-month  average  for  feeling  among  some  publishers 
also  are  pondering  the  impact  1959  compares  with  nine-month  that  the  quality  of  newsprint  is 
of  the  three  major  changes  in  averages  of  7%  cents  per  hour  below  par.  Several  said  it  is 
the  Taft-Hartley  law  —  (1)  for  1958;  8  cents  in  1957;  71^  “inferior,  and  showed  weight  in¬ 
closing  of  loopholes  in  prohibi-  cents  in  1956;  and  6  cents  in  consistencies.” 
tions  against  secondary  boy-  1955.  However,  the  committee  on 

cotts;  (2)  limitations  on  the  The  department  also  made  newsprint  headed  by  T.  A.  Cor- 
recognition  and  organization  of  this  observation:  coran  of  the  Louisville  (Ky.) 

picketing  by  unions;  and  (3)  “The  popularity  of  long-term  Courier-Journal  and  Times,  re¬ 
solution  of  the  “no  man’s  land”  contracts  continues.  As  in  1958  ported  that  “newsprint  con- 
problem  of  state  or  federal  and  again  in  1959,  two-thirds  of  sumption  is  improved;  supply 
jurisdiction.  all  mechanical  union  contracts  jg  improved;  quality  is  im- 

S  ilif.  T  A  SNPA  territory  are  for  more  proved ;  and  the  first  six  months’ 

.  ou  m  age  ren  s  than  one  year’s  duration.  By  earnings  reports  of  producers 

SNPA’s  Labor  Department,  comparison,  in  1956  only  one-  show  improvement  over  last 
headed  by  Walter  C.  Johnson  half  and  in  1954  only  one-third  year.” 

Jr.,  urged  publishers  and  unions  of  such  contracts  were  for  more  Tbe  committee  stated  that  it 
to  work  together  to  correct  any  than  one  year.  However,  it  ap-  “believes  firmly  that  stable 
questionable  or  illegal  hiring  pears  the  trend  is  slackening  newsprint  prices  are  a  definite 
practices  or  contract  language  slightly.  advantage  to  both  users  and 

now  existing.  “Of  the  almost  100  contracts  producers. 

On  the  subject  of  wage  signed  during  1959,  to  date  55  “Stable  prices  have  encour- 
trends,  the  department  re-  percent  are  for  more  than  one  aged  publishers  to  use  news- 
ported:  year.  As  to  types  of  these  1959  print  more  liberally  in  their 

“A  review  of  the  163  news-  contract  settlements,  two-thirds  news  columns,”  the  report 
paper  mechanical  union  wage  contain  automatic  or  deferred  stated.  “This  undoubtedly  re¬ 
settlements  reported  in  SNPA  wage  increases  in  future  years,  suited  in  better  newspapers  and 
territory  during  the  first  eight  and  one-third  contain  annual  has  made  more  secure  their 
months  of  1959  reflects  an  over-  wage  re-openers  or  a  combina-  readers.” 
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TROCRUSTES’  BED’ 

Variety  of 
For  Media 

Any  single  yardstick  by  which 
media  ai’e  evaluated  w’as  likened 
to  the  “painful  and  disagreeable” 
mythical  bed  of  Procrustes  by 
Seymour  Banks,  vicepresident  in 
charge  of  media  planning  and 
research  for  Leo  Burnett  Co. 

Speaking  before  the  Fifth  An¬ 
nual  Conference  of  the  Adver¬ 
tising  Research  Foundation  in 
New’  York  last  week,  Mr.  Banks 
recalled  that  Procrustes  lopped 
off  the  heads  and  feet  of  those 
people  w’ho  w’ere  too  tall  for  his 
bed,  and  stretched  those  w’ho 
were  too  short. 

“Any  single  yardstick  will,  in 
most  likelihood,  have  the  same 
kind  of  effect  upon  advertising 
media,”  Mr.  Banks  said.  “Thus, 
in  order  to  properly  evaluate 
a  complexity  of  advertising 
media  and  in  order  to  relate 
them  to  a  specific  advertising  or 
marketing  strategy,  with  both 
short  and  long-run  objectives, 
there  is  need  for  a  variety  of 
criteria  for  evaluation  of 
vehicles.” 

‘At  an  Impasse’ 

(“Vehicle”  is  Mr.  Banks’  own 
tei’m  for  a  specific  medium,  as 
opposed  to  the  word  “medium” 
us^  to  define  a  class  of  adver¬ 
tising  vehicles.  Thus,  the  New 
York  Herald  Tribune  is  an  ad¬ 
vertising  vehicle;  Life  magazine 
is  an  advertising  vehicle.  News¬ 
papers  are  a  medium,  maga¬ 
zines  are  a  medium,  etc. — Ed.). 

Mr.  Banks  stressed  that  there 


Criteria 

Favored 

is  a  fundamental  need  for  new’ 
research  “because  we  seem  to  be 
at  an  impasse  when  it  comes  to 
making  sound  inter-media  com¬ 
parisons.”  He  predicted  that  by 
1968  advertising  expenditures  in 
the  U.  S.  will  run  about  $20- 
billion  annually,  of  which  $13Vi- 
billion  will  be  spent  on  national 
advertising,  and  $6.9-billion  on 
local  advertising. 

“The  continued  gain  of  nation¬ 
al  advertising  relative  to  local 
advertising  volume  means  that, 
by  1968,  two  out  of  every  three 
advertising  dollars  would  go  for 
national  advertising,”  Mr.  Banks 
said.  “Since  the  national  adver¬ 
tiser  operates  at  considerable 
distance  from  his  marketing 
targets,  it  is  necessary  for  him 
to  do  more  research  than  the 
local  advertiser.  However,  suf¬ 
ficient  research  opportunity  ex¬ 
ists  for  the  local  advertiser,  as 
w’ell.” 

Real  Questions  Raised 

He  said  that  the  increasing 
complexity  of  advertising  media 
is  another  reason  for  new  media 
research. 

Turning  to  the  nature  of  com¬ 
mitments  in  netw’ork  TV  as  an 
example  of  these  increasing  com¬ 
plexities,  Mr.  Banks  noted  that 
in  TV  an  advertiser  is  often 
asked  to  make  commitments  in¬ 
volving  a  million  dollars  or  more 
for  a  program  w’hich  has  never 
appeared  on  the  air  before. 

“The  amount  of  money  in¬ 


volved  in  these  commitments,  the 
rigidity  that  contracts  for  both 
talent  and  facilities  introduce 
into  an  advertising  plan,  and 
the  uncertainty  as  to  the  success 
of  a  program,  have  combined  to 
raise  real  questions  on  the  value 
of  this  kind  of  advertising,”  Mr. 
Banks  said. 

“However,”  he  continued,  “this 
involves  studying  not  only  an 
individual  program  or  the 
medium  as  a  whole,  but  alterna¬ 
tive  advertising  vehicles  as  well. 
The  point  I  wish  to  make  is  not 
a  criticism  of  television,  but 
merely  a  statement  that  the 
problems  involved  in  evaluating 
the  television  medium  have  prob¬ 
ably  intensified  many  adver¬ 
tisers’  interests  in  all  media 
research,  because  they  realize 
that  this  important  new  medium 
(TV)  cannot  be  evaluated  in  a 
vacuum,  but  only  as  an  altera¬ 
tive  to  all  other  media.” 

Mr.  Banks,  who  is  also  chair¬ 
man  of  the  ARF’s  Audience  Con¬ 
cepts  Committee,  closed  his  talk 
with  some  unofficial  remarks  on 
the  committee’s  discussions  over 
the  past  few  years.  He  revealed 
that  the  group  had  reached  a 
number  of  conclusions: 

1)  That  comparisons  from  ad¬ 
vertising  vehicle  to  vehicle, 
whether  the  different  vehicles  be 
in  the  same  class  of  medium  or 
in  different  classes,  be  based 
upon  procedures  which  w’ere 
either  actually  identical  or  be 
demonstrated  to  be  equivalent. 

2)  Data  desired  would  prob¬ 
ably  arise  through  careful  analy¬ 
sis  of  the  perfonnance  of  indi¬ 
vidual  advertising  vehicles. 

3)  There  are  two  kinds  of 
media  data,  one  refers  to  num¬ 
ber  and  kind  of  people  exposed 
and  communicated  to  by  media, 
and  the  other  to  the  number  of 


such  exposures  or  communica¬ 
tions. 

“The  reason  this  differentia¬ 
tion  is  suggested,”  Mr.  Banks 
explained,  “is  that  media  differ 
in  their  abilities  to  deliver  re¬ 
peated  exposures  or  communi¬ 
cations  to  the  members  of  their 
audiences.  In  fact,  we  w’ere  soon 
led  to  a  conviction  that  it  w’as 
necessary  to  study  patterns  of 
repetition  of  exposures  not  only 
in  terns  of  gross  totals  or  a 
per  capita  average,  but  in  terms 
of  frequency  distributions.  Fre¬ 
quency  distribution  data  permit 
the  evaluation  of  media  in  terms 
of  the  numbere  of  people  exposed 
many  times,  as  opposed  to  those 
exposed  relatively  lightly.  It  w’ill 
often  make  a  difference  to  an 
advertiser  to  know  the  shape  of 
the  frequency  distribution  pat¬ 
terns.” 

Measures  of  Scope 

Mr.  Banks  said  another  im¬ 
portant  element  in  this  model  of 
media  evaluation  has  to  do  with 
development  of  measures  of 
scope  or  size.  These  measures 
must  be  varied  because  they 
will  have  to  deal  with  a  variety 
of  situations. 

First  of  all,  he  said,  there  is 
the  differentiation  between  the 
audience  of  a  single  issue  of  a 
publication  and  that  of  several 
issues,  or  in  parallel  terms,  the 
audience  of  one  telecast  or  a  TV 
program  and  that  of  several. 
“This,”  Mr.  Banks  went  on, 
“allows  an  attack  on  the  meas¬ 
urement  of  cumulative  audiences 
over  time  through  the  use  of 
several  advertising  insertions. 

“Next,  there  is  need  to  evalu¬ 
ate  both  the  audiences  of  an 
advertising  vehicle  as  a  whole 
and  its  intei-nal  audiences  of  a 
typical  or  average  ad  within 
the  advertising  vehicle.” 
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Newspaper’s  Creative  Side 


Newspapers  lend  themselves 
more  than  any  other  medium 
to  the  creative  approach  for  ad¬ 
vertisers’  marketing  needs  and 
sales  promotions. 

This  theme  was  stressed  for 
the  200  advertising  executives 
who  attended  the  first  national 
newspaper  advei’tising  seminar 
in  New  York  this  week.  The  all¬ 
day  event  was  sponsored  by  the 
Bureau  of  Advertising,  AN  PA, 
with  the  cooperation  of  the  As¬ 
sociation  of  National  Advertis¬ 
ers  and  the  American  Associa¬ 
tion  of  Advertising  Agencies. 

Charles  T.  Lipscomb  Jr.,  Bu¬ 
reau  president,  in  his  welcom¬ 
ing  remarks,  said  the  Bureau 
was  planning  to  have  more  semi¬ 
nars  of  this  kind  in  the  future. 
He  said  also  that  he  hoped  it 
would  “serve  as  the  forerunner 


to  similar  programs  by  other 
media.” 

Dr.  E.  L.  Deckinger,  vice- 
president  and  director  of  media 
strategy.  Grey  Advertising 
Agency,  said  all  media  are  good, 
but  he  asked  admen  if  they  have 
been  giving  newspapers  suffi¬ 
cient  opportunity  to  demonstrate 
how  good  they  are. 

“Never  be  satisfied  that  you 
know  all  the  answers  about 
which  medium  to  use,”  he  said. 

Enough  Markets? 

“Do  we  buy  enough  markets, 
and  the  right  ones?”  he  asked. 
“What  do  we  consider  to  be 
enough  penetration,  percentage¬ 
wise,  from  outside  papers,  say, 
before  we  decide  we  have  to 
buy  a  local  paper?  Are  we  buy¬ 


Told  by  Admen 


ing  the  markets  we  are  buying, 
often  enough?  Are  we  buying 
enough  newspapers  in  a  mar¬ 
ket?  Are  we  buying  enough  ads 
in  a  given  period  of  time?  Are 
we  buying  enough  space  in  a 
given  issue?  Are  we  buying  in 
the  right  place  in  the  issue? 
Are  we  using  the  space  prop¬ 
erly?” 

Dr.  Deckinger  continued, 
“When  you  put  a  certain  num¬ 
ber  of  dollars  into  newspaper 
advertising,  you  get  a  certain 
amount  of  white  space  in  re¬ 
turn.  Within  the  balance  of  de¬ 
cency  and  propriety,  you  can 
shape  it  any  way  you  want, 
you  can  run  it  in  as  many  pieces 
as  you  want,  you  can  do  almost 
an^hing  you  want  with  it. 
That’s  a  gi’eat  i-esponsibility.” 

In  a  panel  discussion,  copy 


executives  of  three  agencies 
analyzed  ways  in  which  news¬ 
paper  space  can  be  used  for  im¬ 
pact.  Participants  were  Charles 
Feldman,  of  Young  &  Rubicam, 
Inc.;  Ed  Zern,  of  Geyer,  Morey, 
Madden  &  Ballard;  and  Whit 
Hobbs,  of  Batten,  Barton,  Dur- 
stine  &  Osborn. 

Louis  M.  Rich,  of  the  Des 
Moines  (Iowa)  Register  &  Trib¬ 
une,  and  chairman  of  the  Sales 
Development  Committee  of  the 
Newspaper  Advertising  Execu¬ 
tives  Association,  told  how  his 
organization  is  working  with 
advertisers  to  help  them  develoji 
mai’keting  strategy. 

Other  topics  covered  were  the 
effectiveness  of  color  in  news¬ 
paper  ads,  new  trends  in  re¬ 
search,  and  guides  from  news¬ 
paper  readership  studies. 
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Point  System  Chases  Errors 


Jackson,  Miss. 

They’re  doing  something  to 
get  rid  of  typogi’aphical  errors, 
misspelled  words  and  grammati¬ 
cal  boners  in  the  Jackson  Clar¬ 
ion-Ledger  and  Daily  News. 

In  the  short  time  that  the 
Quality  Control  System  has 
been  operating,  about  60  percent 
of  the  errors  have  been  elimi¬ 
nated. 

R.  M.  Hederman  Jr.,  pub¬ 
lisher,  announced  the  success¬ 
ful  testing  of  the  error  detec¬ 
tion  system  which  was  devised 
by  Stephen  J.  Sanders,  national 
advertising  manager. 

Oiricial  Guide 

Working  on  the  principle  that 
misspelled  words  in  news  items 
or  advertisments  lower  the  con¬ 
fidence  of  the  reader  in  the 
veracity  of  the  report  or  ad, 
Mr.  Sanders  set  forth  eight  ob¬ 
jectives. 

1.  To  provide  all  readers  with 
correct  grammatical  construc¬ 
tion  and  preferred  spellings  in 
both  news  and  advertising.  (For 
this  purpose  the  Merriam- Web¬ 
ster’s  New  Inteniational  Dic¬ 
tionary,  Second  Edition,  1959, 
was  adopted  as  the  official 
guide.) 

2.  To  produce  easier,  clearer, 
more  enjoyable  and  helpful 
reading  to  all  readers,  particu¬ 
larly  students. 


3.  To  supply  editors  and  re¬ 
porters  with  a  handy,  reference 
list  of  correct  spellings  of  diffi¬ 
cult  words  and  phra.ses,  thus 
providing  more  time  for  accu¬ 
rate  and  creative  writing. 

4.  To  standardize  all  spellings 
and  new  terms  pertaining  to 
celestial  exploration,  prior  to 
official  publication  by  dictionary 
in  use. 

5.  To  provide  the  publisher 
the  means  to  measure  accurate¬ 
ly,  in  a  matter  of  minutes,  the 
quality  of  his  publication  and 
to  intelligently  devise  corrective 
procedures. 

6.  To  evaluate  the  seriousness 
of  individual  errors  within  the 
publication;  total  same,  and  re¬ 
duce  to  a  composite  Quality  In¬ 
dex  figure,  clearly  understood 
and  used  by  all  departments. 

7.  To  determine  through  use 
of  these  tear  sheets  the  malfunc¬ 
tioning  of  mechanical  equip¬ 
ment. 

Because  the  point  evaluation 
placed  on  an  error  in  the  lead 
story  on  the  front  page,  and 
ratio  of  its  value  in  relationship 
to  a  similar  error  in  a  cut  line 
under  a  photo  on  the  same  page, 
is  a  matter  of  individual  deter¬ 
mination,  the  scoring  .sy.stem  is 
up  to  the  publisher  or  editor 
adopting  the  system.  However, 
these  aie  the  factors  on  which 


the  Clarion-Ledger  and  Jackson 
Daily  News  scoring  system  is 
based : 

1.  Errors  on  the  front  page 
are  more  serious  than  on  other 
pages. 

2.  Errors  in  large  headlines 
are  more  serious  than  those  in 
smaller  ones. 

3.  News  items  with  final  para¬ 
graphs  incomplete  are  more  seri¬ 
ous  than  those  with  jumbled 
lines. 

4.  Wrong  words  are  more 
serious  in  cut  lines  than  in  news 
items. 

5.  Second  spellings  are  mis¬ 
spellings. 

6.  Erroneously  hyphenated 
words  are  misspellings. 

7.  The  official  dictionary  (Mer- 
riam-Webster)  is  the  authority 
for  the  spelling  and  meaning  of 
words.  (News  reporters  are 
word-arrangers,  not  word-mak¬ 
ers.) 

8.  Because  scoring  is  done 
from  the  reader’s  point  of  view, 
typographical  errors  are  mis¬ 
spellings. 

As  to  the  mechanics  of  the 
system:  Two  completely  marked 
papers  with  all  errors  promi¬ 
nently  circled,  corrected,  and 
quality  index  computed  are 
placed  on  the  publisher’s  desk 
within  24  hours  after  publica¬ 
tion.  One  of  these  papers  shows 
editorial  errors,  the  other  notes 


those  in  advertisements.  After 
examination  by  the  publisher 
the  one  copy  goes  to  the  editor, 
the  other  to  the  advertising  di¬ 
rector. 

After  these  marked  copies 
have  been  coordinated  with  the 
staffs  of  th^se  two  departments 
they  are  passed  on  to  the  Com¬ 
posing  Room  Superintendent. 
The  papers  are  then  returned 
to  the  Quality  Control  Officer 
who  records  each  misspelled 
word  on  a  3  X  5  card  which 
also  shows  the  date  and  paper 
in  which  the  errors  occurred. 

Each  Monday  a  mimeographed 
list  containing  these  errors  is 
distributed  to  every  member  of 
the  organization.  Words  which 
appear  on  the  list  for  the  second 
time  are  indicated  by  an  aster¬ 
isk. 

“Not  only  have  the  benefits 
of  this  system  been  phenomenal, 
(an  over-all  60%  reduction  of 
errors  in  four  short  weeks)  but 
we’ve  been  delighted  by  the  in¬ 
terest  in  the  system  by  mem¬ 
bers  of  eveiy  department  in  our 
large  organization,”  Mr.  Heder¬ 
man  said.  “The  next  step  in  our 
never-ending  program  of  im¬ 
proving  our  newspapers  is  a 
similar  method  to  improve  the 
quality  of  photo  reproduction. 
That  system  is  now  in  the  test¬ 
ing  stage.” 


Cost  Raised  If  Newsprint  Is 


Supercalendering — the  process 
of  “ironing”  newsprint  for  a 
polished  finish — adds  up  to  $20 
to  the  cost  per  ton,  says  the 
Newsprint  Information  Com¬ 
mittee. 

Regular  newsprint  costs  $134 
a  ton. 

Di.scussion  of  the  supercalen¬ 
dering  that  has  been  tried  in 
newspaper  tests  in  the  Midwest 
has  revealed  many  misconcep¬ 
tions  about  the  process,  accord¬ 
ing  to  the  committee  that  speaks 
for  Canadian  newsprint  manu¬ 
facturers. 

Mo.st  widespread  is  the  idea 
that  supercalendering  is  a  simple 
op(M  ation  which  improves  print- 
ability  at  little  or  no  cost.  Not 
tnie,  say  industry  experts. 

All  newsprint  is  calendered 
during  manufacture.  Supercal¬ 
endering,  however,  is  an  added 
finishing  process  performed 
after  the  paper  has  been  made, 
often  in  anothei  part  of  the 
mill.  It  involve?  passing  the 
paper  through  a  vertical  ar¬ 
rangement  or  stack  of  up  to  10 
rollers,  some  of  steel  and  some 
of  compressed  cotton  or  paper. 


This  irons  or  polishes  the  paper 
to  give  it  a  particularly  smooth 
surface  without  undue  gloss. 

The  resulting  product  is  used 
mainly  for  magazine  and  com¬ 
mercial  printing. 

Disadvantages  Seen 

“While  supercalendering  does 
provide  better  reproduction  and 
slightly  better  visual  brightness 
when  used  with  some  printing 
processes,  it  has  disadvantages 
when  used  with  others,”  the 
Committee  says. 

“The  ironing  or  pressing  re¬ 
duces  the  bulk  of  the  paper  by 
compression.  Therefore,  more 
strike-through  and  show-through 
is  likely  when  supercalendered 
paper  is  used  in  letterpress 
printing.  In  addition,  ink  ab- 
■sorption  is  slower,  and  with 
high-speed  news  presses  this  can 
cause  smearing  •  or  smudging. 
For  these  reasons,  supercalen¬ 
dered  newsprint  failecl  'to  gain 
publisher  acceptance  when 
marketed  experimentally  by  one 
newsprint  company  some  years 
ago. 

“Supercalendered  paper,  like 


‘Ironed’ 

the  processes  and  capital  etjuip- 
ment  required  to  produce  it,  is 
costly.  Newsprint  mills  neither 
produce  it  nor  have  the  equip¬ 
ment.  One  newsprint  mill  with 
less  than  300,000  tons  of  an¬ 
nual  capacity  estimates  it  would 
cost  $7  million  to  equip  for 
supercalendering. 

“Basically,  newsprint  is  the 
low'est-priced  white  paper  made, 
by  nature  of  its  usage  and  on 
the  insistence  of  its  purchasers. 
The  cost  of  buying  and  installing 
supercalendering  equipment, 
housing  it  where  facilities  do 
not  presently  exist,  and  the  extra 
crew  requir^  to  operate  it  would 
have  to  be  reflected  in  the  cost 
of  the  finished  product. 

“Mills  which  have  had  experi¬ 
ence  in  supercalendering  paper 
somewhat  similar  to  newsprint 
report  the  cost  ranges  from  $10 
to  $20  per  ton,  most  of  them 
citing  the  higher  figure.  In  the 
case  of  newsprint  the  $20  cost 
might  be  reduced  to  $17  because 
of  the  lesser  initial  value  of  the 
paper  which  must  be  wasted  in 
the  course  of  extra  processing, 
one  mill  estimated.” 


Judge  Takes 
Court  Photos 

San  Francisco 

A  report  on  an  unnamed 
judge  who  unobtrusively  snaps 
photos  of  witnesses  appearing 
before  the  court  he  conducts 
was  placed  before  the  Confer¬ 
ence  of  California  Judges  here. 

This  is  aside  from  permitting 
professional  photographers  to 
take  pictures  in  court,  the  re¬ 
port  to  the  judges’  committee 
on  ethical  tactics  was  advised. 

The  judge  admitted  snapping 
photos  in  a  letter,  but  declined 
to  appear  before  the  commit¬ 
tee,  the  report  stated. 

The  judge  was  described  as 
“a  camera  bug.”  His  pictures 
were  taken  with  a  miniature 
camera  concealed  among  papers 
on  his  bench,  the  committee  was 
advised. 

A  move  to  drop  the  matter 
for  a  year  brought  a  protest. 
How  can  the  committee  support 
Canon  30  and  permit  a  colleague 
to  break  the  ban  on  courtroom 
photographs?,  the  group  was 
asked.  A  further  check  by  the 
executive  committee  was  voted. 
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400  Due  at  lAPA  The  committee  was  paiticu-  ^ 

larly  impressed  by  his  “fearless  -»  *-  ^  -  1 

series  of  stories  exposing  smug-  MCClia  otllUy 
■  Till  Oil  ITl  mV  traffic  in  drugs  and  J 

~  other  illicit  activities.”  Commit-  T*  1 

tee  members  felt  his  reporting  | 

San  Francisco  said  the  bronze  plaque  was  in  the  highest  tradition  of 

The  completion  of  a  program  awarded  to  Prensa  Lihre  of  ^  A  grant  from  the  Benton 

for  Inter-American  Press  Asso-  Havana  for  the  newspaper’s  e  soi  society.  Foundation  will  make  possibles 

ciation  sessions  which  are  ex-  “unceasing  fight  against  dicta-  ^  ir.  PaIa.  Al'  wide-range  study  of  mass  metlia 

pected  to  draw  more  than  400  torial  trends  in  Cuba  and  else-  -  A/  Rn.rntA  “for  after  Harry  Ashmore  joins  the 

persons  here  is  announced  by  where_  in  the  Western  Hemis-  ^is ’incisive  and  L4istTcai’-toons  Center  for  the  Study  of  Demo- 
Roy  A.  Brown,  host  committee  phere.  ’  nolitics  in  the  Americas  ”  cratic  Institutions  at  Santa  Bar- 

chaii-man.  The  Awards  Committee  took  on  politics  in  the  Ameiicas.  Calif,  next  month. 

Dr.  .Alberto  Gainza  Paz,  special  note  of  the  editorials  and  Angel  Edmundo  Font,  of  La  M 4  Ashmore’s  resignation  as 
Buenos  Aires  (Argentina)  Ln  signed  articles  by  editor  Sergio  executive  editor  of  the  Arkansas 

Prensa,  will  preside  over  mem-  Carbo  and  by  assistant  editors  t  ^  Gazette  at  Little  Rock  was  an- 

bership  sessions  in  the  St.  Fran-  Humberto  Medrano  and  Ulises  ^nlder  trv^n4  jounced  last  week.  Robert  M. 

cis  Hotel  here  Oct.  6-7-8.  W.  H.  Carbo  during  the  period  from  ..f,  °  fll  Hntc  Hutchins,  president  of  the  Fund 

Cowles,  Spokane  (Wash.)  January  1  to  July  1,  1959.  in  the  Republic  which  sponsors 

Sopkesman  Review  and  Chron-  The  award  for  “work  done  by  awards' were  the  Center,  later  made  knoivn 

icle,  is  first  vicepresident.  a  newsman  in  behalf  of  freedom  „  ^  w  fK^TTAPA  the  availability  of  money  from 

Members  of  the  lAPA  com-  of  the  press”  went  to  Jorge  Mpv  former  Senator  William  Lnton. 

mittee  on  freedom  of  the  press  Quintana,  of  the  magazine  Bo-  Ottrnai  Meigen- 

were  meeting  from  Sept.  30  to  hernia,  of  Havana,  who,  in  the  ’  **^'’^^*\tor  of  the  Linotype,  >X  ill  Devise  Plan 

Oct.  3  in  preparation  of  a  re-  words  of  the  citation  “at  the  ^  ^  ergen-  Hntebint!  said- 

port  for  the  membership,  which  risk  of  his  personal  safety  coui-  thaler  ..Mr.  Ashmore,  in  association 

represents  all  portions  of  the  ageously  combatt^  censorship  rules  for  two  annual  lAPA  with  Allan  Kevins,  the  noted  his 

Americas.  of  the  press  and  the  persecution  tor  two  annual  lAl^A  . 

Directors  meet  Oct.  4  and  5.  of  newsmen  in  Cuba  during  the  l^^ai  s  to  go  to  a  North  Amei-  ^  j’  j  expected  to  devise 
A  special  program  for  the  dictatorship  of  Fulgencio  Ba-  ican  newspaperman  and  a  North 
convention  ladie.s  has  been  ar-  tista.”  American  publication.  The  rules  f  plan  foi  a  c^ 


‘Fearless  Series’ 


Ashmore’s 
Media  Study 
Hole  Defined 


A  grant  from  the  Benton 


The  annual  awards  were  Center,  later  made  kno^vn 

established  by  the  lAPA  in  1953  ^he  availability  of  money  from 
in  honor  of  Ottmar  Mergen-  foimer  Senator  William  Benton. 

thaler,  inventor  of  the  Linotype,  Yj  jH  Devise  Plan 

with  a  grant  from  the  Mergen- 

thaler  Linotype  Company.  tJr.  Hutchins  said: 

The  eommit.tee  diseiissed  nro-  “Mr.  Ashmore.  in  association 


mnl^^bl!  M Jr%^^W submitted  to  the  Direc-  "OR  analysis  of  the  functions  of 
rang^  by  Mrs  E.  W  Scripps  (■„,,raee„,,s  ReDori  tors  meeting  the  mass  media, 

and  Mrs.  Joseph  B.  Bidder,  co-  Courageous  K.pori  meeting.  consultants  de- 

chaii-men.  Committee  members  recalled  cided  in  September,  1957,  that 

A  country-by-country  debate  Quintana’s  frank  and  couragt.-  their  examination  of  the  state  of 

on  press  conditions  and  a  special  ous  report  on  the  state  of  the  freedom  and  justice  in  contem 

panel  discussion  on  news  cover-  Cuban  press  at  the  annual  meet-  HoclvPfpllpr  poraiy  America  required  a  study 

age  and  handling  are  among  ing  of  the  lAPA,  October  1958,  of  the  mass  media.  After  this 

convention  features.  in  Buenos  Aires.  As  a  re.sult  of  A.  recommendation  was  approved 

Special  attention  vyill  be  given  this  report  and  earlier  action  1111*11111  t)y  the  Board  of  the  Fund,  Mr. 

to  the  plight  of  Diario  de  la  against  censorship  and  persecu-  Ashmore  was  appointed  a  liaison 

Marina,  Cuba’s  oldest  and  larg-  tion,  Quintana  was  threatened  Chicago  dii-ector,  seiwing  in  that  capacity 

est  newspaper,  which  was  with  assassination  and  remained  Governor  Nelson  Rockefeller  ^-ith  Bruce  Catton,  editor  of 
threatened  this  week  by  Dr.  in  exile  until  the  ouster  of  the  of  New  York  will  address  the  American  Heritage,  and  Alicia 


At  Inland 


newspaper. 


Fidel  Castro  with  criminal  Batista  dictatorship. 


Inland  Daily  Press  Association  Patterson,  publisher  of  Xews 


charges  accusing  it  of  cam-  Andres  Borrase,  editor  of  La  annual  meeting  at  the  Drake  Thus  he  has  been  familiar 

paigning  to  overthrow  the  Prensa  Libre,  San  Jose,  was  Hotel  here  Oct.  18-20.  He  will  j^e  project  from  its  in 

Revolutionary  Government.  The  selected  for  meritorious  public  principal  speaker  at  the  ception.” 

newspaper  has  been  critical  of  seiwice  in  behalf  of  the  com-  final  session,  a  luncheon.  *  *  * 

the  imposition  of  heavy  taxes,  munity  through  editorials  and  Sylvia  Porter,  James  Reston 

A  news  exchange  pi  ogram  will  columns.”  He  was  cited  “for  and  Marie  Torre  are  other  Nen  Kdiioriul  ^  rilcr 

be  studied.  Six  scholarship  successfully  carrying  out  bis  speakers  announced  by  Inland  Little  Rock 

James  O.  Powell,  an  associate 
editor  of  the  Tampa  (Fla.) 


Reception  for  Members 


awards  will  be  announced.  plan  La  Vivienda  en  Marcha  President  John  P.  Harris,  of  the  James  O.  Powell,  an  associate 

„  ,•  f  M  K  March  of  Homes)  to  pro-  Hutchinson  (Kas.)  News.  editor  of  the  Tampa  (Fla.) 

Aecepiion  tor  Members  decent  housing  for  needy  “Space  Barriers”  will  be  the  Tribune,  will  become  editor  of 

Mr.  and  Mrs.  Cowles  will  host  families.”  subject  of  Dr.  Harold  P.  Als-  Arkansas  Gazette  editorial 

a  reception  for  all  members.  Mr.  Through  senor  Borrase’s  ef-  paugh  of  Standard  Rate  &  Data  page  in  October,  .1.  N.  Heiskell, 
Bidder,  San  Jose  (Calif.)  Mer-  forts  personally,  and  through  Seiwice.  editor  and  president,  announced 

cury-News,  and  Mrs.  Bidder  will  his  newspaper.  La  Vivienda  en  Louis  Spilman,  Waynesboro  week. 

hold  a  luncheon  for  board  mem-  Mai’cha  is  now  a  going  and  (W.  Va.)  News-Virginian  pub-  Mr.  Powell  is  39  and  is  a 

bers  and  members  of  the  free-  effective  philanthropic  organi-  lisher,  will  tell  of  his  newspa-  native  of  Anadalusia,  Ala.  He 
dom  of  press  committee.  zation  that  has  attracted  the  per  s  6(4-year  experience  with  attended  the  Universities  of 

Mr.  Scripps,  Scripps  League  moral  and  financial  support  of  HOP  color  at  a  profit.  Alabama  and  Florida  and  was 

Newspapers,  and  Mi-s.  Scripps;  citizens  and  residents  of  Costa  Phoio  Panel  graduated  at  the  University  of 

William  K.  Blethen,  Seattle  R'ca.  In  less  than  two  years  of  Florida  in  1942.  He  served  in 

(Wash.)  Times,  and  Mrs.  operation  the  group  has  pro-  “New  Techniques  in  Local  the  Army  Air  Corps  and  Army 
Blethen  and  the  Mergenthaler  vided  79  homes  for  needy  famil-  News  Photography”  will  be  the  Combat  Engineers  in  World 
Linotype  Co.  will  host  three  ics  representing  550  individuals  subject  of  a  press-conference-  War  11. 

other  convention  social  events.  who  formally  lived  in  slums  or  style  panel  session  to  be  con-  He  started  newspaper  work 

One  of  the  highlights  of  the  improvised  shelters.  ducted  by  Prof.  Floyd  Arpan  as  a  reporter  for  the  Alabama 

general  sessions  will  be  the  pre-  Horacio  de  Dios,  a  reporter  of  Northw’estern’s  Medill  School  Journal  at  Montgomery  and  was 

sentation  of  lAPA  Awards  and  for  the  daily  La  Razon,  of  Joumalism.  also  a  reporter  for  the  Coluni- 

the  Ottmar  Mei’genthaler  Buenos  Aires,  received  the  James  Sauter,  personnel  re-  bus  (Ga.)  Free  Press  and  the 
plaque.  award  for  “meritorious  public  lations  director  of  the  Booth  Miami  (Fla.)  Herald.  He  was 

William  M.  Pepper  Jr.,  seiwice  in  behalf  of  the  com-  Newspapei-s,  will  report  on  a  administrative  assistant  to  Sen- 
Gainesville  (Fla.)  Sun,  chair-  munity  through  newswriting  or  suiwey  of  newspaper  welfare  ator  Smathers  of  Florida  in 
man  of  the  Awards  Committee,  reporting.”  plans.  Washington  in  1955-56. 
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Trust,  Belief,  Respeet 


Richmond,  Va. 

The  public  carries  a  sharp 
mental  image  of  the  general 
high  character  of  newspapers, 
according  to  a  major  research 
project  just  completed  by  the 
research  department  of  Rich¬ 
mond  Newspapers,  Inc. 

The  study  extended  over  a 
year  under  the  direction  of  Alan 
S.  Donnahoe,  vicepresident.  A 
brochure  detailing  results  will 
be  mailed  to  a  selected  list  of 
newspapers  and  advertising 
agencies. 

Under  analysis  were  the  three 
major  communications  media: 
newspapers,  television  and 
radio.  Each  was  found  to  have  a 
public  image  that  could  be  out¬ 
lined  with  some  precision.  While 
there  were  only  minor  differ¬ 
ences  between  radio  and  tele¬ 
vision,  the  two  differed  sharply 
from  newspapers. 

More  Solid  Trails 

Essentially,  the  broadcast 
media  were  outlined  in  the  pub¬ 
lic’s  mind  as  interesting,  enter¬ 
taining  and  glamorous.  News- 
pa^iers  were  associated  with  the 
more  solid  traits  of  character: 
courage,  morality,  reliability 
and  credibility. 

“These  newspaper  traits  of 
course  form  the  basis  for  trust, 
Iielief  and  respect,”  said  Mr. 
Donnahoe. 

He  added  there  is  no  reason 
to  believe  that  the  study’s  find¬ 
ings  would  differ  much  in  any 
community.  While  all  families 
studied  were  in  the  Richmond 
area,  they  were  carefuly  se¬ 
lected  to  represent  all  age,  edu¬ 
cation  and  socio-economic 
groups. 

“There  is  no  reason  to  suppose 
that  the  people  of  Richmond  are 
markedly  different  in  the  atti¬ 
tudes  we  have  measured  from 
People  in  Chicago,  or  Fort 
Worth,  or  Des  Moines,  or  any 
other  metropolitan  area,”  Mr. 
Donnahoe  asserted. 

“The  study  tabs  as  nonsense 
any  attempt  to  select  one  best 
advertising  medium  from  the 
three,  for  all  products  under  all 
circumstances  at  all  times.  Ob¬ 
viously,  each  has  its  merits  or 
it  would  go  out  of  business  and 
the  problem,  therefore,  becomes 
one  of  relative  productivity, 
compared  with  other  media,  in 
terms  of  a  particular  product 
and  .sales  objective.” 

Editor  ac  publisher 


In  this  connection,  the  study 
pin-pointed  a  basic  finding:  in 
general,  the  lower  an  individual 
on  the  socio-economic  scale,  the 
more  favorable  his  image  of  the 
broadcast  media.  Although  more 
nearly  constant  at  all  levels,  the 
newspaper  public  image,  in  con¬ 
trast,  tends  to  improve  in  going 
up  the  socio-economic  scale. 

‘(Tliniate  of  Persuasion’ 

Various  elements  go  to  make 
up  the  “climate  of  persuasion” 
in  sales  work,  the  study  finds, 
and  it  also  finds  marked  differ¬ 
ences  in  this  climate  in  the  three 
media. 

Summarized,  these  differences 
are:  If  the  goal  is  simple  repe¬ 
tition  and  sales  by  name  impres¬ 
sion  only,  the  balance  shifts  to¬ 
ward  the  broadcast  media;  if  the 
goal  is  to  create  a  quality  image 
of  the  product  or  its  producers, 
or  if  believability  is  important, 
the  newspaper  is  more  likely  to 
impart  these  qualities. 

In  terms  of  persuasive  im¬ 
pact,  the  sales  message  cannot 
be  divorced  from  the  communi¬ 
cator  which  transmits  the  mes¬ 
sage,  the  study  asserts.  The  per¬ 
sonality,  or  public  image,  of  the 
communicator  in  turn  colors  the 
message  itself. 

Nine  Allribiile>.  C.heeked 

In  making  the  study,  which 
began  last  autumn,  Mr.  Donna¬ 
hoe  drew  up  a  rating  chart.  He 
listed  nine  main  attributes  to  be 
studied,  among  all  three  media. 
Answers  could  be  given  ranging 
from  0  to  10,  according  to  pref¬ 
erence.  Complete  dislike  thus 
could  be  0,  or  complete  approval 
could  be  10.  The  nine  attributes 
w’ere:  intelligence,  attractive¬ 
ness,  credibility,  morality, 
warmth,  courage,  reliability, 
equity  and  unprejudiced. 

The  final  classification,  un¬ 
prejudiced,  was  found  to  be  al¬ 
most  impossible  to  picture  clear¬ 
ly  because  of  the  editorial  page 
factor  in  newspapers.  Some 
readers  confused  news  and  edi¬ 
torial  opinions  in  the  matter  of 
prejudice. 

In  turn,  in  making  the  sur%  ey, 
the  nine  main  classifications 
were  broken  into  minor  divi¬ 
sions.  Thus,  equity  carried  these 
subheads:  tolerant  or  intolerant; 
sympathetic  or  cold;  scrupulous 
or  unscrupulous.  The  other  eight 
main  subjects  were  similarly 
divided. 

The  final  personality  picture 
that  emerged: 
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In  Newspaper  ‘Image’ 


Attribute 

Radio 

Intelligence 

48 

Attractiveness 

48 

Credibility 

36 

Morality 

35 

Warmth 

63 

Courage 

35 

Reliability 

38 

Equity 

32 

Unprejudiced 

16 

In  answer  to  some  specific 
questions: 

52^/f  of  the  respondents  with 
only  grammar  school  education 
found  TV  programs  more  inter¬ 
esting  than  a  year  ago  while  re¬ 
spondents  with  high  school  or 
college  education  tended  to  find 
TV  shows  less  interesting.  Only 
‘.M'/f  of  the  college  group  found 
them  more  interesting. 

.Alienation  Toward  TV 

An  increasing  alienation  to¬ 
ward  TV  as  you  move  up  the 
income  scale  was  noted  in  an¬ 
swers  to  the  question — “If  you 
had  to  give  up  one  of  these — 
radio  or  television  or  news¬ 
papers — which  would  it  be?”  In 
the  lower  third  on  the  income 
.scale,  would  give  up  radio 

and  only  I'/r  would  give  up  TV, 
but  in  the  upper  third  on  the 
income  scale  65*;^  would  give  up 
radio  and  229f  would  give  up 
TV. 

Newspapers  came  out  well  in 
all  socio-economic  groups  on  the 
question  of  “feeling  toward  ad¬ 
vertising.”  There  was  very  little 
dislike  for  ads  in  newspapers 
but  the  dislike  for  broadcast  ad¬ 
vertising  ran  as  high  as  72*}^ 
for  radio  and  56%  for  TV  in  the 
upper  social  .strata. 

In  a  corollary  set  of  questions, 
atteation  was  given  in  all  class¬ 
es  more  to  newspaper  than  to 
broadcast  advertising  and  be¬ 
lievability  was  highest  for  news¬ 
paper  ads,  radio  and  TV  rating 
47%  of  respondents  on  honesty 
and  accuracy. 

Radio  got  2%  on  “most  honest 
advertising,”  television  got  8%, 
newspapers  71%,  w’ith  19%  vot¬ 
ing  “no  difference.” 

New  AFA  Veep 

Burton  E.  Hotvedt,  vicepresi¬ 
dent,  Klau-Van  Pietersom,  Dun¬ 
lap,  Inc.,  Milwaukee  ad  agency, 
has  been  named  vicepresident 
of  the  Advertising  Federation 
of  America. 


Rating  Index 

Tele- 

News- 

vision 

papers 

55 

88 

65 

79 

33 

75 

18 

71 

68 

64 

36 

62 

39 

59 

30 

49 

22 

12 

Carpel  Industry 
Planning  Ad  Push 

The  1959  Distributor  .Advisory 
Council  of  the  American  Carpet 
Institute  has  recommended  crea¬ 
tion  of  a  new  “full-blown,  hard¬ 
hitting,  indu.stry-wide”  adver¬ 
tising  program  as  soon  as  pos¬ 
sible. 

The  need  for  the  industry¬ 
wide  promotion  effort  was  urged 
repeate<lly  by  executives  repre¬ 
senting  leading  caiqiet  distribu¬ 
ting  finns  fram  all  sections  of 
the  country. 

Establishment  of  an  effective 
campaign  “big  enough  to  do  the 
job,  would  go  a  long  way  to¬ 
ward  solving  many  of  the  major 
problems  now  facing  the  indu.s- 
ti-y,”  the  distributors  declared. 

Some  of  the  problems  con¬ 
sidered  by  the  gi-oup  included 
the  neetl  for  expanding  the 
market  for  carpet,  consumer  con¬ 
fusion  l  egarding  fibers  and  other 
aspects  of  carpet  purchasing, 
and  the  lack  of  “adequately 
trained  sales  personnel”  at  all 
levels  of  the  industry. 

The  advertising  program,  the 
Council  stated,  should  be  de¬ 
signed  to  accomplish  the  objec¬ 
tives  of  (1)  achieving  a  laiger 
share  of  the  consumer  dollar  for 
the  carpet  industry,  and  (2) 
acquaint  the  American  consumer 
with  advantages  and  benefits  of 
soft  floor  coverings  on  the  same 
level  achieved  by  other  consumer 
durables. 


’Gootl  Old  Days’ 

“Those  Were  the  Good  Old 
Days,”  is  the  title  of  a  book  by 
Edgar  Jones  just  published  by 
Simon  and  Schuster,  New  York. 
Priced  at  $8.50,  the  book  is  a 
collection  of  ads  from  1880  to 
1930.  They  ran  the  gamut  from 
corsets  to  car  seats. 
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Wis.  Ad  Execs 
Told  of  New 
Ad  Campaign 

Wisconsin  Rapids,  Wis. 

A  “Wisconsin  First”  in  the 
scheduling  of  a  series  of  four 
ads  in  nine  Wisconsin  daily 
newspapers  by  the  National  As¬ 
sociation  of  Insurance  Agents 
was  announced  by  Paul  Mast, 
executive  secretary  of  the  Wis¬ 
consin  Association  of  Insurance 
Agents,  during  the  18th  annual 
meeting  of  the  Wisconsin  News¬ 
paper  Advertising  Executives 
Association  here. 

Mr.  Mast  described  the  place¬ 
ment  of  the  NAIA  ads  by  Dore- 
mus  &  Co.  as  a  “pilot  program” 
which  might  lead  to  further  use 
of  newspapers  in  1960.  He 
credited  a  presentation.  “How 
to  Get  More  for  Your  Promo¬ 
tional  Dollar  in  Wisconsin 
Through  Daily  Newspaper  Ad¬ 
vertising,”  a  project  of  the  state 
ad  managers,  with  helping  to 
bring  about  the  1959  “test”  allo¬ 
cation. 

Word  that  the  steel  strike 
was  beginning  to  disrupt  the 


production  of  appliances  was 
;  brought  by  Hai-old  Austin,  ad¬ 
vertising  sales  manager  of 
Major  Appliances,  Milwaukee 
G.  E.  distributor.  Coupled  V’ith 
a  glass  strike,  Austin  feared 
that  by  November  there  might 
not  be  enough  merchandise  to 
warrant  support  of  the  nation¬ 
wide  appliance  program  being 
developed  by  the  Bureau  of  Ad¬ 
vertising,  ANPA. 

Karel  Yasko,  Wausau,  Wis., 
a  representative  of  the  Wiscon¬ 
sin  Chapter  of  the  American 
Institute  of  Architects,  told  of 
current  efforts  to  relax  paid  ad¬ 
vertising  restrictions.  Harold 
Mottiam  of  the  Mottram  Adver¬ 
tising  Agency,  Milwaukee,  dis¬ 
cussed  the  Wisconsin  Petroleum 
Dealers  promotional  program. 

New  officers  of  the  Associa¬ 
tion  are:  Neal  Rothman,  IPnn- 
Hdu  Record-Herald,  president; 
Gordon  Johnson,  Madison  News¬ 
papers,  Inc.,  vicepresident  and 
1960  program  chairman;  Ralph 
Mischnick,  Rhinelander  Xewn, 
secretary-treasurer;  Jack  Skoog, 
Green  Bay  Press-Gazette,  direc¬ 
tor;  Maxine  Kahler,  LaCrosse 
Tribune,  bulletin  editor;  Joseph 
Novak,  Janesville  Gazette,  di¬ 
rector.  Ralph  Guell  of  the  Fond 
du  Lac  Common  Wealth-Reporter 
also  is  a  director. 


AWARD  WINNERS — Jack  Skoglind  (left),  general  advertising  manager 
of  the  Oshkosh  (Wis.)  Northwestern,  shows  his  Metro  Award  for  best  ad 
resulting  in  plus  business  to  Maurice  Severson,  advertising  manager  of 
the  Superior  (Wis.)  Telegram,  who  was  awarded  the  William  E.  Payne 
Memorial  Award  for  the  best  local  ad  of  1959.  Awards  were  presented 
at  the  18th  annual  meeting  of  the  Wisconsin  Newspaper  Advertising 
Executives  Association  held  in  Wisconsin  Rapids,  Wis. 
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SPECIAL  SURVEYS  made  at  Michigan  State  University  liavjj 
shown  the  importance  of  promotion  and  advertising  in  the  iner  i 
chandising  of  meats  at  retail  levels,  according  to  a  report  made  by  1 
Dr.  Edward  A.  Brand,  professor  of  marketing,  at  the  annual  mertin:  ^ 
of  the  American  Meat  Institute  this  week.  One  of  the  studies  refute^’^J 
the  widespread  belief  that  approximately  80^o  of  consumers  bu  ■ 
all  their  meat  at  the  same  store.  Another  shows  that  newspape"J 
advertising  is  highly  influential  in  the  promotion  of  meats.  Tbrlj 
generally  accepted  theory  that  most  consumers  are  loyal  to  ondj 
particular  meat  market  or  department  did  not  hold  up  in  a  studt^l 
of  the  buying  habits  of  225  families  in  the  Lansing,  Mich.,  area 
Each  family  recorded  all  meat  purchases  for  a  year,  and  the:, 
reports  produced  these  surprising  figures:  Only  4%  bought  a' 
meat  from  one  store.  Nearly  79' c  purchased  from  four  or  more  of 
the  nine  local  sources.  Approximately  33%  purchased  from  two  o:;' 
more  sources  during  more  than  half  the  weeks  of  the  year.  \ 

*  *  *  r 

THE  VALUE  OF  NEWSPAPER  ADVERTISING  as  a  means  ojj 

promoting  meat  sales  was  shown  in  another  MSU  study,  in  wliio'-; 

1.200  consumers  took  part.  This  survey  showed  that  63%  read  thij 
meat  advertisements  in  the  newspapers  before  they  go  shopping.|i 
and  of  this  number  72%  said  the  ads  influenced  what  they  purl 
chased,  and  49%  said  the  ads  influenced  where  they  shopped.  .l| 
third  reient  study  of  meat-buying  habits,  in  which  436  families  iii|| 
Detroit  participated,  showed  that  more  than  50'c  have  never  boughijj 
frozen  meals. 

*  *  * 

THE  EIGHTH  ANNUAL  EDITION  of  Philadelphia  (Pa.)  In¬ 
quirer  rotogravure  supplement,  “Delaware  Valley,  U.  S.  A.”,  wa- 
distributed  Sept.  22.  Based  on  the  theme,  “The  Roaring  Sixties”,  thf 
supplement  presents  an  economic  and  industrial  forecast  for  thf 
area  during  the  next  decade.  Special  features  on  the  port,  public 
utilities,  colleges,  churches  and  Philadelphia  redevelopment  project-  ; 
were  included  in  the  generously  illustrated  60-page  supplement 
which  contained  24,635  lines  of  advertising. 

*  *  * 

TWENTY  TORONTO  ADVERTISING  AGENCY  executives  wen 
guests  of  the  Chatham  Daily  News  recently  on  a  “Revelation  tour” 
They  visited  a  number  of  internationally  known  plants,  made  a 
wide  sweep  through  the  $34  million  diversified  cash  crop  area,  and 
toured  Chatham  stores.  The  visit  gave  key  personnel  a  better  under 
standing  of  the  paper  and  its  market.  The  News  is  a  Thomson 
Newspaper. 

*  *  * 

Rb'ADER.S  of  the  Houston  (Tex.)  Chronicle  have  the  oppor 
tunity  to  participate  in  the  Lucky  Labels  promotion  starting  on  Nor 
2.  Begun  in  August  in  the  Chicago  Tribune,  the  Lucky  Labels  pro¬ 
motion  is  a  reader  participation  contest  designed  to  give  as  much 
as  $22,500  in  contest  prize  money,  every  month  for  12  months 
Designed  to  boost  the  sale  of  grocery  products,  the  promotion  will 
offer  tie-in  opportunity  to  20  griM-ery  advertisers  and  furnish  these 
jiarticipating  advertisers  with  positive  pnwif-of-purchase  during  the 
contest.  Each  day  the  Chronicle  will  give  a  contest  to  solve.  Solution? 
may  be  accompanied  by  labels,  box  tops  or  any  designated  proof- 
of-purchase  of  products  of  the  month’s  20  participating  advertisers. 

.SO  OUTSTANDING  were  the  results  of  the  Santa  Barbara 
Chamber  of  Oimmerce’s  first  venture  into  newspaper  advertising 
on  behalf  of  a  community-wide  tourist  promotion  that  a  400%  in¬ 
crease  in  the  advertising  budget  is  planned  for  1959-60.  A  group 
of  local  motel,  hotel  and  restaurant  owners  last  year  underwrote 
a  pilot  program  for  Washington,  Oregon  and  British  Columbia, 
which  was  administered  by  the  Chamber.  A  modest  advertising 
budget  of  only  $1,657  resulted  in  three  times  as  many  people  from 
the  Northwest  registering  with  the  Chamber  of  Commerce  during 
their  stay  this  year  in  comparison  with  the  previous  year,  according 
to  Courtenay  Monsen,  director  of  publicity  and  advertising. 

This  year  a  budget  of  $6,432.80  has  lieen  designated  for  a  total 
of  10.204  lines  in  newspapers.  Designed  to  read  easily  on  travel 
pages,  layout  of  the  advertisement  features  considerable  white 
space  and  stresses  the  mountains,  sea  and  semi-tropical  climate 
characteristic  of  Santa  Barbara. 

- - - -  . . . .  . . 
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MEDIAFFAIRS; 

Whys  and  Wherefores 
Of  Media  Promotion 


Newman  F.  McEvoy,  senior 
vicepresident  in  charge  of  media 
at  Cunningham  &  Walsh,  deline¬ 
ated  the  whys  and  w'he  ref  ores 
of  media  promotion  from  the 
agency  point  of  view  at  the  last 
meeting  of  the  Media  Research 
Directors  in  New  York.  It  was 
the  fii-st  session  under  the  presi¬ 
dency  of  Maiv’in  Gropp,  research 
director,  Fii-st  3  Markets  Group. 

Stating  his  pui-pose  was  to 
tell  about  the  types  of  informa¬ 
tion  most  helpful  to  media  buy¬ 
ers,  Mr.  McEvoy  offered  eight 
criteria,  upon  which  he  elabo¬ 
rated.  Here’s  his  list  with  ac¬ 
companying  comments  of  what 
is  most  wanted  in  presentations 
by  media  buyers: 

1.  Marketing  oriented  data: 
“Don’t  talk  newspapers  or  sta¬ 
tions,  talk  markets.’’ 

2.  Documented  claims:  “Sound 
and  well  documented  media  re¬ 
search,  for  instance,  can  help 
the  suburban  daily  newspaper 
w'hich  happens  to  be  duplicated 
by  the  big  city  dailies  to  the 


point  whei-e  its  addition  to  an 
advertising  list  cannot  be  justi¬ 
fied  in  tenns  of  coverage.  In  this 
situation  the  suburban  paper 
can  become  a  prime  medium 
for  quality  products  and  for  a 
host  of  top  market  items,  if  the 
attitudes  of  its  readers  can  be 
set  apart  from  the  attitudes  of 
the  readers  of  the  big  city 
daily.” 

3.  Present  uniform  categories 
of  information. 

4.  Simplify  presentations: 
“There  should  be  less  emphasis 
on  size  as  an  attention  getter. 
I  ask  you  to  have  pity  on  the 
salesmen  who  sell  your  space 
and  time.  I  am  suggesting  a 
situation  where  you  make  the 
snowballs  and  your  salesmen 
throw  them  at  us  media  plan¬ 
ners,  and  we.  in  turn  throw  them 
in  proper  marketing  perspective 
at  the  advertiser. 

“The  job  of  salesmen  is  a 
tough  one.  He  earns  the  sym¬ 
pathy  of  us  media  planner.  So 
I  would  suggest  that  you  direct 


If  your  sales  staff 

can’t  be  everywhere  at  once, 

remember, 


Everywhere, 

men  who  shape  and  approve 
the  big  national  advertising  programs 
read  The  Wall  Street  Journal 


your  media  research  and  media 
promotion  to  channels  that  can 
be  simply  translated  by  hard¬ 
working  space  and  time  sales¬ 
men. 

“He  must  gear  his  selling  to 
the  needs  of  many  different  ad¬ 
vertisers.  He  must  maintain  a 
nice  balance  between  the  fre¬ 
netic  atmosphere  of  Madison 
Avenue  and  the  campus  atmos¬ 
phere  that  pervades  a  profes¬ 
sional  and  nicely  documented 
presentation.  He  must  also  de¬ 
velop  media  sales  presentations 
that  can  be  promoted  by  us  in 
the  agencies  to  the  advertisers.” 

5.  Phrase  your  presentations 
modestly:  “Stand  back  and  be 
objective.  In  the  matter  of  over¬ 
selling,  I  so  often  see  horrible 
examples,  for  instance,  in  the 
broadcast  field.  A  station  really 
deteriorates  its  position  by  over¬ 
selling.  We  see  many  examples 
of  stations  w'hich  are  on  the 
perimeter  of  a  metropolitan 
market,  but  which  claim  for 
themselves  the  ability  to  reach 
the  entire  territory.  Technically 
they  are  right.  In  terms  of 
actual  audience  they  are  often 
woefully  w’rong. 

“In  exaggerating  their  cover¬ 
age  claim  they  sometimes  de¬ 
feat  their  own  purpose  and  all 
of  their  promotion  is  accoiding- 
ly  weakened.  I  know  of  one  in¬ 
stance  where  a  station  claims  1,- 
200,000  families.  Actually,  their 
audience,  as  opposed  to  their 
coverage,  is  a  fraction  of  that 
number. 

6.  .Make  your  claims  accept¬ 
able  to  all  advertising  factor.s, 
including  your  competitors. 

7.  Balance  your  quantitative 
and  qualitative  considerations: 
“There’s  a  need  for  solid  figures. 

I  don’t  want  presentations  that 
sluff  off  quantitative  infoi-ma- 
tion.  But  readers  and  viewere 
can  be  put  into  proper  perepec- 
tive  through  attitude  studies, 

,  which  bring  out  an  affinity  of 
interest. 

8.  Be  plausible:  “If  there  is 
one  universal  failing  in  media 
research,  I  would  say  that  it  i.® 
in  the  area  of  trying  to  be  all 
things  to  all  advertisers.  This 
is  in  the  category  of  suggest¬ 
ing  that  one  medium  is  better 
than  another.  There  is  a  right 
place  for  all  of  them.  There  is 
no  question  that  one  medium 
must  sui-vive  at  the  expense  of 
the  others.  The  tendency  is  to 
buy  in  combination. 

“Advertising  media  combine 
to  do  a  teamwork  job,  a  job 
no  single  medium,  no  matter 
how  effective,  can  do.  Believe 
me,  the  media  buyers  are  a 
responsible,  dedicated  group  who 
will  properly  intei-pret  your  re¬ 
searching  in  terms  of  their  own 
requirements.” 

Mr.  McEvoy  included  in  his 
I  remarks  some  facts  about  the 
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New  York  Advertising  M«>dij 
Planners  of  which  he  is  presi 
dent.  He  pointed  out  that  the 
group  has  94  members  in 
agencies. 

“Our  organization  has  coun¬ 
terparts  in  New  England  aiw 
Chicago  and  there  are  sugges¬ 
tions  that  they  will  be  developed 
in  other  areas  of  the  country,’! 
he  said.  I 

“Our  function  is  to  promobl 
the  exchange  of  information  ^ 
about  media  and  their  use  and 
about  markets  and  their  devel¬ 
opment.  An  additional  purpow 
is  the  development  of  profes¬ 
sional  techniques  in  the  buying 
of  media.” 

• 

A«l  Council  Report 
Cites  Papers’  Role 

During  1958-59,  485  member 
papers  of  the  Newspaper  Ad¬ 
vertising  Executives  Associa¬ 
tion’s  Cooperation  Plan  ran  18,- 
000  ads  on  four  Advertising 
Council  campaigns,  plus  addi¬ 
tional  linage  on  Confidence  and 
Vote  campaigns,  according  to 
the  Council’s  17th  annual  reiwrt 
released  this  week. 

The  report  notes  that  NAEA 
Public  Seiwice  Advertising  Com¬ 
mittee  ChaiiTTian  Ii-^^’in  A.  Simp¬ 
son,  St.  Petemburff  (Fla.) 
Timen,  has  indicated  that  NAEA 
Plan  membership  will  be  pushed 
to  600  papers  by  1960. 

According  to  the  Council’s  re¬ 
port,  display  ads  were  issued 
on  14  campaigns.  About  half  this! 
linage  was  sponsored  by  local 
business.  Under  one  program  set 
up  by  Starr  Galloway  of  the 
Cleveland  (Ohio)  News,  182 
merchants  sponsored  100  page? 
in  1958-59. 


Gillette  Confirms 

Boston 

Gillette  Safety  Razor  Com¬ 
pany  has  confinned  I'eports  that 
it  will  market  within  the  next 
few'  months  a  new  premium- 
priced  razor  hlade  w’hich  w’ill 
be  in  addition  to  its  w'ell-knowii 
Blue  and  Thin  Blades.  “No 
further  details  will  be  avail¬ 
able,”  said  Vincent  C.  Ziegler, 
president  of  the  firm,  “until  the 
product  is  presented  to  the 
wholesale  and  retail  trade  ap¬ 
proximately  Nov.  1.” 


Joins  Katz  Agency  j 

Frank  Lew’is,  formeily  na¬ 
tional  advertising  manager  of 
the  Jackson  (Miss.)  Clarion 
Ledger-Daily  News,  has  joined 
the  Syracuse  sales  staff  of  the 
newspaper  division  of  The  Kati 
Agency,  Inc.,  national  advertis¬ 
ing  representatives. 

BLISHER  for  October  3,  1959 
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“The  Ring  Cf  of  Truth” 


15  "Hometown  Newspapers  covering  San  Diego,  California  —  Northern  Illinois  — 
Springfield.  Illinois  — and  Greater  Los  Angeles  —  Served  by  the  COPLEY  Washington 
Bureau  and  the  COPLEY  News  Service. 


REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO..  INC. 
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With  more  than  $90  million  in  restaurant  sales  for  1958.  San  Diego  is  19th  in 
dollar  volume  among  the  nation's  292  Metropolitan  County  Areas,  outranking 
such  markets  as  these: 

HOUSTON.  TEXAS  $88,569,000  KANSAS  CITY.  MISSOURI  $87,649,000 

NEW  ORLEANS.  LOUISIANA  $86,045,000  OENVER.  COLORAOO  $85,872,000 

San  Diego  is  the  third  largest  market  in  all  the  11  western  states,  and  the  fastest 
growing  major  metropolitan  area  in  the  country.  And  San  Diego  is  a  newspaper 
market  -  reached  and  sold  through  two  metropolitan  dailies:  The  San  Diego  Union 
and  Evening  Tribune.  Combined  daily  circulation  exceeds  200,000  (215,192  ABC 
3/31/59).  Facts  Consolidated  surveys  show  a  readership  of  84.4%,  unduplicated. 


San  Jliego  Union  EVENING  TRIBUNE 


IRS  Would  Tighten  Ad  Tax  Deductions 


Washington 

Whether  advertising  expendi¬ 
tures  to  promote  or  oppose  can¬ 
didates  or  issues  may  be  set  up 
as  allowable  deductions  for 
federal  income  tax  purposes  is 
under  consideration  on  two  gov¬ 
ernment  levels:  the  Internal 
Revenue  Service,  and  the  House 
Ways  &  Means  Committee. 

IRS  has  drafted  rules  which 
tighten  current  tax  practices 
and  go  beyond  the  Supreme 
Court  mandates  in  the  Straus 
and  Cammerata  cases  limiting 
tax  deductibility  of  ad  budget 
money  as  business  expense. 
These  proposals  will  be  sub¬ 
mitted  to  public  hearing  if  re¬ 
quest  is  made  before  Oct.  19. 

The  House  Committee  will 
consider  the  whole  question  of 
tax  deductibility  of  political  and 
institutional  advertising  costs  in 
connnection  with  a  pending  re¬ 
write  of  the  Revenue  Act.  Elisha 
Hanson,  general  counsel  of 
American  Newspaper  Publishers 
Association,  filed  a  brief  Oct.  1. 
He  said  it  attacks  the  logic  of 
the  Supreme  Court  decisions  as 
well  as  the  departmental  rulings 
of  IRS  and  the  Federal  Power 
Commission  which  struck  down 
the  theoi*y  that  institutional  ads 


are  nonnal  and  necessary  busi¬ 
ness  expenses,  if  they  deal  with 
controversial  public  questions. 

Rewrite  of  the  Code  sections 
dealing  with  advertising  has 
been  in  process  for  three  years. 
A  draft  was  submitted  to  public 
hearing  July  10,  1956  but  its 
terms  drew  protests  from  pub¬ 
lishers  and  others  and  it  w’as 
put  aside  to  be  re-worked.  In 
the  meantime,  the  Supreme 
Court  ruled  in  the  Straus  and 
Cammerata  cases.  Also  the  Fed¬ 
eral  Power  Commission  set  a 
precedent,  which  IRS  has  been 
following,  when  it  declared  that 
money  spent  to  advertise  opposi¬ 
tion  arguments  to  public  power 
constitute  lobbying  and  cannot 
be  used  as  an  item  of  cost  of 
power  production  for  purposes 
of  basing  rates. 

By  the  language  of  the  pro¬ 
pose  IRS  regulations,  money 
laid  out  for  advertising  to  pro¬ 
mote  or  defeat  legislation  could 
not  be  set  up  for  tax  deduction 
even  though  the  legislation  may 
directly  affect  the  taxpayer’s 
business. 

In  the  Supreme  Court  cases 
the  rejection  appears  limited  to 
spending  involved  in  cases  where 
a  legislature  has  referred  an 


issue  to  the  public  for  advice — 
a  referendum.  The  pending 
change  leans  toward  the  Federal 
Power  Commission  decision 
vrhich  struck  out  at  private 
power  company  outlays  to  stall 
broadening  of  Tennessee  Valley 
Authority  enabling  acts  and, 
conceivably,  to  encourage  repeal 
of  the  existing  statutes. 

On  the  other  hand,  institu¬ 
tional  or  “good  will”  advertising 
which  keeps  the  taxpayers  name 
before  the  public  are  generally 
to  be  considered  deductible  as 
ordinary  and  necessary  business 
expenses  provided  the  expendi¬ 
tures  are  related  to  the  patron¬ 
age  the  taxpayer  might  reason¬ 
ably  expect  in  the  future.  A 
deduction  ordinarily  would  be 
allowed  for  the  cost  of  adver¬ 
tising  which  keeps  the  taxpayers 
name  before  the  public  in  con¬ 
nection  with  encouraging  con¬ 
tributions  to  such  organizations 
as  the  Red  Cross,  the  purchase 
of  U.  S.  Savings  Bonds,  or  par¬ 
ticipation  in  similar  causes. 

In  general,  deduction  would 
be  pennitted  for  cost  of  adver¬ 
tising  discussing  economic,  fi¬ 
nancial,  social,  or  other  objec¬ 
tives  provided  the  copy  does  not 
extend  into  the  fields  of  candi¬ 


date,  or  public  issue,  advocacy 
or  rejection. 

In  these  latter  respects,  the 
pending  regulations  adopt  the 
policy  followed  since  World  War 
2  days  in  determining  amounts 
under  cost-plus  contracts. 

Dues  and  payments  to  labor 
unions  or  trade  associations 
would  be  permissible  offsets 
from  taxable  income  if  the  pur¬ 
pose  of  the  payee  is  not  sub¬ 
stantially  to  influence  the  course 
of  legislation  —  lobbying.  As¬ 
sessments  for  a  special  adver¬ 
tising  campaign  to  further  or 
fight  legislative  purposes  would 
not  be  deductible. 

Expenditures  for  the  purpo.se 
of  influencing  the  course  of  legis¬ 
lation  are  described  in  the  IRS 
draft  as  including,  but  not 
limited  to,  the  following: 

1.  Influencing  members  of  a 
legislative  body,  directly  or  in¬ 
directly,  by  urging  or  encour¬ 
aging  the  public  to  contact  such 
members  for  the  purpose  of  pro¬ 
posing,  supporting,  or  opposing 
legislation. 

2.  Influencing  the  public  to 
approve  or  reject  a  measure  in 
a  referendum,  initiative,  vote  on 
a  constitutional  amendment,  or 
similar  procedures. 


New  Jersey's  Best 
Grocery  Market 

Retail  grocers  nm  more  advertising  in  the  Plainfield 
Courier-ISews  than  in  any  other  major  market  newspaper 
in  the  State.  It  MUST  PAY. 

It  CAN  PA\  because  the  market  affords  the  greatest 
grocery  sales  per  capita  in  the  State.  And  the  Courier- 
News  carries  this  advertising  into  more  Plainfield  Market 
homes  every  evening  than  can  any  other  advertising 
medium  .  .  .  more  than  78^^  in  the  ABC  City  Zone  of 
115,94.S  population. 

There  is  no  substitute  for  high  sales  potential  and 
Plainfield  has  it  .  .  .  not  only  in  groceries  but  it  also  leads 
the  State’s  major  markets  in  Department  Store,  Auto¬ 
motive  and  in  Total  Retail  Sales  per  capita. 


More  lhan  115,945  people  live  within  4  miles  of 
downtown  Plainfield  (A.  B.  C.  City  Zone). 

No  outside  New  Jersey  or  New  York  newspaper 
adequately  reaches  Plainfield  housewives.  Less 
than  5%  of  the  people  daily  commute  to  New 
York.  The  Courier-News  provides  78%  coverage. 


Plainfield  Courier -News  Plainfield,  N.  J. 

Represented  by  Gannett  Advertising  Sales,  Inc.,  a  Division  of 

The  Gannett  IVewspapers 

Offices:  New  York,  Philadelphia,  Hartford,  Syracuse,  Chicago,  Detroit,  San  Francisco 
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More  ENTERPRISE  from  NEA 


ANNOUNCING  A  NEW,  DISTINCTIVE  PROGRAM  OF  MEDICAL- 
SCIENCE  REPORTING  WITH  MODERN  READER  APPEAL 


When  the  common  cold  is  discussed  with  a  bit 
of  wit  and  major  breakthroughs  in  research 
related  simply  you  have  medical  reporting  at 
its  very  best.  The  NEA  Full  Service  now 
brings  this  type  of  educational  yet  entertaining 
writing  to  newspaper  readers  under  the  by-lines 
of  these  two  eminent  Doctor-Writers. 

Dr.  HAROLD  THOMAS  HYMAN 

Drawing  on  a  background  of  extensive  general 
practice  and  22  years  as  a  teacher  at  the  famed 
Columbia  University  College  of  Physicians  and 
Surgeons,  Dr.  Hyman  will  counsel  readers  on 
everyday  health  problems.  Hyman  has  a  facility  of 
expression  easily  understood  by  the  average 
reader  and  is  skillful  in  the  use  of  anecdote 
and  example. 

His  column  will  appear  five  times  a  week  in 
the  NEA  Full  Service. 


Dr.  H.  JACK  GEIGER 


Joining  Dr.  Hyman  on  NEA's  medical-science  team, 
Dr.  Geiger  will  specialize  in  feature  stories 
backgrounding  important  medical  developments. 

A  veteran  wire  service  science  editor,  Geiger 
started  a  new  career  five  years  ago  by  entering 
medical  school.  He  is  now  a  research  fellow 
in  public  health  at  Harvard  University. 


J200  West  Third  Street  Cleveland  13,  Ohio 

NEA  SERVICE,  INC. 

461  Eighth  Avenue  New  York  1,  New  York 
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Zenith  Hearing  Aid 


Div.  Heavy 

Chicago 

Daily  newspapers  and  weekly 
magfazines  have  been  selected  to 
spearhead  promotion  of  Zenith 
Radio  Corp.’s  “Parade  of  Prog¬ 
ress,”  biggest  consumer  program 
in  the  history  of  Zenith’s  hear¬ 
ing  aid  division  (via  MacFar- 
land  Aveyard). 

Announcement  was  made  by 
Robert  M.  Van  Brandt,  Zenith 
hearing  aid  advertising  man¬ 
ager. 

For  U.  S.  dealers.  Zenith’s 
“pai’ade”  was  launched  with  the 
Sept.  28  issue  of  Life  magazine, 
followed  by  five  additional  in¬ 
sertions  during  October  and 
November.  Concurrently,  daily 
newspapers  in  all  major  and 
secondary  markets  will  run  200, 
300,  and  500-line  ads  for  a 
four  month  period. 

Canada’s  Star  Weekly  and  La 
Press  will  provide  extra  promo¬ 
tional  impact  for  Zenith’s  Can¬ 
adian  hearing  aid  dealers. 

• 

Con  Ed  Readies  Fall 
Clothes  Dryer  Push 

Consolidated  Edison  Company 
of  New  York,  Inc.’s  general 
newspaper  ad  schedule  will  be¬ 
gin  Oct.  5  with  1,000-line  ads  in 
all  metropolitan  dailies.  At  the 
same  time  ads  w'ill  be  carried  in 
46  New  York  neighborhood 
dailies  and  weeklies,  nine  West¬ 
chester  County  dailies  and  24 
Westchester  weeklies. 

Advertising  will  be  keyed  to 
clothes  dryei*s. 

The  campaign  calls  for  use  of 
car  cards,  outdoor  posters,  truck 
posters,  radio-TV  and  showroom 
and  window  displays. 

A  total  of  72,000  lines  of  news¬ 
paper  advertising  will  be  run 
dui’ing  November.  In  December, 
Con  Edison  will  inin  800-line 
ads  in  metropolitan  dailies. 


in  Dailies 


Other  Campaigns  .  .  . 

Noxon  metal  polish  will  be 
featured  in  a  six-month  news¬ 
paper  drive  (via  Rose-Martin, 
Inc.)  in  the  east.  Weekly  inser¬ 
tions  will  appear  in  16  news¬ 
papers  from  Florida  to  Rhode 
Island. 

*  *  * 

New^spapers  and  magazines 
will  be  used  by  Diners’  Club, 
Intemational  in  a  campaign  (via 
Cole,  Fischer  and  Rogow)  de¬ 
signed  to  triple  use  of  Christmas 
and  year-round  gift  certificates. 
*  *  * 

Largest  Canadian  ad  budget 

($2,000,000)  in  the  history  of 

Salada-ShirrilT-Hoi'sey  Ltd.  will 
be  spent  during  the  next  12 
months.  Some  $250,000  alone  will 
go  to  push  Instant  Mashed  Po¬ 
tato  Flakes. 


Long,  Edwards  Form 
Long  &  Edwards  Assor. 

White  Plains,  N.  Y. 

Jack  Long,  fonner  piomotion 
art  director  for  Fortune  maga¬ 
zine  and  most  recently  art  direc¬ 
tor  for  Intemational  Swimming 
Pools,  has  teamed  up  with  Fred 
Edwards,  fonner  copy  director 
at  International  and  once  with 
BBDO  and  American  Cyanamid, 
to  form  Long  &  Edwards  As¬ 
sociates,  an  advertising  agency 
here. 

Derna  Shaughnessy,  fonnerly 
production  manager  for  Moore 
Publishing  Co.  in  New  York,  has 
joined  L&E  in  an  account  super¬ 
visory  capacity. 

The  new'  ad  agency  w'ill  serve 
companies  located  in  West¬ 
chester  County  and  lower  Con¬ 
necticut. 


WHICH  IS  LARGER 

500,000  or  112  a  million  ? 


According  lo  the  Audit  Bureau  of 
Circulations,  the  Long  Beach  City  Zone 
is  bigger  than  either  of  them  ...  it 
now  exceeds  half  a  million.  Matter  of 
fact,  it's  508,3691  ^ 

The  Independent,  Press-Telegram  covers 
more  than  7  out  of  10  Long  Beach  City  Zone  \ 
homes  ...  no  other  daily  newspaper 
covers  even  1  out  of  10. 

LONG  BEACH,  CALIFORNIA 

(  Independent 

morning  Sunday  evening 

Represented  nationally  by  RIDDER-JOHNS,  INC. 


The  Other  Media 

RETAILERS  USINC  MORE  TV — Television  Bureau  of  Adver¬ 
tising..  Inc.,  claims  more  and  more  retailers  are  using  TV  as  their  i 
“advertising  keystone.”  Only  “major  obstacle”:  lack  of  understand-  | 
ing  of  the  medium.  TvB  also  reports:  1 )  National  and  regional  spot 
TV  gross  ad  expenditures  hit  $624,704,000  in  first  half  ’59.  up  IT.S'^o 
over  same  period  '58;  2)  TV  No.  1  medium  for  national  and  regional 
food  product  advertisers.  In  first  six  months  of  this  year,  food 
and  food  product  advertisers  invested  $89,806,000  in  spot  TV.  and 
$58,288,152  in  network  TV;  3)  Daytime  gross  time  TV  network 
billings  increased  47.3%  in  July  '.59  over  July  ’58;  and  4)  Advertis¬ 
ing  expenditures  in  behalf  of  smoking  materials  on  network  TV  in 
first  seven  months  of  '.59  showed  a  31%  increase  over  like  period  ’58. 

*  *  * 

’EM'  LIRDING  FOR  B.ATTLE — The  reborn  EM  industry  is  gird¬ 
ing  itself  for  one  of  toughest  fights  in  its  battle-scarred  career: 
selling  itself  as  a  powerful  national  ad  medium.  National  Association 
of  FM  Broadcasters  reasons  the  sets  are  there  (16.000,000);  the 
audience  is  there;  and  it’s  up  to  FM  industry  to  furnish  factual 
ammunition  to  prove  FM’s  purchasing  power  to  ad  agencies  and 
advertisers. 

*  *  * 

NTA  STOREVISION.  INC..  FORMED— To  reach  away-from- 
home  TV  viewers.  National  Telefilm  Associates  (NTA)  has  organ¬ 
ized  NTA  Storevision.  Inc.,  which  will  equip  away-from-home  loca¬ 
tions  with  TV  receivers.  Initial  activity  will  lie  installation  of 
receivers  in  400  major  supermarkets  in  New  York  metropolitan  area. 
Beginning  Oct.  19,  program  “Day  Watch”  will  be  televised  from 
9  a.m.  to  6  p.m.,  over  WNTA-TV.  owned  and  operated  by  NT.\. 
Commercials  will  be  limited  to  10  seconds.  NTA  found  women 
reluctant  to  watch  TV  during  houseworking  hours.  “By  bringing 
TV  to  where  viewers  are,  one  of  the  most  wasted  major  resources 
of  the  TV  industry — the  daytime  hours — will  now  be  brought  to  a 
proper  utility  through  the  ‘Day  Watch’  programming.”  explained 
Ely  A.  Landau.  NT.\  chairman. 

*  »  * 

MOOD  MUSIC  IN  DRUG  COMMERCIALS— Colban  Cold 
Remedy,  j.  Walter  Thompson  Co.,  and  Plandome  Production.  Inc., 
are  claiming  a  TV  “first”;  For  first  time  in  history  of  drug  adver¬ 
tising.  mood  music  will  be  used  as  background  in  a  drug  TV  com¬ 
mercial  when  new  Colban  campaign  breaks  on  network  TV  and  in 
spot  radio  early  this  month.  Engineer  behind  this  “first”  is  Joseph 
Stone,  vicepresident  and  copy  group  head  at  JWT,  who  pioneered 
musical  jingles  for  Ford  cars  15  years  ago.  “Music  makes  the  com¬ 
mercial  10  times  more  memorable.”  Mr.  Stone  said. 

*  *  * 

TV’s  CHALLENGE  EXTENDED  TO  NEWSPAPERS— Televi¬ 
sion's  challenge  for  America’s  mind  has  also  extended  to  news¬ 
papers.”  James  T.  Quirk,  publisher,  TV  Guide  magazine,  told  the 
Minneapolis  Advertising  Club.  “Today,  they  (newspapers)  know 
they  are  competing  with  another  new.  powerful  medium — and  they 
are  doing  their  utmost  to  meet  this  challenge  by  providing  readers 
with  better  and  more  thought-provoking  coverage.  Much  of  this  is 
the  result  of  competition  from  television,”  Mr.  Quirk  said. 

*  *  * 

‘STEREO  RADIO'  MEDIA  MAKES  BOW— Re^larly  scheduled 
stereo  radio  programs  on  a  national  basis  are  being  used  for  first 
time  utilizing  FM-AM  stereo  radio  to  cover  10  national  markets. 
According  to  Ampex  Audio.  Inc..  Sunnyvale,  Calif.,  manufacturer 
of  stereo  tape  recorders,  it  also  marks  first  time  any  stereo  audio 
media  has  been  used  on  a  national  basis  to  promote  a  stereo  audio 
product. 

*  *  » 

CREDIT  CARD  DIRECTORY  IN  PHONE  BOOK— The  Man¬ 
hattan  listing  of  the  American  Express  credit  card  directory  will  be 
published  as  a  three-page  section  in  the  1960  edition  of  the  New 
York  Telephone  Co.’s  Manhattan  classified  directory.  First  tele¬ 
phone  book  entry  of  its  kind,  the  new  listing  is  a  “pilot  project” 
which  may  be  extended  to  other  major  cities.  More  than  800  Man¬ 
hattan  service  outlets  participating  in  the  American  Express  Card 
Service  will  be  listed  by  category.  Delivery  of  the  1960  Yellow 
Pages  will  begin  early  in  November. 
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Continuity  -  Impact  -  Discounts  • . . 
a  new  plan  for  buying  newspaper  space 

Because  The  Erie  Times  &  News  believe  that  continuity  in  advertising  is  the  only  way 
to  achieve  maximum  impact . . .  that  advertisers  should  think  in  terms  of  newspaper  campaigns, 
not  insertions ...  we  are  joining  The  Louisville  Courier- Journal  &  Times  in  making 
available  substantial  frequency  discounts  under  The  Continuity-Impact-Discount  Plan  (C-I-D). 

The  Erie  Times  &  News  C-I-D  Plan,  effective  December  1,  1959,  offers  discounts  up  to  12%, 
yet  provides  flexibility  to  the  extent  of  a  three-week  hiatus  in  every  thirteen-week  cycle. 

We  hope  more  publishers  will  set  C-I-D  in  motion,  thereby  providing  advertisers  with 
the  incentive  to  use  newspaper  space  as  it  should  be  used:  in  a  sustained  —  effective  —  way. 


THE  ERIE  TIMES  &  NEWS 

SERVING  PENNSYLVANIA’S  3rd  MARKET 

REPRESENTED  BY  THE  KATZ  AGENCY,  INC.,  NEWSPAPER  DIVISION 
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Bantob  Products  Corp.,  Bay 
Shore,  L.  I.,  manufacturers  of 
Vanguard  cigarets,  said  to  con¬ 
tain  no  tobacco,  last  week  filed 
a  $15,000,000  antitrust  suit  in 
Federal  Court  against  five  major 
tobacco  firms. 

Those  named  as  defendants 
were:  American  Tobacco  Co., 


'Covered  Wagon"  covered  835  out-of-town  visitors. 


tail  Merchants  Bureau  joined  in 
a  window  decorating  contest 
with  a  number  of  merchants 
competing  for  the  $50  prize. 

The  Celebration  consisted  of 
six  nightly  horse  shows,  and 
three  daytime  events.  A  total 
of  975  horses  competed,  and 
paid  attendance  for  the  six 
Shelbyvili.e,  Tenn.  nights  reached  a  record  42,814 

Taking  advantage  of  the  despite  threatening  weather, 
world  famous  21st  annual  Ten-  Paid  admissions  for  the  final 
nessee  Walking  Horse  National  championship  night  totaled  14,- 
Celebration  held  here  recently  745. 
the  Slielhuville  Times-Gazette 
staged  an  unprecedented  promo¬ 
tional  piogram  that  added  ad- 
vertising  linage,  increased  cir¬ 
culation  and  made  new  friends 
for  the  ])aper. 

It  was  done  in  coopeiation 
with  the  Shelbyville  Retail  Mer¬ 
chants  Bureau  and  under  direc¬ 
tion  of  Times-Gazette  Advertis¬ 
ing  Manager  Bill  Loomis. 

The  Times-Gazette,  which 
publishes  five  days  a  week,  Mon¬ 
day  through  Friday,  issued  four 
I  Celebration  Special  editions  with 
complete  Page  1  makeover,  new 
pictures  and  new  stories  on  the 
nightly  horse  shows.  A  total  of 
1,021  extra  copies  were  sold. 

A  novel  Times-Gazette  infor¬ 
mation  booth,  located  in  a  “cov¬ 
ered  wagon”  drawn  by  two 
jjonies  and  tended  by  two  at¬ 
tractive  women  in  old-fashioned 
dress  (see  cut),  registered  835 
out-of-town  visitors  din  ing  the 
first  four  nights  of  the  six-night 
event. 

A  full-page  map  showing  loca- 
1  tions  of  industries  and  mercan- 
'  tile  establishments  advertising 
in  the  Times-Gazette  appeared 
in  the  special  editions. 


Horse  Show 
Adds  Linage 
Circulation 


Intimidalion  of  Media 

Bantob  cbai’ged  the  five  with 
conspiring  to  create  a  monopoly 
on  the  sale  of  cigarets  through 
intimidation  of  advertising  me¬ 
dia,  property  owners,  jobbers 
and  distributors. 

The  suit  charged  the  five  de¬ 
fendants  had  threatened  major 
newspapers  and  radio-TV  sta- 


■PR  News’  Awards  if  they  accepted  Bantob 

Co  to  10  Firms  Bantob  noted  it  had  expended 

Winners  of  the  Public  Rein-  vast  sums  for  development  of 
tioTiH  Ne^vs  annual  Achievement  the  new  cigaret,  for  pilot  manu- 
Awards  for  1959  were  announced  facturing  facilities,  advertising 
this  week  by  Denny  Griswold,  and  the  preparation  of  promo- 
editor  and  publisher  of  PRN.  tional  materials.  The  company, 
The  awards,  regarded  as  the  whose  president  is  Gerald  M. 
highest  recognition  in  the  public  Schaflander  said  it  had  suffered 
relations  field, 


DISTRIBUTORS  and  CHAINS 


bu  SINGLE  WAREHOUSING! 


are  being  made  damages  of  $o,OUO,UUU  and  asKeci 
to  10  organizations  for  outstand-  foi’  the  amount  under  the 

ing  public  relations  achievement,  antitrust  laws. 

Selections  are  made  primarily  The  defendants  were  also  said 
on  the  basis  of  public  relations  to  have  hampered.  Bantob’s  at- 
activities  reported  in  Public  Re¬ 
lations  News  during  the  pre¬ 
vious  year,  Mrs.  Griswold  said. 


tempt  to  acquire  manufactur¬ 
ing  facilities  by  intimidating 
property  owners.  They  were 
said  to  have  cut  off  their  own 
products  to  jobbers  and  distribu¬ 
tors  if  they  dealt  wdth  Bantob. 

Secret  Procejix 

One  award,  that  to  The  Borden 

Company,  for  its  centennial  pro-  Vanguard  cigarets  are  said 
gram,  was  formally  presented  to  contain  no  tobaccos,  but  in- 
in  Neiv  York  to  Harold  W.  Com-  stead  a  blend  of  “natui’al  fibres’ 
fort,  president  of  the  nationwide  produced  by  a  secret  process 
dairy  products  processor  and  and  patented  under  the  name 
distributor.  “Fibrila.” 

The  other  winners  w’ill  receive  A  spokesman  for  the  advertis- 
their  citations  at  separate  pre-  ing  department  of  the  ATcjo  For* 
sentations.  They  are:  Bank  of  Times  issued  the  following  state- 
America;  Frigidaire  Division,  ment: 

General  Motors  Corporation;  “The  New'  York  Times  in- 
Industries  staged  open  hou.se  Manufacturers  Association  of  formed  advertising  representa- 
during  the  w’eek,  and  merchants  Syracu.se  (N.  Y.) ;  Northem  In-  tives  of  Bantob  Products  Corp. 
offered  Celebration  Week  bar-  diana  Public  Sei-vice  Company;  that  it  w'ould  take  advertising 
gains.  The  promotion  enabled  Economic  Development  Adminis-  for  Vanguards  but  that  the 
the  Times-Gazette  advertising  tration  of  the  Commonw'ealth  of  form  of  the  particular  advertise- 
department  to  increase  local  ad-  Puei-to  Rico;  Seiberling  Rubber  ment  offered  to  it  was  not  ac- 
vertising  by  16,786  lines  more  Company;  Southern  Pacific  ceptable,  principally  becau.se  the 


TOTAL  Of  LACKAWANNA  AND  LUZCRNE  COUKTIISIM 
9R0$  CONSUMER  MARKETS  —  MAY  1959 


C0¥/ny'MAM(eRS  meLTAwAYuwem 


jna^e  Increase 


Sawyer‘Fer|uson«Walker  Company. 
National  R.'presentatives 


Nf!w  York  •  Chicapo  •  Philadelphia  •  Detroit 
Atlanta  •  Los  Angeles  •  San  Francisco 


not  indicate  clearly  that  Van¬ 
guards  contained  no  tobacco.” 
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Words  To  Live  By 


tJ'  f 

Of  r^ovel 

By  ILKA  CHASE 

Experts  tell  us  how  to  do 
everything — hut  too  often 
they  leave  out  the  most 
important  item 


A  LADY  1  oiu-e  knew  was  given  a  recipe  by 
an  old  Spanish  friend.  It  told  how  many 
cups  of  this  and  how  many  spoonfuls  of  that 
were  to  be  used  and  the  length  of  cooking 
lime,  and  then  her  friend  addesl,  “However, 
my  dear  Clarita,  if  you  want  the  recipe  to 
be  truly  a  success,  you  must  add  grace.” 

Add  grace — which  is  just  another  way  of 
saying,  add  love. 

This  applies  to  everything  we  undertake. 
To  act  with  honor,  intelligence  and  common- 
sense  is  admirable,  but  to  know  the  true 
sweetness  of  living  we  must  add  grace. 

There  never  was  a  time  when  the  world 
was  so  filled  with  neat  recipes.  We  are  told 
exactly  how  to  do  everything— from  cooking 
a  goose  to  getting  along  with  our  husbands. 
And  many  of  these  instructions  will  work, 
loo.  But  unless  you  bring  love  into  them, 
unless  you  add  grace,  the  true  flavor  of 
life  will  be  lacking. 

Whatever  recipe  you  follow,  don't  h-ave 
out  the  best  ingredient.  Whatever  you  do. 
.idd  grace. 


F-ances  McLaugrlm-GlII 

Actress-writer  Ilka  Chase:  If  you  want  ihe  recipe  lor  siicce.ss,  don't  jorftel  to  add  pnice 


Reprinted  by  special  permission  from  This  W'eek  Mut'azine 

Ilka  Chase’s  weekly  column,  “Free  Admission”  is  now  in  it’s  fourth  year  because 
readers  have  discovered  the  secret  ingredient  that  comes  through  her  writing — a 
“dash  of  love”. 

Add  grace  to  your  editorial  content — add  Tlka  Chase’s  column,  now  appearing  in: 

The  New  York  Daily  News 
The  Syracuse  Post-Standard 
The  Indianapolis  Star 
The  St.  liouis  Globe-Democrat 
The  Los  Angeles  Times 
The  Chicago  Tribune 
The  Newark  Star-Ledger 
The  Houston  Post 
The  Kansas  City  Star 

and  many  other  key  newspapers. 


SPADEA  SYNDICATE,  INC. 

Stirling  Spadea,  Sales  Manager 

editor  sc  publisher  for  October  3,  1959 


120  West  .31st  Street,  New  York  1,  N.Y. 
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Goodrich  Sets  New  National  Ad  Policy 


Akron,  Ohio 
A  major  shift  in  policy  that 
will  centralize  administration  of 
all  national  advertising  by  The 

B.  F.  Goodrich  Company  and 
its  nine  divisions  was  announced 
here  by  the  firm’s  president,  J. 
Ward  Keener. 

Frank  T.  Tucker  as  director 
of  advertising  will  head  a  new 
corporate  adveidising  depart¬ 
ment  within  the  office  of  Don 

C.  Miller,  vicepresident,  mar¬ 
keting. 

The  shift,  which  transfers 
from  the  divisions  their  former 
responsibility  for  national  ad¬ 
vertising,  also  involves  agency 
changes,  according  to  Mr. 
Keener.  “We  are  re-grouping 


rnnouncenieni 


our  national  advertising  by 
product  lines  to  conform  more 
closely  with  the  mai’kets  we  are 
serving.  In  executing  this  pro¬ 
gram  we  believe  it  is  desirable 
to  work  with  a  smaller  number 
of  agencies,”  he  explained. 

Policy  Guidance 

Each  B.  F.  Goodrich  division, 
however,  will  continue  to  super¬ 
vise  its  own  sales  promotion  and 
trade  publication  advertising 
but  with  coi'iiorate  jiolicy  guid¬ 
ance,  he  added. 

Under  the  new  setup  Batten, 
Barton,  Durstine  &  Osborn  will 
continue  to  handle  passenger 
tire  advertising,  will  assume  re¬ 
sponsibility  for  International 


division  advertising  and  in  addi¬ 
tion  will  play  a  leading  role  in 
development  of  the  general  cor¬ 
porate  campaign,  Mr.  Keener 
said. 

Foote,  Cone  &  Belding,  Chi¬ 
cago,  an  agency  not  hitherto  in 
the  B.  F.  Goodrich  picture,  wall 
handle  the  company’s  home  and 
family  product  group  advertis¬ 
ing  effective  Jan.  1.  Charles 
Winston  Jr.,  senior  vicepresi¬ 
dent,  has  been  appointed  man¬ 
agement  supervisor  for  the  ac¬ 
count. 

Griswold-Eshleman,  which 
has  seiwed  B.  F.  Goodrich  for 
many  years  and  is  headquar¬ 
tered  in  Cleveland,  will  super¬ 
vise  advertising  of  all  B.  F. 


Gannett  Buys 
Camden  Courier -Post 


Editor  &  Publisher,  September  5,  1959 


Camden,  N.  J. 

The  Camden  Conrier-Pont, 
six-day  evening  daily  with  about 
80,000  circulation,  became  a 
member  of  the  Gannett  Group  of 
Newspapers  Sept.  1. 

Paul  Miller,  president  of  Gan¬ 
nett  Company,  heads  the  new 
publishing  finn,  with  William 
.A.  Stretch,  vicepresident  and 
secretary;  Cyril  Williams,  as¬ 
sistant  secretary  and  treasurer; 
Neal  E.  Dyer,  assistant  secre¬ 
tary;  and  Leroy  P.  Evans,  as¬ 
sistant  secretary.  Mr.  Williams 
is  treasurer  of  the  Gannett  Com¬ 
pany;  Mr.  Dyer  is  business  man¬ 


ager  and  Mr.  Evans  is  comp¬ 
troller  of  tbe  Courier-Post. 

The  Courier-Post,  founded  in 
1875,  becomes  the  fourth  laig- 
est  paper  in  the  Gannett  Group, 
which  includes  19  newspapers, 
four  television  and  four  radio 
stations  in  New  York,  Connecti¬ 
cut,  New  Jersey,  Illinois  and 
California. 

The  transaction,  Gannett’s 
first  newspaper  acquisition  since 
the  Niagara  Falin  (N.  Y.)  Ga¬ 
zette  four  years  ago,  was  han¬ 
dled  by  Vincent  J.  Manno  and 
George  Romano,  New  York 
brokers. 


T ransavtum  ISegotiateul  by 


VINCENT  J.  MANNO 


GEORGE  ROMANO 


50  East  58th  Street 


Brokers  •  Finanrutl  Consultants 


New  York  22.  N.  Y. 


Goodrich  products  designed  for 
industrial  and  commercial  use. 
In  line  with  this  policy,  adver¬ 
tising  for  aviation  products  is 
being  shifted  to  Griswold-Eshle¬ 
man  from  BBDO. 

“Experience  had  demonstrattHl 
to  us,”  Mr.  Keener  said,  “that 
under  our  former  policy  of  de¬ 
centralization  of  national  ad 
vertising  responsibility,  indi 
vidual  divisional  budgets  were 
too  small  to  permit  consistent 
national  campaigns.  They  were 
also  too  small  to  attract  the 
range  of  modern  agency  serv 
ices  which  a  corporation  with 
our  biead  product  diversification 
and  marketing  operations  re¬ 
quires. 

Keltpr  Identifiealiun 

“With  only  three  agencies 
now'  lesponsible  for  our  adver 
tising  and  w’ith  an  anticipatt'd 
increase  in  funds  to  be  devot*»d 
to  national  advertising  from  our 
total  promotional  budget,  we 
are  confident  we  can  establish 
better  corporate  identification 
for  our  products  and  also  achieve 
important  increases  in  advertis 
ing  efficiency.” 

In  ending  its  relationship  with 
McCann-Erickson,  effective  Dec. 
31,  Mr.  Keener  said  this  was 
in  accordance  with  the  com 
pany’s  policy  to  “provide  each  of 
a  smaller  number  of  agencies 
with  sufficient  business  to  make 
B.  F.  Goodrich  an  important  ac 
count.”  McCann  has  been  han 
dling  such  consumer  items  as 
I  Sun-Steps  casual  footwear 
“P-F”  sports  footwear  and 
Koro.seal  flooring  products. 
These  and  other  items  pioduced 
by  the  company’s  Watertown, 
Mass,  division  now'  fall  w'ithin 
the  “home  and  family  product 
advertising  group,  it  w'as  ex 
plained. 

Cunningham  &  Walsh,  who 
have  had  the  advertising  for  the 
B.  F.  Goodrich  Sironge  Products 
division  in  Shelton,  Conn,  will 
also  leave  the  company  Dec.  31. 
Mr.  Keener  said  that  the  prod 
uct  re-groupings  had  created  a 
conflict  with  one  of  the  agency’s 
other  clients. 

Advertising  for  The  B.  F. 
Goodrich  Company  of  Canada, 
Ltd.,  headquartered  at  Kitch 
ener,  Ontario,  is  not  affected  by 
these  changes  and  will  continue 
through  the  Foster  Agency  in 
Toronto. 


Bip^esl  Ever 

MANO  Lowell,  Mass. 

The  10th  Anniversary  of  the 

Lowell  Sunday  Sun  published 
Sept.  27  ran  170  pages  and 
proved  to  be  the  “biggest  news- 
ELdorado  5-0405  I  paper  ever  printed  in  Low'ell." 

One  color  (red)  and  black  was 
— 1|  used  throughout  the  issue. 
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LATIN  AMERICA! 


Ptron  StiM  Magic  Noni«A^»p^Oi—>ihoiijt 
foe  Mony  in  Argontino 
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OUB  * 

neighbors 
■«»<**  __ 


Lehmj  Want 

|r^i^  3?^^-r.Cop(>er  Sold  to  Rusua 


hMiOt  r—: 


i?The  W  r^k  in  Latin  iAmerira 


K»aw  Voar 

llraii«|Arrr 


The  Riverside  Press- 
Enterprise  and  the  San 
Bernardino  Sun-Tele¬ 
gram  devote  a  full 

!!*  ^ *2’C^i  page  each  week  to  a  11^  I 

=”  colorful  and  authorita-  ay  1  he  1%  eek  in  I 

^  tive  wrap-up  of  Latin  a. 

America  —  as  seen  and 

^Oiie  Ldtnti  Want  two  of  luore  than  30 

=;;  -  Copley  News  Service  yx~ - 

subscribers  —  recog- 
nize  the  exceptional 
scope,  depth,  and 

icM?  CNS  Latin  American 

C NS  is  the  only  service 
ottering  continuous 
coverage,  in  minimum 

American  nations  and 
their  165,000,000 

traveling  staff  writers  • 

■  -  ----.■=.-=«-.-.-3rrr^-  special  correspon- 

dents  in  key  capitals, 
the  CNS  Latin-Ameri- 
can  Package  includes 
(5  times  weekly)  Pan- 
American  Report  and 
(once  weekly)  Know 
Your  Hemisphere  .  .  . 

Hemisphere  Report . . . 

Mexican  News  Round¬ 
up  ..  .  and  Spanish 
Language  Report. 

Join  this  growing  list  of  subscribers  to  The  COPLEY  News  Service 


Rrp»rt«|r  iHeMiiiph^rie 
HrMii«teric*l  Report 


^ ^  enezuela  Rr<is 
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JOLIET  HERALD-NEWS 


RIVERSIDE  ENTERPRISE  •  SAN  BERNARDINO  SUN-TELEGRAM  •  SAN  DIEGO  EVENING  TRIBUNE 


SAN  JOSE  MERCURY  NEWS  •  SAN  PEDRO  NEWS-PILOT 


SANTA  MONICA  OUTLOOK 


.SPOKANE  SPOKESMAN  REVIEW  •  SPRINGFIELD  ILLINOIS  STATE  JOURNAL  •  SPRiNQFlELO  ILLINOIS  STATE  REGISTER 


TUCSON  STAR  «  VENICE  EVENING  VANGUARD  •  WACO  NEWS-TRIBUNE 
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AGENCY  RESEARCHER  SAYS; 

Print  Tops  Broadcast 
In  Ad  Rating  Data 


Magazines  and  newspapers 
have  “actually  or  potentially 
moved  closer  to  a  measurement 
of  people  exposed  to  advertising 
messages,  than  have  the  broad¬ 
cast  media,”  W.  M.  Weilbacher, 
vicepresident  and  director  of  re¬ 
search,  Dancer-Fitzgerald- 
Sample,  Inc.,  told  a  National 
Industrial  Conference  Board 
meeting  in  New  York. 

Mr.  Weilbacher  noted  that  in 
broadcast  “no  rating  service  is 
measuring  the  exposure  of  spe¬ 
cific  people  to  specific  adver¬ 
tising  messages.”  He  calle<|  “im¬ 
portant  and  exciting”  the  “de¬ 
velopment  of  data  which  gives 
us  insight  into  the  number  of 
people  exposures  which  occur  to 
the  average  advertising  pa^e  in 
an  average  issue  of  one  maga¬ 
zine.” 

“Data  of  this  kind  for  addi¬ 
tional  magazines  will  soon  be 
available,”  he  said.  “Pilot  re¬ 
search  on  the  proportion  of 
readers  exposed  to  each  page 
spread  for  an  issue  of  one  maga¬ 
zine  has  also  recently  been  re¬ 
leased.  It  seems  we  are  quite 
close  to  a  final  and  precise 
measurement  of  people  exposed 
to  advertising  in  magazines. 

Print  vs  Broadcast 

“The  newspapers  have  not  yet 
followed  these  most  recent  re¬ 
search  developments  from  the 
field  of  magazine  print  measure¬ 
ment.  There  would  seem  to  be  a 
good  chance  of  extending  the 
basic  logic  and  methodology  for 
magazines  over  into  the  news¬ 
paper  field.  All  of  this  suggests 
that  we  may  shortly  extend  the 
perimeter  of  our  knowledge  for 
this  medium. 


NEED  READERS  WITH 
ABOVE  AVERAGE 
BUYING  POWER? 


the  people  most  apt  to 
buy  more  things  tomorrow 
will  be  reading  the  News 
TONIGHT 

CLEVELAnSTD 


“Thus,  among  the  three  ma¬ 
jor  media  for  which  measure¬ 
ments  are  currently  available,  it 
would  appear  that  magazines 
and  newspapers  have,  either 
actually  or  potentially,  moved 
closer  to  a  measurement  of 
people  exposed  to  advertising 
messages  than  have  the  broad¬ 
cast  media.  In  any  event,  these 
ideal  exposure  data  are  not  now 
comprehensively  available  for 
any  of  the  major  media.” 

Listed  as  “ideal”  measure¬ 
ment  ai’eas  were: 

1.  The  degree  to  which  people 
have  been  exposed  to  adveidising 
messages;  2.  The  degree  to  which 
advertising  messages  actually 
are  absorbed  by  the  person  who 
has  been  exposed;  3.  The  degree 
to  which  some  predisposition  to 
action  is  induced  by  tbe  ad. 

“After  we  know  the  number 
of  people  who  have  been  phys¬ 
ically  exposed  to  advertising 
messages,  we  are  next  concerned 
with  the  degree  and  kind  of 
impressions  that  these  exposures 
have  made  upon  them,”  Mr. 
Weilbacher  continued.  “To  what 
extent  have  w'e  capitalized  on 
the  advertising  potential  repre¬ 
sented  by  an  exposed  individual? 
To  what  degree  has  our  exposed 
audience  been  made  aware  of 
the  message  which  we  wish  to 
communicate  to  them?” 

Measuring  Perception 

As  yet,  Mr.  Weilbacher  noted, 
no  general  agreement  has  been 
reached  as  to  the  best  basis  for 
measuring  the  degree  to  which 
audience  perception  has  oc¬ 
curred.  He  looked  forward  with¬ 
in  the  next  year  or  two  to  “inte¬ 
gration  of  measurements  of  the 


A  MUST! 


exposure  of  people  who  have  this  kind  of  achievement  which 
been  exposed  to  advertising  provides  the  basic  promise  for 
messages  with  measurements  of  measurements  of  advertising  ef- 
the  kinds  of  perception  of  ad-  fectiveness  in  the  next  10  years.” 
vertising  messages  which  have  Mr.  Weilbacher  blasted  the 
occurred  w’ithin  this  exposed  temptation  to  “over-simplify  the 
group.”  marketing  facts  of  life”  by  de- 

“And  clearly,”  he  added,  “we  pending  on  sales  to  tell  how 
can  expect  more  basic  work  look-  good  advertising  is.  “Advei-tising 
ing  toward  general  agreement  is  only  one  of  the  vei*y  many 
as  to  how  perception  may  best  marketing  activities  which  have 
be  measured  within  the  indi-  the  same  general  objective  of 
vidual  medium  and  across  the  increasing  sales,”  he  commented. 

mediums.”  „  .  _ .  .  . 

Bating  Limitations 

Ads  and  ‘Action’ 

“None  of  the  rating  sei-vices 
Regarding  the  third  area,  tell  us  directly  whether  our  total 
measurement  of  the  degree  to  advertising  effort  is  a  jxisitive 
which  advertising  messages  force  in  making  sales,”  he  con- 
after  exposure  and  perception,  tinned. 

created  “p^position  to  ac-  Turning  specifically  to  broad- 
tion,  Mr.  Weilbacher  call^  at-  j-^ting  services,  he  said 

tention  to  the  many  advertising  “g.j.p^t  forward  strides  have  been 
and  market  factors  than  can  jy,  improving  the  devices 

intei-vene  prior  to  actual  com-  techniques  which  are  now 

pletion  of  the  purchase.  ^g^^ 

measuring  the  degree 
“There  are  many  important  to  which  TV  sets  are  turned  on 
explorations  now  under  way  in  and  tuned  to  specific  stations.” 
this  highly  complicated  field  ”  he  .-Nevertheless,  current  broad- 
said.  ‘Certainly,  it  is  safe  to  ^^g^  rating  services  are  limited 
say  that  no  one  has  yet  developed  ^ 

a  foolproof  measure  of  advei-  the  questions  that  could  logically 
tisings  ability  to  predispose  to  ^  the  effectiveness 

action.  At  the  same  time,  it  broadcast  advertising 

seems  clear  that  once  such  a  activity,”  he  said, 
measurement  has  been  perfected  ^  , 

in  conjunction  with  reliable  These  seiwices  tell  us  how 
measures  of  advertising  expos-  tuned  to  our 
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in  conjunction  with  reliable  These  seiwices  tell  us  how 
measures  of  advertising  expos-  tuned  to  our 

ure  and  advertising  perception,  broadcast  programs,  and  to  a 
we  will  be  very  close  indeed  to  P^^er  or  less  degree,  tell  us 
the  ultimate  measurement  of 

to  our  broadcast  program 
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advertising  effectiveness.” 

vehicles. 

Qualitative  Factors  „  ,  „  „ 

Speedometer  or  llil  Laiige  r 

Mr.  Weilbacher  observed  that 

he  had  ommitted  any  I’eference  “Not  one  of  these  current 
to  “qualitative  media  factors.”  broadcast  rating  services  tells 
He  said  the  omission  was  based  us  how  many  people  are  exposetl 
on  the  assumption  that  “if  quali-  to  our  advertising  messages.  Not 
tative  factors  exist  in  media  and  uue  of  these  rating  services  tells 
if  they  are  at  work,  their  effect  us  the  degree  to  which  people 
will  be  to  increase  advertising  physically  exposed  to  these  ad- 
exposure,  to  hasten  advertising  v-Prtising  messages  have  been 
perception  and  the  predisposi-  niade  aware  of  them.  And  not 
tion  to  act.”  He  said  that  uue  of  these  rating  messages 
Dancer-Fitzgerald-Sample  had  tells  us  what  kind  of  predisposi- 
discovered  in  its  own  research  tion  to  action,  if  any,  results 
“it  is  virtually  impossible  to  talk  among  those  people  who  were 
to  magazine  readers  or  TV  exposed  to  and  who  perceived 
viewers  about  the  qualitative  ini-  uur  advertising  messages.  .  .  . 
pact  these  media  have  upon  “Unless  we  under.stand  what 
them.”  This  has  led  him  to  be-  the  rating  sei-vices  are  actually 
lieve  that  the  ultimate  measure  measuring  and  set  this  under- 
of  qualitative  effect  must  be  “in-  standing  up  against  our  needs 
direct.”  for  knowledge,  we  may  end  up 

“Possibly,  the  differences  in  making  decisions  about  the  ef- 
qualitative  value  of  various  fectiveness  of  advertising  w'hich 
media  can  only  be  discenied  by  have  no  relation  at  all  to  its 
comparing,  under  contrail^  con-  j.pal  effectiveness.  We  may  .  .  . 
dition,  the  total  advertising  ef-  figuratively  trying  to  judge 
feet  for  the  same  ad  between  ^  ^ 

various  medium  vehicles,  he  .  i.  ^  i. 

speedometer  but  rather  at  the 

“We  have  moved  conceptually  ,  ,  , 

to  the  point  where  it  seems  that  .  I^on  t  make  advertising  de- 
we  can  measure  the  exposure  of  visions  based  upon  a  rating  serv- 
people  to  advertising  message  ice  which  measures  something 
pages.  This  is  a  long  way  beyond  you  are  not  interested  in,”  Mr. 
circulation  measurements.  It  is  Weilbacher  said. 
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The  new,  smooth  operating  purr  of  the 
COLOR-MATIC*  IS  quickly  recognized  by  the 
practiced  ear  as  the  synchronous  sound  of 
mechanical  perfection.  Its  precise  mechanical 
design  .  .  .  with  high  speed  moving  parts  per¬ 
fectly  tunedf  to  watch-like  tolerances  .  .  , 
provides  the  pressman  with  an  amazing  new 
tool  for  producing  black  and  white,  as  well 
as  R.O.P.  color  newspapers.  All  this  the 
COLOR-MATIC  achieves  at  increased  edition 
speeds,  and  with  an  entirely  new  standard 
for  newspaper  printing  quality!  Why  delay 
Inquire  today  about  the  many  wonderful  and 
exclusive  features  of  the  new  color-matic! 

•Trademark 

iThe  soft,  smooth  operation  of  the  COtOR-MATiC 
introduces  a  decidedly  new  and  more  comfortable 
sonic  atmosphere  to  the  pressroom. 
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NAIA  ’60  Ad 
Drive  Underway 


Supplement 
Helps  Open 
Research  Lab 


Chicago 

The  fund  laisinfj  phase  of  the 
1960  advertising  program  of  the 
National  Association  of  Insur¬ 
ance  Agents  opened  here  last 
week  with  presentation  of  a 
check  for  $17,790  by  the  Florida 
Association  at  the  initial  priv 
sentation  of  the  canijiaign  at  the 
63rd  Annual  Convention  of  the 
Association. 

The  1960  iirogram  anticipat4?s 
using  ads  in  national  magazines 
once  a  month — starting  in  the 
spring.  Every  state  reaching 
70%  of  its  “basic  minimum  goal” 
of  contributions  to  the  campaign 
will  receive  13  weeks  of  tele¬ 
vision  programs. 

Life,  Look  and  Neivnireek  aie 
the  magazines  suggested  in  the 
presentation. 

In  addition,  states  reaching 


states 

100%  of  their  basic  goals  have  a 
choice  of  receiving  an  additional 
13  weeks  of  TV  or  newspaper 
or  outdoor  advertising. 

States  exceeding  their  basic 
minimum  goal  will  receive  addi¬ 
tional  TV  or  an  equivalent 
amount  of  newspai)er  or  outdoor 
advertising  in  the  state  at  their 
option. 

The  presentation,  made  in  the 
form  of  a  25-minute  sound  mo¬ 
tion  picture,  was  produced  by 
Doremus  &  Co.,  NAIA’s  adver- 


CHECKING  PHILIP  MORRIS  SUPPLEMENT— John  Gravely  (left) 
national  advertising  salesman  for  Richmond  Newspapers,  Inc.,  and  Dr. 
Lee  S.  Harrow,  manager  of  technical  services  at  Philip  Morris'  new  re¬ 
search  center  in  Richmond,  check  6rst-off-the-press  copies  of  the  12-page 
tabloid  section  published  by  the  Richmond  Times.Dispatch  to  mark 
dedication  of  the  Philip  Morris  research  center. 


pointed  public  relations  man-  Se<*tioilM  Sunport 

ager  of  Olin  Mathieson  Chemi-  n  .■  i*  t» 

cal  Corp.  He  had  been  press  BlllhllllJJ  Proiliolioil 

relations  manager.  The  Winter  Haven  (Fla.) 

Mr.  Drown  joined  Olin  Indus-  Daily  News-Chief  recently  inib- 
tries,  Inc.,  in  1954  as  assistant  lished  a  20-page  builders’  sec- 
product  publicity  supervisor,  tion  tied  to  National  Home 
Prior  to  that  he  had  been  on  Week. 

the  staff  of  the  New  York  Her-  P.  F.  Gavaghan  of  Live  Ret- 
ald  Tribune  for  six  years.  A  ter  Electrically,  New  York,  said 
member  of  the  business  and  that  more  than  150  utilities  will 
financial  news  depai'tment,  he  take  strong  tie-ins  with  the  na- 
served  as  automotive  editor,  tional  home  building  observance, 

wrote  business  features  and  had  «ln  St.  Louis,  Mo.,”  he  said, 
a  weekly  column,  “Business  “Union  Electric  spearheaded  10- 

Streets  of  New  York.”  page  supplements  in  the  St. 

^  Louis  Globe-Democrat  and  the 

Post-Dispatch  on  Sept.  13  and 
Larjsesi  Edition  20  respectively.” 

Detroit 

The  Detroit  Neivs  for  Sept. 

16  was  the  largest  non-holiday 
weekday  edition  in  the  daily’s 
history.  Included  among  its  104 
pages  was  a  20-page  Montgom¬ 
ery  Ward  ad  section  and  .seven 
full-pages  of  ads  for  Harry  Suf- 
frin-Hughes  and  Hatcher  cloth¬ 
ing  stores. 


f 

Ui/t-  Qcr  V/CAuol' 


Scliwed  Joiii8  Grey 

Warren  W.  Schwed,  for  the 
past  five  years  advertising  and 
public  relations  director  of  Eu¬ 
reka  Williams  Corp.,  has  joined 
Grey  Advertising  Agency  as 
vicepresident  and  director  of  the 
publicity  promotion  department. 
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You  reproduce  more  off  fflie  APPEAL  off  a  good  plioto 

when  you  print  direct  from  Fairchild  Originals 


An  appealing  photo,  like  the  one  above, 
tnnst  have  sharp,  clean  reproduction  to 
catch  the  full  warmth  and  humor  of  the 
situation.  This  is  why  your  craftsmanship 
is  so  important.  It’s  also  one  reason  why 
direct  printing,  with  original  halftone 
(‘iigravings  made  on  a  Scan-A-Graver*  or 
Scan-A-Sizer*^,  pays  off  for  so  many  news¬ 
papers.  There’s  never  any  loss  of  detail. 
Heproduction  is  always  sharp  and  clean, 
catches  the  full  range  of  photographic 
values . . .  captures  the  feeling  of  the  photo. 

Here’s  another  reason  why  direct  print¬ 
ing  with  Fairchild  originals  pays  off:  you 
can  work  closer  to  deadlines  .  .  .  you  don’t 
have  to  wait  for  last-minute  cuts.  You 
simply  make  your  stereos,  then  attach 
flexible,  easy-to-mount  Fairchild  engrav¬ 
ings  directly  to  the  stereo,  (see  photo  at 
right)  and  go  to  press. 


In  commercial  printing,  too,  your  work 
is  simplified,  because  Fairchild  engravings 
are  tough,  resilient,  easy  to  trim  . . .  need 
less  make-ready.  They  can  he  flat  mounted 
on  patent  base,  metal  or  wood,  or  molded 
for  electrotypes. 

For  full  information,  write  today  for 
16-page  illustrated  brochure.  F’airchild 
Graphic  Equipment,  Dept.  91,  Fairchild 
Drive,  Plainview,  L.  I.,  N.  Y. 
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independent  newspaper  representative 

organization  in  America 
Of  these,  68  are  full-time  salesmen  who 
spend  all  their  working  hours  selling 
for  the  important  newspapers 
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Frank  L.  McTague  Ernest  A.  Mennell  Robert  E.  Moran  James  F.  Murphy  John  P.  Musgat  Bud  A.  Nelson  Walter  8.  North 


Mark  L.  Owens  Edward  T.  Parmelec  Donald  G.  Peterson  John  Pfeiffer  James  E.  Pounds  Ray  M.  Russum,  Jr.  Glen  A.  Schlueter 


John  A.  8chobert  Russell  T.  Skillin  Jack  E.  Sweeney  Stanley  M.  Swenson  Max  Theodor  William  Thompson  David  N.  Tobcy 


States  D.  Tompkins  John  G.  Wilcox  Paul  W.  Wildman  Robert  T.  Willigan  Melvin  Winters  L.  Paul  Woehlke  Havden  H.  Young 
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FAIRCHILD 

n  ews 


Julian  H .  Handler,  editor  of 
Sri‘ERM\RKET  NEWS;  Morton  ' 
Stark,  news  editor;  Doris  Tobias 
and  Steve  ^Xeinstein,  seetion  edi-  i 
tors;  and  Harold  (iuyon.  photogra-  | 
plier,  will  supplement  N^’asliington 
iiureau  members  in  eoverage  of  tbe  ’ 
National  Assn,  of  food  (]bains 
meeting  in  Washington.  1).  C..  Get. 
18-21.  The  following  week  Mr. 
Handler  will  go  to  Bermuda  to 
•■over  tbe  N  a  t  i  on  al- A  mer  ie  a  n 
Wholesale  Gnu-ers  Assn,  mid-year 
meeting. 


Samuel  E.  Levine,  eitv  editor  of 
WOMEN’S  WEAR  DAlL'f,  last 
month  marked  bis  40th  anniver¬ 
sary  with  Eairehild  Puhlieations. 
Inc.  He  started  as  a  ropy  hoy  in 
1919,  later  joine<l  the  eitv  news 
staff  of  W  OMEN’S  WEAR  DAILY, 
and  was  named  eity  editor  in  1987. 


Mort  (iordon  has  joined  the  New 
York  news  staff  of  DAILA  NEWS 
RECORD  in  a  new  editorial 
rapacity.  For  the  past  7'-j  years 
Mr.  Cordon  has  covered  ch)thing, 
woolen-worsteds,  knit  goods,  mod¬ 
ern  production,  synthetic  fibers, 
retail  news  and  other  fields  out  of 
Fairchild’s  Philadelphia  office. 


Seymour  Roseman  succeeds  Mort 
Cordon  in  Fairchild  Publications’ 
Philadelphia  news  bureau  to  cover 
the  men's  wear,  textile  machinery, 
••arpet  wool  and  related  fields.  Mr. 
Roseman  had  been  with  the  Phila¬ 
delphia  Daily  News  and  most 
reeently  with  the  Philadelphia 
school  system. 


(Convention  of  the  National  Whole¬ 
sale  Hardware  Assn,  in  .Atlantic 
(City  Oct.  4-7  will  he  attended  by 
Robert  Strauss,  housewares  editor 
for  HOME  FURNISHINCS 
DAILY.  He  will  work  with  Fair- 
child’s  local  correspondent  in  cov¬ 
ering  the  sessions. 


Kenneth  Howry,  associate  editor 
of  DAILY  NEWS  RECORD,  and 
Donald  Munson,  editorial  staff,  will 
Join  the  W'ashington  bureau  in 
reporting  the  Oct.  7-9  convention 
of  the  American  Association  of 
Textile  Chemists  and  (Colorists. 
Marvin  Klapper,  WOMEN’S 
WEAR  DAILY  fabric  news  staff, 
also  will  cover  the  meetings. 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 
Publi$htn  of 

Daily  Newt  Record,  Supermarket  Newt, 
Women't  Wear  Daily,  Electronic  Newt, 
Home  Furnithingt  Doily,  Directoriet, 
Men't  Wear,  Footwear  Newt,  Bookt. 
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Writer  to  Coach 
College  Hockey  Team 

Duluth,  Minn. 

A  Duluth  Herald  and  Newn- 
Trihune  sportswriter  won’t  get 
much  of  a  chance  to  second 
guess  the  coach  next  hockey  sea¬ 
son — he’s  the  coach. 

Ralph  Romano,  a  Canadian, 
was  named  coach  of  the  Univer¬ 
sity  of  Minnesota  Duluth  Branch 
hockey  team. 

He  succeeds  Connie  Pleban, 
who  quit  after  piloting  the  team 
to  four  undefeated  champion¬ 
ships  in  the  state  intercollegiate 
conference.  Romano  played  on 
the  1956  team. 

• 

Named  College  Aide 

Cincinnati 
Mrs.  Margaret  J.  Clark, 
former  assistant  to  the  man¬ 
aging  editor  of  the  Lincoln 
(Neb.)  Star,  has  been  named 
assistant  to  John  DeCamp,  pub¬ 
lic  relations  director.  University 
of  Cincinnati.  She  and  her  hus¬ 
band,  David  G.  Clark,  journalism 
insti-uctor  and  advisor  to  stu¬ 
dent  publications,  have  just  re¬ 
turned  from  a  European  tour. 

■)(•  *  *• 

J.  Paul  Kienzle,  retired  cir¬ 
culation  manager  of  the  Spring- 
field  Illinois  State  Journal  and 
Register,  elected  to  honoraiy  life 
membership  in  Central  States 
Circulation  Managers  Associa¬ 
tion.  He  served  as  president, 
1927-28. 

4:  * 

Ray  R<)W'i.and,  former  Mis- 
.sourL  newspaperman  —  now  di¬ 
rector  of  information  services 
at  St.  Cloud  (Minn.)  State  Col¬ 
lege. 

*  *  * 

Peter  Kalisch,  former  finan¬ 
cial  editor  with  United  Press  in 
West  Germany  and  later  with 
the  As.sociated  Press  at  Frank¬ 
furt  —  has  joined  Julius  Klein 
Public  Relations,  Inc.  as  direc¬ 
tor  of  the  office  in  Germany. 

Leon  W.  Turner,  formerly 
on  the  advertising  staff,  Albany 
(N.  Y.)  Knickerbocker  Neu's — 
to  retail  advertising  manager 
of  the  Long  Brunch  (N.  J.) 
Daily  Record. 

*  *  * 

'  Dee  Harris — succeeds  Jean 
Walker  as  fashion  and  beauty 
editor  of  the  Los  Angeles 
(Calif.)  Evening  Mirror  News. 

♦  ♦  ♦ 

Robert  D.  Everhart,  country 
circulation  manager.  Grand 
Rapids  (Mich.)  Herald — to  the 
Evansville  (Ind.)  Courier-Press 
as  country  CM. 

*  *  * 

Anthony  Buttino  —  to  re¬ 
porter  for  the  Buffalo  (N.  Y.) 
Evening  News. 


personal 


Veteran  Artist 
Really  Retires 

Cincinnati 

James  A.  Whiteford  is  re¬ 
tiring. 

Jimmy,  “around  80,  either 
way,”  he  admits,  and  the  En¬ 
quirer’s  oldest  artist,  was  sup¬ 
posed  to  quit  work  entirely 
some  years  ago,  but  did  not.  He 
took  his  drawing  board  home 
and  kept  turning  out  art  for 
the  advertising  department 
several  days  weekly.  Stanley  A. 
Ferger,  Enquirer  advertising 
director,  says  suiweys  show  the 
“JAW”  panel  high  in  reader- 
ship.  Jimmy  started  with  the 
former  Titnes-Star. 

*  *  * 

AndrI':w  Sparke — from  Cin¬ 
cinnati  (O.)  Enquirer  business 
reportei-  to  El  Paso  (Tex.) 
Times  assistant  city  editor. 

*  *  * 

James  Allen,  former  Cincin¬ 
nati  Post  city  editor,  later  with 
Crosley  Broadcasting  Corp.  pub¬ 
licity,  new  general  manager  of 
WBV-TV,  Boston. 

*  *  * 

Lora  Britt,  Delray  Beach 
(Fla.)  News  Journal  —  new 
president  of  Florida  Women’s 
Press  Association. 

*  *  « 

John  Chapman,  formerly 
with  the  As.sociated  Press  bu¬ 
reaus  in  Lincoln,  Neb.,  and  Des 
Moines — to  the  copydesk  of  the 
Great  F'alLs  (Neb.)  Tribune  as 
slotman. 

♦  ♦  ♦ 

Joe  Bride  —  from  the  Army 
to  general  assignment  leporter 
for  the  Louisville  (Ky.)  Cour¬ 
ier-Journal.  Milas  L.  Hurley 
Jr.  —  from  Tulsa  (Okla.)  Trib- 
une  copy  desk  to  C-J  copy  desk. 


AD  MANAGER — Arthur  L.  Koop 
Jr.,  d  staff  artist  since  1953,  has 
been  promoted  to  advertising 
manager  of  Mergenthaler  Lino¬ 
type  Company,  reporting  to  Ed¬ 
mund  C.  Arnold,  director  of  trade 
relations.  Mr.  Koop  worked  as  a 
designer  and  publications  art  ed¬ 
itor  before  joining  Linotype. 

Bob  Logan  —  resigned  as 
sports  editor  of  the  Levittown 
(N.  J.)  Times  due  to  illness.  He 
is  leplaced  by  Pete  Sena,  for¬ 
merly  assistant  city  editor, 
e  *  * 

Joseph  Schwendeman  —  to 
sports  staff  of  the  Philadelphia 
(Pa.)  Bulletin. 

*  *  * 

Frank  M.  Sheehan  —  from 
advertising  staff,  S  t  a  m  f  o  r  d 
(Conn.)  Advocate  —  to  associ¬ 
ate  director  of  advertising  and 
public  lelations.  National  Bank 
&  Trust  Co.,  of  Fairfield  County 
Stamford. 


PLAQUE  FOR  PAGE  ...  A  plaque  honoring  Grover  Page,  Louisville 
(Ky.)  Courier-Journal  editorial  cartoonist  from  1919  until  his  death  last 
year,  was  presented  to  his  widow  by  the  Association  of  American  Edi¬ 
torial  Cartoonists  in  the  office  of  Barry  Bingham,  left,  the  newspaper's 
editor-in-chief.  The  presentation  was  made  by  Charles  G.  Werner,  of 
the  Indianapolis  (Ind.)  Star,  association  president,  and  John  Stampone, 
right.  Army  Times,  secretary.  The  bronze  plaque  will  hang  in  the 
Courier-Journal’s  editorial  offices. 
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Vi  liile  House;  Corps  Out  of  thv  Army, 


EIrcis  G.  I).  Horner 

Washington 
Garnett  I).  Horner,  White 
House  reporter  for  the  Wnsh- 
injltori  Star,  has  tieen  elected 
president  of  the  White  House 
Correspondents  Association  and 
will  take  office  at  the  annual 
dinner,  Oct.  10.  President  Eisen¬ 
hower  will  be  ffuest  of  honor, 
niarkinK  his  first  appearance  at 
a  correspondents  association 
dinner  in  two  years. 

Mr.  Horner  succeeds  Marvin 
Arrowsmith  of  Associated 
Press.  He  is  a  native  of  Chatta¬ 
nooga  where  he  attended  the 
University  and  has  been  on  the 
Star  staff  since  1937. 

*  «  * 

Mkl  Geary,  assistant  CE  of 
the  El  Patio  (Tex.)  Tones  — 
succeeds  Eh  Engledow  as  city 
tnlitor.  Mr.  Engledow  is  now 
with  the  Honolulu  (T.  H.)  Star- 
Bulletin. 

*  *  * 

Horden  Spears,  assistant 
managing  editor  of  the  Toronto 
(Ont.)  Star  —  in  Asia  covering 
the  Indian  and  Laos  situations. 

*  4>  * 

Ray  Davis,  former  managing 
editor  of  the  Hayes  (Kans.) 
Seu's  —  to  director  of  admis¬ 
sions  and  recniitment,  Ricker 
College,  Houton,  Me. 

*  *  * 

Lionel  J.  Godin,  on  business 
staff,  Hartford  (Conn.)  Courant 
two  years  —  entered  the  Order 
of  Friars  Minor  Capuchin 
Brotherhood.  Steven  T.  Sohlos, 
foimerly  on  the  Courant  busi¬ 
ness  executive  staff  —  to  ac¬ 
count  executive,  Randall  Co., 

Hartford  ad  agency. 

•  *  * 

Charlie  Donaldson  —  suc¬ 
ceeds  Margo  Paige  Kline  as 
,  Valley  reporter  for  the  Holly- 
j  wood  (Calif.)  Citizen  -  News. 
Rill  Ct’rtis  —  from  the  Navy 
to  C-N  copy  boy. 

*  *  * 

t  Rernie  Sedley,  head  of  the 
f  Tucson  (Ariz.)  Citizen  pho¬ 

tography  department  —  elected 
president  of  the  Tucson  Profes¬ 
sional  Photographers  Associa¬ 
tion. 

*  *  « 

.\rcher  N.  Martin,  copy- 

r«ader,  11  years  with  the 
Syriny field  (Ohio)  Neivs-Sun  — 
to  Coming  Glass  Works,  Corn- 
^  ing,  N.  Y.,  as  pr  writer. 

i  *  *  * 

William  N.  Roe.sgen,  former 

managing  editor  of  the  Burling- 
}  ton  (Vt.)  Daily  News  —  to 

I.  nianaging  editor  of  the  Sandii- 
I  sky  (Ohio)  Register. 

I  editor  8i  PUBLISHER 


Into  Editor  s  Chair 

Walter  E.  Rahte  of  York- 
town,  N.  Y.,  former  Sergeant 
First  Class  who  retired  from 
the  Army  last  week  as  a  cap¬ 
tain,  has  been  named  associate 
editor  for  the  North  Westches¬ 
ter  Times-New  Castle  Tribune, 
a  w’eekly  publication  at  Chap- 
paqua.  He  served  in  the  Army 
for  19  years,  after  working  for 
newspapers. 

• 

Heads  Survey  Group 

Denver 

Joseph  W.  Sullivan,  general 
advertising  manager,  the  Den¬ 
ver  Post,  has  been  named  chair¬ 
man  of  the  operations  commit¬ 
tee  of  the  Consolidated  Con¬ 
sumer  Survey  Newspapers.  The 
21-newspaper  organization  is¬ 
sues  consumer  data  reports. 

*  *  « 

Michael  McArdle,  G8,  re¬ 
tired  as  head  copyboy  of  the 
Albany  (N.  Y.)  Knickerbocker 
News.  Mr.  McArdle  began  his 
career  in  1914  with  the  old 
Knickerbocker  Press. 

«  *  « 

John  Gardner,  manager  of 
the  Charlotte  (N.  C.)  Observer's 
Gastonia  bureau  —  succeeded 
by  John  Martin.  Mr.  Gardner 
joined  a  new’spaper  in  Carbon- 
dale,  Ill. 

*  *  « 

Jack  Newmar,  advertising 
staff  member,  Jacksonville 
(N.  C.)  Daily  News  since  1950 
—  opened  an  ad  agency,  Jack¬ 
sonville. 

*  *  * 

Bill  Trent,  police  reporter 
for  the  Houston  (Tex.)  Chroni¬ 
cle  seven  years  —  to  ME  of  the 
Las  Cruces  (N.  M.)  Sun-News, 
replacing  Frederick  M.  Jay, 
now  technical  writer  for  Space 
Technology  Laboratories  Inc., 
Cape  Canaveral,  Fla. 

«  *  « 

Milt  Loewe  —  now  editor  of 
Belen  (N.  M.)  News-Bulletin. 

mm* 

William  A.  Caton,  formerly 
editor  of  Renville  (Minn.)  Star- 
Farmer  —  to  ME  of  Carlsbad 
(N.  M.)  Eddy  County  News. 

*  *  m 

Turner  Catledge,  managing 
editor  of  the  New  York  Times 
—  on  seven  weeks’  tour  visiting 
Times  bureaus  in  Europe. 

*  *  * 

Karl  Cernik,  formerly  ad 
salesman  12  years  for  the  Sche¬ 
nectady  (N.  Y.)  Union-Star  — 
to  ad  manager  of  a  furniture 
store  chain. 

for  October  3,  1959 


FASHION  EDITOR— Anne  Parrish 
is  the  new  fashion  editor  of  the 
Philadelphia  (Pa.)  Inquirer.  For 
the  past  several  years  she  has  held 
a  similar  position  on  the  Char¬ 
lotte  (N.C.)  Observer.  Edrie  Van 
Dore  has  resigned  from  the 

Inquirer. 

Clayton  I).  Floyd,  former  ad¬ 
vertising  manager  of  Childress 
(Tex.)  Index  —  now  ad  direc¬ 
tor  of  Las  Cruces  (N.  M.)  Sun- 
News.  Marshall  Stinnett  — 
from  the  Portales  (N.  M.) 

News-Tribune  to  the  ad  staff  of 
the  S-N. 

«  *  * 

David  M.  Fuctcher,  formerly 
with  Hobbs  (N.  M.)  News-Sun 
—  now  ad  manager,  .Ashland 
(Ore.)  Tidings,  succeeding 
Jesse  G.  Anderson,  retired. 

*  «  * 

Bill  Cook,  foi-mer  sports  edi¬ 
tor  of  the  Santa  Fe  (N.  M.) 
New  Mexican  —  to  ME,  Taos 
(N.  M.)  News.  Jim  Cotten  — 
new  reporter  for  the  New  Mexi¬ 
can. 

*  e  * 

Jim  Becker,  Associated  Press 
chief  of  bureau  in  the  Philip¬ 
pines  —  elected  president  of  the 
Manila  Overseas  Press  Club. 

*  *  * 

Robert  E.  Evans,  formerly 
with  the  Sioux  Falls,  S.  D.,  AP 
bureau  —  now  Unite<l  Nations 
reporter  for  AP. 


Report  oil  Cancer 
Re<*eives  Citation 

Washington 

Nate  Haseltine,  medical  news 
reporter  for  the  Washington 
Post,  was  presented  with  a  Dis- 
tinguisheil  Sei-vice  Award  by  the 
District  of  Columbia  Division 
of  the  American  Cancer  So¬ 
ciety,  for  his  series  of  seven 
articles,  “Battle  Report  on  Can¬ 
cer,”  published  in  May  19.59. 

In  addition,  the  Cancer  So¬ 
ciety  pre-sented  an  Award  of 
Appreciation  to  the  Post  for 
keeping  the  public  informed  on 
cancer  control.  Managing  Edi¬ 
tor  Alfred  Friendly  accepted 
the  certificate. 

4k  * 

Herb  Earner  —  to  farm  edi¬ 
tor  of  the  Tulsa  (Okla.)  World. 

*  *  « 

Ted  Shargel,  foi-merly  of  the 
St.  Louis  (Mo.)  Globe-Democrat 
—  to  Nationwide  Features  Syn¬ 
dicate  as  art  director. 

V  *  * 

Bernie  G.  Brown,  former  re¬ 
porter  for  the  Little  Rock  Ar¬ 
kansas  Democrat  and  UPI  — 
apixiinted  by  Governor  Faubus 
as  director  of  the  Bureau  of 
Vital  Statistics  of  the  State 
Health  Department. 

♦  ♦  ♦ 

Burt  Benson,  advertising 
manager  of  Hood  River  (Ore.) 
News  —  to  the  ad  staff,  Coeur 
d'Alene  (Idaho)  Press. 

4i  *  * 

Fred  Simmons,  formerly  city 
wlitor  of  the  Lowell  (Mass.) 
Sun  —  to  general  copyde.sk  of 
Portland  Oregon  Journal.  DON 
Horine,  reporter  for  the  Jour¬ 
nal  —  to  Northwestern  Univer¬ 
sity  for  graduate  journalism 
study  at  Medill  School  of  Jour¬ 
nalism. 

«  «  « 

George  A.  Johnson,  reporter 
for  the  Goldsboro  (N.  C.)  News- 
Argus  10  years  —  promoted  to 
.state  editor.  He  is  replaced  by 
John  A.  Lynch. 

(Continued  on  gage  40) 
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EDITOR'S  CONFERENCE — Parficlpating  in  the  second  Indiana  Press 
Institute  at  Indiana  University  were  (front  left  to  right)  Harold  Trulock, 
Indianapolis  News,  and  Thomas  Philipson,  South  Bend  Tribune;  and 
(rear,  left  to  right)  Raymond  Donovan,  South  Bend,  Tribune;  Clay 
Trusty,  Indianapolis  News;  Prof.  John  E.  Stempel,  I.U.  journalism  depart¬ 
ment  head,  and  John  Powers,  South  Bend  Tribune. 


Personal 

(Continued  from  (uKje  39) 


Michael  Pilley,  formerly  of 
the  Montreal  (Que.)  Star  —  to 
the  Albany  (N.  Y.)  Knicker¬ 
bocker  Xeivs  as  a  reporter.  He 
formerly  worked  for  several 
British  newspapers. 

♦  ♦  ♦ 

John  \V.  P.  Mooney,  formerly 
with  the  Pitt K field  (Mass.)  Berk¬ 
shire  Eagle  —  to  assistant  to 
the  ME,  High  Point  (N.  C.) 
Enterprise.  Mr.  Mooney  is  i-e- 
placed  at  the  Great  Barrington 
news  bureau  by  Stuart  C. 
Auerbach. 

♦  *  ♦ 

Hugh  Robinson,  formerly  of 
the  Laredo  (Tex.)  Times  —  to 
the  San  Antonio  (Tex.)  E.rpress 
copydesk.  Al  Wegemer  —  new 
News  and  Express  repoi-ter. 
Marco  Gilliam,  foiTner  Express 
reporter  —  resigned  to  move  to 
Houston. 

*  *  ♦ 

Lewis  B.  Sebring  Jr.,  former 
Neiv  York  Herald  Tribune  city 
editor  —  now  wu’iting  a  weekly 
column  “On  Second  Thought” 
for  the  Schenectady  (N.  Y.) 
Union-Star. 

*  * 

Robert  L.  Naylor,  formerly 
with  the  White  Plains  (N.  Y.) 


Reporter  Dispatch  and  Easton 
(Pa.)  Express  —  to  director  of 
sports  publicity  for  Rensselaer 
Polytechnic  Institute,  Troy, 
N.  Y.  He  replaces  John  J. 
Young,  now  promotion  manager 
for  the  Albany  (N.  Y.)  Times 
Union. 

*  *  * 

Paul  Hoffmann,  a  Viennese 
who  has  worked  in  the  Rome 
Bureau  of  the  New  York  Times 


since  194i)  —  to  six  months  tour 
of  duty  on  the  city  staff  in  New 
York. 

*  V  * 

Lyle  G.  Van  Bussum,  former 
city  hall  reijorter.  Lakeland 
(Fla.)  Ledger  —  to  the  Carol 
City  Crier,  Hollywood,  Fla.,  as 
editor. 

*  >K  * 

Lou  Perri  —  promoted  from 
editorial  clerk  to  district  jiolice 
reiKirter,  Philadelphia  (Pa.)  In¬ 
quirer,  replacing  Mary  Larkin, 
now  covering  the  Federal  Build¬ 
ing. 

*  *  * 

John  M.  Alexander,  with  the 
Poughkeepsie  (N.  Y.)  New 

Yorker  since  1947  —  to  ad  di¬ 
rector,  succeeding  the  late  Philip 
B.  Maguire.  Harold  E.  Jones, 
with  the  New  Yorker  since  1940 
—  replaces  Mr.  Alexander  as 
local  display  ad  manager. 

*  *  « 

Bruce  Rae,  repoiter,  night 
city  editor,  assistant  managing 
editor,  now  head  of  the  Times 
Syndicate  —  honored  as  a  50- 
year  employee  of  the  New  York 
Times.  He  began  at  17  as  a 
messenger. 

• 

Ktlitor  of  Weekly 
Reports  on  Europe 

Louisville,  Ky. 

Readers  of  the  weekly  Voice 
of  St.  Matthews  will  get  on-the- 
spot  reports  from  Europe  be- 
!  cause  of  a  busman’s  holiday  by 
its  editor-in-chief,  Emil  Aun. 

Mr.  Aun  has  left  for  a  month¬ 
long  visit  to  relatives  in  Europe, 
but  he’ll  take  time  for  side  trips 
to  write  four  articles  aliout  Ger¬ 
many,  France,  and  Austria  for 
the  Voice. 


Family  Page  Dept. 

Headed  by  Brown 

Rockford,  Ill. 

Establishment  of  a  Family 
Page  and  Feature  Department 
of  the  Rockford  Morning  Star 
and  Register-Republic,  was  an¬ 
nounced  here  by  E.  Kenneth 
Todd,  publisher.  j. 

Carlton  R.  Brown,  a  Morn¬ 
ing  Star  reporter  for  four  years,  ! / 
has  been  promoted  to  assistant  xs 
city  editor  and  will  direct  the  | 
activities  of  the  new  depart-  I 
ment.  He  will  be  assisted  by  t 
Campbell  R.  Titchener,  a  mem-  M 
ber  of  the  Register- Republic 
staff  since  March,  1957.  Mr. 
Brown  was  formerly  city  edi¬ 
tor  of  the  Carbondnle  (Ill.)  1 
Southern  Illinoisan.  Mr.  Titche-  li 
ner  came  to  Rockford  from  the  I 
Chnmpaign-Urbnna  (Ill.)  News-  i 
Gazette.  | 

The  new  department  will  pro-  1 
vide  expanded  coverage  for  the  1 
Family  and  Women’s  pages  of  F 
both  newspapers,  including  I 
men’s  and  women’s  fashions,  | 
teen-age  news  and  home  furnish-  r 
ings.  ' 


Media  Credit  Men 
Elect  C.  D.  Scherer 

Toronto  i 

Clifford  D.  Scherer  of  the 
Houston  (Tex.)  Post  was  electeii 
president  of  the  Advertising 
Media  Credit  Executives  Asso¬ 
ciation  (International)  at  its 
sixth  annual  meeting.  He  suc¬ 
ceeds  Robert  V.  Brand  of  the 
Toronto  Telegram.  | 

Other  officers  elected  were: 
Clifton  L.  Bond,  Houston  Chron- 
icle,  vicepresident;  Haiwey  G.  k 
Sutton,  Peterborough  (Ont.)  I 
Examiner,  secretary;  Alex  C.  I 
McClelland,  Philadelphia  In¬ 
quirer,  treasurer;  Clifton  L. 
Bond,  Alex  McClelland,  Harvey 
Sutton  and  Charles  B.  Walsh, 
Chicago,  directors. 

The  1960  meeting  will  be  in 
Chicago. 

• 

Bropliy  Has  Second 
Book  on  Air  Force 

Arnold  Brophy,  33,  reporter 
and  aviation  expert  for  Ne^vsday 
(Long  Island),  will  see  his  sec¬ 
ond  book  on  the  Air  Force  pub¬ 
lished  by  Dodd-Mead  Sept.  28. 

His  first  book,  “The  Air 
Force,”  is  regarded  as  a  basic 
reference  on  that  branch  of  the 
seiwice.  He  spent  more  than  15 
months  gathering  information 
and  photos  for  “Sky  Sentry,”  a 
96-page  liook  that  traces  th<’ 
career  of  S/Sgt.  Michael 
O’Keefe,  a  tail-gunner  on  a  B-52. 
“Sky  Sentry”  is  aimed  at  th< 
teenage  and  young  adult  reader. 


Missing  out  on  too  many 
test  campaigns? 
Remember, 

Everywhere, 

men  who  discover  and  attack 
new  markets 

read  The  Wall  Street  Journal 


fubtuhtJ  at: 

NEW  YORK 
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What  Does  Big  Business 
Do  for  Little  Business? 


BIG  HELP  FOR  SMALL  BUSINESS  and  a  big  help  for  us  too. 
Western  Electric  Company  representative  (left)  discusses  order  with 
one  of  its  many  small  business  suppliers.  Item  purchased  here  is 
spring  used  in  Bell  telephone  dials.  Millions  are  bought  every  year. 


It  docs  a  great  deal. 

llic  Bell  System,  for  instance,  buys  from  many 
small  businesses. 

In  1958,  its  manufacturing  and  supply  unit,  the 
Western  Electric  Company,  did  business  with 
more  than  30,000  other  firms  throughout  the 
country.  Nine  out  of  ten  of  these  suppliers 
had  fewer  than  500  employees. 

Purchases  totaled  more  than  $1,000,000,000. 

In  addition,  Bell  System  employees  spent  a 
large  part  of  their  $3,750,000,000  wages  with 
hundreds  of  thousands  of  other  businesses. 

The  Bell  System  also  helps  many  a  small 
business  get  started  and  grow  by  making  its  in¬ 
ventions  and  its  product  designs  available  to 
others  on  reasonable  terms. 

Nearly  eighty  companies,  for  example,  have 
been  licensed  to  make  and  sell  transistors  and 
thus  extend  the  usefulness  of  this  amazing  Bell 
Iclcphonc  Laboratories  invention. 

llicrc  is  no  doubt  that  it  has  been  one  of  the 
biggest  factors  in  the  electronics  boom. 


BELL  TELEPHONE  SYSTEM 


The  highlight  of  Derby  weekend  is  n 
when  final  heat  winner,  Barney  T( 
Anderson,  Indiana,  crosses  the  finisli{ 
become  the  22nd  All-American  Chi 


Jimmy  Dean,  popular  TV  singer,  wins 
Can  trophy.  W.  G.  Power,  Chevrolet 
ing  manager,  makes  the  presentati 
Carney  and  Wendell  Corey  look  on. 

Mr.  K.  E.  Staley,  Chevrolet  general 
ager,  presents  the  $5,000  College 
award  to  the  22nd  All-American 
Barney  Townsend,  at  the  Banquet  of 
pions,  attended  by  over  1,700  guests. 


Thanks  from 
the  champs 
all  over 
the  world! 

Over  50,000  boys  join  Chevrolet  in 
siiying  “Thanks  a  million”  to  Soap 
Box  Derby  sponsors  around  the 
world.  We  know  that  without  your 
efforts  the  Derby  could  never  have 
reached  such  heights  of  popularity 
and  success.  So  we’d  like  to  cordially 
invite  you  to  work  with  us  again 
next  year  on  “the  greatest  amateur 
racing  event  in  the  world.”  .  .  . 
Chevrolet  Division  of  General 
Motors,  Detroit  2,  Michigan. 


Once  again  records  were  shattered  as  over  75,000  spectators  witnessed  the  colorful  Parade  of  Champions  preceding  the  1959  All-American  at  Derby  Dow; 
Akron,  Ohio.  The  parade  included  over  2,500  people,  including  the  United  States  Air  Force  Drum  and  Bugle  Corps  from  Washington,  D.C.,  and  16  other  t  anii 
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170  boys 

representing  these 
170  newspapers, 
radio  &  TV  stations, 
civic  and 
fraternal  groups 
raced  in  the  1959 
All-American 


[by  Champions  from  Venezuela,  the  Philippine  Islands 
j  West  Germany  display  their  racers  at  Derby  Downs, 
•  of  the  "Greatest  Amateur  Racing  Event  in  the  World.” 


Aberdeen  (Wash  )  Active  Club 
Akron  (Ohio)  Beacon  Journal 
Albuquerque  (N.M.)  Tribune 
Alton  (III.)  Jr.  Chamber  of 
Commerce 

Amarillo  (Texas)  Jr.  Chamber  ot 
Commerce 

Ambridge  (Pa.)  B.P.O.E.  983  and 
The  Daily  Citizen 
Amsterdam  (N.Y.)  Elks  Club 
and  Rotary  Club 
Anchorage  (Alaska)  Daily  News 
Anderson  (Ind.)  Herald 
Anniston  (Alabama)  Jr.  Chamber 
ol  Com.,  Park  Board  and 
WHMA  Radio 

Asheville  (N.C.)  Jr.  Chamber  ol 
Commerce 

Ashland  (Ohio)  Jr.  Chamber  of 
Commerce 

Ashtabula  (Ohio)  Jr.  Chamber  of 
Commerce 

Austin  (Texas)  American- 
Statesman 

Babylon  (N  Y.)  Leader 
Bangor  (Maine)  Daily  News 
Basking  Ridge  (N.J.)  The 
Bernardsville  News 
Beloit  (Wis.)  Daily  News 
Big  Spring  (Texas)  I'erald 
Birmingham  (Alabama)  News 
Bluefield  (W.  Va  )  Civitan  Club 
and  Jr.  Chamber  of  Commerce 
Bowling  Green  (Ky.)  Jr. 

Chamber  of  Commerce 
Bradford  (Pa.)  Journal 
Butler  (Pa.)  Eagle  and  Optimist 
Club 

Canton  (Ohio)  Jr.  Chamber  ol 
Commerce 

Charleston  (W.  Va.)  Optimist 
Club  and  Gazette 
Charlotte  (N.C.)  WSOC  Broadcast. 
Co.  and  Jr.  Chamber  of 
Commerce 

Cheyenne  (Wyo.)  Jr.  Chamber  of 
Commerce 

Chico  (Cal.)  Golden  Empire 
Broadcast.  Co. 

Cicero  (III.)  Life  Newspaper 
Clarksburg  (W.  Va.)  Jr.  Chamber 
ol  Commerce 
Cleveland  (Ohio)  News 
Columbia  (Mo.)  Missourian  and 
Optimist  Clubs 

Conshohocken  (Pa.)  American 
Legion,  Jos.  Wagner  Post  772 
Coshocton  (Ohio)  Jr.  Chamber 
of  Commerce 
Crawlordsville  (Ind.)  Jr. 

Chamber  of  Com. 

Dallas  (Texas)  Optimist  Clubs 
Davenport  (Iowa)  Newspapers, 
Inc. 

Dayton  (Ohio)  Jr.  Chamber  of 
Commerce 

Daytona  Beach  (Fla.)  Kiwanis 
Club  of  Halifax  Area 
Detroit  (Mich.)  News 
Dover  (N.  H.)  Lions  Club.  Inc. 
Duluth  (Minn.)  Herald  &  News 
Tribune 

Elgin  (III.)  Exchange  Club 
Elkhart  (Ind.)  Jr.  Chamber  of 
Commerce 

Ellwood  City  (Pa.)  Ledger 
Elmhurst  (III.)  DuPage  Jaycees 
Inter-Club  Committee 
Endicott  (N.  Y.)  Daily  Bulletin 
and  WENE 

Eugene  (Ore.)  KORE  and  Lane 
Broadcast.  Co. 

Evansville  (Ind.)  Jr.  Chamber  of 
Commerce 

Fayetteville  (N.C.)  Observer  and 
Jr.  Chamber  of  Commerce 
Flint  (Mich.)  Journal 
Ft.  Dodge  (Iowa)  Jr.  Chamber  of 
Commerce 

Ft.  Lauderdale  (Fla.)  Optimist 
Clubs  ot  Broward  County 


[.  L  N.  Cole,  vice  president  of  General  Motors  and  general 
Lager  of  Chevrolet,  presents  the  winner’strophy  to  Barney 
Lnsendof  Anderson,  Indiana,  whileVice  President  Richard 
i  Nixon  and  the  Townsend  family  congratulate  the  champ. 
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Ft.  Worth  (Texas)  Star-Telegram 
Fredericksburg  (Va.) 

Free  Lance-Star 
Fulton  (N.  Y.)  B.P.O.E.  Lodge 
No.  830 

Gary  (Ind.)  Post-Tribune 
Grand  Junction  (Colo.)  The 
Daily  Sentinel 

Greensboro  (N.  C.)  Jr.  Chamber 
of  Commerce 

Hamilton  (Ohio)  Jr.  Chamber  of 
Commerce 

Hancock  (Mich.)  Fraternal  Order 
of  Eagles,  Hancock  Aerie 
No.  382 

Hartford  (Conn.)  Times 
Hudson  (N.  Y.)  Jr.  Chamber  of 
Commerce 

Huntington  (W.  Va.)  Jr.  Chamber 
ot  Commerce 

Indiana  (Pa.)Evening Gazetteand 
Jr.  Chamber  of  Commerce 
Indianapolis  (Ind.)  Star 
Jacksonville  (Fla.)  Jr.  Chamber 
ol  Commerce 
Jacksonville  (III.)  Journal 
Courier  Co. 

Johnstown  (Pa.)  Jr.  Chamber  of 
Commerce 

Kalamazoo  (Mich.)  WKZO-AM-TV 
and  Optimist  Club 
Kansas  City  (Mo.)  Ararat  Temple 
Knoxville  (Tenn.)  Jr.  Chamber 
ol  Commerce 

Kokomo  (Ind.)  Foremen’s  Club 
and  Tribune 
Lancaster  (Ohio) 

Eagle-Gazette  Co. 

Las  Vegas  (Nev.)  Police 
Athletic  League 
Lawrenceburg  (Ind.)  Dearborn 
County  Newspapers 
Levittown  (N.  Y.)  Tribune 
Levittown  (Pa.)  Bristol  Courier 
and  Levittown  Times 
Long  Beach  (Cal.)  Press 
Telegram  and  KWIZ 
Los  Angeles  (Cal.)  Examiner 
and  Times 

Lubbock  (Texas)  Avalanche- 
Journal 

Lynchburg  (Va.)  Jr.  Chamber 
of  Commerce 

Magnolia  (Ark.)  Jr.  Chamber  of 
Commerce 

Mankato  (Minn.)  Jr.  Chamber 
of  Commerce 

Mansfield  (Ohio)  News-Journal 
McKeesport  (Pa.)  Daily  News 
Publishing  Co. 

Memphis  (Tenn.)  Jr.  Chamber 
ol  Commerce 
Michigan  City  (Ind.)  Jr. 

Chamber  of  Commerce 
Middletown  (Ohio)  Optimist 
Club,  Inc. 

Midland  (Texas)  Jr.  Chamber  of 
Commerce 

Minneapolis  (Minn.)  Jr.  Chamber 
of  Commerce 

Mission  City  (B.  C.)  Fraser  Valley 
Record  Ltd.  and  Vancouver 
Daily  Province 

Moses  Lake  (Wash.)  KBAS-TV, 
Cascade  Broadcast.  Co. 

Mt.  Vernon  (N.  Y.)  Fire 
Department 
Muncie  (Ind.)  Star 
Natchez  (Miss.)  Times  and 
Y's  Men 

New  Albany  (Ind.)  Tribune 
New  Orleans  (La.)  Recreation 
Dept,  and  States- Item 
New  Philadelphia  (Ohio)  Jr. 

Chamber  of  Commerce 
Newport  News  (Va.)  Hampton 
Roads  Jr.  Chamber  ol 
Commerce 

Norfolk  (Neb.)  Optimist  Club 
Norfolk  (Va.)  The  Virginian-Pilot 
Omaha  (Neb.)  Optimist  Club 
Orange  (Va.)  County  Jr. 

Chamber  of  Commerce 
Ottumwa  (Iowa)  Daily  Courier 
Owensboro  (Ky.)  Messenger  & 
Inquirer 

Parkersburg  (W.  Va.)  Jr. 

Chamber  of  Commerce 
Pasadena  (Cal.)  Star  News  and 
Van  Nuys  Valley  Times 
Peoria  (III.)  W.  Cen.  Broadcast 
Co.  &  WEEK  Radio  &  TV 
Petersburg  (Va.)  The  Progress- 
Index 

Phoenix  (Ariz.)  KOOL  Radio- TV. 
Inc. 

Portland  (Ore.)  Greater  Portland 
Soap  Box  Derby,  Inc. 


Poughkeepsie  (N.  Y.)  Jr. 

Chamber  of  Commerce 
Provo  (Utah)  The  Daily  Herald 
Ravenna-Kent  (Ohio)  The 
Record-Courier 
Richland  (Wash.)  American 
Legion  Post  No.  71 
Richmond  (Va.)  Jr.  Chamber  ol 
Commerce 

Roanoke  (Va.)  Times  S  World 
News 

Rochester  (N.  Y.)  Times-Union 
Roswell  (N.  M.)  Daily  Record 
St  Catharines  (Ontario) 

Standard  Ltd. 

St.  Charles  (Mo.)  Daniel  Boone 
Derby  Assn.  (Comm,  of  Moose 
Lodge) 

St.  Marys  (Pa.)  Daily  Press  ' 
Publishing  Co. 

St.  Paul  (Minn.)  Jr.  Chamber  of 
Commerce 

Sacramento  (Cal.)  The  20-30 
Club.  Sacramento  No.  1  & 

KCRA  Radio  &  TV 
Salem  (Ore.)  Capital  Journal 
Salisbury  (N.  C.)  Recreation  Dept 
San  Antonio  (Texas) 

Express  Publishing  Co. 

San  Bernardino  (Cal.)  The  Sun 
Company 

San  Diego  (Cal.)  Union 
Sandusky  (Ohio)  Newspapers, 

Inc. 

San  Francisco  (Cal.)  News 
Savannah  (Ga.)  Jr.  Chamber  of 
Commerce 

Seattle  (Wash.)  KING 
Broadcasting  Co. 

Shamokin  (Pa.)  News-Dispatch 
Sheboygan  (Wis.)  Press 
Publishing  Co. 

Sidney  (Ohio)  Printing  & 
Publishing  Co.  and  Jr. 

Chamber  ol  Commerce 
Sioux  City  (Iowa)  Jr.  Chamber 
of  Commerce 

Sioux  Falls  (S.D.)  Argus-Leader 
South  Bend  (Ind.)  Jr.  Chamber 
of  Commerce 

Springfield  (Mass.)  Jr.  Chamber 
ol  Commerce 

Sprine  Valley  (III.)  Jr.  Chamber 
of  Commerce 

Staten  Island  (N.  Y.)  Kiwanis 
Club  of  North  Shore 
Stockton  (Cal.)  American  Legion, 
Karl  Ross  Post  16 
Tacoma  (Wash.)  News  Tribune 
Tallahassee  (Fla.)  Democrat 
Tampa  (Fla.)  WTVT  Television 
Torrington  (Conn.)  WTOR  Radio 
Torrington  (Wyo.)  Telegram 
Trenton  (Mo.)  Jr.  Chamber  of 
Commerce  and  KTTN  Radio 
Tucson  (Ariz.)  Daily  Citizen 
Waco  (Texas)  News  Tribune  and 
Times  Herald 

Warren  (Ohio)  Tribune  Chronicle 
Warren  (Pa.)  Jr.  Chamber  ol 
Commerce 

Warsaw  (Ind.)  Kosciusko 
County  Shrine  Club 
Washington  (D.  C.)  WRC-TV  & 
WRC— National  Broadcast. 

Co.,  Inc. 

Watertown  (S.  D.)  Public  Opinion 
Westbrook  (Maine)  Jr.  Chamber 
of  Commerce 
West  Des  Moines  (Iowa) 

Chamber  of  Commerce 
(W.  Des  Moines.  Des  Moines 
&  Windsor  Heights) 

West  Palm  Beach  (Fla.)  Firemen's 
Benevolent  Association 
Wichita  (Kansas)  Beacon 
Winston-Salem  (N.  C.)  Jr. 

Chamber  ol  Commerce 
Woodstxk  (III.)  McHenry 
County  Gazette 
Wooster  (Ohio)  Daily  Record 
Yakima  (Wash.)  Cascade 
Broadcast.  Co.  and  KIMA-TV 
York  (Pa.)  Recreation  Commission 
Germany,  Adam  Opel  A/G 
Philippines.  Northern  Motors  & 
Goodrich  International 
Rubber  Co. 

Venezuela,  G.  M.  de  Venezuela 


CIRCULATION 


Ideas  for  Effecting 
Economies  Are  Told 


By  Georjje  A.  Brandenburg 


An  idea  which  appealed  to  a  zone  will  work  out  just  as  well. 
great  many  who  are  interested  in  Another  idea  that  is  not  new 
more  manpower  in  the  Retail  but  is  being  carried  out  to  a 
Trading  Zone,  and  wondering  greater  extent  by  some  evening 
how  they  can  do  it  and  hold  down  papers  is  to  have  RTZ  bundle 
costs,  is  to  consider  the  reorgan-  routes  either  thrown  off  or 
ization  which  recently  took  place  delivered  to  the  i-ural  jiatrons 

in  the  RTZ  of  the  Minneapolis  along  the  highway.  Mr.  Canny  _ 

(Minn.)  Star  and  Tribune.  reported  that  Beloit  (Wis.)  ^ 

Daily  News  and  Janesville  ' 
Cximbined  Duties  (Wis.)  Gazette  are  maintaining  book 

M.  E.  Fisher  enjoyed  a  cir-  ^  couple  of  thousand  additional  boy’; 
culation  growth  which  indicated  I'ural  patrons  through  this  diiv 
a  need  of  about  16  more  men  to  method.  1>3^P< 

work  with  their  carrier  boys,  “Erben  Kimeger  of  the  Apple-  ^ 
reported  John  Canny,  Madison  ton  (Wis.)  Post-Crescent  goes 
(Wis.)  Newspapers,  in  his  Cir-  so  far  as  to  set  up  boxes  at 
culation  Idea  Round-Up.  “At  the  crossroads  where  people  in  either  the 
time  they  had  one  group  who  direction  off  the  main  highway 
handled  the  direct  towns,  an-  can  come  up  to  the  crossroads  sack 
other  group  of  men  who  worked  and  pick  up  their  evening  Post- 
exclusively  with  agency  towns.  Crescent,”  he  added.  the 

and  a  third  gi'oup  of  men  who  .  ^ 

worked  exclusively  with  the  farm  L tuque  Gamer  Plan  the 

.sei-vice  carriers,”  said  Mi-.  Frank  Hyatt,  Ottumwa 
Canny.  (Iowa)  Courier,  has  devi.sed  a 

“The  Star  and  Tribune  de-  system  whereby  papers  are  de-  ® 
veloped  the  idea  of  reorganizing  livered  to  carrier  boys’  homes. 


SOUTHERN  CONCLAVE  of  circulation  managers  at  St.  Petersburg, 
Fla.  recently  brought  together  this  group:  Left  to  right — E.  E.  Mullis, 
president  of  the  Columbus  (Ga.)  Ledger-Enquirer;  Dr.  Frank  Goodwin, 
guest  speaker;  R.  J.  Sudderth,  Chattanooga  (Tenn.)  Times;  and  Joseph 
F.  Yauch,  St.  Petersburg  Times.  In  elections,  J.  D.  Maddox  of  the  Selma 
(Ala.)  Times  moved  up  to  the  presidency  of  the  Southern  Newspaper 
Circulation  Managers  Association. 


WHICH  IS  BIGGER 

500,000  or  112  a  million 


Frankly,  we're  impressed  with  both. 

Why  not  soy  the  long  Beach  City 

Zone  population  is  508,369  and  | 

let  the  figure  speak  for  itself?  j 

7  out  of  1  0  families  in  this  rooming  -  iS 

market  are  readers  of  the  V 

Independent,  Press-Telegram.  No 

other  daily  newspaper  reaches 

even  1  out  of  10. 

LONG  BEACH,  CALIFORNIA 


C  Independent 


morning,  Sunday  evening 

Represented  nationally  by  RIDDER-JOHNS,  INC. 


of 

er- 

ers 


jes 

the 

ing 

er, 

of 

nts 

IfOS 

uh- 


959 


Everybody  deplores  the  high  cost 
of  going  to  college. 

But  the  rapid  and  exciting  scien¬ 
tific  developments  of  recent  years 
make  one  thing  obvious.  It  is  vitally 
important  that  America’s  young 
people  be  well  educated  to  meet  the 
challenge  of  the  future. 

For  quite  some  time,  American 
business  has  been  aware  that  the 
high  cost  of  going  to  college  is  not 
nearly  as  high  for  the  nation  as  the 
cost  of  not  going  to  college.  The  cost 
of  not  going  to  college  could  be  a 
critical  weakening  of  democracy  it¬ 
self.  The  nation  cannot  afford  that 
price! 

To  help  promising  students  and 
privately-financed  liberal  arts  col¬ 
leges,  we  and  many  other  companies 

five  financial  aid  in  various  ways. 

tandard  Oil,  for  example,  has  made 
funds  available  which  provide  for  34 
graduate  fellowships  and  under¬ 
graduate  scholarships  in  science  and 
engineering.  The  educational  insti¬ 
tutions  select  those  who  receive  the 
awards.  Four-year  scholarships 
awarded  through  the  National  Merit 
Scholarship  Corporation  also  are  in¬ 
cluded  in  the  program.  Supple¬ 
mentary  grants  are  made  to  schools 
chosen  by  the  Merit  Scholarship 
winners. 

In  addition.  Standard  Oil  has 
made  funds  available  from  which 
$175,000  is  paid  yearly,  through  the 
State  Associations  of  Colleges,  to 
aid  privately  -  financed  liberal  arts 
colleges  in  the  Midwest  and  Rocky 
Mountain  areas. 

At  Standard  Oil,  where  so  much 
of  our  planning  concerns  the  future, 
we  believe  there  are  few  things  more 
vital  to  America’s  security  than  a 
well-educated  public.  And  we  think 
that  industry  should  back  up  such 
beliefs  with  substantial  aid  to  col¬ 
leges  and  students. 

WHAT  MAKES  A  COMPANY 
A  GOOD  CITIZEN? 

For  one  thing  —  the  way  it  looks 
ahead,  for  the  good  of  all.  In  years 
to  come,  America  will  gain  strength 
and  security  through  the  combined 
efforts  of  business  and  colleges  to¬ 
day  in  making  higher  education 
more  available  to  more  people. 


Kock  of  Prairie  City,  Iowa,  who  hold 
scholarships  awarded  by  American  busi¬ 
ness.  Says  Dr.  Spoelhof:  "By  aiding  col¬ 
leges  and  students,  business  helps  to 
develop  America’s  most  precious  re¬ 
source — well-educated  young  people.’’ 


Il't  o  familiar  sight  at  Calvin  College, 
Grand  Rapids,  Michigan,  to  see  the 
school’s  president.  Dr.  William  Spoelhof, 
chatting  with  students.  Shown  here  with 
him  are  Wilma  L.  Hagcdorn  of  Midland 
Park,  New  Jersey,  and  Carroll  W.  De 


Dr.  Paul  H.  Giddsnt,  president  of  Hamline 
University,  St.  Paul,  Minnesota,  says: 
"Financial  assistance  to  students  by 
business  places  a  premium  on  scholastic 
achievement  and  serves  to  increase  the 
future  supply  of  talented  leaders.” 


W.  W.  Mixon  of  Hammond,  Indiana,  is  a 
physics  major  at  the  University  of  Chi¬ 
cago.  He  holds  a  National  Merit  Scholar¬ 
ship.  Aid  to  students  and  colleges  is 
another  way  in  which  business  helps 
assure  America’s  strength  and  security. 
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Press  Freedom 
Put  in  Writing 

Mont  Tremblant,  Que. 

Prime  Minister  John  Diefen- 
baker  told  a  group  of  newspa¬ 
per  publishers  here  last  week 
that  his  planned  Bill  of  Rights 
will  clearly  proclaim  the  free¬ 
dom  of  Canada’s  press. 

“It  is  because  I  believe  that 
the  press  must  remain  always 
in  the  front  line  for  the  main¬ 
tenance  of  freedom  that  I  have 
advocated  that  a  Bill  of  Rights 
should  be  established,’’  he  told 
the  27th  annual  meeting  of  the 
French-language  Weekly  News¬ 
paper  Association. 

Mr.  Diefen baker  noted  that 
in  recent  years  the  Canadian 
Daily  Newspaper  Publishers 
Association  has  advocated  safe¬ 
guards  for  freedom  of  speech 
and  freedom  of  the  press. 

“Freedom  of  the  press  is  with¬ 
in  the  jui  isdiction  of  the  federal 
Parliament  and  when  the  Bill 
of  Rights  is  enacted  it  will  as¬ 
sure  for  the  first  time  in  Can¬ 
ada’s  histoi'y  that  encroach¬ 
ments  .  .  .  will  be  denied  under 
statute,’’  he  said. 

Thereafter,  he  went  on,  w’hen 
courts  interpret  the  statutes, 
“they  will  have  clearly  before 


them  the  fact  that  excepting  for 
the  exigencies  of  war  no  statute 
shall  directly  or  indirectly  di¬ 
minish  freedom  of  the  press  or 
circumvent  it.’’ 

• 

Special  Sections 

Washington 
Four  special  advertising  sec¬ 
tions  appearing  in  the  Sunday 
Star  Magazine  section  over  a 
five-week  period  totaled  64  pages 
of  advertising.  Drexel  Furniture 
Company  ran  copy  Sept.  20, 
marking  its  first  use  of  news¬ 
paper  space  after  depending 
upon  magazines  for  many  years. 
All  10  local  retailers  inserted 
tie-in  adveilising.  The  Sept.  27 
edition  will  include  a  16-page, 
all-ad  section  for  the  Washing¬ 
ton  Gas  Light  Company,  and 
People’s  Life  Insurance  Com¬ 
pany  has  booked  a  section  of  like 
size  for  Oct.  11.  The  District  of 
Columbia  Savings  and  Loan 
League  has  booked  24  pages  for 
a  special  section. 

• 

Another  Record  Set 

San  Francisco 
A  fourth  consecutive  month 
of  classified  in  excess  of  a  mil¬ 
lion  lines  set  another  record  for 
the  San  Francisco  Examiner. 
There  were  1,162,213  lines  in 
151,483  want  ads. 


A  Professional 

Approach . . . 

PUNNED  TO  MEET  GROWTH  REQUIREMENTS 

.  ANALYSIS  OF  PRESENT  OPERATIONS 

•  REPORTS  AND  RECOMMENDATIONS 
.  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

•  CONSTRUCTION  MANAGEMENT 

CHAS.  T.  MAIN,  INC. 

Engineering  for  the  Graphic  Arts 

BOSTON.  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAROLINA 
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m  By  Roy  H.  Copperud 

I  Journalism  and  Snobbery 

1  Before  1954,  when  pressure  was  successfully  brought 
S  to  bear  against  the  G.  &  C.  Merriam  Co.  by  Sigma  Delta 
1  Chi,  the  professional  journalistic  society,  the  definition 
B  of  journalistic  in  the  Merriam- Webster  dictionaries  w’as 
I  more  or  less  equated  with  that  of  journalese;  it  was  as 
B  if  the  words  were  really  journalese  and  joumalese-tic. 

S  Journalese  is  w'hat  linguists  like  to  describe  as  a 
1  pejorative;  that  is  to  say,  a  word  that  depreciates.  It 
B  applies  to  all  that  is  bad  in  jouraalistic  writing.  Jour- 
B  nalistic,  on  the  other  hand,  properly  means  pertaining 
g  to  journalism,  and  ought  not  to  have  any  derogate I’y 
S  connotation.  Nor  does  it,  ordinarily.  The  old  Webster 
g  definition  of  journalistic  was  “Characteristic  of  jour- 
g  nalism  or  journalists;  hence,  of  style  characterized  by 
1  evidence  of  haste,  supei-ficiality  of  thought,  inaccuracies 
B  of  detail,  colloquialisms,  and  sensationalism;  journalese.” 

S  In  the  new  definition,  the  derogatory  aspects  w'ere  re- 
1  placed  by  “appropriate  to  the  immediate  present  and 

g  phrased  to  stimulate  and  satisfy  the  interest  and  curi- 

a  osity  of  a  wide  reading  public  —  often  in  distinction 

g  from  literary.” 

m  The  Dictionary  of  Contemporary  American  Usage  re- 
B  marks  that  “as  a  term  for  all  newspaper  writing,  jour- 

B  nalese  is  a  snob  term.  There  is  just  as  good  and  effec- 

S  tive  writing  in  the  best  newspapers  as  in  tbe  be.st 

B  books,  and  the  faults  that  are  commonly  classed  as 

B  jouiTialese  are  to  be  found  in  all  writing.” 
g  This  is  a  fair  judgrment,  but  something  more  may  be 
g  said  on  the  subject  of  snobbei-y.  Journalese  is  .seldom 
g  applied  indiscriminately  to  all  newspaper  writing,  and 
1  when  it  is,  the  tone  is  so  bitter  that  there  is  little 

B  hope  of  bringing  the  critic  to  reason.  The  truly  snob 

B  term  is  journalism,  applied,  as  Webster  would  have  it, 

B  in  distinction  to  literature.  Often,  when  used  in  this 
B  way,  journalism  is  preceded  by  mere;  mere  journalism, 

S  says  the  reviewer,  and  thus  consigns  the  subject  of  his 

I  comment  to  perdition. 

B  Such  judgments  are  generally  stupid,  and  amount 
B  to  depreciating  folk  music  by  comparing  it  wdth  classical 
I  music.  Journalism  and  literature  nurture  each  other, 
g  as  do  folk  and  classical  music.  Much  that  is  unpretenti- 
B  ously  journalism  is  superb,  as  for  example  the  kind  of 
B  writing  found  in  the  New  Yorker  and  the  Reporter; 
g  much  that  aims  at  being  literary  is  atrocious,  for  ex- 
B  ample  some  professional  prose. 

I  Wayward  Words 

A  curious  defiance  of  idiom  appears  in  the  expression 
belabor  a  point.  The  generally  correct  and  accepted 
version  is  labor  a  point.  Labor  in  this  connection  means 
to  work  out  with  effort  or  in  detail,  or  to  elaborate. 

Belabor,  on  the  other  hand,  means  to  strike  blows 
upon.  Belaboring  is  what  one  would  use  a  shillelagh  for. 

So  it  is  plain  that  one  could  only  blunt  a  point  by  belabor¬ 
ing,  rather  than  laboring,  it.  Those  who  speak  of  be¬ 
laboring  a  point,  however,  do  have  history  on  their  side, 
for  belabor  once  meant  to  work  carefully  at.  Yet  the 
dictionaries  agree  that  idiom  now  calls  for  laboring  a 
question  or  a  point. 

*  *  * 

The  Style  Guide  of  the  Aerojet-General  Corporation 
says:  “An  example  of  a  misused  word  that  contributed 
to  confusion  among  both  technical  men  and  laymen 
in  recent  years  was  ‘the  sonic  wall.’  When  pilots  first 
approached  the  speed  of  sound,  they  found  that  aircraft 
control  w’as  difficult  and  uncertain.  The  difficulties  were  B 
first  referred  to  as  ‘obstacles’  to  supersonic  flight,  then  § 
as  a  ‘barrier,’  and  finally  as  a  ‘wall.’  This  last  teim  | 
became  so  popular  with  journalists  that,  after  the  speed  1 
of  sound  had  been  exceeded  repeatedly,  they  felt  called  e 
upon  to  announce  the  ‘discovery’  that  there  was  no  1 
‘sonic  wall.’  ”  p 


EDITOR  &  PUBLISHER  for  October  3.  1959 


MIMHIIIMimilimilMIMMIIIWIIIIIIIIIIIIIIIIIIIM 


The  Bonnet’iiie  Vista  jor  i960 


l^oiithic's  spirit  of  creative  design  brings  yon  fresh,  crisp  beauty  for  lObO 


I ontiac  a"inn  slums  the  mediocre  to  create  the  rresh  I’oirit  of  \  lew  for  IDhO.  I  he  prow  is  proud, 


pointedly  tasteful  and  excitiufr.  The  horizontal  bars  of  the  grille  suirjrest  order. 

There’s  harmony  in  the  pndile.  a  new-found  freedom  and  "race,  no  rneaninfrless 
adornment.  Vet  tluTe’s  a  warmth  to  this  design,  a  personahle  warmth  you 
rarely  see  in  an  automohile.  The  interiors  are  ex(|uisite,  coordinated,  a 
sensation  to  touch  and  feel.  Pontiac  has  desifrned  with  this  visual  honesty, 

not  just  to  be  different,  hut  to  pive  you  a  motorcar  of  lastinp  pood  looks.  wider  stonce  gives  you  swoyiess  stcbii- 

,,  ,,  .  11  1  /.  1  .  !•  11.  !•  1  i*y,  solid  comfort.  You  maneuver  w.th 

(.onse(|uently  you  can  expect  adherents  of  clean  stylinp.  peoph'  ot  exceptional  skiiiiui  sureness, occurote  control  it  stte 

,1  j  most  rewarding  driving  you  ve  ever  leiti 

amonp  theniT 

kntim:  HOTOII  nVISHM  *  uneru.  motors  corrorution 

THK  OyVR.WTTII  WIIDK  - 
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taste,  to  he  drivinp  ItHiO  Pontiacs.  Don’t  you  helonp 
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Handbook 
For  Carrier 
Is  Revised 

St.  Petersburg,  Fla. 

A  new  “Newspaper  Carriers 
Handbook”  was  presented  at  the 
Southern  Circulation  Managers’ 
Association  meeting  here  last 
week. 

It  is  a  5*2  X  8*/2  booklet 
printed  in  black  and  green  on 
white  stock.  The  design  through¬ 
out  is  modem  with  a  theme  of 
green  and  gray  spot  color  and  a 
generous  use  of  illustrations. 

“We  took  a  fine-looking  young 
man  and  followed  him  through 
his  route  duties,”  says  C.  W. 
Bevinger,  head  of  the  SCMA 
Newspaper  Carriers  Handbook 
Committee,  and  Circulation 
Manager  for  Memphis  Publish¬ 
ing  Company,  “to  make  it  easier 
for  other  youngsters  to  see 
themselves  in  similar  situations. 

“Since  its  publication  in  1947 
there  have  been  annual  revisions 
to  update  it  and  to  incorporate 
suggestions  made  by  users.  Most 
important  was  maintaining  the 
‘boy  language’  level. 

“This  is  the  first  major  re¬ 


vision  and  we  think  it  is  now  the 
finest  piece  of  carrier  training 
literature  available.” 

The  Handbook  is  a  project  as¬ 
sumed  by  the  SCMA  about  12 
years  ago  at  the  suggestion  of 
Walter  Johnson,  then  secretary- 
manager  of  Southern  News¬ 
paper  Publishers  Association. 

The  Handbook  is  designed  to 
apply  to  every  conceivable  news¬ 
paper  carrier  set-up. 

Training  Categories 

The  book  deals  with  such  ma¬ 
jor  training  categories  as  — 
benefits  from  route  work,  deliv¬ 
ery,  collections,  courtesy,  route 
records,  complaints,  know  the 
newspaper,  sales  points  of  news¬ 
paper,  salesmanship,  show  the 
benefits  of  newspaper,  close  sale, 
neatness,  dividends,  saving,  edu¬ 
cation,  route  profits  and  others. 

In  12  years  more  than  300,000 
copies  have  been  sold  by  SCMA 
to  newspapers  in  orders  ranging 
from  a  few  to  thousands. 

The  cost  runs  20c  each  for 
orders  under  100  books;  17*/4c 
each  for  orders  under  1,000;  15c 
each  for  orders  of  1,000  or  more. 
The  name  of  the  newspaper  can 
be  imprinted  on  the  cover  for  a 
flat  fee  of  $15.00  per  order. 

Orders  may  be  placed  with 
R.  J.  Sudderth,  Chattanooga 
Times. 


Newspaper 
Publishers 
Benefit 
from  ACB^s 
Specialized  Equipment 

At  ACB's  service  offices  at  New  York,  Chicago,  Columbus.  Mem¬ 
phis,  and  San  Francisco,  you  will  find  specialized  equipment  de¬ 
signed  and  especially  built  for  the  handling  of  newspaper  tear- 
sheets.  Hundreds  of  bins  and  newspaper  files  like  those  shown 
above  are  used  for  the  sorting  of  tearsheets  “by  advertiser"  and 
“by  advertising  agency.” 

There  are  specially  constructed  and  lighted  desks  for  the  readers 
and  coders  .  .  .  power  machines  to  cut  the  newspaper  pages  apart 
.  .  .  ACB's  own  trucks  carrying  material  between  post  office, 
office  and  advertising  agency  without  delay  .  .  .  the  latest,  most 
effective  methods  and  equipment  for  sorting  and  mailing  ...  all 
cut  days  from  the  time  an  advertisement  leaves  your  press  and 
ACB  gets  it  into  the  hands  of  the  advertiser  or  agency. 

Once  it  was  said  some  agencies  preferred  to  advertise  in  magazines 
rather  than  newspapers  because  of  the  newspaper  tearsheet  and 
checking  problem.  Today,  because  of  ACB  Service,  the  “missing 
tearsheet”  is  no  longer  a  problem. 


B 


*7^  Advertising  Checking  Bureau,  Inc. 

Nmr  Vark  (10)  353  Park  Arcnue  Souiti  .  Chicat*  (3)  *0  B- 
MlRhlgmn  An.  .  Columbai  (IS)  20  South  Third  St.  •  Maaiohl* 
(2)  161  JeffanoD  An.  •  Saa  FraneiMO  (5)  51  Pint  81. 
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‘Newspaper  Day’ 
Lunch  Tix  Ready 

All  segmeTits  of  the  New  York 
newspaper  industry  were  urged 
this  week  to  plan  on  attending 
a  special  “Newspaper  Day” 
luncheon  to  be  held  Oct.  20  at 
the  Sales  Executives  Club  in 
the  Hotel  Roosevelt,  New  York. 

Fred  W.  Pitzer,  president  of 
the  New  York  Chapter  of  the 
American  Association  of  News¬ 
paper  Representatives,  sponsors 
of  the  luncheon,  advis^  that 
tickets  are  $4.00  per  person  and 
that  advance  reseivations  are  to 
be  made  directly  with  the  Sales 
Executives  Club  of  New  York, 
Hotel  Roosevelt. 

Luncheon  speaker  will  be  Bob 
Considine  of  Hearst  Headline 
Seivice,  according  to  Jack  F. 
Kent,  AANR  program  chair¬ 
man. 

In  addition  to  the  Oct.  20 
luncheon  celebration  of  “News¬ 
paper  Day,”  the  AANR  will 
mark  “National  Newspaper 
Week”  by  changing  the  name  of 
Madison  Avenue  to  Newspaper 
Avenue  in  recognition  of  the 
impoi-tance  of  newspapers  as  an 
advertising  medium. 

Mr.  Pitzer  will  be  assisted  in 
the  name-changing  ceremonies 
by  Philip  Kelly,  president  of  the 
Sales  Executives  Club,  and  Miss 
Dottie  Schneider,  Young  &  Rubi- 
cam,  Inc.,  receptionist  who  was 
chosen  as  “Miss  Newspaper — 
1959.”  Ceremonies  will  take  place 
at  11  a.m.  on  Monday,  Oct.  19  at 
the  southeast  comer  of  Madison 
Avenue  and  46th  Street. 

• 

Houston  Chronicle 
Sponsors  ‘Briefetl’ 

The  Houston  Chronicle  has 
joined  with  leading  newspapers 
across  the  country  in  the  spon¬ 
sorship  of  Briefed  magazine,  a 
monthly  business-idea  digest. 

According  to  Harold  Moss- 
l)erger.  Chronicle  advertising  di¬ 
rector,  sponsorship  of  the  maga¬ 
zine  is  part  of  a  continuing 
program  on  the  paper’s  pail  to 
furnish  strong  sales  support 
backing  to  its  advertisers. 

Copies  of  the  32-page  maga¬ 
zine  will  be  sent  regularly  to 
buyers,  merchandise  managers 
and  key  executives  of  depart¬ 
ment  stores  in  Houston,  as  well 
as  to  OTVTiers  of  specialty  shop 
and  other  important  merchan¬ 
dise  outlets.  Executives  of  ad¬ 
vertising  agencies  specializing 
in  retail  accounts  will  also  re¬ 
ceive  the  magazine. 

Briefed  contains  a  condensa¬ 
tion  of  idea-articles  gleaned  from 
40  leading  trade  and  business 
publications. 
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Shea  Shows 
Dividends  Lie 
In  Research 

Research  and  the  development 
of  new  products  figure  largely 
in  the  continuing  progress  of 
Wood  Newspaper  Machinery 
Corporation,  its  president,  John 
J.  Shea,  reported  to  stockholders 
this  week. 

The  company  has  enjoyed  one 
of  its  best  years,  with  net  profit 
of  $417,657  on  sales  and  other 
income  totalling  $9,819,942.  The 
earnings  were  equivalent  to  $1.36 
per  common  share  and  dividends 
were  paid  at  the  I'ate  of  90c  per 
share  for  a  total  of  $275,657  in; 
the  fiscal  year  ending  June  30. 

Mr.  Shea  said  the  working; 
capital  was  increased  from  $2,- 
307,403  to  $2,512,911.  The; 
amount  of  earnings  retained  for ' 
use  in  the  business  rose  by  $142,- ' 
000  to  $2,390,023. 

In  the  previous  fiscal  year  j 
net  profit  of  $440,297  was  real-  i 
ized  on  income  of  $12,413,296.  ; 

Expanded  Program 

An  expanded  research  staff 
has  had  a  busy  year,  Mr.  Shea 
said.  The  program,  he  explained, 
is  designed  at  striving  for  the 
introduction  of  new  machinery 
and  at  effecting  greater  economy 
in  manufacture. 

The  (xrmpany’s  first  new  semi¬ 
automatic  Autopony,  shown  at 
the  ANPA  Mechanical  Confer¬ 
ence  in  June,  has  been  installed 
at  the  Chicago  Tribune  and  is 
the  forerunner,  Mr.  Shea  said, 
of  a  similar  plate-casting  ma¬ 
chine  which  will  be  completely ' 
automatic.  It  will  be  offered  as 
the  Supei-matic,  the  first  one 
going  to  the  Omaha  (Neb.)  , 
World-Herald  in  December. 

The  Ultramatic  machine,  a 
pilot  model  of  which  was  .shown 
two  years  ago,  is  being  factory- ' 
tested  in  the  research  laboratory. 

Two  of  the  newly  engineered 
Scott  mat  rollers  have  been  sold, 
the  stockholders  were  advised, 
and  research  engineers  are 
making  substantial  changes  in 
the  design  and  manufacture  of 
the  Scott  press  to  give  it  a  better 
position  to  meet  competition. 

The  annual  meeting  of  stock¬ 
holders  is  scheduled  Nov.  5  at 
Richmond,  Va. 


Tardier  Joins  DDB 

Jack  D.  Tarcher,  recently  sen¬ 
ior  vicepresident  of  Lennen  & 
Newell,  has  joined  Doyle  Dane 
Bernbach  in  an  executive  and 
administi-ative  capacity. 
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WALTER  LIPPMANN  SAYS: 


Serving  of  Opinion 
Essential  to  Nation 


Washington 

Honore*!  by  more  than  500 
persons,  including  government 
officials,  who  filled  the  National 
Press  Club  on  Sept.  22,  Walter 
Lippmann  made  a  rare  public 
appearance  and  philosophizetl 
about  the  role  of  the  modern 
Washington  correspondent. 

The  onetime  editor  of  the  edi¬ 
torial  page  of  the  Neiv  York 
World  and  a  newspaperman  for 
50  years  whose  opinion  columns 
have  been  syndicated  from  the 
Xeu'  York  Herald  Tribune  was 
celebrating  his  70th  biithday. 

In  formal  remarks  on  the  oc¬ 
casion  he  spoke  as  follows; 

*  ♦  ♦ 

Awkward  and  Shy 

I  do  not  think  that  I  need 
to  tell  you  that  standing  on 
this  famous  platform  I  feel 
awkward  and  shy.  I  have  never 
done  anything  like  this  before 
and  I  cannot  altogether  believe 
that  it  is  happening  to  me. 

*  «  ♦ 

On  a  day  like  this  a  man 
wants  to  have  his  heart  warmed, 
and  nothing  does  it  so  well  as 
to  be  surrounded  by  his  friends. 
.And  if  he  is  a  newspaper  man, 
nothing  is  so  sweet  as  the  good 
opinion  of  his  fellow's. 

*  *  * 

The  job  has  changed  and  de¬ 
veloped  and  grown  in  my  own 
lifetime,  and  if  I  had  to  sum 
up  in  one  sentence  what  has 
happened,  it  w'ould  be  that  the 
Washington  correspondent  has 
had  to  teach  himself  to  be  not 
only  a  recorder  of  facts  and  a 
chronicler  of  events,  but  also  — 
if  I  may  put  it  that  way  —  to 
be  a  writer  of  notes  and  essays 


in  contemporary  history. 

*  *  ♦ 

The  modern  Washington  cor¬ 
respondent,  which  of  course  in¬ 
cludes  new's  analysts  and  col¬ 
umnists,  is  a  product  of  the 
world-wide  depression  and  of 
the  social  upheaval  which  fol¬ 
lowed  it,  and  of  the  imminence 
of  war  during  the  1930s. 

*  * 

The  Needs  of  Our  Ape 

The  kind  of  journalism  we 
practice  today  was  boim  out  of 
the  needs  of  our  age,  —  out  of 
the  need  of  our  people  to  make 
momentous  decisions  about  war 
and  peace,  decisions  about  the 
w'orld-w'ide  revolutions  among 
the  backward  peoples,  decisions 
about  the  consequences  of  the 
technological  transformation  of 
our  own  way  of  life  right  here 
in  this  country. 

♦  *  * 

The  first  pi’esidential  press 
conferences  I  attended  were  dur¬ 
ing  the  administiation  of  Wood- 
low'  Wilson  before  this  country 
became  involved  in  the  First 
World  War.  These  press  con¬ 
ferences  were  small,  as  a  few 
of  you  may  remember,  so  small 
that  they  w-ere  held  in  the  Presi¬ 
dent’s  own  office  with  the  corre¬ 
spondents  standing  about  three 
or  four  deep  around  his  desk. 
When  the  conference  ended,  the 
President  would  not  leave  the 
room  but  w’ould  sit  back  in 
his  chair,  and  those  who  wanted 
to  do  so  w’ould  stay  on  a  bit, 
asking  him  to  clear  up  or  am¬ 
plify  this  or  that  piece  of  new's. 

The  little  group  who  stayed 
on  consisted  of  those  who  were 
not  concerned  primarily  with 


the  raw  news  of  announcements 
and  statements  in  the  formal 
press  conference.  They  w’ere 
conceiTied  with  explaining  and 
interpreting  the  news.  They 
were  the  forerunners  of  the 
Washington  correspondent  to¬ 
day. 

*  *  * 

PrtH'essinp  of  Kaw  News 

It  goes  w’ithout  saying  that 
in  a  democracy  like  ours  it  is 
an  awful  responsibility  to  un¬ 
dertake  the  processing  of  the 
raw  news  so  as  to  make  it  in¬ 
telligible  and  to  reveal  its  sig¬ 
nificance.  It  is  such  a  great  re¬ 
sponsibility,  it  lends  itself  so 
easily  to  all  manner  of  shenani¬ 
gans,  that  when  I  can  bear  to 
think  about  it,  I  console  myself 
with  the  thought  that  we  are 
only  the  first  generation  of 
newspapermen  who  have  been 
assigned  the  job  of  informing 
a  mass  audience  about  a  world 
that  is  in  a  period  of  such  great, 
of  such  deep,  of  such  rapid, 
and  of  such  unprecedented 
change. 

*  *  4! 

The  old  rule  is  that  reporters 
collect  the  news,  which  consists 
of  facts,  and  that  the  editorial 
page  then  utters  opinions  ap¬ 
proving  or  disapproving  of  these 
facts. 

Before  I  criticize  this  rule,  I 
must  pay  tribute  to  its  endur¬ 
ing  importance.  It  contains 
what  we  may  call  the  Bill  of 
Rights  of  the  working  news¬ 
paperman.  It  encourages  not 


deduce  it  and  to  calculate  and 
appraise  it.  The  relevant  fa<ts 
may  occur  in  places  that  the 
reporter  cannot  visit  as  for  ex¬ 
ample  Red  China  —  and  then 
the  facts  have  to  be  inferred  and 
imagined  from  second-hand  re¬ 
ports.  The  facts  may  lie  in  the 
past.  Then  they  have  to  be  re¬ 
covered  and  reconstrocted,  as 
for  example  the  story  of  how 
we  got  into  our  predicament  in 
Berlin.  The  facts  may  lie  inside 
the  head  of  a  public  man  w'hich, 
like  Mr.  Khroshchev’s  head,  is 
not  open  to  private  inspection. 
The  facts  may  lie  in  the  mov¬ 
ing  tides  of  ma.ss  opinion,  for 
example  about  the  coming  elec¬ 
tions  which  are  not  easy  to 
identify  and  to  measure. 

*  *  * 

Like  a  Jigsaw  Puzzle 

Under  these  conditions  re¬ 
porting  is  no  longer  w'hat  we 
thought  of  it  in  much  simpler 
days.  If  we  tried  to  print  only 
the  facts  of  what  had  happened 
—  who  did  what  and  who  said 
what  —  the  news  items  would 
be  like  the  pieces  of  a  jigsaw 
puzzle  thrown  in  a  heap  upon 
the  table.  The  unarranged  pieces 
of  raw'  new's  would  not  make 
a  picture  at  all,  and  fitting  them 
together  so  that  they  do  make 
a  picture,  is  the  inescapable  job 
of  a  Washington  correspondent. 


Being  new'spapermen  in  the 
American  liberal  tradition,  the 
way  w'e  interpret  the  new 
not  by  fitting  the  facts 
dogma.  It  is  by  proposing 


,  the  ^ 
rs  is  I 
to  a  jt 


only  the  energetic  reporting  of  theories  or  hypotheses  w'hich  are  i 


Ifr  kippeti^ 

FULL  COLOR 
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facts.  It  encourages  the  honest 
search  for  the  troth  to  which 
these  facts  belong.  It  imposes 
restraints  upon  owners  and  edi¬ 
tors.  It  authorizes  resistance,  in¬ 
deed  in  honor  it  calls  for  resist¬ 
ance,  to  the  contamination  of 
the  news  by  special  prejudices 
and  by  special  interests. 

It  proclaims  the  corporate  op¬ 
position  of  our  whole  profession 
to  the  prostitution  of  the  press 
by  political  parties  and  by  po¬ 
litical,  economic  and  ideological 
pressure  groups,  and  by  social 
climbers  and  by  adventurers  on 
the  make. 

>i<  *  * 

.Selective  Judgment 

We  have  to  select  some  facts 
rather  than  others,  and  in  doing 
that  W'e  are  using  not  only  our 
legs  but  our  selective  judgment 
of  w'hat  is  interesting  or  im¬ 
portant  or  both. 

What  is  more,  the  relevant 
facts  often  exi.st  far  away,  and 
out  of  sight  of  any  newspaper¬ 
man,  as  for  example  the  con¬ 
dition  of  the  military  balance 
of  power  in  the  world  today. 
You  cannot  go  and  look  at  the 
balance  of  power,  you  have  to 


then  tested  by  trial  and  error. 
We  put  forw'ard  the  most  plausi¬ 
ble  interpretation  we  can  think 
of,  the  most  plausible  picture 
into  W'hich  the  raw  new's  fits, 
and  then  we  wait  to  see  whether 
the  later  new's  fits  into  the  in¬ 
terpretation.  We  do  w'ell  if  with 
only  a  little  amendment,  w'ith 
only  a  minor  change  of  the  in¬ 
terpretation.  the  later  new's  fits 
into  it.  If  the  later  events  do 
not  fit,  if  the  later  new's  knocks 
down  the  earlier  story,  there  are 
two  things  to  be  done.  One  is 
to  sciap  the  theoi'y  and  the  in¬ 
terpretation,  which  is  what  lib¬ 
eral,  honest  men  do.  The  other 
is  to  distort  or  suppress  the 
unmanageable  piece  of  new's. 

*  *  « 

Kiglit  to  Be  Opiniunale«l 

Last  summer  while  walking 
in  the  w'oods  and  on  the  moun¬ 
tains  where  I  live  I  found  my¬ 
self  daydreaming  about  how  I 
would  answer,  about  how'  I 
would  explain  and  justify,  the 
business  of  being  opinionated 
and  of  airing  opinions  regularly 
several  times  a  week. 

Is  it  not  absurd,  I  heard  the 

(Continued  on  fuipe  52) 
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DETROIT 


NEW  ORLEANS 


Reservations  novo  being 


accepted  on  all  routes. 


Delta  DC-8  Royalty"* Jet  Service  is  for  Everybody 


Deluxe  First  Class  and  Thrifty  Supercoach 

I 

Passengers  on  Delta’s  initial  DC-8  Royal  Jet  Serv-ice  flights  between  Chicago" 

Atlanta  and  New  York  will  be  quick  to  recognize  that  a  new  standard 
of  luxury’  and  comfort  has  been  established  in  this  swift  moving  Jet  Age. 


TA 


World’s  newest,  largest  true  jetliner,  the  DC-8  is  years  ahead  in  de¬ 
sign  and  decor.  Quiet,  vibration-free  cabins  of  new  beauty  and  spacious¬ 
ness  feature  the  accommodations  for  both  first  class  and  supercoach 
passengers.  Cruising  at  nearly  600  mph,  these  luxurious  jetliners  provide 
a  host  of  new  conveniences  and  substantially  more  individual  room  for 
all  passengers.  Inaugural  service  over  routes  shown  on  the  map  will 
be  effective:  a  Atlanta-New  York,  now  operating  a  Chicago-Miami.  Atlanta-Miami,  Oct.  15 
A  Remainder  of  pattern  by  late  November 


Initial  Delta  DC-8  Royal  Jet  Service  Routes 
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where  better 
presses  are 
always  being 
designed  and  built 


A  ^Khrush  ’  on  Editor  Soth 
For  His  Prize  Editorial 


more  such  visits  we  have  from 
Russian  leaders,  the  more  diffi¬ 
cult  it  will  be  for  Russia  to 
portray  this  country  to  its 
people  and  to  the  world  as  a 
land  of  slaves,  of  exploited 
classes  and  discrimination. 


1 -Year-Old 
Argentine 
Daily  Folds 


Khrushchev  praised  the  l>es 

Moines  Register  and  hugged  the  ,  HP 

editor  of  its  editorial  page  dur- 

ing  his  visit  to  Iowa.  ||- 

Lauren  Soth  was  a  bit  startled 
when  Mr.  Khrushchev  grabbed 

his  hand  and  then  embraced  him  mP  ijV 

when  the  two  met  on  Roswell 

Garst’s  farm  at  Coon  Rapids,  la.  V 

torial  pages  of  the  Des  Moines  \ 

Register  and  Tribune,  wrote  the  ^ 

Pulitzer- prize-winning  editorial 

w'hich  brought  the  first  Russian  \ 

visitors  to  this  country  in  1955. 

As  he  hugged  Mr.  Soth,  the 
premier  declared  that  if  Soth 
ever  ran  for  president,  he  would 
like  to  vote  for  him.  Mr.  Soth  IHIBHI 
replied  he  was  not  interested  in  Lauren  Soth 

getting  into  politics. 

“I  was  standing  with  a  group  farm  visit  were  handled  by  Mr. 
of  reporters  when  Khrushchev  Garst.  Mr.  Soth  and  J.  S.  Rus- 
first  arrived  at  the  farm,”  said  sell,  farm  editor  of  the  Register 
Mr.  Soth.  “I  heard  his  remarks  and  Tribune,  were  among  the 
praising  the  Register  editor  for  newspaper  people  he  Invited, 
the  editorial.  Then  Garst  spotted  Assessing  the  Iowa  visit,  Mr. 
me  and  said,  ‘There’s  the  guy  Soth  said  he  thought  it  “very 
who  wrote  it.’  Khrushchev  im-  successful.” 
mediately  grabbed  me  by  the  “In  this  state  he  had  a  chance 
hand,  twirled  me  around,  and  to  see  how'  the  Iowa  people  live 
embraced  me.”  — the  farmers,  the  small  town 

In  1955  Mr.  Soth  had  read  people,”  said  the  editor, 
that  the  Soviet  chief  was  worry-  “And  how  successful  were  his 
ing  about  inadequate  Soviet  live-  impressions  might  be  gauged 
stock  production  and  wrote  his  from  the  remark  he  made  here 
editorial  inviting  the  Russian  that  ‘The  slaves  of  capitalism 


Buenos  Aires 
El  Xacional,  youngest  recruit 
to  the  metropolitan  morning 
field,  has  ceased  publication  here 
after  surviving  its  first  anni- 
should  think  he  knows  enough  versaiy  by  only  40  days, 
to  w'l'ite  so  much  about  so  many  As  the  daily  succumbed, 
things?  .  .  .  staffers  occupied  its  building  in 

Do  you  not  realize  that  about  a  i-ound-the-clock  pressure  move 
most  of  the  affairs  of  the  w'orld  to  collect  back  and  severance 
w’e  are  all  of  us  outsiders  and  pay. 

ignoramuses,  even  the  insiders  Launched  by  a  one-time  presi- 
who  are  at  the  seat  of  govern-  dential  counsellor,  Rogelio  Fri- 
ment?  The  Secretary  of  State  gerio,  to  back  President  Fron- 
is  allowed  to  read  every  Ameri-  dizi’s  unpopular  “integrationist” 
can  document  he  is  interested  line  (tolerance  of,  if  not  cooper- 
in.  But  how  many  of  them  does  ation  with,  ex-Dictator  Peron’s 
he  read?  Even  if  he  reads  the  supporters),  El  Nacional  never 
American  documents,  he  can-  emerged  from  the  red  in  its 
not  read  the  British  and  the  brief  existence. 

Canadian,  the  French  and  the  when  Frigerio  was  ousted 
Gei-man,  the  Chinese  and  the  El  Nacional  lost 

Russian.  Yet  he  has  to  make  piany  “privileges,”  among  them 
decisions  in  which  the  stakes  carriage  to  the  interior  by 

may  well  be  peace  or  war.  And  state-owned  transport, 
about  these  decisions  the  Con-  pi-om  an  initial  120,000  cir- 
gress  which  reads  very  few  pulation,  El  Nacional  slumped 
documents  has  to  make  decisions  gQ  ooo  and  finally  found  a 
,  level  at  40,000. 

Thus,  in  my  daydream  I  re-  .  .  ■  i  i.  j 

duce  the  needier  to  a  condition  f survival,  it  drop- 
of  sufficient  humility  about  the  daily  supplements, 

universal  ignorance  of  mankind. 

Then  I  turn  upon  him,  and  with  ^ 

suitable  eloquence  d^-laim  an  the  press,  and  m  Janua^  fired 
apology  for  the  existence  of  the  fmm  its  editorial  staff. 
Washington  correspondent.  Last  month  El  Nacional  failed 


ippman 

(Continued  from  page  50) 


An  Ks!<eniial  .Service  thim  time  since  rebruary  ana 

faced  a  three-day  staff  shut- 
If  the  country  is  to  be  gov-  down.  Publication  was  suspended 
erned  with  the  consent  of  the  definitely  on  September  18. 
governed,  then  the  govemed 
must  arrive  at  opinions  about  • 

what  their  governors  want  them  *  i  i  w  • 

to  consent  to.  How  do  they  do  Papers  Asketl  tO  Join 
this?  In  Food  Promotion 

They  do  it  by  hearing  on  the  .  .  , 

radio  and  reading  in  the  news-  ^  six-page  newspaper  supply 
papers  what  the  corps  of  cor-  built  around  the  1959 

respondents  tell  them  is  going  f 

on  in  Washington  and  in  the  has  been  di.stributed  to 

country  at  large,  and  in  the  newspapers  so  they  can 

world.  Here  we  perform  an  es- 

sential  service.  In  some  field  national  advert  is  in  g-merchan- 
of  interest  we  make  it  our  busi-  scheduled  for  com- 

ness  to  find  out  what  is  going  .^ct.  15-24. 

on  under  the  surface  and  be-  National  Association  of  Re- 
yond  the  horizon,  to  infer,  to  tail  Grocei's  of  the  United  States 
deduce,  to  imagine  and  to  guess,  (NARGUS)  and  the  Saturday 
what  is  going  on  inside,  and  Evening  Post,  co-sponsors  of  the 
what  this  meant  yesterday,  and  promotion,  have  prepared  the 
what  it  could  mean  tomorrow,  multi-page  supplement  around 
In  this  vfe  do  what  every  the  theme  “Haivest  Special  of 
sovereign  citizen  is  supposed  to  Famous  Brands,”  featuring  28 
do,  but  has  not  the  time  or  the  products. 

interest  to  do  for  himself.  This  A  variety  of  ad  mats,  editorial 
is  our  job.  It  is  no  mean  calling,  illustrations,  recipes,  menus  ard 
and  we  have  a  right  to  be  proud  other  features  about  the  food 
of  it,  and  to  be  glad  that  it  is  industry  are  offered,  without 
our  work.  charge,  to  newspapers. 
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Aug.  Linage 
Lp  10.8%; 
6.9%  for  Year 


AUGUST  Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Record  Measurements) 

1959  1958  %  of  E&P 

Linage  Linage  1958  Index 


IMPORTANT  NOTICE 

Eicept  where  other  figures  are  speci¬ 
fically  shown,  the  following  footnotes  apply 
to  Media  Records,  August  IfSf  Linages: 
'Includes  2S,23T  lines  AMERICAN  WEEKLY. 
"Includes  30,102  lines  FAMILY  WEEKLY. 
(Includes  55.8T2  lines  THIS  WEEK, 
iincludes  36,892  lines  PARADE. 

(Includes  SS.2S8  lines  WEEKEND  MAGA¬ 
ZINE. 

The  following  linage  tabulations  have 
been  compiled  by  Media  Records,  Inc.  for 
exclusive  publication  by  Editor  ft  Publisher. 
They  may  not  be  reprinted  or  published  in 
any  form  without  explicit  permission  from 
Media  Records,  Inc. 


Total  Advertising 

August  . 

July  . 

Year  to  date  . . . 
Display 

August . 

July  . 

Year  to  date  . . . 
Classified 

August  . 

July  . 

Year  to  date  . . . 
Retail 

August . 

July  . 

Year  to  date  . . . 
Department  Store 

August . 

July  . 

Year  to  date  . . . 
l6h5»7  ’98i;587  General 

1,339,210  1,020,374  Aueu.st  . . 

1,157,075  994,445 

1,231,748  947,788  . 

1,231,084  1,259,170  Year  to  date  ... 

. 

1,024,708  849,448  ^  indncial 

2,224,108  2,015,882  August  . 

4,189,099  3,814,221  a’.Vl 

I  ear  to  date  . . 


Total  newspaper  linage  for 
August  in  the  52  cities  measured 
by  Media  Records,  Inc.,  was  234,- 
381,274  lines,  a  10.8%  increase 
over  the  211,567,114  lines  tallied 
in  August  of  1958. 

Total  linage  for  the  year  to 
date  was  1,836,612,643,  up  6.9% 
over  the  1,717,910,025  lines  on 
the  books  for  the  first  eight 
months  of  1958. 

While  all  classifications  regis¬ 
tered  linage  increases  in  August, 
Financial  lead  the  pack  with  a 
30.2%  gain  over  August  of  last 
year.  Automotive  was  second 
high  with  a  29.2%  increase. 
Classified  was  third  with  a  gain 
of  22.2%. 

Other  August  increases  were 
as  follows:  Display,  6.7%;  Re¬ 
tail,  5.2% ;  Department  Store, 

5.9%;  and  General,  2.2%. 

City-by-city  figures  follow: 

1959  1958 

AKRON,  OHIO 

Beacon  Journal-t  .  2.081,241  1,915,371 

§8aacon  Journal-S  _  1,094,147  919,052 

Grand  Total  .  3,175,388  2,834,423 


1959 

BOISE,  IDAHO 

.  902,124 

.  .  208,393 


Statesman-m 

**5tata$man-S 


Grand  Total  .  1,110,517 

NOTE:  Statesman  Morn,  and  Eve.  sold 
only  in  combination.  Linage  of  one  edi¬ 
tion  (Morn.)  only  is  shown. 


BOSTON,  MASS. 


American-e 
Racord-m 
•Advertiser-S 
Globe-e  . 
Globe-m  ... 
§Globe-S 
Herald-m 
tHerald-S  .. 
Traveler-e  .. 


Grand  Total 


Courier-Post-e 


CHARLESTON,  W.  VA. 

Mail-e  .  919,537 

Gdiette-m  .  974,827 

§Gazette-Mail-S  .  347,154 

Grand  Total  .  2,243,520 


ALBANY, 

Knickerboclier-News-e 

Times  Union-m  . 

•Times  Union-S  . . 


Grand  Total 


ALBUQUERQUE,  N.  M.  CH> 

Journal-m . 1,441,003  1,298.574  News-e  . 

|Journal-S  .  588,395  444,838  Observer-m  .. 

Tribune-e  .  1,432.749  1,230,409  fObserver-S  .. 

Grand  Total  .  3,482,147  2,973,821  Grand  Total 


layouts  ^  (hsif^n 


•fwtTmc.  tV 
STRMtd  ill  tte  P 

.ttti  \r.twntfM  UK  U' 


ATLANTA,  GA. 

Constitution-m  .  1,414,392 

Journal-e  .  2,348,192 

Journal  ft  Constitution-S  1,195,478 

Grand  Total  .  5,140,242 


CHICAGO,  ILL. 


Tribune-m  ... 

Tribune-S  _ 

(Daily  News-e 
American-e 
•American-S 
Sun-Times-m  . 
§Sun-Times-S 


?04  Grand  Total  .  9,241,148  7,994,544 

'  NOTE:  Part  run  adv.  included:  I959-— 2,- 

I0C3  3B9  878,072  (  470.047);  1,428,325  (  925,422);  342,- 
,  ,  411  (251,854).  1958  —  2,444,054  (499,582); 

1,242,797  (489,413);  270,912  (180,051). 

I  CINCINNATI,  OHIO 

1,043,713  Enquirer-m  .  1,908,712  1,744,490 

1.713.383  t*Enquirer.S  .  1.514,437  1,240,351 

1,235.158  Post  &  Times-Star-e  1.454,444  1,743,097 


Grand  Total 


NEW 

PLANTS 


*American-S 

News-Post-e 

Sun-m  . 

Sun-e  . 

(Sun-S  . 


Siw  ruM  rixr  I 
rwrt  er«  wraert 


Grand  Total 


4,089.001  5.444.404  Grand  Total 


BEAVER  VALLEY,  PA. 

Beaver  Valley  Times-e  .  454,504 


7,245,037  4.538.844 
included:  Press-e 


Grand  Total  . 

NOTE:  Part  run  ad> 
1959—2,423,198  (78,337) 


OCKWOOD 

GREENE 


BIRMINGHAM,  ALA.  COLUMBUS,  OHIO 

Post-Herald-m  .  943,003  875,174  Dispatch-e  . 1,790,44 

News-e  .  1,742,530  1,428,829  Dispatch-S  .  1,341,24 

(News-S  .  954,373  749,284  Citixen-e  .  595.03 

-  -  §Citiien-S  .  344,78 

Grand  Total  .  3,441,904  3,253,291  Ohio  State  Journal-m  .  474,08 

NOTE:  Part  run  adv.  included:  News-e  Star-w  .  75,42 

1959  —  1,742,530  (  23.950).  1958  —1,428,829  - 

(30  504).  Grand  Total  .  4,823,24 

editor  sc  publisher  for  October  3,  1959 


EXTENSIONS 


ENGINEERS- ARCHITECTS 

New  York  17.  N.  Y..  41  Eost  42nd  Sheer 
Boston  16.  316  5*uarf  Sneet 

Sportonborq,  $.  C.  Moniqomory  Bldg 
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1959 


1958 


1959  1958 


1959  1958 


1959  1958 


DALLAS. 

TEXAS 

New$-m  . 

tNews-S 

2,132,247 

805.122 
2,151,417 

874.122 

1,843,849 

778,498 

2,007,144 

711,214 

Times  Herald-e 
•Times  Herald-S 

Grand  Total 

5,943,108 

5,340,925 

NOTE:  Part  run  adv.  included 
Herald-e  1959—2,151,417  (28,914). 

;  Times- 

DAYTON. 

OHIO 

Journal-Herald-m  . . . . 

New$-e  . 

§News-S 

.  1,445,595 
.  1.849.204 
821,884 

1,477,334 

1,448,024 

435,450 

Grand  Total 

4,354,483 

3,781,008 

DENVER. 

COLO. 

Rocky  Mt.  News>m 
§*Rocky  Mt.  NewS'S 

Po$t-e . 

fPost-S 

1,459,019 

424,501 

2,115,113 

984,849 

1,571,480 

414,709 

1,993,022 

903,413 

Grand  Total  . 

5,187,482 

4,883,024 

DES  MOINES.  IOWA 

Register-m  . 

Tribune’e  . 

fRegister-S 

475.880 

879,844 

451,044 

421,817 

740,349 

495,552 

Grand  Total  . 

2,204,808 

1,877,718 

STATEMENT  REQUIRED  BY  THE 
ACT  Ot  AUGUST  24,  1912,  AS 
AMENDED  BY  THE  ACTS  OF 
MAJiCH  3,  1933.  AND  JULY  2,  1946 
(Title  39,  UliiteU  states  Code,  Section 
233)  showinK  the  ownershiji,  manage-  | 
ment,  and  circulation  of  EDITOR  & 
PUBLISHER.  THE  FOURTH  ES'IATE, 
published  weekly  at  East  Stroudsbunc, 
Pa.,  for  October  1,  19.59. 

1.  The  names  and  addresses  of  the 
publisher,  editor,  manaxiii);  ediior,  and 
business  manaceis  are; 

Publisher  and  Editor,  Robert  U.  Brown, 
15  Sunnybrae  Place,  Bron.wille,  N.Y. 
Executive  Editor,  Jerome  H.  Walker, 
32  Orchard  Avenue,  Rye,  N.  Y. 
General  Manager,  James  W.  Brown, 
Jr.,  Fanton  Hill  Rd.,  Weston,  Conn. 

2.  The  owner  is: 

The  Eklitor  &  Publisher  Co.,  Inc., 
1475  Broadway,  New  York  36,  N.  Y. 
Stockholders :  Robert  U.  Brown,  15 
Sunnybrae  Place,  Bronxville,  N.  Y.  ; 
James  W.  Bix-wn,  Jr.,  Fanton  Hill 
Road,  Weston,  Conn.;  Miss  Virginia 
Brown,  1360  Midland  Ave.,  Bronxville 
8,  N.  Y.:  Mrs.  Charlotte  Brown 
Stephens,  c,  o  Robert  U.  Brown,  Bronx¬ 
ville.  N.  Y.  :  Mrs.  Helen  Brown  Younir, 
Woodland  Drive.  Lewi.ston  HeiKhts, 
N.  Y. :  Mrs.  Matil  Brown  Sl>encer,  9 
Winter  Street.  Nantucket  Island,  Ma-ss. ; 
Mrs.  Susan  Steele  Brown,  15  Sunny¬ 
brae  Place,  Bronxville,  N.  Y.:  Marlen 
E.  Pew  Estate,  Riverhead,  Lonjr  Is¬ 
land.  N.  Y 

3.  The  known  bondholders,  mortKa- 
gees  and  other  security  holders  owning 
or  holding  1  inrcent  or  more  of  total 
amount  of  bonds,  mortgages,  or  other 
securities  are:  None. 

4.  Paragraphs  2  and  3  include,  in 
cases  where  the  stockholder  or  security 
holder  api>ears  U|>on  the  books  of  the 
comiMiny  as  trustee  or  in  any  other 
liduciary  relation,  the  name  of  the 
lieraon  or  corporation  for  whom  such 
trustee  is  acting;  also  the  statements 
in  the  two  paragraphs  show  the  affiant’s 
full  knowledge  and  belief  as  to  the  cir¬ 
cumstances  and  conditions  under  which 
stockholders  and  security  holders  who 
do  not  appear  upon  the  books  of  the 
company  as  trustees,  hold  stock  and 
securities  in  a  capacity  other  than  that 
of  a  bona  fide  owner. 

5.  The  average  number  of  copies  of 
each  issue  of  this  publication  sold  or 
distributed,  through  the  mails  or  other¬ 
wise.  to  paid  subscribers  during  the  12 
months  preceding  the  date  shown  above 
was  20, '755. 

ROBERT  U.  BROWN. 

Publisher  and  Editor. 

Sworn  to  and  subscribed  before  me 
this  21st  day  of  5>eptember,  1959. 

Arline  Demar,  Notary  Public 
State  of  New  York,  qualified  in 
New  York  County.  No.  31 — 091.3850. 

Commission  Expires  March  30,  1961. 


DETROIT. 

MICH. 

Free  Press-m  . 

.  1,229,478 

1,058,115 

IFree  Press*S  . 

1  411,434 

319,247 

tN*ws-e  . 

2,013,782 

1,744,023 

News-S  . 

1,184,479 

1,014,309 

Times-e  . 

904,810 

890,320 

•Times-S  . 

342,240 

314.348 

Grand  Total  . 

4,108,443 

5,342,342 

NOTE:  Part  run  adv.  included:  Free 

Press-S  1959—411,434  (  38,948). 

DULUTH. 

MINN. 

Herald-e  . 

.  774,142 

825,974 

News-Tribune-m 

544,495 

578,410 

News-Tribune-S  . 

444,339 

472,815 

Grand  Total 

1,808,974 

1,877,199 

ELMIRA. 

N.  Y. 

Advertiser-m 

335,134 

334,937 

Star  Gazette-e 

772,035 

787,879 

••Telegram-S  . 

244,873 

231,005 

Grand  Total  . 

1,374,044 

1,353,821 

EL  PASO. 

TEXAS 

Times-m  . 

1,359,804 

1,245,148 

•Times-S  . 

504,243 

377,924 

Herald-Po$t-e  . 

1,424,881 

1,244,408 

Grand  Total  . 

.  3,290,928 

2,887,702 

ERIE. 

PA. 

News-m 

1,200,288 

1,040,848 

Times-e  . 

.  1,195,245 

1,102,140 

§TifT>e$-News-S  . 

449,549 

393,089 

Grand  Total  . 

2,845,122 

2,534,097 

FOND  DU  LAC.  WIS. 

Commonwealth 

Reporter-e  . 

422,422 

589,998 

FORT  WAYNE,  IND. 

Journal  Gaiette-m 

1,228,854 

1,118,225 

§Journal  Gazette-S 

528,328 

445,399 

News  Sentinel-e  . 

1,400,048 

1,488,890 

Grand  Total  . 

3,357,250 

3,072,514 

FORT  WORTH.  TEXAS 

Star-Telegram-m  .... 

884,315 

784,920 

Star-Telegram-e  . . 

.  1,740,834 

1,591,920 

§Star-Telegram-S  ... 

753,447 

459,909 

Press-e  . 

.  522,149 

453,527 

Press-S  . 

194,989 

184,339 

Grand  Total  .  . 

4,117,754 

3,478,415 

FRESNO. 

CALIF. 

Bee-e 

1,374,259 

1,185,218 

§Bee-S . 

437,239 

547,889 

Grand  Total  . 

2,013,498 

1,733,107 

GARY, 

IND. 

Po$t-Tribune-e 

1,324,728 

1,211,254 

••Post-Tribune-S  . 

344,422 

281,774 

Grand  Total  . 

.  1,473,150 

1,493,032 

GLENS  FALLS.  N.  Y. 

Post-Star  (See  Note) 

474,704 

738,584 

NOTE:  Post-Star  Morning  sold 

in  com- 

bination  with  Times 

Evening.  Linage  of 

one  edition,  Post-Star  Morning, 

only  is 

given. 

GRAND  RAPIDS.  MICH 

Press-e  . 

2,100,421 

1,770,241 

••Press-S  . 

470,474 

Grand  Total  . 

.  2,771,097 

1,770,241 

HAMMOND,  IND. 

Times-e  . 

..  1,107,225 

1 ,047,475 

Times-S  . 

494,881 

503,191 

Grand  Total  . 

..  1,404,104 

1,570,444 

HARRISBURG.  PA. 

Patriot-m  . 

...  1,175,219 

1,217,745 

§Patriot  New$-S  .... 

. .  425,524 

327,547 

Grand  Total  . 

...  1,400,743 

1,545,292 

HARTFORD.  CONN. 

I  Courant-m  . 

...  798,782 

804,713 

1  §Courant-S  . 

. . .  770,479 

457.448 

'  Times-e  . 

...  1,712,314 

1,404,884 

Grand  Total  . 

...  3,281,777 

3,047,045 

HAVERHILL,  MASS. 

Journal-*  . 

359.333 

305,992 

HONOLULU. 

HAWAII 

581,241 

522,197 

1,408,041 

472,800 

394,214 

1,424,242 

••Advertiser-S  . 

§Star  Bulletin-e  . 

Grand  Total  . 

2,711,519 

2,293,278 

HOUSTON. 

TEXAS 

Chronicle-e . 

*Chronicle-S  . 

Post-m  . 

tPost-S  . 

Press-e  . 

2,241,747 

1,190,489 

1,911,129 

913,139 

702,240 

2,243,474 

1,059,804 

1,928,082 

478,234 

454,053 

Grand  Total  . 

4,978,744 

4,585,849 

NOTE:  Part  run  adv.  included:  Chronicle- 
e  1959-2,241,747  (101,741).  1958—2,243,474 
(102,813). 

INDIANAPOLIS.  IND. 

News-e 

Star-m 

fStar-S . 

Times-e . 

§Times-S  . 

1,484,805 

1 ,444,472 
1,237,728 
874,039 
321,013 

1,484,299 

1,553,404 

1,049,232 

929,874 

315,354 

Grand  Total  . 

5,784,057 

5,532,145 

JACKSON. 

MISS. 

Clarion  Ledger-m 
§Clarion  Ledger  & 
News-S 

774,358 

398,230 

449,459 

542,034 

211,907 

724,714 

280,814 

594,090 

512,898 

182,401 

State  T  mes-e  . v 

state  Tim»s-S  . 

Grand  Total  . 

2,597,990 

2,297,119 

JACKSONVILLE.  FLA. 

Times-Union-m 
fTimes-Union-S  . 

2,000,852 

883,889 

1,482,308 

454,455 

Grand  Total  . 

2,884,741 

2,334,743 

JERSEY  CITY.  N.  J. 

Jersey  Journal-e . 

815,057 

821,503 

NOTE:  Part  run  adv.  Included 
Journal-e  1959  -  815,057  (44,275). 
821,503  (107,438). 

:  Jersey 
1958  — 

KANSAS  CITY.  MO. 

Star-e 

tStar-S  . 

Times-m  . 

1,485,274 

1,041,214 

1,718,214 

1,413,471 

852,744 

1,439,495 

Grand  Total  . 

4,244,704 

3,905,912 

KNOXVILLE. 

TENN. 

Journal-m  . 

News-Sentinel-e 
§News-Sentinel-S  . 

478,241 

934,404 

444,289 

517,053 

979,048 

348,734 

Grand  Total  . 

1,858,934 

1 ,844,857 

LAWRENCE, 

MASS. 

Tribune  (See  Note)  823,330  79^32 

NOTE:  Tribune  Evening  and  Eagle  Morn¬ 
ing  are  sold  only  in  combination.  Linage 
of  one  edition,  Tribune  Evening  only  Is 
shown. 

LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m  . . 
§Arkansas  Gazette-S  . . 

908,518 

443,580 

900,339 

381,078 

Grand  Total 

1 ,352,098 

1,281,417 

LONG  BEACH.  CALIF. 

Independent-m  . 

§lndependent  Press- 

Telegram-S  . 

Press-Telegram-e  . 

1,714,257 

707,314 

1,749,511 

1.404,490 

471,873 

1,414,858 

Grand  Total  . 

4,191,084 

3,893,221 

NOTE:  Part  run  adv.  included:  Indepen- 
dent-m  1959—1,714,257  (  255,954).  1958-1,- 
404,490  (183,215).  Independent  Press-Tele- 
qram-S  1959-707,314.  1958—471.873.  Press- 
Telegram-e  1959—1,749,511  (255,954).  1958 
—1,414,858  (183,215). 

LONG  ISLAND,  N.  Y. 

Newsday  Suffolk-e  . 

Newsday  Nassau-e  . . . 

1,723,803 

1,950,453 

1,423,255 

1 ,870,744 

Grand  Total  . 

.  3,474,254 

3,494,021 

LOS  ANGELES.  CALIF. 

Examiner-m  . 

•Examiner-S  . 

Times-m  . 

fTimes-S  . 

Herald-Express-e  . 

Mirror-News-e  . 

1,715,822 

1,115,443 

3,422,748 

3,125,453 

1,134,481 

1,177,440 

1,503,108 

959,937 

3,057,818 

2,553,295 

1,042,911 

1,058,458 

Grand  Total  . 

.11,893,807 

10,195.717 

NOTE:  Part  run  adv 

.  included 

:  Times-m 

1959—3,422,748  (100,453).  Tim«s-S  1959— 
3,125,453  (951,024).  1958—2,553.295  (  714,- 

244).  Mirror-News*  1959-1,177.440.  1958 
—1,058.448. 


LOUISVILLE.  KY. 

Courier  Journel-m  ....  1,339,413  1,244,747 

Courier  Journal-S  .  934.554  777,350 

Times-e  .  1,577,145  1,420,527 


Grand  Total  .  3,851,114  3,442,624 

LOWELL.  MASS. 

Sun-e  585,975  542,348 

••Sun-S  .  148,424  174,383 


Grand  Total  754,399  734,751 

LYNN.  MASS. 

Item-e  .  544,548  574,822 

MEMPHIS,  TENN. 

Commercial  Appeal-m  1,733,497  1,590,077 
tCommercial  Appeal-S  1,015,142  853,283 

Press-Scimitar-e  .  1,187,292  1,001,848 


Grand  Total  3,934,151  3,445,208 

MERIDEN,  CONN. 

Record  Journal  434,025  410,792 

(See  Note) 

NOTE:  Record  Morning  and  Journal 
Evening  are  sold  only  in  combination 
Linage  of  one  edition.  Record  Morning 
only  is  shown. 

MIAMI.  FLA. 

Herald-m  3.243,891  2,939.881 

§Herald-S  1,571,242  1,419,403 

News-e  1,059,442  1,187,105 

tNews-S  454,743  453,978 


Grand  Total  4,349,358  4,000,547 

NOTE:  Part  run  adv.  included:  Herald-m 
1959  —  3,243,891  (58,535).  1958  —  2.939,881 

(50,729).  Herald-S  1959—1,571,242  (101,092). 
1958—1,419,403  (111,451). 


MILWAUKEE.  WIS. 

Sentinel-m 

•Sentinel-S 

Journal-e  . 

fJournal-S  . 

1,004,848 

338,979 

2,897,247 

1,739,532 

914,375 

300,447 

2,519,214 

1,355,077 

Grand  Total  . 

5,980,424 

5,091,335 

MINNEAPOLIS,  MINN. 

Tribune-m 

Star-e  . 

fTribune-S  . 

1 ,544,578 
2,257,333 
1,284,087 

1,325,174 

1,909,853 

1.104,299 

Grand  Total  . 

5,085,998 

4,339,324 

NOTE:  Part  run  adv.  included:l?5f— 2,- 
257,333  (115,994).  1958—1,909,853  (95,493). 

MODESTO. 

CALIF. 

452,903 

219,572 

585,385 

§Bee-S  . 

207,419 

Grand  Total  . 

872,475 

792,804 

MONTREAL, 

CANADA 

(•Star-e  . 

Gaiette-m . 

La  Presse-e  . 

La  Patrie-S  . 

Le  Petit  Journal-S 

2,144,453 

1,248,153 

2,197,942 

118,894 

204,284 

1,990,014 

1,184,330 

2,059,909 

148,952 

213,137 

Grand  Total 

NOTE:  (•)  Includes 

5,935,928  5,598,344 
Weekend  Magazine 

linage. 

MUNCIE, 

IND. 

744,708 

724,853 

275,949 

491.101 

700,513 

244,499 

Star-m . 

••Star-S  . 

Grand  Total  . 

1,745,530 

1,458,313 

NASHVILLE 

,  TENN. 

Banner-e  . 

Tennessean-m  . 

Tennessean-S  . 

1,344,090 

1,338,883 

709,741 

1 ,259,440 
1,307,744 
584,781 

Grand  Total 

3,394,714 

3,152,187 

NEW  HAVEN.  CONN. 

Journal  Courier-m  . .  . 

Register-e  . 

••Register-S  . 

343,498 

1,357,954 

480,418 

303,864 

1,230,544 

404,829 

Grand  Total  . 

2,381,870 

2,141,259 

NEW  LONDON,  CONN. 

Day-e  . 

.  849,295 

838,594 

NEW  ORLEANS.  LA. 

Tim*s-Picayun*-m  _ 

(•Times-Picayune-S  ... 

Item-*  . 

It*m-S  . 

States  t  Item-*  . 

.  2,559,112 
.  1,121,377 

.  1,344,437 

2,403,480 

944,200 

482,585 

251,543 

1,131,573 

Grand  Total  . 

.  5,047,124 

5,433,311 

EDITOR  &.  PUBLISHER  for  October  3,  1959 
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NEW  YORK.  N.  Y. 


Times-m . 

Times-S  . 

Htrald  Tribune-m  . . 
fHtrald  Tribuna-S 

Mirror-m  . 

Mirror-S  . . 

Ntws-m  . 

Naws-S 

Journal  Amarican-a 
’Journal  Amarican-S 

Post-a  . 

Post-S  . 

World  Talaqram  t 
Sun-a 


l.7i3.8S5  I.4«7,2I0 
2,727.131  2.2SS,I73 
&73,f78  833, ISf 

831,388  58S.584 

858,813  879,048 

383,543  334,822 

1,181,009  1,148,029 
1 .874,738  1 .502,985 
809,581  791,938 

388,429  335,077 

750,589  797,014 

77,550  97,101 

905,477  884,839 


Grand  Total  . 12,588,057  11,491,577 

NOTE:  Part  run  adv.  includad:  Mirror-m 
1959-858,813  (150,118).  1958-879,048  (150,- 
932).  Mirror-S  1959—383,543  (134,122).  1958 
-334,822  (113,221).  Naws-m  1959—1.181,009 
(548.224).  1958—1,148,029  (  540,834).  Nawt-S 
1959—1,874,738  (1,205,320).  1958—1,502,985 

(1,098,138).  Journal-Amarican-a  1959 — 809,- 
581  (100,598).  1958—791,938  (  99,309).  Jour- 
nal-Amarican-S  1959-388,429  (  97,174).  1958 
-335,077  (  81,840).  World  Tal.  8  Sun-a 
1959-905,477  (194,887).  1958—884,839  (182,- 
824).  Split  run  adv.  includad  Naws-m  181,- 
141.  Naws-S  128,127. 


NEW  YORK  (QUEENS),  N.  Y. 


Lonq  Island  Prass-a 
$Lonq  Island  Prass-S 

1,255,434 

578,814 

1,220,309 

552,435 

Grand  Total 

1,832,048 

1,772,744 

NEWPORT 

NEWS.  VA. 

Press-m 

|Prai!-S 

times-Herald-e 

1,083,001 
489,330 
. ..  918,882 

989,529 

351,148 

927,880 

Grand  Total 

.  2,489,013 

2,248,355 

PASADENA, 

CALIF. 

Star-Naws-a 

1,179,004 

1.009,118 

§lndapandant- 
StarNaws-S  . 

438,909 

347,580 

Indapandant-m  . 

1,129,088 

99S.58I 

Grand  Total  . 

2,745,001 

2,352,257 

NOTE:  Part  run  adv.  includad:  Star- 

■Naws-a  1958—1,009,118 

(10.310) 

Inda- 

pandant-m  1958 — 995,581 

(10.310). 

PAWTUCKET,  R.  1. 

Times^e  . 

729,871 

701,438 

PEORIA, 

ILL. 

Journal  Star  (Saa  Nota) 

1,184,940 

1,132,518 

§Journal  Star-S  . 

487,753 

448,405 

Grand  Total  . 

1,852,893 

1,580,923 

NOTE:  Journal  Star  Morninq  and  Journal 
Star  Evaninq  sold  in  combination.  Linaqa 
of  only  ona  adition — Journal  Star  Evaninq 
— is  shown. 


PHILADELPHIA.  PA. 


Bullatin-a  . 

t’Bullatin-S 
Inquirar-m  .  . 

inquirar-S  . 

Naws-a  . 

Grand  Total 


1,852,930  1,831,228 
808,955  818,881 

1,488,784  1,298,588 
1,531,823  1,295,148 
575,958  513,213 


5,858,230  5,352,832 


NOTE:  Part  run  adv.  Includad:  Inquirar-m 
1959—1,488,784  (  28,132).  1958—1,298,588 

(23.345). 


PHOENIX,  ARIZONA 

Rapublic-m  .  2,359,009  1,974,202 

tRapublic-S  .  952,741  797,270 

Gaiatta-a  .  2,317,070  1,909,430 


Grand  Total  5,828,820  4,880,902 


NIAGARA  FALLS.  N.  Y. 

Gaiette-e  1,009,417  988,053 

••Gaiette-S  .  172,889  188,445 


Grand  Total  .  1,182,108  1,154,498 

NORFOLK,  VA. 

Ladqar-Dlspatch  t 

Portsmouth  Star-a  .  1,759,823  1,845,538 

VirqInian-Pilot-m  1.924,227  1,805,297 

fVirqinian-Pilot  ft 

Portsmouth  Star-S  .  984,255  758,819 


Grand  Total  4,848.105  4,207,452 

I  NOTE:  Part  run  adv.  includad:  Ladqar- 
Dispatch  ft  Portsmouth-Star-a  1959 — 1,759,- 
823  (472,081).  1958— 1 .845.538  (438,318). 

Virqlnian-Pllot-m  1959—1,924,227  (  283,984). 
1958-1.805.297  (  251,188).  Virqinian-Pilot  ft 
Portsmouth  Star-S  1959—984,255  (223,432). 
1958-758,819  (173,887). 

OAKLAND,  CALIF. 

I  Tribuna-e  .  1,853,503  1,500,894 

ITribuna-S  .  889,843  775,894 


Grand  Total  2,523,348  2,278,388 

,  NOTE:  Tribuna-a  (1959)  1,853,503  linas 
includes  40,744  linas  of  part-run  advartis- 
inq. 

OKLAHOMA  CITY,  OKLAHOMA 

Oklahoman-m  .  1,025,890  870  254 

Oklahoman-S  .  844,228  519,489 

Times-a  .  1,178,718  1,017,350 


Grand  Total  .  2,848,834  2,407,073 

NOTE;  Part  run  adv.  includad:  Timas-e 
1759—1,178,718  (187,025).  1958  —1,017,350 
(152,988). 

OMAHA,  NEBR. 

SWorld-Harald  .  1,154,380  1,078,530 

(see  note) 

)World-Herald-S  .  892,183  752,273 


Grand  Total  .  2,048,523  1,830,803 

(St)  World-Harald  sold  in  combination 
Morning  and  Evoning,  linage  of  only  one 
•dition,  EVENING,  is  shown. 

ORLANDO,  FLA. 

SMr-e  .  1,898,883  1,489,418 

Santinal-m  .  1,898,883  1,554,844 

Santinel-S  .  887,814  871,048 


Grand  Total  .  4,885,380  3,715,110 

NOTE:  Part  run  adv.  includad:  1959 — 
211.473.  1958—580,902. 

*1958  fiquras  supplied  by  publisher. 


PITTSBURGH,  PA. 


Post-Gaiatta-m  . 

Prass-a  . 

tPrass-S  . 

Sun-Telaqraph-a . 

*Sun-Taleqraph-S 

1,001,031 

1,582,472 

1,147,728 

817,385 

438.134 

939,885 

1,510,419 

983,794 

877,373 

430.014 

Grand  Total 

4,784,728 

4,541,485 

PORTLAND. 

ORE. 

Oregonian-m  . 

§*Oraqonian-S 

Oregon  JournaUt  . 

fOregon  JournaUS  .... 

1,894,901 

922,885 

1,178,341 

432,919 

1,834,718 

841,712 

1,023,545 

387,523 

Grand  Total  . 

4,228,848 

3.887,498 

POUGHKEEPSIE,  N.  Y. 

Naw  Yorkar-a 
••Naw  Yorkar-S 

777,014 

300,780 

783,303 

291,352 

Grand  Total  . 

1,077,794 

1,074,855 

PROVIDENCE,  R.  1. 

8ullatin-a  . 

Journal-m  . 

tJournal-S  . 

1,382,725 

928,812 

835,558 

1,325,885 

908,830 

881.451 

Grand  Total  . 

3,145,095 

2,913,788 

READING. 

PA. 

Eaqia  (Saa  Nota)  . 

Eaqia-S  . 

952,455 

273,345 

983,828 

189,097 

Grand  Total  . 

1,225,800 

1,152,923 

NOTE:  Eaqia  Evaninq  and  Timas  Morn¬ 
inq  sold  in  combination.  Linaqa  of  ona 
adition  (Eaqia  Evaninq)  is  shown. 

RICHMOND 

1.  VA. 

Naws  Laadar-a  . 

Timas  Dispatch-m  . 

(Timas  Dispatch-S  _ 

1,447,484 

1,309,587 

908,281 

1,458,398 

1,242,783 

748,778 

Grand  Total  . 

3,883,292 

3.445,959 

RIVERSIDE. 

CALIF. 

Prass-Entarprisa 

(saa  nota)  . 

|Press-Enferprise>S  .... 

1,228,887 

355,778 

1,148,858 

322,894 

Grand  Total  .  1.584,883  1,471,550 

NOTE:  Press-Enterprise  Morninq  ft  Eve- 
ninq  sold  only  in  combination.  The  Full- 
Run  Linaqa  shown  above  is  that  of  only 
one  edition  (Prass-Entarprisa-Mornin^). 
Part  run  adv.  includad:  Press-Enterprise 
1959-1.228,887  (22,970).  1958-1,148,858 

(29,315). 


OWENSBORO.  KY. 

Hassnnqar  ft  Inquirar-d  882,480 
‘Massanqar  ft 

Inquiriar-S  .  288,308 


ROANOKE.  VA. 

Timas-m  .  925,797  952,118 

§Times.S  .  405,438  341,137 

World-Naws-e  .  945,433  913,273 


Grand  Total  930,788 


Grand  Total  .  2,278,888  2,208,528 
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foft  cHuitedccite  cteliven^f  .  .  . 

1959  E&P 


YEAR  BOOK 


packed  with  exclusive  information  about  the 
newspaper  industry,  available  in  no  other  pub¬ 
lication! 

NEW  SIZE!  NEW  FORMAT! 

•  Complete  list  of  all  daily  and  Sunday  newspa¬ 
pers  in  the  U.S.,  Canada  and  possessions,  com¬ 
plete  with  circulations,  advertising  rates,  names 
of  all  executives  and  departmental  editors. 

•  Cross-indexed  newspaper  mechanical  informa¬ 
tion,  with  lists  of  equipment  found  in  all  U  S. 
newspaper  plants,  directory  of  manufacturers 
and  suppliers  of  newspaper  equipment  and  sup¬ 
plies. 

•  Complete  lists  of  foreign  newspapers,  with  circu¬ 
lations,  rates,  and  names  of  publishing,  editoriol 
and  advertising  executives. 

•  Lists  of  syndicates,  news  services,  mat  and  pic¬ 
ture  services,  newspaper  representatives,  press 
associations,  advertising  organizations. 

PLUS  .  .  .  many  ofher  invaluable  exclusive  features  about  the 
newspaper  industry  .  .  .  over  400  pages  in  alii 

MAIL  THIS  $^.25  PER  COPY 

COUPON  NOW!  V  plHs  postage 


Editor  &  Publisher  Co. 

1475  Broadway, 

New  York  36,  N.Y. 

Please  send  me  copy(ies)  of  the  1959 

EDITOR  &  PUBLISHER  YEAR  BOOK,  at  $3.25  per  copy. 

Name  . 

Address  . 

City  Zone  State 

Company  Nature  of  Business 

Q  Bill  me  □  Bill  my  company  Q  Payment  enclosed 
Enclose  payment  with  order  and  we  pay  the  postage! 
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1958 


1958 
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ROCHESTER,  N.  Y. 

Democret  ft 


Chronicle-m  . 

...  1,448,129 

1,285,536 

(Democrat  ft 
Chronicle-S  . 

....  946,178 

709,641 

Times  Union-e  .... 

....  1,690,482 

1,385,181 

Grand  Total  .... 

....  4,084,789 

3,380,358 

ROCKFORD,  ILL. 

Star  (See  Note)  . . . 

....  1,032,232 

1,086,237 

Star-S  . 

. . . .  534,038 

485,194 

Grand  Total 

1,566,270 

1,571,431 

1959  1958 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  1.341,410  1,067,422 

tChronicle-S  .  752,384  623,757 

Examiner-m  .  1,975,602  1,509,661 

•Examiner-5  .  1,075,755  876,833 

Call-8ulletin-e  .  183,646  765,405 

New$-e  .  136,167  675,342 

News-Call-Bulletin-e  ...  915,832 


1959 

SYRACUSE,  N.  Y. 


NOTE:  Star  . . . 

public  Evening  sold  in  combination.  Lin¬ 
age  of  only  one  edition — Star  Morning — 
is  shown.  Star  Morning  published  five 
week  days  only,  excluding  Monday. 

SACRAMENTO,  CALIF. 

Bee-e  . .  1,893,116  1,844,384 

§Bee-S  .  418,549 

Dnion-m  .  581,709  540,067 

••Union-S  .  397,307  425,186 

Grand  Total  .  3,290,681  2,809,637 

*ST.  LOUIS.  MO. 

Globe  Democrat-m  ....  1,104,237  1,324,331 
t'Globe  Democrat-S  .  566,160  586,301 

Post  Dispatch-e  .  2,065,396  1,890,098 

§Post  Dispatch-S  .  1,421,712  1,153,215 

Grand  Total  .'....  5,157,505  4,953,945 
NOTE:  Part  run  adv.  included:  Globe 
Democrat-m  1959—1,104.237  (115,140).  1958 
—1.324,331  (300.066). 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  1,092,528  926,422 

•Pioneer  Press-S  .  1,038,210  811,348 

Dispatch-e  .  1,679,662  1,363,748 

Grand  Total .  3,810,400  3,101,518 

NOTE;  Part  run  adv.  included;  1959 — 
1,679,662  (132,150).  1958—1,363,748  (  97,570). 

ST.  PETERSBURG,  FLA. 

Independent-e  .  518,588  620,036 

••Independent-S  .  274,896  189,163 

Times-m  .  2,050,455  1,868,207 

§Times-S  .  769,249  700,379 

Grand  Total  .  3,613,188  3,377,785 

SAN  ANTONIO.  TEXAS 

Express-m  .  1,221,830  1,074,647 

tExpress-News-S  .  830,330  682,696 

Express-News-Sat  .  357,805  304,761 

News-e  . 1,481,695  1,304,059 

Light-e  . 1,636,761  1,576,428 

•Lights .  784,839  655,967 

Grand  Total  .  6,313,260  5,598,558 

SAN  DIEGO.  CALIF. 

Union-m  .  1,689,512  1,497,644 

§Union-S  . 1,103,261  846,671 

Tribune-e  . 2,333,094  2,009,381 

Grand  Total  .  5,125,867  4,353,696 


AUSTRALIA'S 

Expanding  ]Vealfh 
Offers  Opporfunifies 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,01)0,000  invested 
in  Australia. 

To  keep  In  touch  with  marketing, 
odvertising,  publishing  and  graphic 
arts  in  Australia  read 


mSPAPERNEWS 


Published  fertnightly  I 

Annual  Subscription  to  U.  S.  $8 

IS  HamiltM  St.a  Sydoey.  Aasirolia 


Grand  Total  . 

6,380,796 

5,518,420 

NOTE;  Part  run  adv.  included:  Chroni¬ 
cle-m  1959—1,341,410  (21,871).  1958-1,067,- 
422  (48,311).  Chronicle-S  1959-752,384. 

1958—623,757  (16,449).  Call  Bulletin-e  ft 
News-e  last  publication  August  8,  1959. 
First  publication  of  the  News-Call-Bul- 
letin-e  August  10,  1959. 

SAN  JOSE, 

CALIF. 

Mercury-m  . 

News-e  . 

§K:ercury-News-S  . 

1 ,747,743 
1,764,585 
762,627 

1,593,109 

1,599,231 

635,072 

Grand  Total  4,274,955  3,827,412 

NOTE:  Part  run  adv.  included:  Mercury- 
m  1959-1,747,743  (  55,261).  1958—1,593,109 
(21,323).  News-e  1959-1,764,585  (  55,261). 
1958—1,599,231  (21,323). 

SAN  RAFAEL,  CALIF. 

Independent-Journal-e 

913,308 

880,534 

SCHENECTADY,  N.  Y. 

Gazette-m  . 

.  1,065,830 
773.912 

1,839,742 

1 ,009,359 
736,937 

1,746,296 

Grand  Total  . 

SCRANTON,  PA. 

919,104 

WASH. 

903,107 

SEATTLE. 

Post-Intelligencer-m  .. 
•Post-1  ntelligencer-S 
Times-e  . 

1,205,357 

569,675 

1,834,685 

845,094 

1,090,456 

524,869 

1,719,129 

673,402 

Grand  Total  . 

4,454,811 

4,007,856 

SHREVEPORT,  LA. 

Journal-e  . 

.  1,053,181 
.  1,236,843 
579,501 

1,015,686 

1,189,716 

434,565 

2,639,967 

Grand  Total  . 

.  2,869,525 

SOUTH  BEND,  IND. 

Tribune-e  . 

.  1,400,430 
627,610 

1,138,641 

516,819 

1,655,460 

Grand  Total  . 

2,028,040 

SPOKANE. 

WASH. 

Spokesman>Review-m  . 
fSpokesman-Review-S 

.  783,802 

.  535,073 

965,801 

882.396 
470,801 

958.396 

STOCKTON, 


Herald-Journal-e  . 

1,515,693 

1,460,163 

§•Herald-American-S  . . 

.  649,816 

532,096 

Post-Standard-m  . 

.  801,486 

768,357 

fPost-Standard-S  . 

.  399,660 

309,692 

Grand  Total  . 

.  3,366,655 

3,070,308 

TACOMA. 

WASH. 

News-Tribune-e  . 

.  1,287,743 

1,241,837 

News-Tribune-S  . 

.  552,350 

410,836 

Grand  Total  . 

.  1,840,093 

1,652,673 

TAMPA. 

FLA. 

Tribune-m  . 

.  1,844,525 

1,835,950 

•Tribune-S  . 

897,670 

744,499 

••Times-e  . 

684,238 

588,847 

Grand  Total  . 

.  3,426,433 

3,169,296 

TOLEDO, 

OHIO 

•1959 

1958 

Times-m  . 

530,880 

531,990 

6lade-e  . 

.  1,700,010 

1,491,443 

Blade-S  . 

.  969,537 

846,911 

Grand  Total  . 

3,200,127 

2,870,344 

NOTE:  (•)  Effective 

as  of  May 

r  9th  the 

Toledo  Times  is  issued 

five  days. 

Monday 

through  Friday. 

TORONTO. 

CANADA 

Globe  ft  Mail-m  . 

.  1,316,282 

1,174,220 

{•Telegram-e  . 

.  1.997,610 

1,901,358 

^tar-e  . 

.  2,189,296 

2,055,014 

Star-w  . 

70,430 

77,051 

Grand  Total  . 

5,573,618 

5,207,643 

NOTE:  (•)  Includes 

Weekend  1 

Magazine 

linage.  Part  run  adv.  included:  Telegram-e 

1959  —1,997,610  (  27,804).  1958  — 

1,901,358 

(29,664). 

TRENTON 

.  N.  J. 

Evening  Times-e  . 

.  975,614 

984,005 

••Times  Advertiser-S  . 

.  415,016 

368,566 

Trentonian-m  . 

677,694 

649,695 

Grand  Total  . 

.  2,068,324 

2,002,266 

TROY. 

N.  Y. 

Record  (See  Note)  . . 

904,086 

908,612 

NOTE:  Record  Morning  and  Times-Rec- 

ord  Evening  sold  in  combination.  Linage 

of  one  edition  (Record  Morning) 

is  shown. 

TULSA. 

OKLA. 

Tribune-e  . 

,.  1,515,299 

1,383,505 

World-m  . 

.  1,513,575 

1,420,174 

World-S  . 

689,577 

537,589 

Grand  Total  . 

.  3,718,451 

3,341,268 

1959  1958 

Tarrytown  News-e  .  587,993  541,777 

Yonkers  Herald 

Statesman-e  .  813,979  767,691 

White  Plains  Reporter 
Dispatch-e  .  891,354  850,727 

Grand  Total  .  6,079,798  5,622712 

WICHITA,  KANSAS 

Beacon-e  .  970,167  850,753 

•Beacon-S  .  486,903  432,340 

Eagle-m  .  1,480,278  1,454,642 

tEagla-S  .  513,218  458.030 

Eagla-e  .  1,197,589  1,180,560 

Grand  Total  .  4,648,155  4,376,025 

WINSTON  SALEM,  N.  C. 

Journal  (See  Note)  ...  1,078,020  1,004,041 
Journal  ft  Sentinel-S  ..  434,253  360,835 

Grand  Total  .  1,512,273  1,364,876 

NOTE:  The  Journal  Morning  and  Sentinel 
Evening  are  sold  in  combination.  Linags 
of  one  edition  (Journal  Morning  is  shown). 

WORCESTER,  MASS. 

Telegram-S  .  553,767  457,568 

Telegram-m  .  750,618  750,110 

Gaiette-e  .  1,008,751  959,990 

Grand  Total  .  2,313,136  2,167,660 

YOUNGSTOWN.  OHIO 

Vindicator  Telegram-e  1,260,444  1,253,643 
§Vindicator  Telegram-S  896,495  798,908 

Grand  Total  .  2,156,939  2,052,551 


.ADVERTISING 
LINAGE  SERVICE 

1959  1958 

BLUEFIELD,  W.  VA. 

Telegraph-m  430,400  445,802 

•Telegraph-S  .  188,768  195,790 


UNION  CITY.  N.  J. 

Hudson  Dispatch-m  ...  616,315  619,569 


2,284,676  2,311,593 


CALIF. 

1,408,873  1,226,272 


UTICA.  N.  Y. 

Observer  Dispatch-e  . .  925,696 

••Observer  Dispatch-S  .  340,150 

Press-m  .  1,164,305 


PROPER  TIMING  IS 
BEFORE  THE  EVENT! 

Before  you’re  accused  of 

LIBEL 


by  comment,  picture.^  error  to  foct  or 
identity;  or;  :6f  violating  Privacy  or 
Copyright,  Ptrocp  of  motter  or  format 

FORT  I FT 

against  emborfasitm|::f|bOs 
with  our  spOdof  ilMWllMt 

I N  $  UR  A  N  C  t 

'  cover'Hig  theio  boanrib  «- 
pnlttM,;  offecttv*;;: 


866,100 

351,022 

1,084,336 


Grand  Total  .  2,430,151  2,301,458 


WASHINGTON,  D.  C. 

News-e . 1,044,092  995,081 

Post  ft  Times-Herald-m  2,483,755  2,161,330 
impost  ft  Times-Herald-S  1,098,337  826,610 

Star-e  .  2,398,407  2,355,186 

fStar-S  .  1,188,722  949,599 


Grand  Total 


8,213,313  7,287,806 


WATERBURY,  CONN. 

American-e  .  1,066,019  1,020,353 

Republican-S  .  399,425  360,623 

Grand  Total  .  1,465,444  1,380,976 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  W  Tenth,  Kansas  City,  Mo 
New  York,  ChicaRO,  San  Francisco, 
,07  William  175  W  100  Bush 

St  Jackson  3t. 


WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 

Mamaroneck  Times-e  .  578,955 

Mount  Vernon  Argus-e  683,575 
New  Rochelle 

Standard-Star-e  .  724,551 

Ossining  Citizen- 

Register-e  .  576,375 

Peekskill  Star-e .  521,553 

Port  Chester  Item-e  , . .  701,463 


502,701 

647,734 


510,706 

432,046 

646,149 


EDITOR  8C  PU 


Grand  Total  619,168  641,600 

•Includes  FAMILY  WEEKLY  29,963  lines 
(1959);  35,280  lines  (1958).  NOTE;  Tele- 
gram-S  sold  in  combination  with  Sunset 
News-e. 

COLUMBIA.  S.  C. 

State-m  .  917,182  831,779 

•State-S  .  486,168  415,415 

Record-m  .  701,353  612,391 

Grand  Total  .  2,104,703  1,859,585 

•Includes  AMERICAN  WEEKLY  24,885 
lines  (1959);  31,949  lines  (1958). 

JAMESTOWN.  N.  Y. 

Post-Journal-e  .  805,980  840,909 

LAS  VEGAS.  NEV. 

Nevada  Sun-m  .  825,857 

Nevada  Sun-S  .  182,066 

Grand  Total  .  1,007,923 

LEVITTOWN,  PA. 

Times-e  .  822,324  762,371 

NOTE:  Sold  in  combination  with  Bristol 
Courier. 

MONROE.  LA. 

World-m  .  759,692  665,994 

World-S  .  337,863  280,649 

News-Star-e  .  721,082  593,028 

Grand  Total  .  1,818,637  1,539,673 

NEW  YORK.  N.  Y. 

El  Diario  De  Nueva 

York-m  .  211,854 

El  Diario  De  Nueva 
York-S  .  60,989 

Grand  Total  .  272,843 

NORWALK,  CONN. 

Norwalk  Hour-e  .  830,113 

PATERSON.  N.  J. 

Call-m  .  821,529  806  570 

News-e  .  967,931  944,3» 

Grand  Total  .  1,789,460  1,750  900 

QUINCY,  MASS. 

Patriot  Ledger-e  .  765,031 
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SALEM.  ORE. 

Capital  Journal-e  .  953,459  892,724 

Ortgon  Stataiman-m  820,451  821,158 

Ortgon  Statasman-S  233,843  194,497 

Grand  Total  .  2,007,953  1,908,579 

SCRANTON,  PA. 

Tribune-m  .  440,049  494,305 

*Scrantonian-S  .  344,392  332,335 

Grand  Total  824,441  828,440 

•Includet  PARADE  34,748  linas  (1959); 
45,102  linas  (1958). 

WILKES-BARRE.  PA. 

Racord-m  .  543,244  538,544 

Tlmai-Leadar-a  .  957,222  949,911 

*lndapcndant-S  .  588,478  524,475 

Grand  Total  2,089,144  2,014,950 

•Includas  FAMILY  WEEKLY  29.943  linas 
(1959);  35,280  linas  (1958). 

FI(;URES  SUPPLIED 
BY  PUBLISHERS 

1959  1958 

ABERDEEN,  S.  D. 

American-Naws-a  357,994  317,854 

Amarican-Naws-5  .  141,194  148,574 

Grand  Total  .  519,190  484,430 

ALTOON,  PA. 

Mirror-e  .  901,432  874,144 

APPLETON-NEENAH-MENASHA.  WISC. 

Post-Crascant-a  .  1,300,572  1,283,404 

BATTLE  CREEK.  MICH. 

Enquirar  (  Naws-a  924,944  821,784 

Enquirar  «  Naws-5  ....  287,742  245,871 

Grand  Total  .  1,212,708  1,047,457 

BURLINGTON,  VT. 

Fraa  Press-m  .  448,217  714,208 

CANTON.  OHIO 

Rapository-a  .  1,394,242  1,437,772 

Rapository.5  .  774,744  458,042 

Grand  Total  .  2,171,008  2,095,814 

CAMONDALE-HERRIN-MURPHYSSORO. 

lUINOIS 


GREENWICH.  CONN. 

Tima-a  .  429,114  374,944 

HAVERHILL,  MASS. 

Gaiatte-a  .  373,212  298,312 

HUNTINGTON.  W.  VA. 

Advartisar-a  900,392  857,554 

Harald-Dispatch-m  ....  903,099  891,817 

*Harald-Advartisar-S  . .  382,222  304,544 

Grand  Total  .  2,185.713  2,055,935 

’Includas  AMERICAN  WEEKLY  24,912 
linas  (1959);  31,553  linas  (1958);  COMIC 
WEEKLY  11,432  linas  (1959);  9,472  linas 
(1958). 

HYANNIS,  MASS. 

Capa  Cod  Standard- 
Timas-a  .  591,424  550,788 

JOHNSTOWN,  PA. 

Tribuna-Damocrat-d  ...  919,317  948,723 

KINSTON,  N.  V. 

Fraaman-a .  484,474  479.784 

LINCOLN,  NEBR. 

Star-m  .  915,194  887,944 

Journal-a  .  881,844  841,044 

’Journal  I  5tar-S  .  385,145  332.794 

Grand  Total  2,182,205  2,041,822 

’Includas  34,593  linas  PARADE. 

LOCKPORT,  N.  Y. 

Union-5un  8  Journal-a  477,890  439,334 

MADISON,  WISC. 

Capital  Timas-a  1.044.344  972,499 

Stata  Journal-m  1,080,072  1,011,744 

State  Journal-S  .  539,854  440,789 

Grand  Total  2.484,290  2,445  254 

’Includes  PARADE  34,403  linas  (1959); 
44,793  lines  (1958). 

MOLINE-ROCK  ISLAND,  ILL. 
Argus-a  .  851,040  844,998 


POTTSTOWN.  PA. 

Mercury-m  ..  483,508  701,524 

QUINCY,  ILL. 

Harald-Whig-e  .  557,200  495,934 

Harald-Whig-S  225,874  205,474 

Grand  Total  .  783,410  701,410 

RAPID  CITY,  S.  D. 

Journal-d  .  591,290  523,278 

Journal-S .  188,132  175,054 


Dispatch-e 
Grand  Total 


970,242  942.844 

1,821,302  1,787,842 


Grand  Total  .  779,422  498,334 

SALISBURY,  N.  C. 

Salisbury  Post-e  523,418  492,590 

Salisbury  Post-S  .  220,094  170,128 

Grand  Total  .  743,512  442,718 

SIOUX  FALLS.  S.  D. 

Argus-Leader-a  .  485,440  554,034 

Argus-Laadar-S  .  312,410  239,988 

Grand  Total  997,850  794,024 

SUPERIOR.  WISC. 

Talagram-a  545,832  518,224 

TOPEKA.  KANS. 

Capitat-m  .  893,032  838,394 

Stata  Journal-a  ...  745,100  494,232 

Capital-Journal-S  ...  324,135  249,402 

Grand  Total  1,982,247  1,802,030 

TUCSON.  ARIZ. 

Star-m  1.395,342  1,274,143 

Star-S  .  344,910  333,725 

Citiien-  a  1,421,154  1,432,375 

Grand  Total  .  3,381,404  3,042,243 

WAUKEGAN.  ILL. 

Naws-Sun-a . 1,108,492  1,025,780 

WILMINGTON.  DEL. 

News-Journal-ma  1,349,941  1,284,027 

WOONSOCKET.  R.  I. 
Woonsocket  Call-e  .  582.371  558,727 


Southern  lltinoisan-a 

538.200 

393,750 

Southern  Illinoisan-S  ... 

88,788 

72,324 

IIS 

1  Grand  Total 

524,988 

444,074 
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1  CHAMPAIGN-URBANA.  ILL. 

iS5 

Courier-e 

501,718 

558,838 

)8S 

Courier-S  . . 

178,038 

189,124 

Grand  Total  . 

479,754 

747,944 

K)9 

CHILLICOTHE, 

OHIO 

Gaiette-e  . 

493,290 

481,342 

CORPUS  CHRISTI.  TEXAS 

Callar-m  1,484,030  1,442,398 

Callar-e  .  1,473,844  1,423.714 

Caller-S  .  548,744  444,752 

Grand  Total  3.508.438  3,330,844 

American  Weakly  Included. 

DAVENPORT.  IOWA 

fimes-e  .  1,040,928  928,172 

Democrat-S  .  380,714  358,232 

Democrat-d  .  754,244  700,748 

Grand  Total  .  2,175,908  1,987,272 

DAYTONA  BEACH.  FLA. 

Naws-e  .  859,124  487,470 

News-Journal-S  .  229,748  197,548 

Journal-m  .  779,730  453,870 

Grand  Total  .  1,848,422  1,538,908 

DECATUR.  ILL. 

Herald  &  Reviaw-me  ..  914,188  923,188 

Herald  t  Review-S  ....  392,700  344,940 

Grand  Total  .  1,308,888  1,248,148 

DENNISON.  TEXAS 

Harald-e  .  23,074  23,789 


MONTGOMERY.  ALA. 

Advartiser-m  1,005.480  982.574 

Advartisar-S  444.234  347,220 

Journal-a  .  1,012,872  949.204 

Grand  Total  2,442,584  2,319,002 

NEW  BEDFORD.  MASS. 

Standard-Times-e  .  1,012,788  775,222 

Standard-Times-S  .  280,725  248,489 

Grand  Total  1.293,513  1,023.911 

Includes  PARADE  34,593  linas  (1959); 
44,793  lines  (1958). 

NORRISTOWN.  PA. 

Times-Herald-e  .  405,844  571,371 

OGDEN.  UTAH 

Standard-Eiaminer-e  .  725,744  443.422 

Standard-Examiner-S  .  241,951  199,417 

Grand  Total  987,495  843,039 

Includes  FAMILY  WEEKLY  29,957  lines 
(1959);  35,237  lines  (1958). 

OIL  CITY-FRANKLIN.  PA. 

Darrick-m  .  589,751  470,441 

Naws-Harald-a  .  347,412  341,505 

Grand  Total  .  937,143  811,944 

PADUCAH.  KY. 

Sun-Democrat-e  .  438,050  409,252 

Sun-Damocrat-S  .  240,494  218,414 

Grand  Total  898,744  827,444 

Includes  FAMILY  WEEKLY  35,742  linas 
(1959);  35,084  linas  (1958). 

PASSAIC-CLIFTON.  N.  J. 


EAST  ST.  LOUIS.  ILL. 

Journa!-e  .  488.744  487.238 

Journal-S  .  210,944  220,293 

Grand  Total  .  499,730  707,531 

GREEN  BAY.  WISC. 
^ass-GaIetta-a  .  1,094,474  1,231,594 

editor  ac  PUBLISHER 


Herald-News-a 

.  893,514 

749,734 

PENSACOLA.  FLA. 

Journal-m 

.  1,013,740 

1,155,404 

N«wswJournai>S  . 

.  ..  342.400 

385,544 

Naws-a  . . 

.  438,792 

455,420 

Grand  Total  . 

.  2,015,152 

2,194,572 

PINE 

BLUFF,  ARK. 

Commercial-e  . . 

.  558,222 

478,924 

’Commarcial-S 

187,124 

244,448 

Grand  Total 

745,344 

723,394 

BARRIE.  ONT. 

Barrie  Examiner-e  . .  347,014  257,072 

(Converted  to  daily  publication  Nov. 
10,  1958.) 

CALGARY.  ALTA. 

Harald-e  ..  1,443,484  1,571,194 

CHARLOTTETOWN.  P.  E.  I. 

Guardian-m  .  594,749  405,418 

Patriot-e  .  504,217  312,543 


Grand  Total  1,102,984  717,941 

CHATHAM.  ONT. 

Naws-a  .  543,700  594,792 

CORNWALL.  ONT. 

Cornwall  Standard- 

Fraaholdar-a .  445,899  474,753 

EDMONTON.  ALTA. 

Journal-a  .  1,431,490  1,473,519 

GALT.  ONT. 

Raportar-a  .  409,474  588,145 

GUELPH.  ONT. 

Mercury-a  .  594,271  541.844 


HAMILTON.  ONT. 

Spectator-a  .  1,784,531  1.747,454 

KAMLOOPS.  B.  C. 

Sentinel-a  .  334,410  235,501 

KELOWNA.  B.  C. 

Couriar-a  .  273,425  214,122 

(Began  as  daily  Sept.  9,  1957). 

KIRKLAND  LAKE.  ONT. 

Northern  Naws-a  .  257,725  284,133 

MEDICINE  HAT.  ALTA. 

News-a  . .  424,243  454,028 

NAMAIMO.  B.  C. 

Fraa  Prass-a  .  435,480  419,498 

MOOSE  JAW.  SASK. 
Timas-Harald-a  .  443,918  448,211 

NORTH  BAY.  ONT. 

Daily  Nuggat-a  572,492  539,441 

ORILLIA.  ONT. 

Packet  t  Timas-a  .  294,705  300,854 

OSHAWA.  ONT. 

Timas  Gaiatta-e  .  700,487  459,007 

OTTAWA.  ONT. 

Citiian-a  1,512,271  1,450,124 

Includas  WEEKEND  MAGAZINE  t 
COMIC  Section. 

PEMBROKE.  ONT. 

Obsarvar-a  .  242,108  240,434 

(Began  as  daily  April  22,  1957). 

PENTICTON.  B.  C. 

Harald-a  214,475  285,094 

(Began  as  daily  Sapt.  9,  1957). 

PORT  ARTHUR.  ONT. 

News  Chronicla-a  .  718,314  714,190 

PRINCE  ALBERT.  SASK. 

Harald-e  .  375,135  377,595 

QUEBEC  CITY.  QUE. 
Chronicla-Talagraph-a  .  343,830  340,905 

L'Evanament-Journal-m 

SARNIA.  ONT. 

Obsarvar-a  .  744,415  732,727 

SUDBURY.  ONT. 

Star-a  848,951  984,443 

TIMINS.  ONT. 

Prass-a  345,404  414,837 

TROIS  RIVIERES.  QUE. 
LeNouvalliste-e  .  552,993  589,542 

VANCOUVER.  B.  C. 

Sun-a  2,295,814  2,283,305 

Provinca-m  1,050,970  1,130,024 

Includas  WEEKEND  MAGAZINE  84,914 
lines  (1959);  84,447  lines  (1958). 

WELLAND.  ONT. 

Tribune-a  .  571,278  545,704 

WINNIPEG.  MAN. 

Tribuna-a  .  1,244,495  1,184,425 

WOODSTOCK.  ONT. 
Santinel-Raview-e  .  448,938  444,422 


LOUIS  T.  KUUDER  AND  ASSOCIATES 

CONSULTING  ENGINEERS 

specialists  in  the  design  of 
newspaper  and  similar  type  plants 


CaaidtR  CMritr  Patt 
PhibSilRkia  Daily  N«n 
Pwiaic  HtraM  Haws 
W.  B.  Saundara 


Trantan  Tiaies 
Briitol  Daily  Courier 
New  Bniniwick  Hoaie  Newt 
Eaisca 


’Does  not  include  29,974  linas  FAMILY 
WEEKLY. 

for  October  3,  1959 


PHILADELPHIA  NATIONAL  BANK  BUILDING.  PHILADELPHIA  7,  RitUnhoMa  <-9R2 
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SYNDICATES 

•  Sakren’s  New  Panel 

•  Lou  Grant  Signed 


By  Janies  L.  Collinfis 

Bill  Sakren,  comic  cartoonist, 
and  Lou  Grant,  editorial  car¬ 
toonist,  are  on  the  market  this 
week. 

Bill,  56  and  smallish  and  talk¬ 
ative,  starts  his  daily  two-column 
gag  panel,  “They  Never 
Change,”  Nov.  2  for  McNaught 
Syndicate.  The  effectiveness  of 
the  product  is  in  its  simplicity 
of  drawing  and  its  humorous 
contrast. 

The  top  panel,  for  instance, 
may  show  a  small  boy  drawing 
pictures  on  the  livingroom  wall, 
with  his  mother  peering  around 
the  wall  at  him.  She  w'as  too 
late  to  prevent  the  damage.  She’s 
just  in  time  for  a  frowm. 

The  second  panel  shows  our 
destructive  little  friend  as  a 
grown  man.  He’s  drawing  the 
same  childish  figures  on  a 
restaurant  tablecloth  w'hile  the 
waiter  stands  by  frowming.  The 
panels  are  designed  to  run 
vertically  with  the  “They  Never 
Change”  title  betw'een  them. 

Bill  has  a  machinegun  manner 
of  speech  and  in  several  bursts 
he  explained  the  idea  for  the 
panel  was  prompted  by  his 
meeting  old  school  friends.  He’s 
the  sort  who  won’t  let  you  finish 
a  sentence  if  he  can  beat  you  to 
it. 

“I’d  run  into  my  cronies,”  he 
said,  “and  find  they  never 


Bill  Sakren 


change.  There  would  be  Bill  who 
hid  when  the  tiniant  officer  came 
to  the  house.  Now  he  hides  when 
the  internal  revenue  agent 
comes.” 

Mildred  Bellah,  McNaught 
editor  and  the  third  bread- 
breaker  at  the  luncheon,  had 
this  praise: 

“We  like  it  because  these 
things  happen  to  everybody.  The 
panel  is  dowm  to  earth.  As  a 
matter  of  fact,  it’s  one  of  the 
best  panels  we’ve  seen  in  10 
years.” 

The  artist,  born  in  this 


Readers  get  rich 


. . .  from  the  golden  nuggets  of  thoughts  of  the 
I  philosopher  . . .  who  adds  to  the  mental 

hank  account  daily  deposits  of  happiness  and 
contentment  for  millions  of  folks  . . . 


Ching  Chow 

master  of  the  apt  aphorism  brings  ancient  wisdom  to  today’s 
living ...  his  colorful  sayings  are  something  to  paste  in  the  hat 
and  the  mind... and  the  proverbs  pay  off  in  practical  daily 
dealings  with  people!  The  sagacious  sage  is  loved  by  readers  of 
all  types,  the  high-  and  middle-brows,  all  social  groups  and 
income  brackets ...  and  the  feature  packs  maximum  following  in 
minimum  space!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott.  Manager... 

Chicaffo  Trihune^New 

Mnc»  Tribune  Totrvr,  Chlea^o 
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country  of  Russian  parents,  has 
been  on  the  syndicate  scene 
before.  He  once  drew  “Mortimer 
Mum”  and  “It  All  Depends” 
for  George  Matthew  Adams,  and 
presently  he’s  the  author  of  “No 
Comment,”  a  full  page  of 
delicious  gag  cartoons  in  the 
New  York  Journal- American's 
Sunday  Pictorial  Magazine.  He 
also  sells  the  slicks,  does 
advertising  art. 

“Do  you  have  to  mention  those 
other  syndicates?”  Mildred 
smiled. 

Bill  is  a  graduate  of  Pratt 
Institute.  Later  he  attended 
Julian  Academy  and  Collorassie 
Academy,  both  in  Paris.  He  has 
taught  art  and  lectured  at  the 
Metropolitan  Museum  of  Art  and 
the  Art  Students  League. 

“Say,”  he  said,  watching  the 
guest  eat  a  small  steak,  “you 
mentioned  you’re  pretty  good  at 
a  cookout  as  the  chef.  Come  up 
to  my  place  soon  and  I’ll  show 
you  how'  a  steak  should  really 
be  done.” 

His  place  w'ould  be  Kent, 
Conn.,  where  he  and  his  wdfe, 
an  amateur  writer,  and  their 
three  sons  live. 


LOU  GRANT 


Lou  Grant 


Glenn  Adcox  dropped  in  from 
the  West  Coast  the  other  day  to 
glow  about  Adcox — Lenahan’s 
newest  acquisition,  Lou  Grant, 
editorial  cartoonist  of  the 
Oakland  (Calif.)  Tribune,  who 
has  as  many  awards  for  his 
artistry  as  a  Kentucky  hillbilly 
has  first  cousins. 

Grant’s  available  now’,  five 
times  a  w’eek. 

Won’t  you  have  trouble  with 
the  time  factor,  Glenn? 

“No,”  he  said,  “we’ve  got  that 
licked.  We’re  going  to  airmail 
mats  from  the  Tribune  plant  the 
1  night  before  publication  of  his 
I  work  in  the  paper  the  following 
,  (lay.” 

And  why  pick  Mr.  Grant  for 
;  syndication?  There  are  certain 
other  names  who  could  be  picked 
up. 

“Yes,  he  said,  “that’s  true. 

I  Grant  represents  the  integprity 
;  of  both  the  Tribune  and 
I  ex-senator  Bill  Knowland,  vice- 
I  president  of  the  paper. 

I  “I  believe  there’s  a  place  in 
I  the  political  picture  for  Mr. 

'  Knowland’s  political  philoso¬ 
phy.”  (Conservative  political,  of 
course.) 

Since  Lou  can’t  be  here  for 
an  interview,  Glenn,  do  you  have 
anything  on  his  pedigree? 

I  “I  just  happen  to  have  a  note 
I  from  him,”  he  said. 

The  note  revealed  that  Lou, 

1  40,  went  to  work  after  high 
school  as  a  copyboy  for  his 
hometown  paper,  the  Los 
Angeles  Examiner. 

“I  learned  cartooning,”  he 
wrote,  “by  hanging  around  the 


wh 


art  dept.  Submitted  first  spor 
cartoon  to  the  editor  who  pu 
lished  it  and  paid  $10  for  it. 

“For  a  copyboy  making  $15 
week  the  lure  of  this  easy  nior' 
was  too  strong,  so  I  stopp 
running  copy  and  devoted  ; 
my  time  to  trying  cartoons, 
got  canned. 

“Following  this  I  worked 
a  lumberyard,  a  brewery  ar 
had  a  brief  fling  as  an  amate.: 
boxer.  Before  the  Army  dra 
caught  up  with  me  I  decided 
enlist  and  get  my  training  nv 
with. 

“But  for  a  cartoonist 
still  crowds  his  deadline  to  th 
last  minute  it  was  typical  th; 

I  picked  Dec.  6,  1941,  to  enli- 
(the  day  before  Pearl  Harbor!) 

After  service,  he  was  hired  b; 
the  Milwaukee  Sentinel  as  : 
cai’toonist  and  weekly  boxir: 
columnist.  Three  years  of  th 
and  then  he  returned  t  ’ 
California  as  an  assistant  t? 
Jimmy  Hatlo. 

“A  four-year  stint  as  corned; 
writer  for  Duffy’s  Tavern  rad; 
show  followed  this,”  Lou  writer 
“When  Ed  Gardner  decided  t 
move  to  Puerto  Rico  I  got  haci 
into  the  cartooning  biz  as  sport- 
cartoonist  for  tbe  S.  F.  ('a!'- 
Bulletin. 

“Was  there  for  four  year 
until  coming  to  the  Oaklar' 
Tribune  as  editorial  cartoonis’ 
Am  a  sports  car  enthusiast.  Ow 
a  Porsche  Speedster  and  coir 
mute  to  work  from  Palo  Alto-*’ 
90  miles  a  day. 

“Married  and  am  the  sol- 
support  of  two  small  children 
and  one  large  mother-in-1  air 
Also  a  neurotic  Collie  dog  (t-j 
he  w’as  human  he’d  probably  b-f] 
a  cartoonist). 

“Like  to  work  after  midnigb 
with  the  hi-fi  music  tuned  lov 
Try  to  play  golf  at  least 
a  week  and  shoot  in  the  hi 
80s.  Am  not  a  joiner — belong 
only  one  organization,  the  As 
sociation  of  American  Editoria 
Cartoonists,  of  which  I  am  > 
charter  member  and  am  on  th« 
board  of  directors  this  year.” 


Oi 
rece 
Jose 
agei 
Nev 
stud 
of  1 
Dar 
enc« 
the 
fied 
pap 
est 
try. 

T 

Jan 

Dei 

tori 

H. 

nal 

Un 

the 

got 

of 

reg 

rea 

cee 

tioi 

I 

wit 

da 

vid 

evi 

sui 

1 

rea 

goi 

pel 


igii 


EDITOR  8C  PUBLISHER  for  October  3,  1959 


Ap 

Au 

Bu 

CU 

Cl( 

Dr 

Fo 

Ho 

Le 

Me 


th: 

po 

to 

ve 

ad 

8C1 

8t( 

th: 

ru 

fie 

a 

m( 

CO 

El 


CI.ASSIFIED  CLINIC 


Ad  Readership  Study 
Sells  ‘Hard’  Account 


Obituary 


M.  B.  Conhaim 
Is  Dead  at  65 


C.  John  Crockett,  52,  East-  IS  LfeaQ  at 
em  advertising  manager  of 

Coronet  magazine  and  formerly 
CAM  of  the  New  York  Herald  Milton  B.  Conhaim,  secretary- 
Tribune;  Sept.  23,  of  a  heart  treasurer  and  a  founder  of 
attack.  He  joined  the  Herald  Stamps  -  Conhaim  -  Whitehead, 
Tribune  ad  staff  in  1928.  Inc.,  worldwide  general  news- 

*  ♦  ♦  paper  advertising  service,  died 

Charles  H.  Esser,  67,  pub-  Sept.  29  in  Beth  Israel  Hospital, 
her  of  the  Kutztown  (Pa.)  New  Yor)c.  He  was  65. 
itriot;  Sept.  24,  of  a  heart  ail-  Mr.  Conhaim,  well-known  pub- 
ent.  lisher  in  the  newspaper  and  de- 

♦  *  *  partment  store  advertising  field, 

Bertram  G.  Tebbs,  60,  former  was  for  20  years  vicepresident 


Ky  Daniel  L.  Lionel 
CAM,  »\*  York  Herald  Tribune 


,.vn,  .^ew  lorK  nera.a  .r.oune  Kutztown  (Pa.) 

Patriot;  Sept.  24,  of  a  heart  ail- 

One  of  the  delegates  at  the  a  substantial  display  contract,  ment. 
recent  PNPA  Classified  Clinic,  Six  Pennsylvania  daily  news-  ♦  *  * 

Joseph  Burt,  advertising  man-  papers  and  a  Maryland  daily  Bertram  G.  Tebbs,  60,  former 


ager  of  Philadelphia  Suburban  won  honors  in  the  1959  annual  Hamilton  (Ont.)  Spectator  re-  and  general  manager  of  Meyer- 


Newspapers, 


PNPA  Classified  Advertising  porter;  Sept.  22,  after  a  short  Both  Co.,  Chicago,  where  he 


study  of  the  impact  the  largest  Best  Promotion  and  Best  Ad  illness.  He  joined  the  Spectator  originated  a  general  newspaper 
of  his  newspapers,  the  Upper  Ideas  Contest.  1925.  advertising  service. 


the  preference  shown  for  classi¬ 
fied  by  readei-s  of  this  news- 


ideas  Contest.  1925.  advertising  service. 

Darby  News;  made  on  its  audi-  The  Philadelph  ia  Inquirer,  *  *  *  He  was  also  founder  and 

ence.  Of  particular  interest  was  Joseph  H  Hopkins  CAM  and  Miller  McConnell,  89,  president  of  the  Retail  Report- 

'  ’  -  ■  the  Philadelphia  Bulletin,’ editor  of  the  Montreal  ing  Bureau  of  New  York  City, 

liam  F.  Carr,  CAM,  tied  for  IQ^e.)  Star  20  years;  Sept  16,  an  organization  providing  ad- 


paper  which  is  one  of  the  larg-  first-place  for  Best  Promotion  in  following  a  fall.  Mr.  McConnell  vertising  and  display  services 
est  ABC  weeklies  in  the  coun-  over-75  000  circulation  class.  jo*"ed  the  Montreal  Herald  as  to  retailers  throughout  the 
try.  It  marked  ’  the  fourth  straiirht  ^  junior  reporter  in  1888.  world,  including  the  publication 

The  study,  conducted  by  Dr.  yU^the  Inquirer  has  won  ?op  ,  „  %  *  *  .  Advertwing  Week. 


James  W.  Markham,  head  of  the  honors.  Lancaster  Newspapers,  John  H.  Thompson  Jr.,  58,  In  1946,  in  association  with 
Department  of  News  and  Edi-  i^c,,  Ralph  H.  Sides,  CAM,  won  managing  editor  of  the  Harold  Stamps  and  Laurence 


torial  Journalism,  and  Dr.  Guido  honorable  mention 
H.  Stempel,  instructor  in  Jour-  ^  pm^huynh 


Radford  (Va.)  News  Journal;  Whitehead,  Mr.  Conhaim  found- 
Sept.  23.  ed  Stamps-Conhaim. 

*  *  *  He  is  survived  by  two  daugh- 

Horton  Edmands,  72,  former  ters  and  four  grandchildren. 


«  uistiuctoi  m  ouux-  Pittsburgh  Post-Gazette,  ^ 

UnlvlTrsity,  reveSThat  among  Edmands,  72,  former 

the  roster  of  advertising  cate-  Best  Ad  Ideas  mty  editor  of  the  Boston  (Mass.) 


gories  34%  of  the  men  and  63% 
of  the  women  read  classified 
regularly.  The  49%  average 
readership  of  classified  was  ex- 


Traveller  from  1928  until  he 


For  the  second  year  running,  entered  the  Army  in  1942,  and 
the  Hagerstown  (Md.)  Herald-  an  editorial  writer  from  1945 
Mail,  Charles  R.  Jessop,  CAM,  until  1954;  Sept.  28. 


ceeded  only  by  one  classifica- 


George  A.  Peck,  69,  head  of 
advertising  and  publicity  for  the 
Home  Lines,  N.  Y.,  and  former 
newspaper  man  died;  Sept.  26. 


tion,  food. 


tion  in  the  25-75,000  circulation 


Mr.  Burt  said  the  rapidity 

with  which  bargains  offered  in  ^he  Levitjown  Times  Paul 
classified  were  snatched  up  pro-  Weidemann,  CAM,  received  hon- 
vided  the  clearest  supporting  mention, 

evidence  of  the  accuracy  of  the  Top  award  for  Best  Ad  Ideas 
survey.  in  this  class  went  to  the  Bethle- 

rundown  of  the  Globe-Times,  Arthur  Cohen, 


WE'D  HhVEBEENINAl 
K  REAL  STEW  WITHOUT] 

'l^Editor& Publisher/ 1 


readership  of  advertising  cate- 


Mirror, 


Read  Regularly 


gories  for  this  big  weekly  by  James  G.  Slep,  CAM,  copped 
percents.  honorable  mention. 

The  Sharon  Herald,  Joseph 
Read  Regularly  H.  Cline  Jr.,  CAM,  won  first- 

Men  Women  place  for  Best  Promotion  in  the 
„„  under-25,000  circulation  class 

A,.r  „  u-i  1C  1C  for  the  second  year  in  a  row. 

Automobile  . 15  15  „  ui  t  *  *v, 

c.  1  <11  io  Honorable  mention  went  to  the 

Re^maM  l. 

Clothing  . 25  66  Turner,  CAM. 

Drug  Store  .  6  21  The  Sayre  Evening  Times, 

Food  38  78  Lucille  Conlon,  CAM,  won  first- 

Honie  Furnishings  .  .22  41  place  for  Best  Ad  Ideas  in  the 

Legiil  Notices  15  19  under-25,000  circulation  cate- 

Movies"^ . .....!  22  35  Sory.  The  New  Kensington  Daily 

Dispatch,  Eleanor  Murray, 
On  occasion,  Mr.  Burt  told  CAM,  won  mention. 


Appliance . 

.23 

26 

Automobile  . 

.15 

15 

Building  Supply  . . . 

.24 

13 

Clas.sified  . 

..34 

63 

Clothing  . 

,  .25 

66 

Drug  Store  . 

.  6 

21 

Food  . 

..38 

78 

Home  Furnishings  . 

.  .22 

41 

Legal  Notices . 

.15 

19 

Movies  . 

,.22 

35 

On  occasion,  Mr.  Burt  told  CAM,  won  mention, 
this  writer,  he  has  used  the 
power  of  his  classified  section  * 

to  sell  a  skeptical  display  ad-  »  i 
vertiser  on  the  advantages  of  to  Knight 

adding  the  newspaper  to  its  The  Americas  Award  will  be 
schedule.  He  told  us  of  one  chain  presented  to  John  S.  Knight  at 
store  which  refused  to  come  into  the  Americas  Foundation  dinner 
the  paper.  He  finally  agreed  to  Oct.  12  at  the  Metropolitan  Club, 
nin  a  number  of  two-inch  classi-  New  York  City.  The  presenta- 
fied  ads  on  different  items  in  tion  will  be  made  by  Gen.  Pedro 
a  couple  of  issues.  The  items  Eugenio  Aramburu  of  Argen- 
movpd  so  quickly  that  the  ac-  tina,  who  received  the  award 
count  was  convinced  and  signed  last  year  in  Buenos  Aires. 

editor  at  PUBLISHER  for  October  3,  1959 


Old-timers  tell  us  it's  unhealthy  to  be  caught  in  the 
unknown  without  a  copy  of  Editor  &  Publisher. 
There's  no  taboo  on  timely  news— even  in  Bongo 
Bongo  country. 
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PROMOTION 


Deadlines  Are  Near 
For  Prestige  Awards 


stimulating  greater  public 
knowledge  of  the  problem  of 
rheumatic  diseases.  Material 
must  be  published  in  the  calen¬ 
dar  year. 


The  open  season  for  stalking 
prestige  awards  in  the  news¬ 
paper  business  is  here  again. 

In  fact  the  books  have  just 
been  closed  on  the  22nd  annual 
Writing  and  Picture  Competi¬ 
tion  in  which  Trans  World  Air¬ 
lines  gives  21  cash  prizes  of  $100 
and  a  plaque  and  rotating  tro¬ 
phy  for  stories,  editorials  and 
pictures  about  travel  by  air. 
This  year’s  competition  was  to 
deal  mainly  with  the  Jet  Age. 
Deadline  for  submitting  entries 
was  Sept.  15. 

Entries  in  the  annual  com¬ 
petition  which  the  National  As¬ 
sociation  of  Real  Estate  Editors 
sponsors  for  best  real  estate 
page  or  section,  home  page  or 
section,  news  feature  or  series 
were  due  Oct.  1.  Alex  Hender¬ 
son,  Toronto  Star,  and  Paul  Fox, 
Toronto  Telegram,  the  awards 
co-chairmen,  said  a  large  num¬ 
ber.  of  entries  had  come  in  this 
time  due  to  the  fact  that  the 
competition  was  opened  to  all 
newspapers  in  the  U.  S.  and 
Canada.  Judges  will  not  be  in¬ 
formed  as  to  the  contestants’ 
membei-ship  in  NAREE. 

Winnei’S  will  be  announced 
Nov.  9  at  the  editors’  meeting 
in  Toronto.  Individuals  will  re¬ 
ceive  $50  prizes  and  their  pub¬ 
lications  will  be  given  certifi¬ 
cates. 


For  Farm  Writers 


Contributions  of  newspaper 
farm  editors  and  writei’S  to  the 
welfare  of  their  communities 
will  be  honored  in  the  first 
annual  Agricultural  Writers 
Awards  program  which  is  spon¬ 
sored  by  the  United  Farm 
.4gency,  Inc.,  national  rural  real 
estate  brokerage  firm,  681  Mar¬ 
ket  St.,  San  Francisco,  and 
2825  Main  St.,  Kansas  City,  Mo. 

The  deadline  for  entries  in 
this  contest  is  near  —  Oct.  15 
—  and  it’s  open  for  all  newspa¬ 
pers.  Material  must  have  been 
published  between  Jan.  1  and 
Oct.  15  this  year.  First  prize  is 
$500  for  the  best  news  story, 
feature  or  series  pertaining  to 
iTiral  life.  Other  prizes  are  $250 
for  second,  $100  third,  and  $50 
for  fourth,  fifth  and  sixth. 


1958  and  Sept.  30  this  year. 

This  is  a  new  competition  also. 
Westinghouse  Electric  Corpo¬ 
ration  gives  the  award  through 
the  Westinghouse  Educational 
Foundation.  The  competition  is 
administered  by  the  American 
Association  for  the  Advance¬ 
ment  of  Science,  1515  Massa¬ 
chusetts  Ave.,  Washington. 

The  program,  which  also  in¬ 
cludes  a  similar  prize  for  maga¬ 
zine  category,  is  intended  “to 
recognize  and  encourage  out¬ 
standing  popular  science  writ¬ 
ing,  to  stimulate  public  interest 
in  science,  and  to  foster  a  deeper 
understanding  of  the  signifi¬ 
cance  of  science  by  the  general 
public.” 

J.  Russell  Wiggins,  executive 
editor  of  the  Washington  Post 
and  Times  Herald  and  president 
of  the  American  Society  of 
Newspaper  Editoro,  is  on  the 
panel  of  judges. 

Judges  are  just  about  ready 
to  go  to  work  on  selections  for 
the  $2,700  in  cash  awards  which 
the  American  Trucking  Associa¬ 
tions.  1424  16th  St.,  Washing¬ 
ton,  will  distribute  in  the  fifth 
year  of  its  contest  to  recognize 
newspaper  promotion  of  high¬ 
way  safety. 

Material  —  stories,  series  and 
editorials  —  that  was  published 
between  May  24  and  Sept.  13, 
inclusive,  will  be  considered.  The 
competition  was  open  to  writers 
for  all  newspapers  of  paid  cir¬ 
culation  and  wii’e  services  of 
the  U.  S.  Engraved  plaques  go 
to  the  employers  of  the  winning 
writer. 


NATURAL  RESOURCES  — 
The  Thomas  L.  Stokes  Award 
Committee  of  2000  Florida  Ave., 
Washington,  has  opened  com¬ 
petition  for  a  $500  prize  for  the 
best  daily  newspaper  writing  on 
conservation  and  use  of  natural 
resources,  especially  water  and 
energy  development.  The  com¬ 
petition  covero  the  calendar 
year  and  entries  must  be  sub¬ 
mitted  by  Feb.  1. 


articles  dealing  with  home  laun- 
di-y.  Plaques  are  presented  to 
six  papei-s  and  individual  win¬ 
ners  receive  all-expense  trips  to 
the  National  Home  Laundry 
Conference.  For  details  contact: 
American  Home  Laundry  Manu- 
factui-ers  Association,  20  North 
Wacker  Drive,  Chicago. 


PH( 


Bar’s  Gavel 


LAW  AND  THE  COURTS  — 
The  American  Bar  Association 
confers  Gavel  Awards  on  rep¬ 
resentatives  of  the  media  of 
public  information  and  enter¬ 
tainment  whose  work  increases 
public  understanding  and  ap¬ 
preciation  of  the  American  sys¬ 
tem  of  law  and  justice,  cooper¬ 
ates  with  the  organized  bar  to 
improve  court  administi’ation, 
or  explains  the  role  of  the  law¬ 
yer  in  American  life.  The  period 
of  competition  is  the  year  prior 
to  Febi-uai-y  15  and  entries  must 
be  sent  before  March  1  to  the 
Committee  on  Media  Awards, 
American  Bar  Association,  1155 
East  60th  Street,  Chicago  37, 
Ill. 


BOATING  —  A  ca.sh  award 
of  $1,000  for  the  best  new’s  pa¬ 
per  writing  on  recreation  boat¬ 
ing  activities  (daily,  Sunday, 
weekly  or  semi-weekly  newsi)a- 
per  in  the  United  States)  is 
presented  annually  by  the  Na¬ 
tional  Association  of  Engine 
and  Boat  Manufacturers.  Nomi¬ 
nations  of  a  minimum  of  four 
ailicles,  columns  or  other  pub¬ 
lished  editorial  material  must 
be  submitted  by  Jan.  31  to:  Day 
Award  Committee,  Division  of 
Jounialism,  Boston  University, 
640  Commonwealth  Avenue,  Bos¬ 
ton  15,  Mass. 


WOMEN’S  PAGE  —  News¬ 
papers  are  divided  into  three 
circulation  groups  for  considei*a- 
tion  of  entries  of  women’s  page 


FOREIGN  CORRESPOND¬ 
ENCE  —  Two  new  awards  for 
excellence  in  foreign  correspond¬ 
ence  and  interpretation,  begin¬ 
ning  in  1960,  are  announced  by 
the  Overseas  Press  Club  of 
America.  They  are  the  Fairchild 
Award  for  best  business  report¬ 
ing  from  abroad,  sponsored  by 
Fairchild  Publications,  and  the 
Ed  Stout  Award  for  the  best 
interpretive  reporting  of  Latin 
American  affairs,  sponsored  by 
Vision,  Spanish-language  bi¬ 
weekly  newsmagazine.  In  addi¬ 
tion  to  plaques,  both  winners 
will  receive  cash  prizes. 


Other  New  Contests 


In  Science  Writing 


A  $1,000  prize  for  excellence 
in  science  writing  in  a  newspa¬ 
per  begs  for  entries  by  mid¬ 
night,  Oct.  10.  Material  must 
have  been  published  in  the 
United  States  between  Oct.  1, 


The  Westinghouse  and  United 
Farm  Agency  competitions  men¬ 
tioned  above  have  not  yet  found 
their  way  into  the  Journalism 
Awards  Directory  (1957-58) 
and  it  might  be  well  to  keep  this 
column  as  a  reminder  for  next 
year  on  these  two  important 
contests. 

Some  other  non-listed  awards 
of  merit  in  the  newspaper  field 
which  have  been  posted  with 
the  E&P  Librai'y  include: 

SCIENCE  —  The  Russell  L. 
Cecil  Award  for  science  writ¬ 
ing  in  the  rheumatic  diseases 
will  carry  an  honorarium  of 
$500  for  this  year’s  winner,  ac¬ 
cording  to  the  Arthritis  and 
Rheumatism  Foundation,  10  Co¬ 
lumbus  Circle,  New  York.  En¬ 
tries  due  by  Jan.  31  will  be 
judged  on  their  effectiveness  in 


60 


FOR  A  BATTLE  AGAINST  POLIO,  Allegheny  Chapter  of  the  National 
Foundation,  Inc.  honored  the  Pittsburgh  Press  and  neighborhood  leaders 
for  a  polio  inoculation  campaign.  Pictured,  Larry  J.  Fagan,  center, 
executive  editor  of  the  Press,  accepts  the  State  Service  Award  from 
Charles  E.  Coates,  chapter  chairman.  Certificates  of  appreciation  went 
to  Press  writers  Werner  Siems,  second  from  left,  and  Bryant  Artis,  second 
from  right,  and  Mrs.  James  Daly,  housewife  who  staged  the  first  Press-  i 
sponsored  polio  clinic.  A  half  million  persons  in  the  Pittsburgh  area  wert 
given  Salk  shots. 
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fhoiography 


was  pre-tested  months  ago  by 
news  photographers  will  be  of¬ 
ficially  unveiled  Nov.  15. 

It’s  called  the  Graflex  1000 
shutter — “the  most  revolution¬ 
ary  advancement  in  shutter  de¬ 
sign  and  engineering  in  50 
years.’’  Eight  years  in  develop¬ 
ment,  the  company  claims  it  as 
the  most  accurate  high  spee<l 
between-the-lens  shutter  on  the 
market. 

Grafiex  , explains  that  instead 
of  the  start-stop-reverse  of  the 
conventional  shutter  leaf  the 
movement  of  the  shutter  leaves 
of  the  1000  describe  a  unique 
orbital  action,  assuring  a  smooth 
start-open-sweep  around  the 
bend  return  and  thus  eliminating 
jarring,  shock  or  bounce.  For 
those  of  the  press  who  haven’t 
already  seen  it,  there  is  a  New 
York  preview  Oct.  13  at  the  Ho¬ 
tel  Roosevelt. 

The  company  also  announces 
the  availability  of  two  new  cii’- 
cular  electronic  flash  units  to 
be  used  with  Strobomite  and 
Stromboflash.  They  have  been 
designed  to  answer  the  need  for 
a  shadowless  closeup  light,  and 
they  can  be  used  with  any  lens 
accepting  a  Series  VI  adapter 
ring.  A  third  offering  is  a  new 
35  mm.  camera.  Century  35  NE, 
which  has  a  built-in  coupled 
exposure  meter  and  an  f.2  Prom- 
inar  lens. 


Report  on  K  Tour: 
Rough,  Puff  and  Huff 


Resting  his  camera  for  a  The  first  blood  was  shed 
while,  Henry  Burroughs  of  AP’s  during  the  battle  of  “Area  A.’’ 
Washington  photo  staff  turned  to  Ai’ea  A  was  the  designation 
a  typewriter  this  week  to  record  given  by  the  Army  to  a  small 
for  E&P  some  highlights  of  the  select  spot  out  near  the  runways 
cameramen’s  role  in  covering  at  Andrews  Air  Force  Base. 
Soviet  Premier  Khru.shchev  as  .4rea  A  looked  good  on  the 
he  toured  the  U.  S.  (Elsewhere  mimeographed  plan.  It  was  just 

the  right  place  to  make  the  first 


RAISE  ’N'  SHOOT— A  photog¬ 
rapher,  caught  in  crowd  around 
train,  takes  a  high-handed  shot  of 
Premier  Khrushchev. 


Historic  Movement  Unreerrrderl 

However,  the  mechanics  of 
Area  A  were  a  trifle  complicated. 

The  operation  involved  three 
stages.  Each  stage  involved  a 
lope.  Rope  one  held  the  line  of 
photographers  until  Khrush¬ 
chev’s  plane  touched  down.  Then 
we  w'ere  to  advance  to  rope  two. 

The  final  position,  at  rope  three, 
was  supposed  to  be  15  feet  from 
the  ramp.  We  were  stacked 
three  and  four  deep  at  rope  one. 

Everything  was  going  well 
until  the  signal  was  given  to 
move  slowly  to  rope  two.  That’s 
when  a  simple  photo  assign¬ 
ment  changed  into  a  50-yard 
free  style  race  and  scrimmage. 

When  battle-scarred  sprinters 
made  their  final  dash  to  rope 
three  the  prize  for  which  they 
had  competed  was  not  there.  Mr. 

Khrushchev  and  President  Another  union,  the  AFL-CIO 

Eisenhower  were  meeting  on  the  '  Newspaper  Guild,  voted  to 

opposite  side  of  the  plane,  hidden  censure  the  printer- affiliated 

completely  by  the  ramp.  No  one  wHAT'LL  IT  HATCH 7-Mr».  Ros-  mailers.’’ 

got  the  picture  of  that  historic  ,„g||  garst  examines  UPl's  portable  ♦  *  ♦ 

handshake.  picture  transmitter  set  up  in  a  PromnI  4rlinn 

This  little  scramble  was  just  bam  stall  for  Mr.  K's  visit.  . 

a  sample  of  what  we  w’ere  to  NLRB  activity  in  the  strike 

experience  in  our  tour.  I  think  chev  was  closely  surrounded  by  situation  marked  the  introduc- 
everyone  agrees  though,  that  the  reporters  and  photographers.  I  tion  of  speed-up  in  handling 
highlight  of  the  trip  was  the  don’t  think  I  used  my  finder  cases  seriously  affecting  the 
skii-mish  in  the  San  Francisco  once  during  that  excursion.  I  general  public  interest.  General 
of  the  supennarket.  just  set  the  scale,  shoved  the  counsel  Stuart  Rothman  exer- 

parent  Mr.  Khrushchev’s  visit  to  a  camera  through  any  little  open-  cised  the  broad  powers  vested  in 
ilorful  meat  packing  plant  in  Des  ing  in  the  mob,  and  let  her  go  his  office  to  move  promptly  when 

)unced  Moines  provided  some  interest-  — with  a  prayer.  I  was  lucky.  he  received  notice  of  the  Detroit 

^  Ian-  ing  problems.  The  first  part  of  One  feature  of  the  trip  we  will  dispute,  Thursday  afternoon, 

ussian  the  visit  took  us  through  rows  not  soon  forget — the  mad  nin-  At  1 :45  o’clock  the  following 
were  predominant,  but  when  the  and  rows  of  steers,  hanging  in  a  ning.  On  the  whistle-stop  tour  afternoon,  Atty.  Jacques  Schurre 
infighting  got  rough  you  could  huge  refrigerated  storeroom,  from  Los  Angeles  to  San  Fran-  of  the  board’s  trial  attorney 

hear  French,  German,  Japanese  Photographers  w'ere  moving  fast  cisco,  we  dashed  the  length  of  staff  arrived  at  a  Detroit  air- 

and  even  an  occasional  quaint  enough  to  keep  wann.  but  the  eight  cars  and  back  again  every  po,.t  carrying  an  application  for 
expression  out  of  Brooklyn.  cameras  didn’t.  When  we  time  the  train  stopped.  Mr.  K.  ^  ^,,.it  of  injunction,  part  of 
There  is  one  thing  you  can  say  emerged  into  the  next  depart-  was  in  the  last  car.  which  had  been  composed  on  the 

abdut  the  Soviet  system — it  pro-  ment,  where  hides  were  being  Then  during  the  many  motor-  plane.  Two  hours  later  he  had  a 

duces  news  photographers  who  stripped  and  the  temperature  cades  we  were  in  anywhere  from  session  with  union  chiefs  and  at 
ari  just  as  aggressive  as  our  was  high,  our  lenses  steamed  up.  car  six  to  car  20  behind  the  5  o’clock  went  before  the  federal 
cajiitalistic  brand.  The  Soviet  Some  of  us  had  the  additional  chairman.  In  the  constant  chase  judge  to  present  his  writ.  The 
boys  had  a  small  advantage,  problem  of  wiping  off  our  eye-  kwping  up  with  Khrushchev  injunction  order  was  issued  at 
though.  They  did  not  under-  glasses,  too.  Then  back  into  re-  discovered  muscles  we  didn’t  g  p.M.  and  served  at  once  upon 

stand  English.  This  was  a  real  frigerated  itioms  again.  Then  hnow  we  had.  pickets. 

asset.  They  were  not  inhibited  out  into  the  hotdog  department,  *  *  * ,  ,  ,  ,  At  5  o’clock  the  following 

hy  the  ground  rules  or  com-  and  more  lens  steaming.  All  in  GRAFI.EX  .S  morning  the  court  order  was 

mands  from  security  men  and  all,  a  real  challenge.  Rochester,  N.  Y.  served  on  ITU  President  Elmer 

the  iiolice.  Throughout  all  this,  Khiaish-  A  new  Graflex  shutter  that  Brown. 
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OKAY! — Mr.  K  and  his  farm  host, 
Roswell  Garst,  see  an  AP  Wire- 
photo  that  had  been  transmitted 
a  little  while  earlier.  The  picture 
made  by  Henry  Burroughs  showed 
the  premier  patting  a  farmer's 
tummy. 


Henry  Burroughs 


Detroit 

(Continued  from  page  12) 


Khrushchev 

(Continued  from  page  13) 


National  Guardsmen  gave  the 
press  no  trouble.  He  had  ar¬ 
rived  in  Des  Moines  the  morn¬ 
ing  before  and  had  gone  out  and 
had  a  long  talk  with  Mr.  Garst, 
a  sort  of  good  wdll  gesture  to 
soften  him  up  toward  the  press. 

“Well,  there  has  been  some 
talk  I  ought  to  build  bull  fences 
to  control  the  press,  but  I  told 
them  it  was  not  necessary  and 
that  the  press  was  not  as  bad 
as  that,”  Mr.  Garst  told  him. 

Evidently  the  famous  farmer 
changed  his  mind  the  next  day 
vrhen  he  kicked  Harrison  Salis¬ 
bury  of  the  New  York  Times 
and  threw  com  husks  and  silage 
at  reporters  and  photographers. 


wras  knocked  on  his  back  while 
accompanying  the  party  in  the 
cornfield  mob  scene  on  the  Garst 
farm.  He  wryly  recalled,  too, 
the  shambles  made  of  a  super¬ 
market  visited  by  Khrushchev. 


Luggage  and  Laundry 


On  the  Fence 


Some  reporters  who  went  to 
the  farm  early  on  the  morning 
of  the  great  day  made  the  mis¬ 
take  of  going  back  to  the  village 
of  Coon  Rapids  for  coffee.  By 
the  time  they  returned,  the  Na¬ 
tional  Guardsmen  had  turned 
tough  and  would  not  recognize 
their  State  Department  blue 
cards.  Anne  Chamberlain,  Time, 
was  one  who  could  not  get  back. 
She  sent  in  messages  to  State 
Department  officials  to  come  and 
gain  her  admission.  While  she 
waited  she  sat  on  a  fence  10 
feet  from  the  road.  National 
Guardsmen  ordered  her  off.  She 
asked  why  and  refused.  She  told 
them  they  would  have  to  take 
her  off.  They  did  —  but  it  took 
four  to  do  it. 

Jack  Fox  said  the  fact  that 
the  Iowa  Civil  Defense  declared 
an  emergency  and  placed  its 
mobile  radio  cars  at  the  disposal 
of  the  press  was  a  big  help.  He 
recalled  that  Stewart  Hensley 


Luggage  and  laundry  was  a 
big  problem.  Fox  said.  He  saw 
his  own  luggage  in  Des  Moines 
and  the  next  time  he  saw  it  was 
in  a  corridor  of  the  State  De¬ 
partment  in  Washington.  He 
said  repoi’ters  w’ere  “bone-tired” 
but  Mr.  K  had  remarkable  en¬ 
durance.  Reporters  dared  sleep 
only  four  or  five  hours  a  day. 
There  were  no  speech  texts  — 
except  at  the  National  Press 
Club  and  United  Nations  —  so 
there  was  a  mad  scramble  to 
pick  up  the  Premier’s  voluble 
remarks. 

Police  w'ere  tougher  in  New 
York  than  any  other  city,  said 
Mr.  Fox. 

When  Khinishchev  erupted 
like  a  spoiled  brat  denied  a  trip 
to  Disneyland  at  the  Hollywood 
luncheon.  Jack  asked  Marilyn 
Monroe  what  she  thought  of  it. 
She  looked  around  wildly  as  if 
seeking  a  press  agent  to  supply 
her  with  words.  Then  she  de¬ 
murely  and  safely  replied:  “It 
was  interesting.” 

Jack  thought  a  pool  reporter 
should  have  been  allowed  in 
the  labor  leaders’  meeting  with 
Khrushchev  in  San  Francisco. 

“Walter  Reuther  undertook  to 
sei-ve  as  a  reporter  and  it  was 
unsatisfactory,”  he  said.  “He 
tried  to  be  accurate  but  he  was 
one  of  the  principals  and  it  was 
an  unhappy  way  to  have  to  re¬ 
port  what  was  said.” 

Although  the  State  Depart¬ 
ment  was  generally  cooperative, 
it  denied  and  bottled  up  Khrush¬ 
chev’s  threat  to  go  home,  made 
in  Los  Angeles  to  Ambassador 


Henry  Cabot  Lodge,  the  reporter 
said. 

Mr.  Fox  said  Colette  Black- 
moore  went  with  a  half  dozen 
Russian  repoi-ters  to  a  Gettys¬ 
burg,  Pa.,  home  for  beer  one 
night.  She  said  Howard  Norton, 
Baltimore  (Md.)  Sunpapers, 
just  back  from  Moscow  himself, 
read  at  the  party  a  piece  by  a 
Russian  writer  deploring  high 
prices  in  the  U.  S.  Mr.  Norton 
snorted  to  him  that  prices  for 
food  and  other  things  were  four 
to  five  times  as  high  in  Russia. 


Too  Many  Reporters 


“It  was  unfortunate  that  so 
many  reporters  sw'armed  around 
Khrushchev  so  he  could  not  see 
things,”  obsei-ved  Mr.  Fox.  “This 
w'as  the  most  competitive  story 
I  have  been  on  in  my  20  years 
in  news  work.  It  was  wide  open. 
Anything  could  happen  at  any 
time.  You  had  to  worry  24  hours 
a  day.” 

He  said  confusion  reigned  on 
the  return  trip.  There  were  four 
planes  for  the  press.  Some  news¬ 
men  got  on  the  wrong  planes 
and  some  got  left  behind  entire- 

ly- 

Newsmen  found  their  walkie- 
talkies  worked  all  right  through 
three-foot  walls  in  a  Des  Moines 
meat  packing  plant.  Radio  tele¬ 
phones  w’ere  used  from  a  launch 
to  follow  the  official  launch  on 
a  tour  of  San  Francisco  harbor. 
Transitape  was  used  to  pick  up 
a  question-and-answer  session 
with  White  House  Press  Secre¬ 
tary  James  A.  Hagerty  at 
Gettysburg  and  on  other  occa¬ 
sions.  It  was  found  the  ma¬ 
chine  picked  up  ordinary  con¬ 
versational  tones  25  feet  away. 

Stuart  Hensley  got  splattered 
with  blood  in  the  slaughter  area 
in  a  Des  Moines  packinghouse. 
He  also  had  his  credentials 
stripped  off  his  coat,  along  with 
the  buttons,  as  the  newsmen 
and  photographers  pushed  and 
shoved.  A  State  Department 
friend  saw  it  happen  and,  real¬ 
izing  the  reporter  would  be  in 
a  jam  without  his  cards  in  the 
tight  security,  held  back  the 
crowd  and  picked  them  up. 


Barbed  Wire 
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IN  NEW  POST— James  S.  Mor¬ 
ton,  a  former  editorial  executive 
of  the  New  York  Journal-American, 
has  been  named  Vicepresident  in 
charge  of  Publishers  Services  for 
the  American  Weekly.  Since  1958 
he  has  been  responsible  for  various 
liaison  activities  between  the  sup¬ 
plement  and  its  distributing  news¬ 
papers. 


tiecani 

%ribui 


During  the  height  of  activity 
at  the  Gai’st  farm,  the  UPI  ; 
“barn  bureau”  got  a  call  on  i 
the  telephone  in  the  cow  stall  * 
and  the  operator  reported  that 
Moscow'  wanted  to  talk  to  any 
Russian  journalist.  One  was 
found. 

Des  Moines  hotels  flatly  re¬ 
fused  rooms  to  some  reporters, 
saying  they  wei-e  filled  to  ca¬ 
pacity.  Some  slept  on  lobby 
floors. 

George  Brow-n,  UPI  staffer, 
went  to  Coon  Rapids  the  night 
before  Mr.  K’s  arrival  to  check 
equipment.  He  w'as  all  decked 
out  with  sleeping  bag,  pup  tent, 
white  gasoline  stove  and  lantern, 
ice  chest  for  keeping  cheese  and 
cold  cuts.  As  it  turned  out,  he 
was  too  pooped  to  pup,  so  he 
just  tossed  his  sleeping  bag  on 
the  ground  and  hit  the  sack. 


Houston  Chronicle 
Promotes  Collier 


TO  THE  RETREAT — UPI  Photographer  Maurice  Johnson,  riding  in  an 
antique  rented  car,  and  armed  with  a  loaded  camera,  gets  directions 
from  Ranger  C.  E.  Shank  at  the  entrance  to  Camp  David,  scene  of 
Eisenhower-Khrushchev  talks. 


One  reporter  had  to  climb  a 
five-foot  barbed  wire  fence  while 
candying  tw’o  w'alkie-talkies,  a 
portable  typewriter  with  his 
pockets  filled  with  pencils  and 
note  paper.  Nearby  National 
Guardsmen  laughed  as  he 
scrambled  up  and  tumbled  down. 

When  a  reporter  wras  jabbed 
in  the  ribs  every  five  seconds  at 
the  John  Deere  plant,  he  finally 
shouted:  “Who  the  hell  you 
shoving?”  A  big  burly  security 
agent  looked  around,  grunted 
and  let  him  have  it  in  the  ribs 
again. 


Houston,  Tex. 

Everett  Collier,  a  member  of 
the  staff  since  1934,  succeeds  the 
late  Roderick  J.  Watts  as  man¬ 
aging  editor  of  the  Houston 
Chronicle.  Mr.  Collier  has  been 
assistant  editor  since  1958. 

Other  appointments  made  by 
M.  E.  Walter,  editor,  are: 

Production  editor,  a  new  po.st 
— Clayte  Binion,  who  has  been 
telegraph  editor.  He  will  co¬ 
ordinate  operations  of  the  news 
departments. 

Editorial  w’riter  —  Allison 
Saunders,  who  will  continue  his 
daily  column. 

Feature  editor — Edward  P. 
Mills,  who  has  been  assistant 
managing  editor. 

Telegraph  editor — Bill  Bailey. 
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Horace  Greeley,  who,  accord- 

Ing  to  his  biographers,  never 
iked  the  Missouri  Compromise 
if  1820,  adopted  by  Congress 
vhen  he  was  11,  would  find,  if 
he  could  investigate,  a  new  Mis¬ 
souri  Compromise  in  the  New 
fork  Herald  Tribune. 

When  Dwight  E.  Sargent,  in- 
iependent  Maine  Republican, 
)ecanit*  editor  of  the  Herald 
'ribune’s  editorial  page  this 
^veek  he  began  working  in  agree- 
i^ent  with  Robert  M.  White  II, 
Missouri  Democrat  who  is  presi¬ 
dent  and  editor. 

Boys  from  the  ('.oiintry 

“It  seems  to  me  that  the  boys 
from  the  country  are  taking 
over  New  York,”  is  how  Her- 
liert  Brucker,  editor  of  the  Hart¬ 
ford  (Conn.)  Courant,  worded 
liis  congratulatory  message  to 
!iis  friend  Dwight.  “But  then,” 
the  note  added,  “that’s  the  way 
U  was  with  Horace  Greeley.” 

.  But  let  allusions  to  the  past 
Ifirop  right  there.  Both  young 
tnen  who  will  guide  Herald 
Tribune  editorial  policies  under 
John  Hay  Whitney  are  of  the 
type  who  get  out  and  go  places 
to  get  their  facts. 

*  Mr.  Sargent  was  interviewed 
in  his  small  office  of  the  Guy 
Gannett  Newspapers  in  Port¬ 
land,  Me.,  the  day  after  his  ap¬ 
pointment  to  the  New  York  post 
rad  been  published.  A  pile  of 
congratulatory  messages  lay  on 
j  his  desk.  Mr.  Sargent  handed 
pciver  a  wire  from  Edmund  S. 
Muskie,  Maine’s  Democratic 
f.  S.  Senator. 

“Hearty  congratulations  on 
!  your  well  deserved  new  appoint- 
i-^iiient,”  it  read  in  part.  “We  will 
1*11  miss  you  on  the  Maine  scene, 

I  but  will  be  watching  your  prog¬ 
ress  with  friendly  interest  and 
pride.” 

^  ^rong  in  Political  Choices 

L  The  Portland  Press-Herald, 
JPvenin.7  Express  and  Sunday 
Telegram,  had  editorially  en- 
Bdorsed  the  incumbent  Republi- 
Jcan,  Fiederick  G.  Payne,  over 
^Ir.  Mu.skie  for  the  Senate. 

The  papers  and  Mr.  Sargent 
riso  editorially  misfired  when 
Clinton  Clausen,  Democrat,  was 
elect e.  I  Governor  over  their  can¬ 
didate,  Horace  A.  Hildreth. 

“We  tried  to  be  objective,” 
said  Mr.  Sargent.  “We  tri^ 
fiot  to  be  blindly  partisan.” 

editor  ac  PUBLISHER 


The  1958  campaign  coverage 
of  the  Press  Herald  and  Sunday 
Telegram  and  the  Bangor  Daily 
News  was  made  the  subject  of 
a  study  directed  by  Brooks  W. 
Hamilton,  associate  professor  of 
journalism.  University  of  Maine. 
There  had  been  charges  that  the 
papers  showed  bias. 

“All  in  all  our  study  does  not 
show  evidence  to  supoi't  the 
charges  as  made  —  that  a  con¬ 
spiracy  existed  to  bias  news  to 
help  either  side  in  this  cam¬ 
paign,  as  far  as  these  two  new’s- 
papers  are  concerned,  covering 
as  they  do  some  70%  of  the 
state’s  circulation,”  the  study 
concluded.  (E&P,  Aug.  22,  page 
12). 

Prof.  Hamilton  in  his  report 
suggested  that  newspapers  un¬ 
dertake  a  “searching  examina¬ 
tion  of  their  editorial  pages.” 

Question  of  Influence 

“What  is  the  editorial  page 
supposed  to  do?”,  the  professor 
asked.  “Does  it  accomplish  its 
purpose?” 

“Our  newspapers’  reaction  to 
Professor  Hamilton’s  questions 
was  to  congratulate  him  for 
raising  them,”  Mr.  Sargent  said. 
“We  thought  it  was  helpful  that 
he  should  ask  us  to  examine 
ourselves  whether  we  are  exert¬ 
ing  enough  of  the  right  kind  of 
influence. 

“Above  all  an  editorial  page 
should  be  honest,  but  honesty 
alone  is  not  enough.  It  should 
be  provocative,  stimulating  and 
forceful.  If  it  isn’t  a  leader  in 
its  community  it  is  betraying 
one  of  its  traditional  obliga¬ 
tions.” 

Without  reference  to  Profes¬ 
sor  Hamilton,  Mr.  Sargent  gave 
other  answers  to  these  ques¬ 
tions  in  the  course  of  the  inter¬ 
view.  He  began  by  saying  that 
his  conversations  with  Mr. 
Whitney  and  Mr.  White  prior 
to  his  acceptance  of  the  job 
chiefly  concerned  the  overall 
project  of  preserving  the  Her¬ 
ald  Tribune’s  tradition  as  “a 
great  newspaper.” 

“That’s  certainly  a  challenge 
that  carries  over  to  the  editorial 
page,”  Mr.  Sargent  commented. 
“I  have  been  thinking  a  great 
deal  about  that  word  great.  Ex¬ 
actly  what  does  it  mean  when 
it  is  applied  to  a  newspaper? 
Certainly  it  involves  nothing  to 
be  measured  by  calipers,  yet  it 
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is  most  decidedly  real  and  tangi¬ 
ble  as  far  as  a  newspaper’s 
readers  are  concenied. 

What  Greatness  Means 

“I  believe  greatness  means 
that  first  of  all  a  newspaper 
must  have  a  conscience  and  in¬ 
tegrity.  A  great  newspaper 
must  be  as  honest  as  the  day 
is  long.  It  must  have  something 
to  say  and  say  it  with  good 
writing.” 

Specifically  as  far  as  the  edi¬ 
torial  page  itself  is  concerned, 
Mr.  Sargent  believes  the  ex¬ 
perience  he  has  gained  through 
the  National  Conference  of  Edi¬ 
torial  Writers  has  been  extreme¬ 
ly  valuable  to  him.  He  was  one 
of  the  original  members  of  that 
group  in  1946,  and  became  its 
chairman  in  1953.  Attending  its 
meetings  and  seminars,  .he  met 
Bob  White. 

“They  really  tear  your  writ¬ 
ing  and  your  editorial  pages 
apart  at  NCEW  conferences,” 
he  declared.  “I  believe  an  edi¬ 
torial  page  has  as  much  of  an 
obligation  to  objectivity  as  the 
news  columns.  Opinion  can  vai*y, 
but  it  cannot  be  allowed  to  stray 
from  the  facts. 

“The  most  important  thing  on 
the  page  is,  of  course,  the  edi¬ 
torial.  But  editorials  are  not 
worth  much  if  no  one  reads 
them.  So  good  appearance  must 
play  a  part  in  producing  a  great 
editorial  page. 

“No  editor  should  be  asked  to 
write  anything  he  does  not  per¬ 
sonally  believe.” 

“Then  you  must  be  absolutely 
sure  of  your  facts,”  he  con¬ 


tinued.  “To  me  that  means  be¬ 
ing  a  reporter-editor  as  often 
as  you  can,  getting  your  own 
facts  firsthand.” 

Gathers  His  Own  Facts 

Mr.  Sargent  has  traveled 
around  the  state  of  Maine.  He 
has  made  many  talks  before 
public  groups.  But  he  and  other 
editorial  writers  of  the  Press- 
Herald  make  reportorial  excur¬ 
sions,  too. 

In  1954  Mr.  Sargent  wrote  a 
series  of  21  editorials  on  “Mod¬ 
ernizing  the  Legislature.”  The 
purpose  was  to  examine  the 
place  of  the  legislature  in  state 
government  and  to  see  whether 
enough  is  being  done  —  by  the 
public  as  well  as  by  the  legisla¬ 
tors  —  to  keep  this  branch  work¬ 
ing  efficiently. 

It  was  on  state  government 
that  Mr.  Sargent  specialized 
when  in  19.50  and  1951  he  spent 
a  year  at  Haiward  as  a  Nieman 
Fellow.  He  found  the  year  a 
most  “absorbing  and  valuable 
experience.  It  gave  him  chances 
to  meet  many  important  peofile 
and  exchange  ideas  with  them, 
which  he  believes  is  vital  to  the 
composition  of  editorials. 

“That  year  opened  lots  of 
doors  for  me,”  he  .said. 

On  returning  to  the  Press- 
Herald,  Mr.  Sargent  continued 
his  examination  of  state  govern¬ 
ment  procedures  in  their  par¬ 
ticular  relation  to  Maine.  The 
fruit  of  that  research  was  series 
of  12  editorials  under  the  title 
“If  I  Were  Governor.” 

“We  think  there’s  a  happy 
[Continued  on  page  67) 
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NEW  CHAIRMAN — Margaret  Pettigrew  (left),  New  York  Journal- 
American,  newly-appointed  advisory  chairman  for  the  I960  conference 
in  New  York,  chats  with  Virginia  Mullins,  Associated  Press;  and  Dorothy 
Sinx,  Dallas  Times-Herald. 


TWO  MIDWESTERNERS  exchange  greetings — Marian  Meave  O'Bric:' 
St.  Louis  (Mo.)  Globe-Democrat,  and  Louise  Weil,  Port  Huron  (Mich; 

Times  Herald.  ! 


150  ‘Writing  Cooks’ 
Fill  Their  Notebooks 


Chicago 

More  than  150  “writing  cooks” 
were  on  hand  here  this  week  for 
the  17th  annual  Newspaper  Food 
Editois  Conference,  sponsored 
by  the  American  Association  of 
Newspaper  Representatives. 

The  record  attendance,  repre¬ 
senting  newspapers  in  the  U.  S. 
and  Canada,  included  29  editors 
attending  their  first  conference. 
Included  also  wei-e  22  ‘gold  star” 
food  editors  who  have  been 
writing  food  news  for  20  or 
more  years.  Heading  the  group 
of  veterans  who  were  honored 
with  gold  stai's  was  Edith  M. 
Barber,  General  Features  Syn¬ 
dicate,  with  34  years  of  seiwice. 


in  the  foyer  at  the  Drake  Hotel. 

In  addition  to  sampling  new 
food  products  and  new  recipes  to 
take  home  to  their  readers,  the 
editors  took  time  out  to  discuss 
ways  to  make  their  food  sections 
more  helpful  to  American  fam¬ 
ilies. 


Miss  Pettigrew  Named 


Alma  Each,  chairman  of  the 
conference  advisory  committee, 
w'as  hostess  at  an  open  house 
reception  Sunday  in  the  Cln- 
rago  Sun-Times  Building. 
Seiwing  with  Mrs.  Each  on  the 
1959  advisory  committee  were 
Margaret  Carr,  Toronto  (Ont.) 
Star;  Opel  Crandall,  San  Diego 


(Calif.)  Union,  Marion  Eowery 
Fischer,  Salem  (Ore.)  Capital 
Journal;  Jeanne  Voltz,  Miami 
(Fla.)  Herald;  and  Margaret 
Pettigrew,  New  York  Journal 
American,  who  will  head  the 
1960  advisory  committee.  Next 
year’s  conference  will  return  to 
New  York. 

Seiwing  with  Miss  Pettigrew 
next  year  will  be  Thelma 
Machael,  Indianapolis  (Ind.) 
News;  Julie  Benell,  Dallas 
(Texas)  Morning  News; 
Dorothy  Crandall,  Boston 
(Mass.)  Globe;  Kathleen  Kelly, 
Wichita  (Kans.)  Eagle;  Alice 
Beatty  Bitts,  Memphis  (Tenn.) 
Press-Scimitar;  and  Harriett 
(Rusty)  Thomas,  Honolulu 
(Hawaii)  Star-Bulletm. 

Assisting  Mr.  Engelhardt  in 
staging  this  year’s  conference 
w'ere  John  E.  Rohde,  Katz 
Agency,  Inc.,  who  will  seiwe  as 
AANR  chaiiman  of  the  1960 
conference  in  New  York,  and 


J.  Warren  Hines,  Johnson,  Ken’.|  j 
Gavin  &  Binding,  Inc.,  represem^-"* 
ing  the  New  York  AANR  cha;-l 
ter.  Miss  Agnes  Beck,  Ch  icai-J  El 
AANR,  again  served  as  conferHLaui 
ence  secretary.  Bviee] 

On  Friday,  food  editors  weMNew 
to  hear  a  report  on  the  BuieaJ|was 
of  Advertising’s  “Better  Mea:j|AN( 
Build  Better  Families”  promcflretu 
tion  held  during  late  Septemtegwhil 
This  report  was  to  be  given  b^pThoi 
Arthur  E.  Hall,  Chicago  Drtiltjl,28 
Neu's  general  manager.  jfcoul 


Gannett  Names 


Circulation  Chief 


'Catalytic  Agency’ 


In  welcoming  the  group,  Al¬ 
bert  J.  Engelhardt  Jr.,  Bran¬ 
ham  Company,  said  the  repre¬ 
sentatives  view  these  annual 
meetings  as  a  valuable  function 
in  behalf  of  newspapers.  The 
conferences  serve  as  a  “catalytic 
agency”  in  the  food  industry, 
he  said,  in  commenting  on  the 
continued  interest  among  par¬ 
ticipating  food  firms  in  the  week- 
long  sessions. 

Mr.  Engelhardt  reminded  the 
food  editors  that  ANR  includes 
10  chaptei-s  across  the  country 
and  represents  a  strong  selling 
force  for  newspapers  in  the  na¬ 
tional  advertising  field.  The  work 
of  food  editors  in  presenting 
attractive  food  pages  aids  great¬ 
ly  in  demonstrating  to  food  ad¬ 
vertisers  that  these  pages  are 
the  place  for  their  advertising, 
he  assei-ted,  calling  attention  to 
the  display  of  100  food  pages 


Albany,  N.  t1 
Charles  J.  Eatus,  circulatio:# 
manager  of  the  Albany  Knickerm 
bocker  News  since  1956,  haS 
been  named  circulation  manageJj 
of  the  Gannett  Newspapers,  efS 
fective  Jan.  1.  He  will  succeed 
James  Gorman,  who  will  retirl 
Dec.  31,  after  many  years  witrl 
the  Gannett  Group.  I 

Cyims  H.  Favor,  now  circukl 
tion  manager  of  the  Utica  Prfsl 
and  Sunday  Observer-DispairV^ 
will  succeed  Mr.  Eatus  in  thg 
Albany  post.  The  Utica  pai)er« 
also  are  members  of  the  Garl 
nett  Group.  jj 

Announcement  of  the  promrg 
tions  was  made  by  Paul  Mille:l| 
president  of  the  Gannett  Nt‘\v:1 
papers,  at  the  annual  meetiri|! 
of  Gannett  Group  executives  i  ■:  f 
Binghamton,  N.  Y.  .i 


Allison  Promoted 


TASTY,  say  Edith  Barber  (left),  General  Features  Syndicate,  and  Selma 
Andrews,  Los  Angeles  Herald-Express,  in  expressing  their  delight  to 
Alma  Lach  (right),  hostess  at  Chicago  Sun-Times  reception  to  Food 
Editors  in  Chicago.  Mrs.  Lach  was  chairman  of  the  advisory  committee 
to  the  1959  conference  sponsored  by  the  American  Association  of 
Newspaper  Representatives. 


EDITOR  ac  PU 


Oil  City, 

Richard  E.  Allison,  a.ssi^tar^ 
circulation  manager  of  VenanCJ 
Newspapei's,  has  been  promotf* 
to  circulation  manager,  suci  ceop 
ing  Robei’t  C.  Shumway,  wbC 
has  become  assistant  CM  of 
Harrisburg  (Pa.)  Newspaper^ 
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Harriet  (Rusty)  Thomas,  Honolulu  Star-Bulletin  (left)  tells  about  49th 
state  to  food  editor  pals  Bertha  Cochrane  Hahn.  Miami  (Fla.)  Herald 
and  Patricia  Macko,  Hartford  (Conn.)  Times. 


F^.McLaii^hliii  Wins 
vin  Guild  Election 

'  I  i  Washington 

licac  Election  of  Daniel  A.  Mc- 
)nfer|  Laughlin  of  North  Jersey  as 
'  vicepresident  of  the  American 
[Newspaper  Guild  for  Repion  1 
urea  was  announced  this  week  by 
Mea  AXG  headquarters.  Unofficial 
rom  jretunis  pave  him  1,441  votes 
mbe:  while  his  opponent,  John  H. 
en  b :  iThompson  of  Boston,  polled 
"  tl,28!).  Outstanding  mail  ballots 
could  not  affect  the  outcome,  it 
■  was  said. 

j  Region  1  includes  all  locals 
I  of  the  guild  in  New-  England, 

,  .  J  New  Jersey,  Pennsylvania,  Dela- 

[01  ^ware  and  New  York,  outside  of 
'iNew  York  City.  Wire  sei-vice 
N- Vi  members  in  the  region  also 
latio-  i  voted. 

This  was  the  only  contest  for 
>  ANG  officers  this  year.  Mr.  Mc- 
Laughlin  sei-ved  on  the  Inter- 
■s,  C‘  i national  Executive  Board  in 
'  .1955-57  as  a  vicepresident-at- 

' '  ’  large.  Mr.  Thompson  has  been  a 
"  .  regional  vicepresident  for  eight 
years. 
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James  M.  Thomson; 
(hvnpd  N.O.  Item 

Gaylord,  Va. 

James  Mcllhany  Thomson,  81, 
former  publisher  of  the  Sew 
Orleana  (La.)  Item  and  the 
Item-Tribune  (now  the  States- 
Item),  died  Sept.  28  after  suffer¬ 
ing  a  heart  attack. 


Glenn  Lee  Says 
Loans  Are  Repaid 

Seattle 

Glenn  C.  Lee,  publisher  of 
T ri-City  Herald  of  Kennewick, 
Wash.,  took  the  stand  this  week 
in  his  paper’s  six  million  dollar 
anti-trust  suit  against  a  rival 
newspaper.  (E&P,  Sept.  26). 

Mr.  Lee  said  he  had  no  objec¬ 
tions  for  what  the  International 
Typographical  Union  is  trying 
to  do  as  a  union,  but  does  object 
to  its  financing  the  Columbia 
Basin  Sews.  He  said:  “I  think 
that’s  wrong.” 

Scott  Publishing  Company, 
owner  of  the  Herald,  accuses 
the  News,  the  union,  its  corpo¬ 
rate  subsidiary.  Unitypo,  and 
others  of  conspii’acy  to  force  it 
out  of  business. 

The  trial  is  in  its  fourth  week 
in  federal  court  here,  without  a 
jui-y. 

Mr.  Lee  said  he  first  became 
aware  that  the  union  was  help¬ 
ing  the  News  in  1952,  almost 
two  years  after  the  union  struck 
his  newspaper. 

Of  a  $10,000  loan  from  the 
Pacific  Northwest  Newspaper 
Association,  Mr.  Lee  said  it  has 
been  repaid  and  with  interest. 
He  also  said  equipment  pur¬ 
chased  from  the  association  has 
been  paid  for.  He  testified  that 
Howard  C.  Parish  of  the  News 
offered  to  buy  the  Herald  for 
$250,000  in  1949  and  refused  a 
counter  offer  of  $400,000. 


Mr.  Thomson  was  the  con¬ 
trolling  ow'ner  and  publisher  of 
I  the  Item  since  1906.  He  sold  the 
Y,  Ps  Mtem  and  the  Tribune  to  Ralph 
istar  [Nicholson  in  1941. 
nari:  Mi.  Thomson  w’as  graduated 

mote  from  Johns  Hopkins  University 
I  '  r  in  18;t7,  started  new’spapeiwork 
,  wbRonthi  iVashington  (D.  C.)  Post 
of  tb'P  and  sci-ved  as  editor  of  the  Sor- 
apeill/olfc  (Va.)  Dispatch  before  be- 
195*  •coming  publisher  of  the  Item. 
IeditoR  ac  PUBLISHER 


Plant  Site  Bought 

Phoenix,  Ariz. 

.Arizona  Newspapers,  Inc., 
which  plans  to  publish  the 
Arizona  Daily  Journal,  has  an¬ 
nounced  that  its  board  of  direc¬ 
tors  had  authorized  purchase 
of  land  at  the  comer  of  Wash¬ 
ington  and  28th  St. 

for  October  3,  1959 


2  Gossip  Columnists 
Put  on  the  Grill 


Chicago 

Appearing  before  a  large 
crowd  at  the  first  meeting  of 
the  season,  Chicago  gossip  col¬ 
umnists  Herb  Lyon  (Tribune) 
and  Irv  Kupcinet  (Sun-Times) 
were  put  on  a  spot  with  leading 
(and  loaded)  questions  by  Head¬ 
line  Club  members,  local  chapter 
of  Sigma  Delta  Chi. 

President  A1  Orton  (AP)  in¬ 
troduced  Len  O’Connor,  WNBQ- 
WMAQ,  as  moderator  of  the 
panel.  Mr.  O’Connor  received 
questions  from  the  floor  to  toss 
in  the  laps  of  Kupcinet  and 
Lyon. 

A  Rugged  Life 

Ii-v  Kupcinet,  who  writes 
“Kup’s  Column”  for  the  Sun- 
Times,  and  Herb  Lyon,  author 
of  “Tower  Ticker,”  prefaced 
their  answers  to  questions  by 
saying  that  the  “life  of  a  col¬ 
umnist  is  a  rugged  one.  The 
toughest  thing  we  both  face  is 
lack  of  sleep;  we’re  lucky  if  we 
get  four  hours  a  night.” 

Since  the  very  title  of  the 
panel  session  posed  the  question, 
“Are  Columnists  Really  Re¬ 
porters?”  SDX  members  played 
it  to  the  hilt.  Here  are  some 
examples  of  questions: 

Q. :  (to  Lyon)  How  much  edi¬ 
ting  is  done  on  your  column  by 
top  brass? 

A.:  Editing  of  my  column  is 
not  too  severe,  and  few  items  are 
removed.  Some  questionable  ones 
are  always  checked  for  accuracy. 

Q.  (to  Kup) :  If  you  had  a 
real  hot,  exclusive  tip,  would  you 
give  it  to  the  city  desk  or  keep 
it  yourself? 

Up  to  ('.opy reader 

A.  All  copy,  including  mine, 
goes  through  the  copy  desk.  If 
the  copyreader  is  bright  enough 
to  spot  something,  he  will  call  it 
to  the  attention  of  the  city  desk. 

Q.  (to  Lyon) :  What  is  the 
juiciest  item  you’ve  had  to  sup¬ 
press  during  your  career? 

A.  I  don’t  consciously  try  to 
suppress  anything  unless  it’s 
definitely  harmful  to  someone.  I 
don’t  recall  anything  I’ve  ever 
sat  on. 

Q.  (to  both) :  What  percent¬ 
age  of  your  stories  come  fram 
publicity  releases? 

A.  (Kup):  Publicity  people 
play  a  vei-y  important  part  in 
our  lives.  It  would  be  impos¬ 
sible  to  give  the  reader  such  a 
large  scope  of  subjects  if  tried 


alone.  The  press  agent  today  is 
a  vei*y  valuable  asset.  .A  third 
of  the  material  used  comes  from 
publicity  people. 

Lyon:  I  echo  everything  Kup 
said.  W’e  know  they  want  to  get 
their  clients  into  the  column  and 
we  give  them  the  break  if  it’s 
newsworthy.  There  is  a  hard 
core  of  press  agents  who  are 
always  accurate,  reliable  and 
ethical. 

Q.  (to  Kup) :  How  do  you 
check  an  item  for  libel? 

(kinsult  Attorney 

A.  If  it’s  really  touchy,  we 
consult  the  paper’s  attorney.  But 
our  newspaper  intuition  tells  us 
if  .something  is  explosive,  usual¬ 
ly- 

Q.  (to  Kup) :  When  <lo  you 
w'rite  your  column? 

A.  In  the  moming,  for  the 
next  morning’s  paper.  I  get  down 
at  9  a.m.  and  work  right  through 
to  1  p.m.  In  the  afteimoon,  I 
get  out  on  the  town.  You’ve  got 
to  work  at  this  job,  not  sit  at 
the  desk. 

Lyon:  I’m  in  at  9:15  and  work 
around  the  clock,  just  a.s  Kup 
does.  We  both  go  home  for 
dinner  with  our  families,  then 
hit  the  night  club  circuit  until 
2  to  3  a.m. 

No  Paid  Informer-* 

Q.  (to  both)  :  Have  you  any 
paid  informers? 

Answer  was  an  indignant 
“No!”  from  both.  “We’ve  never 
paid  a  dime  to  anyone,  and  we 
never  will  pay  money  for  news!” 

Q.  (to  both) :  Do  heavy  adver¬ 
tisers,  with  their  riches,  get  pre¬ 
ferential  treatment  in  your  col¬ 
umns? 

A.  No!  Absolutely  not.  There 
is  still  that  differential  between 
the  advertising  and  editorial  de¬ 
partments. 
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R.  F.  Hudson  Jr. 
Is  Dead  at  43 


S.  F.  Gaines 


(Continued  from  page  14) 


Montgomery,  Ala. 

Richard  Funnan  Hudson  Jr., 
43,  publisher  of  the  Montgomery 
Advertiser  and  the  Alabama 
Journal,  and  president  of  the 
Advertiser  Co.,  died  Sept.  26 
after  an  illness  of  more  than  five 


by  the  use  of  a  San  Francisco 
Examiner  press. 

The  production  problem  has 
demanded  the  maintenance  of 


Strikebreaking  Hel[) 
Law  Asked  to  Curb 


years. 

Son  of  R.  F.  Hudson  Sr.,  prin¬ 
cipal  o\%’ner  of  the  company  and 
its  two  papers,  and  the  late 
Lucile  Adams  Hudson,  he  had 
been  an  active  newspaperman  in 
Montgomei’y  for  more  than  20 
years.  He  had  risen  from  re¬ 
porter  to  publisher  and  had 
worked  in  every  department. 

He  suffered  from  a  pancreatic 
condition  and  had  undergone 
surgery  three  times. 

Mr.  Hudson  was  a  graduate  of 
Starke  University  School  and 
Georgia  Institute  of  Technology. 

He  had  held  positions  in  the 
mechanical  and  advertising  de¬ 
partments,  and  had  been  a  re¬ 
porter,  state  editor,  city  editor, 
chief  editorial  writer  and  assis¬ 
tant  publisher  of  the  Advertiser 
and  the  Alabama  Journal  before 
becoming  publisher  Feb.  11, 
1956,  on  his  40th  birthday.  He 
became  president  of  the  com¬ 
pany  and  chairman  of  the  ex¬ 
ecutive  committe  Oct.  2,  1958. 

He  was  married  to  Anita  Van 
de  Voorte  of  Bessemer,  Ala.  on 
Feb.  7,  1939.  They  were  the  par¬ 
ents  of  Richard  F.  Hudson  III. 
She  died  in  January,  1947,  and 
in  August  he  was  married  to 
Mrs.  Kathrine  Frazer  Martens. 
One  son,  Adams  Frazer  Hudson, 
was  bom  of  this  union. 

Mr.  Hudson  ser\'ed  with  the 
U.  S.  Navy  during  World  War 
II  for  four  years  in  mine-sweep¬ 
ing  duties  and  was  released  in 
1945  as  a  commander. 

In  addition  to  his  wife  and 
two  sons,  he  is  survived  by  his 
father;  sister,  Mrs.  Lucy  Hud¬ 
son  Smith;  and  four  adopted 
children,  Mary  Ann,  Katherine, 
Robin  and  Timothy  Hudson. 


for  “closing  out’’  offices. 

Space  .4vailable 


Industrial  Commissioner  lectively,  and  to  bringing  aboi 
Martin  P.  Catherwood  an-  the  very  strike  the  replacement 
the  San  Francisco  News  pi-esses  nounced  this  week  he  was  recom-  were  to  insure  against, 
in  the  plant  now  otherwise  mending  a  New  York  law  to  “2.  The  assurance  of  an 
abandon^  by  the  News  except  require  registration  and  public  ployer  of  an  available  source 

disclosure  of  the  activities  of  employees  apart  from  the  ui 
professional  strikebreaking  or  ordinary  sources  incites 
seiwices.  irresponsible  and  negative 

“Since  there  is  a  question  as  havior  instead  of  good  fail 
to  the  state’s  authority  to  legis-  interchange  of  proposals  ai 
late  in  this  area,  I  am  arranging 
for  a  study  of  the  decisions  of 
the  Supreme  Court  of  the  United 
States,’’  Mr.  Catherwood  said. 

He  added  he  was  also  forward-  breaking  the  strike,  and  wi; 
ing  his  recommendations  to  the  little  or  no  expectation  of  coi 
U.  S.  Senate  Committee  on  tinuing  these  employees  in 
Labor  and  Public  Welfare  and  employment, 
the  House  Committee  on  Educa-  “4.  The  unfair  or  discrimi; 


This  pi-oblem  is  now  under 
consideration  and  an  early  re¬ 
duction  from  three  to  two  press 
production  centers  is  antici¬ 
pated.  For  future  use,  the  Call- 
Bulletin  plant  includes  a  re¬ 
cently  acquired  storage  ware¬ 
house  which  gives  space  for  ex¬ 
panded  press  facilities. 

The  press  units  in  operation 
in  the  Call-Bulletin  plant,  now 


supporting  argument. 

“3.  The  opportunity  to  hiJ 
employees  on  a  temporary  bas| 
for  the  primary  purpose 


used  for  N-CB  publishing  oper-  Labor, 


tory  effect  on  regular  employe 


ations,  will  be  supplemented  with 
press  equipment  used  by  the 
Los  Angeles  Herald  &  Express. 
These  were  stored  when  that 
newspaper  moved  into  its  joint 
plant  operations  with  the  Los 
Angeles  Examiner. 

The  triple-press  operations 


Mr.  Catherwood  expressed  of  the  payment  to  the  temporal 


employees,  both  during  stand-ij 
and  strike  periods,  of  rates, 
eluding  transportation,  boaJ 
and  room,  greatly  in  excess  | 
those  which  are  offered  to 


that  its  functions  were  “sokf 
investigatory. 

William  L.  Fanning,  execute  j 
vicepresident  of  the  Westchesfej 


Mr. 


^lackbtum 

Ojpoiu, 


RADIO-TV 
NEWSPAPER  BROKERS 


Washington,  D.  C. 

Washington  Blilg. 
STerling  3-4341 

Chicago,  lil. 

333  N.  Mich.  Ava. 
Financial  6-B460 
Atlanta,  Ga. 

Healey  Bldg.,  JAckton  S-IS7( 
Btvnriy  Hilis,  Cai. 

Cal.  Bank  Bldg. 
CReitview  4-2770 


agreement  with  a  report  sub¬ 
mitted  by  a  special  committee  of 
investigation  appointed  Dec.  31, 

1958  by  his  predecessor,  Isador 
Lubin.  The  committee  named 

the  Schleppey-Klein  organization  the  striking  employees.’’ 
of  Zionsville,  Ind.,  as  profes-  committee  disposed  of 

now  necessary  mean  that  the  sional  that  supplied  help  to  the  legations  of  Elisha  Hansoi 
home  edition  printed  from  the  Westchester  County  News-  counsel  for  the  Westchest 
News  Building  is  on  pages  two  papers,  the  Griscom  Publications  newspapers,  that  the  commi 
and  one-half  inches  longer  than  of  Long  Island,  and  the  Lockport  '"’as  without  authority  by  stati 
other  editions.  (N.  Y.)  Union-Sun  and  Journal 

Special  bottom-page  stories  in  labor  disputes, 
are  used  re^larly  on  page  one  Under  the  chainnanship  of 

and  on  section  pages  to  “lead-  Brother  Cornelius  Justin  F.S.C.,  _  ...  . 

out’’  the  page.  Elsewhere  rules  Manhattan  College,  the  com- 

are  spread  across  margins  at  held  hearings  last  March,  committee  s  rep^ 

top  and  bottom.  The  cost  m  April  and  May  in  New  York  committee  traced  M; 

newsprint  is  nearly  a  column  a  Buffalo  Other  members  Schleppey’s  activities  since  19 

■  were  Paul  R.  Hays  of  Columbia  ^ 

The  N-CB  IS  continuing  to  University  Law  School,  and  breaking  organization  in  b 
carry  all  of  the  features,  comics  ■wiUiam  J.  Isaacson  attorney.  newspaper  industry,  establishf 
and  columns  of  the  individual  ‘  ’ 

newspapers  before  the  merger.  Employer's  Right 

There  is  no  indication  of  any  ^ 

Declaring  it  w’as  an  unques¬ 
tioned”  right  under  collective 
bargaining  for  an  employer  to 
continue  operation  of  his  husi- 

Instead  a  new  daily  society  ness  during  a  strike  and  to  hire  shiVle^K^e^n^^s  employ 

insieaa,  a  new  aaiiy  socieiy  replacements,  the  committee  said 

.1  Ai  there  were  “disruptive  elements 

added.  Also,  a  weekly  series  de-  the  three  New  Yo 

voted  to  home  fuimishings  has  r>mfp<5<5inTinl  nrvanl^a  disputes  a  total  of  b] 

been  launched.  professional  organiza-  strikebreakers  were  used,”  ti 

Sports  are  now  running  a  ihTh  committee  stated.  “Of  the  tol 

minimum  of  30  columns  daily  Hi<5tiivh  tEa  were  brought  into  Wt- 

and  the  women’s  pages  were  ex-  -  rn11p/>tiva  haro-ninimr  rp-  Chester  County  from  other  stati 

panded  to  a  14-column  minimum.  i„ti„nshin  in  the  emnlover’s  connection  with  the  .M?' 
Already  some  editorial  direc-  ’^lonship  in  the  employers  ^hain  dispute.  Among  these 

; _ r  _ _ favor,  and  therefore  to  disrupt  invnlvpH  in 

the  orderly  process  of  labor- 
management  relations.” 

Four  such  disruptive  elements 
were  cited  as  follows: 

“1.  The  pressure  on  collective 
Call-Buletin  separately  fought  negotiations  resulting  from  the  breakers  or  prospective  strib 
side  by  side  for  many  things  importation  of  crews  who  are  breakers.  The  General  Businei 
which  were  for  the  area’s  bene-  paid  on  a  stand-by  basis  during  Law  also  regulates  activities 
fit.  With  a  combined  strength,  the  course  of  such  negotiations;  private  employment  agencies 
we  can  command  gi'eater  reader  the  existence  of  such  stand-by  regard  to  recruitment  of  houi 
attention  that  will  enable  us  to  crews  tending  to  withdraw  em-  hold  employees  from  outside  tl 
do  a  great  deal  for  the  city.”  ployer  incentive  to  bargain  col-  state. 


change  in  this  policy, 
Schneider  said. 


.4ddition>-  Told 


by  Herbert  W.  Flagg,  was 
existence  in  the  early  1920s. 
became  the  Open  Shop  Divisioij 
ANPA,  and  continued  open 
tions  until  1939,  a  few  yea:| 
after  enactment  of  the  Byma 
Act.  Mr.  Schleppey’s  associatl 


tion  of  value  has  been  supplied 
but  it  is  too  soon  to  boast,  Mr. 
Schneider  said. 

“There’s  much  we  can  do  for 
the  city’s  progress,”  he  said. 
‘After  all,  the  News  and  the 


C> 


workers,  11  were  involved  im 
least  three  strikes  and  five  wel 
involved  in  at  least  four  sti  ikes| 
New  York  has  a  law  that  pr 
hibits  private  investigators  frcl 
recruitment  of  workers  as  strikJ 
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t-hen  check  with  each  other  sim- 

Compromise  du.-  Fias 

(Continued  from  page  63)  can  Oliphant  as  editor  of  the  (Con 

- -  Press-Herald  in  1949.  Mr.  Oli-  _ 

phant  then  retired  but  since  has 

common  ground  between  the  po-  continued  to  contribute  editori-  Some 
litically ‘practical’ and  the  ideal-  als  quite  regularly.  He  is  one  What? 


Fiasco 

(Continued  from  page  72) 
Something  must  be  done. 


istically  ‘progressive’,”  he  wrote  of  the  three  on  the  staff. 


individual  or  group  of  newspa¬ 
pers  would  be  allowed  but  one 
representative.  If  space  were 
still  limited,  the  representatives 
should  be  chosen  on  the  basis 
of  past  performance.  Those 
newspapers  which  have  repre¬ 
sentatives  at  the  ‘‘bread  and 


The  answer  to  that  question  butter”  affairs  should  be  given 


in  the  concluding  editorial.  ‘‘It  Prior  to  his  appointment  as  jg  ^g  tricky  as  who  is  going  to  priority  over  those  whose  pub¬ 
is  with  this  meeting  point  in  editor  Mr.  Sargent  had  served  the  cat.  Almost  any  pro-  Ushers,  editors  or  reporters  ap- 

mind  that  we  have  presented  our  the  Evening  Express  as  a  re-  posed  solution  has  serious  de-  Pear  only  when  it  is  fashion- 

series  of  proposals.  We  have  porter  beginning  in  1946.  Then,  fgcts,  but  nonetheless  the  press  able  to  be  on  hand.  With  reason- 

tried  to  balance  the  art  of  the  after  becoming  state  desk  as-  must  make  an  effort  to  bring  able  administration  such  a  sys- 

possible  with  the  art  of  the  sistant  of  the  Press-Herald,  he  gome  kind  of  order  out  of  the  tern  would  give  the  press  ample 


probable.  was  piaceo  in  cnarge  oi  news  chaos  with  which  it  is  now  be-  coverage  and  at  tne  same  time 

„  ,  .  ,  Gannett  radio  sta-  threatened  create  a  press  cadre  which  is 

Honest  Appraisals  tion  WGAN.  He  had  started  his  "  ,  both  administratively  and  pro- 

In  political  editorials,  Mr.  when  a  trip  of  paramount  inter-  fessionally  compact  and  work- 

Sargent  said  he  leans  toward  graduated  fiom  Colby  College  in  ,  ,  Khrushchev 

giving  the  public  fair  and  hon-  ^  reporter  for  the  Bidde-  ^  undertaken  that  a  com-  Nothing  in  the  above  would 

est  appraisals  of  candidates  to  ford  (Me.)  Journal.  mittercomrsS  of  the^  credentials  from  being 

permit  them  to  make  their  own  alma  mater,  Colby,  ,  .  -  ..  wuite  House  Cor-  local  press  at 

Luions,  rather  thaa  bein,r  Mr  Sar^nt  in  t"p»°deata  . 

a  Sa’'S^t^h^%;S;'tio„'  “  S  .io„alPreyClub,.heSu.e  De- 

fnd  unrestSrned  a  Colby  graduate,  who  was  partment  Correspondents  Asso-  Breaks  Word  Kecord 

i^s^  killed  in  Alton,  Ill.,  in  1837  be-  ^lation,  and  a  member  of  the  The  National  Press  Center  of 

enaorseo.  cause  he  insisted  on  publishing  Standing  Committj^  of  Corre-  the  Western  Union  Telegraph 

Appraisals  aie  not  limited  to  ^  religious  newspaper  there  spondents  of  the  Congressional  reported  its  wordage  record 
those  his  pa^r  favors.  Already  condemned  slavery  as  one  Galleries  be  appointed  to  ^^g  gnashed  on  both  days 

he  has  writt^  appraisals  of  of  the  evils  opposed  to  godliness,  screen  the  applications.  Space  goviet  Chairman  Khrushchev 
Stuart  Symington,  as  a  possi-  portv-two  vpars  old.  Mr.  Sar-  would  be  assigned  with  an  eye  was  in  New  York.  On  Sept.  17, 


was  placed  in  charge  of  news 


coverage  and  at  the  same  time 
create  a  press  cadre  which  is 


Nothing  in  the  above  would 
prevent  credentials  from  being 
issued  for  the  local  press  at 
various  stops. 


Forty-two  years  old,  Mr.  Sar 


space  Soviet  Chairman  Khrushchev 
an  eye  ^^g  jj^  New  York.  On  Sept.  17, 


ble  Democratic  Presidential  can-  gent  said  he  has  no  hobbies  other  to  the  requirements  (actual  not  ^ore  than  2,000,000  words 
didate  in  1960,  as  well  as  Adlai  newspaper  writing  and  stated)  of  the  wire  services,  the  flowed  over  the  wires  through 


didate  in  1960,  as  well  as  Adlai 
Stevenson.  On  the  Republican 
side  he  has  written  similar  edi¬ 
torials  about  Rockefeller  and 
Nixon.  His  paper  endorsed 
President  Eisenhower  for  both 
terms. 


than  newspaper  writing  and  statea;  oi  me  wire  services,  me  flowed  over  the  wires  through 
reading.  TV-Radio  netw’orks,  the  photo-  the  press  center  and  the  next 

‘‘I  just  can’t  get  enough  of  graphic  agencies  and  the  needs  day  more  than  2,500,000  words 
reading,”  he  declared.  He  of  the  various  newspapers.  Each  were  handled. 


P  ^  WK  pointed  to  a  chair  filled  with 

President  Eisenhower  for  both  „  .r  „  n  ..x  ^ 

newspapers  from  all  parts  of 

.  the  country  and  abroad.  “There 

“We  sincerely  believed  Eisen-  you  see  my  most  important  daily 
hower  was  the  best  man  for  our  visitors,”  he  laughed.  Mentioned 
country,”  he  said.  “While  we  among  his  favorites  were  the 
did  not  favor  Mr.  Stevenson,  providence  Journal,  Portland 
we  felt  obligated  to  portray  Oregonian,  the  St.  Louis  Post- 
him  as  a  fine  man  a  devoted  Dispatch,  Atlanta  Journal, 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


American. 

“We  thought  and  still  think 


Christian  Science  M  onito  r, 
Washington  Post,  the  Wall 


very  highly  of  Senator  Muskie  Street  Journal  and,  of  course, 
although  we  endorsed  Senator  the  New  York  Herald  Tribune. 
Payne.”  Among  foreign  papers  he  named 

In  1957  Mr.  Sargent  got  away  were  the  Bangkok  World,  the 
from  his  editorial  desk  and  Manchester  Guardian  and  the 
Maine  for  a  trip  around  the  Japan  Times. 


ANNOUNCEMENTS 

Newspaper  Brokers 

THE  DIAL  AGENCY 
"America'*  No  1  Newspaper  Broker” 
15  Waverly,  Detroit,  Mich.  TO.  5-5864 


ANNOUNCEMENTS 

Newspaper  Brokers 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 


EXPERIENCE  COUNTS.  W^e  negotiate  MFW'tPAPFns 

newspaper  property  sales  in  California,  WESTERN  NEWSPAPERS 

fair  TO  both  buyer  and  seller.  Try  us.  Joseph  A.  Snyder.  Z2S4  East  Romneya 
GABBBRT  &  HANCOCK,  3709-B  Ar-  Drive.  Anaheim.  Calif.  Day  or  Nite. 


World.  Then  he  visited  with  and  “The  Herald  Tribune  is  one  i  limrton  Ave.,  Riverside,  California.  Phone:  KEystone  3-1.361 


interviewed  such  personalities  of  the  great  newspapers  of  our 
of  world  politics  as  Premier  country,”  he  concluded.  “I  am 
Ki.shi  of  Japan,  Generalissimo  not  going  there  expecting  to 
Chiang  Kai-shek  of  the  Repub-  "lake  any  revolutionary  changes. 


MOUNTAIN  STATES  and  Southwest 
Dailies  and  Weeklies.  Experienced,  con¬ 
fidential  brokers.  RAY  E.  MOHLER  & 
ASSOCIAFES  Suite  305,  828  Seven¬ 
teenth  St.,  Denver  2,  Colorado. 

THE  MARKET  PLACE  for  Southern 
newspapers.  Newspaper  Service  Co., 


lie  of  China,  Ngo  Dinh  Diem,  But  I  certainly  have  been  im-  |  .pug  market  place  for  Southern 
Premier  of  South  Vietnam  U.  pressed  with  the  mission  under-  j  newspapers.  Newspaper  Service  Co., 
Nu  of  Burma,  Prime  Minister  taken  by  Mr.  Whitney  and  Bob  I  Savings  Bank  Bldg.,  Atlanta, 

Jawaharal  Nehru  of  India,  King  White  to  make  it  even  greater  “  “  V  ■'Z  ,  .  , 

^  .  _  .  -  -  _  ,  ’  r  ;i.  Ucso  ★  ★  WE  are  not  as  much  interested  in 

Faisel  of  Iraq,  and  Presi-  tnan  n  nas  oeen.  bales  as  in  satisfaction.  A.  w,  stypes 

dent  Gamal  Abdul  Nassar  of  •  '  *  Co.,  Inc.,  625  Market  St.,  San  Fran- 

the  United  Arab  Republic.  Blakeslee  Awards  ^ - 

III  1  SALES-PURCHASES  handled  with  dis- 

1  strongly  believe  that  it  is  This  vear’s  Howard  Blakeslee  cretion.  Write  ^bliidiers  Service,  P.O. 


Newspaper  Appraisers 

MORE  THAN  200  VALUATIONS 
of  newspapers,  subsidiaries,  televis¬ 
ion,  radio  and  syndicates  to  date 
for  tax  and  other  purposes.  By  mail 
if  desired  upon  receipt  or  required 
data.  Comprehensive  reports  sub¬ 
mitted.  Qualified  court  witness. 

A.  S.  VAN  BENTHUYSEN 
321  Fifth  Avenue  New  Rochelle,  N.  Y. 

Publications  For  Sale 


Blakeslee  Awards 


★  it  WE  are  not  a.s  much  interested  in 
sales  as  in  satisfaction.  A.  W.  Stypes 

&  Co..  Inc..  625  Market  St.,  San  Fran-  PublieaUons  For  Sale 

cisco  5,  Californn.. _ WEEKLY  NEWSPAPER  in  CmtnU 

SALES-PURCHASES  handled  with  dis-  Ohm.  SuMSMful  for  over  80  yaw 


This  year’s  Howard  Blakeslee  I  c^ion  Write  l^bli^ers  Se^ice,  P.O.  j  ‘“d  ‘’jSl‘\t"'onS”R2^*ilaW.^ 


important  for  editors  to  get  out  Awards  of  the  American  Heart  1  Box  3132,  Greensboro,  N.  c. 


of  the  ivopr  tower  as  much  as  Association,  with  $500  cash 
possible,”  he  repeated.  go  to  a  free-lance  maga- 

Press-Herald  editorial  con-  zine  writer  ahd  two  television 


MAY  BROTHERS,  Binghamton,  N.  Y.  ' 

Established  1914.  Newspapers  bought  ;  PtiWimer. 
and  sold  without  publicity 


I  Must  sell  at  onca.  Reasonable  down 
'  payment.  Can  finance  balance  if  nee- 
I  eesary.  Write  Box  3701,  Editor  A 


Western  weeklies  and  dailies  every- 


feionces,  when  held,  were  in-  stations  The  winners  are  Ben  ^  down  parent  that  where.  JACK  L.  STOLL  &  AS^cn- 

•f  1  J  o  4.  Tur  _  Winners  are  nen  buyg  the  newspaper— it  s  the  person-  aTES.  Suite  600-601.  6381  Hollywood 

lormal  under  Mr.  Sargent.  More  Pearse,  for  two  articles  about  a  fhty  and  ability  of  the  buyer.  This  eivd.,  Los  Angeles  28.  California. 

often  than  not  the  three  men  heart  pill  in  the  Saturday  Eve-  '  - - — 

and  himself  responsible  for  the  nine  Post  WBBM-TV  Chicaeo  i  len  feighner  agency  Michigan  weekly  grossing  120.000 

eflitnrials  eomo  into  tVioir  own  r  ”  nrv  *•  T<  >»  'Box  192  Mr.  Pleasant,  Mich,  plus,  unopposed  in  lively  1200  town. 

etiitorials  come  into  their  own  for  “Operation  Tracer,”  and - - - -  Pnee  318.500  including  good  building: 


oftiees  to  decide  themselves  on 
what  they  intend  to  write  and 


CBS-TV  for  a 
Heart  Surgery.” 


film,  “Open 


ality  and  ability  of  the  buyer.  This  eivd.,  Los  Angeles  28.  California. 

is  why  we  insist  on  personal  contact 

selling. 

LEN  feighner  AGENCY  MICHIGAN  weekly  grossing  120,000 

i  Box  192  Mr.  Pleasant,  Mich,  plus,  unopposed  in  lively  1200  town. 

- —  Price  318,500  including  good  building; 

■  WE  HANDLE  only  proven  properties  modest  down  payment.  An  excellent 
in  flourishing  mid-west.  Herman  Koch,  value:  write  fully,  please  I  Dial  Agen- 
2923  Virginia  St..  Sioux  City,  Iowa,  cy,  15  Waverly.  Detroit  3,  Mich. 
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ANNOUNCEMENTS 


i^ublications  For  Sale 


SOUTHERN  CALIFORNIA 


Semi-weekly  servintr  an  area  with  an¬ 
nual  i>opulation  gain  of  6,000.  New, 
bi^  stores  scheduled.  This  is  one  of 
brightest  8|x>ts  and  one  ot  best  |wii>ers 
in  California.  Exclusively  offered  by 
Vernon  V.  Paine  with  L.  H.  Paine. 
P.O.  Bo-\  265,  Lri)land,  California. 


E&P  MACHINERY  AND  SUPPLIES  SECTION 


Superior  results  at  moderate  cost  from  classified  ads. 


Composing  Room 


Distributors  W  anted 


DOES  PROFIT  INTEREST  YOU? 


L.  &  B.  HEAVY  DUTY  Newin>ai>ti 
Turtles  are  in  use  aJI  over  the  United 
States  and  foreign  countries.  “Ask_  the 
man  who  uses  them."  $84.50  to  $97.50, 
none  better  at  any  price.  Write  for 
literature.  L.  &  B.  Sales  Co.,  Box  .560, 
Phones  27  and  96,  Elkin,  N.  C.  World's 
laiKest  distributor  of  Newspai>er  Form 
Trucks. 


Newsprint 


Distribute  our  pixrduct  on  an  exclusive  | 
franchise  basis.  Sell  throuirh  druK,  I 
variety,  irift  store,  newsstands,  etc.  NEWSPRINT  —  All  Sizes 

We  offer  a  loiiK-established  i>roven  1  BEHRENS  PULP  &  PAPER  CO. 
product  that  sells  readily  at  a  fine  !  70  E.  45  St.,  N.  Y.,  N.  Y. — MU  6-5675 
mark-up.  Write  Box  4118,  Editor  & 

Publisher. 


Press  Room 


.NEWSPAPER  SERVICES 


Syndicates-Features 


COLUMNIST  —  A  great  anti-Commu- 
nist  news  column ;  "LIFTING  THE 
IRON  CURTAIN"  based  on  true  refu¬ 
gee  experience  and  underground  con¬ 
tacts.  Samples:  Mathilde  Ernestine,  ,  moror. 

Drive,  Chicago  49,  |  ^  Vandercook  full  I*ape  piTK)f  press 
‘  o  Vandercook  nKKiel  .320,  size  20x27 


O  Hoe  32  Page  Magazine  Rotary  Pr^s, 
Product  11x15%,  2  colors  one  side, 
1  color  reverse.  Additional  folds 
added  for  digest  size  books. 

O  (12)  Goss  Archtyjie  (Headliners 
1949)  Units  3  folders.  23-9/16'’ 
cutoff.  Substructure,  reels,  etc.  Mo¬ 
tor  equipment. 

O  Model  8  Linotype,  gas  t)Ot,  A.C. 
motor. 


Illinois. 


SYNDICATED  RECORD  REVIEWS 
for  growing  interest  in  Stereo  Hi  FI 
recording.  Non  technical,  entertaining, 
reasonable,  already  lopular.  New 
York  City.  Bo.\  4135,  Editor  &  Pub¬ 
lisher. 


Press  Engineers 


proof  press. 

O  Hill-Curtih  full  page  saw,  router  & 
jigsaw'. 

O  Hacker  plate  rectifier. 

O  51x75  Hamilton  steel  .stone  on  metal 
frame  with  .398  8%xl3  galleys. 

O  Hoe  double  plate  tail  cutter — 21 'j" 
O  Hoe  8tereot>i>e  saw. 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Exi>ert  Service—  World  Wide 
SKIDMORE  AND  MASON  INC. 
5.5-.59  Frankfort  Street 
New  York  38.  N.  Y. 

BArclay  7-9775 


APEX  PRINTING  MACHINERY 
CO..  INC. 

210  Elizabeth  Street 
New  York  City  12  WO  6-0070 


UPECO,  INC. 

Move— Erect-  -Anywhere 


HOE  5  UNIT  PRESS 
ROP  COLOR 


Specializing  in  New8i)a|>er  Pre88es. 
Duplex  and  Goss  Hatbeds 
Rotaries—  Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  8-3744 
20  minutes  from  New  York  City 


Advertising  Rates 

CLASSIFIED 


5 — 16  Page  Unite 
Roller  Bearings 
Steel  Cjrlindare 

1— Double  Fblder  23%'  cutoff 
Balloon  Former 
1 — ^Double  Oolor  Hump 
Substructure  A  RmIs 
126  HP  AC  Motors 


Line  Rotes  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  55c  per  line  each 
insertion;  3  times  @  70c;  2  ®  SOc; 
1  @  95c.  Add  25c  for  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  Sc  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  ®  $1.00  per  line  each  insertion; 
3  times  ®  $1.15;  2  times  @  $1.30;  1 
time  (g  $1.45  per  line.  3  line  minimum. 
Add  25c  for  Box  Service. 


JOHN  GRIFFITHS  CO.  INC. 

416  Leoiington  Ava.  New  York  17,  N.Y. 


SI.OO  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wednesday,  4  p.m. 

Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy. 


FOR  SALE.  Seven  units  of  Scott  Web 
Press  with  Cutler  Hammer  DC  con¬ 
trols,  14  start  stop  stations,  group 
driven  by  two  100  hp  motors.  2  double 
folders.  3  to  2  and  regular,  22%” 
cut  off.  3  arm  Cline  reels  on  each 
unit  with  belt  tension.  One  pont 
(Wood)  available  with  pot. 

One  Goss  6  unit  press  1  reversible 
unit,  2  double  formers  double  delivery, 
one  oalloon  former.  Two  motors  100 
hp  and  1‘25  hp  AC  with  complete 
GE  controls,  angle  bars,  and  stand  for 
paper  up  to  38”  roll. 

Both  presses  in  daily  use  and  avail¬ 
able  early  in  1961.  Both  presses  over 
30  years  old.  In  good  condition.  Very 
reasonable.  Orntact  Girt  Cochrane. 
Newspaper  Agency  Corporation,  P.O. 
Box  2993,  Charleston,  West  Virginia. 


Press  Room 


Press  Room 


COLOR  !  ! ! 
3  UNIT  HOE 


with  1  color  cylinder  and  3  Pan¬ 
coast  Color  Couples — Double  Folder 
— 22%” — on  Substructure  with 
Reels  and  Pasters — AC  Drive — 
Available  immi  diately. 


GOSS  3-units,  arch  type.  double 
folder.  22%"  cut-off.  Color  Hump,  two 
CAPCO  color  fountains,  End  Feed.  75 
H.P.  AC.  C-W  drive.  Available  Feb¬ 
ruary  1969. 


DUPLEX  tubular,  24-i)ages,  2  to  1 
model,  60  H.P.  AC,  C-E  drive,  color 
(oiintain,  lomplete  stereotype.  Avail¬ 
able  December  1959. 


LIQUIDATION 


Complete  Mechanical  Plant 
equipment  of  the 


GOSS  4-unit8,  arch  tyiie,  liouhlefolder. 

cut-off.  Color  Hump.  4-CAPCO 
color  fountains.  End  Feetl.  Uo  H.P. 
AC,  C-W  drive.  Available  March  1960, 


CHARLOTTE  NEWS 


7  LINOTYPES— 8-14-18-36 
LUDLOW  Mats 

HAMMOND  Glider  Saw.  ~  Ad 
Makeup  Cabinets  -  Remelt  Pot  with 
Mold.s  —  Turtles  —  Cha.'ies  —  Flat 
Stereo. 

5  Unit  Duplex  Metroix>litan  Prt^fts, 
22*%''  cutoff  —  all  AC  e<iuipi>e<l 
l>ouble  Folder  —  CH  Conveyor 
Portable  color  fountain. 


DUPLEX  tubular,  16-pa«-*<.  2  to  1 

model,  30  H.P.  AC,  C-W  drive,  color 
fountain,  complete  stereotype.  Avail¬ 
able  .luly  1960. 


DUPLEX  Hat  bwl.  Model  ‘  E  ’  No.  In49. 
10  H.P.  AC,  G.E.  drive.  Available  now. 


LOYAL  S.  DIXON  CO. 

11164  Saticoy  St.  Sun  Valley,  Calif. 


DUPLEX  PRESSES 


21  Metro|K>litan  N  Type  Units 
5  Units  with  color  humiM 
5  Folders  with  balloon  formers 
21  Kohler  3  Arm  reels  with  run¬ 
ning  belt  tensions 
Will  sell  any  part  of  the  above. 
Out  of  St.  Lmis  Globe-Democrat. 


24  P.\GE  DUPLEX  ROTARY  PRE.>^S 
complete  with  half  and  quarter  folder 
and  8tereotyi>e  equipment.  One  color 
fountain.  Excellent  working  condition. 
Completely  overhauled  just  last  year. 
Complete  set  of  rubber  rollers  only 
two  years  old. 


SCOTT  PRESSES 


GOSS  COX-O-TYPE  complete  with 
blankets,  composition  rollers,  tabloid 
slitter,  eight  narrow  margin  single 
page  chases  with  electrical  board.  Both 
presses  available  immediately.  Mont¬ 
gomery  Publishing  Comiwtny,  Fort 
Washington,  Pennsylvania. 


5  Identical  Octuple  Presses 


Each  Prews  consists  of  4  Steel 
Cylinder,  Roller  Bearing  Units 
with  1  Unit  Reversible  and  1  Color 
Cylinder.  Heavy  Duty  3  to  2  Dou¬ 
ble  Folders  with  OH  Conveyors. 
3  Arm  Reels  and  Automatic  Ten¬ 
sions. 


S(X>TT  PRESS,  24  page,  single  width, 
3  decks,  double  oolor  hump,  7/16  plates, 
23-9/16  sheet  cut-off,  equipped  with 
factory  made  ouarter  folder,  prints 
real  good,  stereo  equipment.  EAST 
ST.  LOUIS  PRESS.  EAST  ST.  LOUIS, 
ILLINOIS. 


ff'anted  to  Bur 


Trackage  and  Turntable.  Steel 
Floor  Decking.  Color  Fountains. 


Located:  BOSTON 
TRAVELER. 


NEWSPAPER  PRE.S.'iES 
»  OMPLE'FE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


Available:  Immediately. 


HOE  PRESS,  23  9/16" 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OX  ford  7-4.590 


6  LTnits — Double  Folder  C-H  Con¬ 
veyors — AC  Motors — Portable  Color 
Fountains- -Re*‘l8.  Complete  Stereo. 

Located:  TRENTON  TIMES 
Available:  Immediately 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows— Elrods— Mat  Rollers 

COMPLETE  PLANTS 


DUPLEX  TUBULAR 
PRESSES 


24  Page — Deliverwi  new*  1948-1953 
— Pull  Color  Flexibility — Complete 
Stereo — AC  Solonoid  Drive— Avail¬ 
able  Now 


INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  5, 


Mo. 


24  Page — 1  to  1 — Quarter  Folder 
— AC  Drive-  Stereo  —  Available 
Now 


WANTED :  8-page  Duplex  or  Goss  flat 
bed.  Advise  serial  no.  and  when  avail¬ 
able.  Northern  Machine  W'orks,  32S 
N.  4th  St.,  Phila.  6.  Pa. 


16  Page — 2  to  1 — Located  San 
Diego  AC  Drive — Stereo  —  Avail¬ 
able  January  1.  1960 


Linotypes- -Intertypes  Ludlows 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway  New  York  7.  N.  Y. 


DISPLAY  RATES 


Agate 

Lines 

1 

6 

13 

26 

52 

Time 

Times 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 

1700  Timas  Towar  N.  Y.  36,  N.  Y. 
Phona  BRyant  9-3052 


64-PAGB  GOSS  HIGHSPEED  PRESS.  i 
23-9/16”  cut  off.  4  units,  double  folder, 
all  controls,  75  H.P.  motor  and  drive,  ' 
conveyor,  2-ton  pot,  [mny  autoplate  I 
and  ink  tank.  Press  is  bottom  fed  ; 
and  operated  on  1-flonr  level.  Can  be  j 
seen  in  daily  production.  Also  8-ton 
pot  with  extra  crucible  and  junior  ' 

I  autoplate  and  autoshaver.  Contact  ' 
V.  L.  Debolt  or  R.  M.  Cole,  The  j 
Odessa  American,  Odessa,  Texas.  Tele-  , 
phone  Federal  7-4661. 


8  PAGE  FLATBEDS 


DUPLEX  A — Missouri 
DUPLEX  AB— N.  Carolina-Utah 
DUPLEX  E— S.  Carolina 


WANTED:  Printer  needs  additional 
standard  and  multiface  perforators. 
Also,  adaptor  keyboards  and  operating 
units  for  Intertypes.  Furnish  serial 
number,  condition,  and  asking  price. 
Box  8916,  Editor  &  Publisher. 


PRESS  MOTOR  DRIVES  of  25.  40, 
59.  CO.  75,  190.  1.5,')  H.P.  AC,  George 
G.  Oxford.  Box  903,  Boise,  Idaho. 


BEN  SHULMAN 
ASSOCIATES 

60  EAST  42nd  STREET 
NEW  YORK  17,  NEW  YORK 
oxford  7-4590 


WANTED:  Standard  perforator,  u«fd, 
.md  in  very  good  condition.  Plense 
‘:tate  a.sking  price  and  exact  condi¬ 
tion  and  age  in  letter.  H  G.  Eniis, 
Mechanical  Superintendent,  News  Trib¬ 
une,  Ft.  Pierce,  Florida. 


CHECK  THAT  LETTER  ONCE 
MORE  TO  BE  SURE  YOU  HAVE 
ADDRESSED  IT  TO  THE  COR¬ 
RECT  BOX  NUMBER  !  !  ! 
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EDITOR  ac  PUBLISHER  for  October  3,  1959 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


Administrative  lUsplay  Advertising 


•  MECHANICAL  DEPARTMENT  EXPERIENCED  SALESMAN-ASSIST- 

INDUSTRIAL-MECHANICAL  ANT  seeking  solid  top-spot  future; 

EiNGINEEK  good  on  copy,  layout,  service,  ideas. 


A  large  Midwestern  Metropolitan  Daily 
has  a  position  for  a  recent  B.S.l.E. 
or  B.S.M.E.  graduate.  Beginning  as¬ 
signment  calls  for  analysis  of  work 
operations  and  development  of  stand¬ 
ards  and  methods  of  operation.  Event¬ 
ual  line  sui>ervi8ion.  Write  Box  3922, 
Editor  and  Publisher. 

BUSINESS  MANAGER  —  Unusual  op¬ 
portunity  for  man  to  take  over  suiter- 
vision  of  wes-kly  newspaiier,  job  shop 
and  office  supply  sales.  In  booming 
Southern  town  with  future  unlimited. 
Write  full  details  of  exi>erience  and 
education,  to  Box  4115,  Editor  &  Pub¬ 
lisher. 


Circulation 


CITY  CIRCULATION  MAN,  thor- 
outrhly  €*xi  erienced,  with  sound  knowl¬ 
edge  of  home  delivery.  Growing  de¬ 
partment  of  metropolitan  morninjr  and 
Sunday  Chart  Area  2.  Goocl 

salary,  benefita.  advancement  o])|>or- 
tunities.  (’ar  and  exi>enses  supplied. 
Reply  in  confidence.  Box  4117.  Editor 
and  Publisher. 


Classified  Advertising 


CLASSIFIED  MANAGER  for  South 
Dakota’s  fa-test  growing  Daily.  Clas.si- 
tied  volume  up  8(^  in  last  five  years. 
Must  be  lesourceful  and  capable  of 
executing  decisions  and  iiolicy.  Goo<l 
second  man  on  larger  o|>eration  with 
proven  ability  will  be  considered.  Sal¬ 
ary  and  incentive.  Position  oiam  Octo¬ 
ber  1.  Fine  climate,  progressive  retail 
and  wholesale  center  at  the  fo<it  of 
the  Black  Hills.  Write  giving  com¬ 
plete  background  and  ex|)erience  to 
E.  H.  Lighter.  Business  Manager, 
RAPID  CITY  JOLTRNAL.  Rapid  City. 
South  Dakota. 

CLASSIFIEI'  MANAGER;  Position 
open  January  1.  1960,  on  23.000  daily 
in  Westem  Penn.sylvania.  Head  <!<■- 
parfment  of  4  girls  and  do  outside 
Belling.  Exvierience  essential.  Good  i>ay,  | 
advancement,  paid  vacation,  usual  ben-  | 
efits.  Lively,  enthusiastic  organization,  i 
Write  qualifications,  salary  ex|iected.  , 
references,  etc.,  to  Box  4138,  Elitor  I 
Jt  Publisher. 


Display  Advertising 


IMMEDIATE  OPENING  for  seasoned 
display  salesman  on  award-winning  ad 
staff.  Must  be  strong  on  ideas,  layouts 
and  copy.  Position  offers  experience  in 
national  field  in  addition  to  local. 
Background  must  stand  thorough  in¬ 
vestigation.  Write  M.  A.  Towle.  Rec¬ 
ord-Searchlight,  Redding.  California. 

IMMEDIATE  OPENING  for  space 
salesman  with  experience.  Strong  in 
sales  and  layout.  Opi>ortunity  for  ad¬ 
vancement.  Wanted  by  aggressive, 
growing  daily  of  12.000  circulation, 
(Chart  Area  61  in  wonderful  com¬ 
munity.  Good  starting  salary  plus  car 
expenses.  Please  write  Box  390.i,  Edi¬ 
tor  £  Publisher. 

WANTED  —  Exiierienced  advertising 
laleiman.  Good  salary  plus  commis¬ 
sion  Hospitalization  and  other  bene¬ 
fits  available.  Contact  Leo  Schumaker 
•t  the  Kissimmee  Gazette,  Kissimmee, 
jjoiida.  Telephone  Tilden  6-2221  or 
TilJen  6-6381. 

1^-STERN  NORTH  CAROLINA  city 
has  opening  for  a  qualified  advertising 
maa  or  woman  to  do  aggressive  selling 
■nd  copy  service.  Communicate  in  con¬ 
fidence  for  details.  Box  4006,  Editor 
“  Publisher. 


exciting  SALES  JOB,  growing 
midwest  suburban  daily.  Good  starting 
"alary,  bonus.  Eknployee  benefits.  Ad¬ 
vancement  opportunity.  Residential 
rollega  tovra.  Box  4026,  Editor  &  Pub¬ 
lisher. 

editor  3c  publisher 


promotion.  Team  worker.  7,000  f^art 
Area  2  leading  daily  in  outstanding 
market.  Department  and  profit-sharing 
bonuses,  life  insurance,  etc.  Full  rec¬ 
ord.  present  income,  confidentially  to 
Box  4018,  Editor  &  Publisher. 

HELP  WANTED  SALESMAN 

Experienced  retail  advertising  sales¬ 
man,  Salary,  Plus  Bonus.  Paid  Vaca¬ 
tions.  Major  Medical  Coverage.  Life  ; 
Insurance. 

Retail  Advertising  Manager 

THE  LEDGER-ENQUIRER 
COMPANY 

Columbus,  Georgia  Fairfax  2-8831  : 

NEWSPAPER  REPRESENTATIVE  ! 
seeking  salesman  for  New  York  City  ■ 
office.  Daily  newspaper  experience  plus 
some  agency  contact  desired.  Send 
:  resume  and  salary  requirements  to 
I  Box  4027,  Editor  &  Publisher. 

SALESMAN,  good  layout,  copy,  com¬ 
petitive  field.  95  year  old  daily  in 
borne  of  Miss  America.  Write  Business 
Manager,  Natches  Democrat,  Natches,  , 
Mississippi. 

I  AD  MANAGER  for  small  daily.  Sale's, 

I  promotion,  layout  es.sential  in  com¬ 
pletely  new,  moderi.  midwest  plant.  | 
Good  opportunity  for  sec-ond  or  third 
slot  man  on  larger  daily  who  is 
-'.tymi<'d  and  wants  to  test  wings. 

,  Good  salaiy,  excellent  insurance  plan 
in  growing,  friendly  community  near 
large  city  and  state  universities.  Write 
I  rtating  age,  ex|>erience,  qualifications  i 
and  salary  ex|>ected.  Replies  confiden- 
,  tial.  Box  4121,  Editor  &  Publisher. 

!  ADVERTISING  SALESMAN  for  6(MH) 
weekly.  Not  interested  in  order  takers, 
but  want  creative  soul  who  can  draft 
effective  layouts,  sell  them  and  who 
has  ideas  for  plus  promotions.  Be 
able  to  cover  a  lot  of  ground  in  a 
hurry.  Salary  and  benefits  hinged  to 
ability.  Immediate  oisming.  Ingham 
County  News.  Mason,  Michigan. 

DUE  TO  ADVANCEMENT  of  staff 
man  we  have  an  opening  for  di.splay 
advertising  salesman.  Must  be  strong 
on  selling.  Salary  above  $100.00  week, 
i-ommensurate  with  ability.  Times 
Journal.  Vineland.  New  Jersey.  38 
miles  from  Philadelphia. 

FLORIDA  EAST  coast  weekly,  one  of 
largest,  oldest  and  best,  needs  two  ad 
men,  one  seasoned,  one  junior  or  J- 
grad.  Oppr.rtunity  permanent  careers, 
advancement  and  growth  for  wlf- 
staiters  capable  of  methodical  selling, 
responsibility  and  eventual  manage¬ 
ment.  Fine  expanding  diversified  com¬ 
munity,  good  plant  and  working  con- 
.iitions.  good  pay  for  ability,  ambition 
and  hard  work.  Give  complete  resume 
and  starting  salary  refiuired.  Housing 
available,  living  coat  average,  recre¬ 
ations  ideal.  Confidenc.  resiiected.  Bo.x 
4112,  Editor  &  Publi.sher. 

OPPORTUNITY  IN  BERMUDA 
Afternoon  newspaper  in  the  8,000- 
10.000  class  ne<^s  fully  experienced, 
capable  advertising  manager  with 
proven  sales  ability,  preferably  one 
with  circulation  ex|H-rience  to  combine 
both  positions.  Go^  starting  salary, 
company  benefits,  paio  vacation,  fare 
l.aid  to  Bei-muda  in  first  instance. 
There  is  no  income  tax  in  Bermuda. 
Write  in  confidence  to  Box  4100,  Edi¬ 
tor  and  Publisher. 

RETAIL  ADVERTISING  SALESMAN 
wanted  by  far  western  metropolitan 
i.ewspaper.  Must  be  young  man  with 
from  3  to  6  years  experience.  Prefer 
man  from  medium-sized  daily  with  all- 
around  experience.  Good  wages,  medi¬ 
cal  and  retirement  benefits.  Advance¬ 
ment  opimrtuiiity  for  a  producer. 
Please  give  complete  resume  in  letter 
of  application.  All  replies  confidential. 
Box  4131,  Editor  £  Publisher 

or  October  3,  1959 


Display  Advertising 


DISPLAY  SALESMAN  —  strong  on 
sales,  layout  and  ideas.  Permanent, 
good  future  as.sured.  Open  now.  Daily 
Times  News.  Mt.  Plea.sant,  Michigan. 


Editorial 


DESKMAN 

Under  33,  should  have  the  ambition 
and  capacity  to  assume  poeition  of 
responsibility  on  aggressive,  develop¬ 
ing  Southern  daily  (morning).  Appli¬ 
cant  ideally  should  have  six  to  ten 
years  experience,  be  well-grounded  in 
reiwrting.  have  several  years  on  rim/ 
slot.  Applicant  may  be  man  who  is 
stifled  on  metropolitan  daily,  feels  he 
can  contribute  energy  and  imagina¬ 
tion  to  a  medium-size  daily  expanding 
to  meet  increasingly-broader  chal¬ 
lenges.  Box  3716.  Editor  £  Publisher. 

REPORTER 

For  aggressive  Southern  daily  in  area 
growing  rapidly  in  population  and  in¬ 
dustrial  importance.  Demands  high.  In¬ 
telligence  and  imagination  primary. 
Personal  interview  necessary.  Box 
3716,  Editor  £  Publisher. 

PUBLICITTf  MEN — part  time.  Ix>cal 
1  newspaper  coverage.  ALL  Chart  Areas. 

'  Box  3436.  Editor  £  Publisher. 

AN  OPENING 

There  is  iin  niiening  for  an  alert,  ag- 
I  gressive.  experienced  newspaper  re- 
I  7>orter  on  the  staff  of  The  Daily  News 
in  St.  Thomas.  Virgin  Islands.  Good 
opportunity  to  do  a  challenging  job 
and  to  grow  with  a  growing  institution. 
Samples  of  work  and  references  must 
accompany  application. 

IMMEDIATE  OPENING  for  aggres¬ 
sive  and  ambitiouj  general  reporter  on 
afternoon  daily  in  Vermont  resort  city. 
Car  necessary.  State  experience,  refer- 
'  ences  and  salary  desired  in  first  letter. 

I  Box  3914.  Editor  £  Publisher. 

’  STATE  EDITOR  for  30.000  circulation 
'  afternoon  daily.  Qiart  Area  6.  Would 
supervise  organization  of  rural  corre- 
spondenta  and  staff  aisistants.  handle 
copy  and  do  some  desk  work.  Write 
I  Box  8935,  Editor  £  Publisher. 


Editorial 


NEWS  EDITOR  for  Madera,  California 
Daily  News-Tribune.  Wire,  local  rapy 
editing.  Write  Harry  Nordwick,  Editor. 

SPORTS  REPORTER  —  Metropolitan 
morning  newspaper.  Chart  Area  10, 
seeks  younfc  aggressive  sports  reporter 
lo  work  with  six  man  staff.  Give  full 
details  of  experience,  education,  in 
first  letter  to  Box  3934,  Editor  £  Pub¬ 
lisher. 

TWO  JOBS.  Beginning  copyreader. 
Elxperienced  reporter  -  photographer. 
Northern  California  suburban  25,000 
circulation  p.m.  daily.  Write  qualifica¬ 
tions  to  Box  3938,  ^itor  £  Publisher. 

YOUNG  MAN  to  handle  wire  news 
desk.  Good  opportunity  for  qualified 
I  beginner.  Write,  giving  full  details, 
to  Managing  Edito.-,  Ironwood  Daily 
1  Globe,  Ironwood,  Michigan. 

^  YOUNG  REPORTER  with  some  expe- 
'  rience  or  Journalism  degree  for  police, 

I  city  news  on  8,000  circulation  p.m. 

I  daily  Southwestern  Michigan,  with  op¬ 
portunity  for  advancement,  Iteily  Star, 
Niles,  Michigan. 

ASSISTANT  WIRE  EDITOR,  experi¬ 
enced  in  "ITS  operation.  $140  iier 
I  week.  Send  resume  to  Donald  K. 

I  Wylie.  Managing  Editor,  Elizabeth, 

!  New  Jersey,  Daily  Journal. 

I  - 

I  COPYDESK  MAN  for  fast-growing. 

I  high  standards  afternoon  daily  in  uni- 
I  versity  town.  Some  experience.  Excel- 
I  lent  working  conditions.  Write  full  de- 
I  tails  to  Editor,  The  News,  Ann  Arbor. 
Michigan. 

1  COPY  READER — Evening  newspaper 
I  in  big  Chart  Area  6  city  needs  one 
more  fully  experienced,  competent  rim 
man  for  permanent  staff.  Starting  pay 
.  highest  in  this  vicinity,  can  quickly  go 
higher  as  performance  merits.  Please 
give  fullest  details  record,  references, 
salary  requirements,  first  application 
if  you  want  an  interview.  Box  4011, 
^itor  £  Publisher. 

COMBINA’nON  EDITOR 
and  ad  man  for  up  and  coming  weekly 
in  Chart  Area  2.  Opportunity  to  buy 
part  or  all.  Challenge  for  the  right 
person.  Box  4024.  Editor  £  Publisher. 


i  I 
[  I 

I  I 


Clip  and  mail! 

Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for 
insertions. 

CLASSIFICATION: _ 

COPY: _ _ _ 


|~~|  Assign  a  box  number  and  mail  my  replies  daily! 
ACCOUNT  OF: 

NAME _ _ _  _ 

ADDRESS _  _  - 

CITY,  STATE  _ _  --  _ 

Authorized  BY  .  _ _ _ _ 


(For  Situations  Wanted  Ads,  Kindly  enclose  remittance  with  order — 
see  Classified  Advertisin9  Rate  Box) 
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HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Free  Lance 


DESKMAN,  prefer  27  to  36,  with  at  i 
leaat  two  year,i  copy  deek  experience  ! 
on  Midwest  daily,  $132  for  five-day 
week.  Write  the  Personnel  Department, 
Morning  Star,  in  Kockford,  Illinois. 

DESKMAN  wanted  by  medium  sized 
daily  in  mid-western  city.  Must  be  ' 
capable  of  producing  fast,  clean  copy  } 
and  not  Ira  above  handling  minor 
stories  as  well  as  those  of  major  im-  | 
IKurtance.  Good  salary,  pleasant  work-  , 
ing  conditions  for  man  intent  ui>on  i 
longtime  connection.  Please  airmail  I 
full  background  information  together  | 
with  details  on  availability  and  ex¬ 
pected  remuneration.  Box  4004,  Editor  ' 
&  Publisher. 


EDITORIAL 
COPYREADERS 
SPORTS  REPORTER 
AND 

COPYREADERS 


One  of  the  country’s  leading  metro¬ 
politan  dailies  (Chart  Area  2)  is  mak¬ 
ing  an  addition  to  its  editorial  staff. 
It  wants  and  needs  only  top-talent 
men.  This  is  an  opportunity  for  col¬ 
lege  graduates  -with  a  minimum  of 
six  years  of  sound  and  solid  newspaper 
experience. 

For  those  who  qualify,  the  newspaper 
offers  growth,  modern  benefits  and  ex¬ 
cellent  salaries. 

For  consideration,  submit  a  complete 
resume  (to  be  held  in  confidence),  sam¬ 
ples  of  your  work. 

Those  who  qualify  will  be  invited  for 
an  interview  and  try-out  at  the  news¬ 
paper’s  expense. 

Our  staff  is  aware  of  these  cq>enings. 

Please  write  today.  Box  4013,  Editor 
£  Publisher. 


NEWSPAPERWOMAN 

75,000  circulation  morning  newspaper 
in  Chart  Area  2  seeks  writer  to  help 
develop  bright,  interesting  women’s 
news  pages.  Must  be  experienced,  able 
to  take  charge.  Work  would  include 
engagements,  weddings  and  club  news 
but  would  put  new  emphasis  on  gen¬ 
eral-interest  women’s  features.  Grow¬ 
ing  paper  in  growing  area.  Full  bene¬ 
fits.  Apply  Box  4020,  Editor  &  Pub¬ 
lisher, 


REPORTER-PHOTOGRAPHER:  5,000 
Michigan  daily  wants  capable,  young 
man  who  writes  well,  knows  his  cam¬ 
eras  and  darkroom.  Open  now.  Daily 
Times  News,  Mt.  Pleasant,  Michigan. 


RETIRED  OR  RETIRING  soon,  want  ' 
to  keep  busy?  Want  part  time  work  I 
as  reporter  for  small  daily  in  Pacific  I 
Northwest  town  smaller  still  (approxi-  | 
mately  3,500  population)  ?  What  we  i 
pay,  plus  Social  Security  and  your  re¬ 
tirement  income,  should  provide  com¬ 
fortable  living.  Work  with  the  boss  I 
miles  aw'ay,  on  your  own  schedule.  I 
Fish,  hunt,  hike  or  garden  in  your  I 
spare  time.  Job  takes  about  Vk ,  of  | 
gmod  reporter’s  time.  Box  4012,  flditor 
&  Publisher. 


Sports-General  assignment  reporter 
DAILY  NEWS 
Worland,  Wyoming 

TWO  EXPERIENCED  CXfPYREAD- 
BIRS  who  feel  they  are  ready  to  move 
from  smaller  paper  to  New  England  | 
metropolitan  daily.  Openings  are  on 
news  copydesk  and  night  sports  desk.  | 
List  your  qualifications  including  ex-  , 
perience,  education,  personal  back-  I 
grround,  salary  requirements  and  refer¬ 
ences.  Box  4023,  Editor  &  Publisher.  ' 

WAN’TED :  Reporter  for  small  county  i 
;  daily.  To  cover  courthouse,  police  and  i 
!  city  hall.  Camera  experience  and  dark-  | 
room  also  wanted  but  not  necessary.  | 
Write  R.  D.  Maney,  Manager,  Tipton 
Daily  lYibune,  Tipton,  Indiana. 

WAN’TED :  Editor  and  makeup  man 
for  tabloid  shopper  to  be  established 
300,000  distribution  for  Miami  area.  | 
Must  be  experienced  in  tabloid  make-  j 
up.  editing,  etc.  Applicant  must  be  | 
able  to  assume  responsibility.  Write  ; 
Sun  Advertising  A^ncy,  4201  SW  8th  | 
Street,  Miami,  Rorida.  ! 


AAA  NEW  ENGLAND  afternoon  ] 
daily  needs  deskman.  Good  benefits,  i 
Opix)rtunity  to  adv'ance.  Box  4101,  | 
Editor  &  Publisher. 


ARE  YOU 
READY  IXIR  THIS? 

He’s  32  to  50,  college 
trained  and  a  church  man: 
he’s  superior  writer  and 
seasoned  copyreader  and 
knowledgeable  in  graphics: 
he’s  perfectionist  jn  his 
own  work  and  gets  it  from 
others :  he’s  ready  for  ex¬ 
ecutive  level  $1C  to  15,000 
bracket  job  on  growing 
family  magazine  in  Mid¬ 
west.  Send  full  data  and 
samples  to  Box  4136,  Edi¬ 
tor  &  Publisher. 


ASSISTANT  WOMAN’S  PAGE  editor, 
mu.st  be  good  all  around  deskhand, 
writer.  Makeup,  city  desk  experience 
essential.  Must  dress,  mingle  well  with 
clubwoman  types.  Odd  hours  rule  out 
I  homemaker.  Start  at  $70.  Small  South- 
{  ern  daily.  Box  4103,  Editor  &  Pub- 
I  lisher. 


DAILY  NEWSPAPER  in  Eastern 
Washington  seeks  news  reporter. 
Please  give  full  details  in  first  letter. 
Box  4105,  Editor  &  Publisher, 


DESKMAN  —  EXPERIENCED  NEWS¬ 
MAN  who  likes  desk  work  and  chal¬ 
lenge.  Your  future  with  us  is  limited 
only  by  your  ability.  Progressive  iwjier 
in  a  gi-owing  and  prosperous  com¬ 
munity.  Top  wages  and  benefits.  Relo¬ 
cation  expenses.  Chart  Area  2.  Write 
for  interview.  Box  4129,  Editor  &  Pub¬ 
lisher. 


EDITOR  for  newspaiier  magazine,  ex¬ 
perience  necessary,  for  upstate  New 
York  daily  launching  new  Saturday 
tabloid.  Box  4113,  Editor  &  Publisher. 

GENERAL  NEWS  REPORTER  for 
Lake  Michigan  daily  in  25.000  class: 
good  pay,  hours :  pleasant  living  con¬ 
ditions.  Man  with  at  least  two  years 
on  smaller  daily  preferred.  Write  Box 
4127,  Editor  &  Publisher. 


GOOD  REPORTER  with  3  to  5  years 
experience  in  New  Jersey  by  daily  in 
60,000  to  70,000  circulation  class.  Ref¬ 
erences  imiHjrtant.  Box  4122,  Editor 
&  Publisher. 


OPENING  ON  SMALL 
U.  S.  CARIBBEAN 
NEWSPAPE'R 

for  alert,  experienced  reiwrter  and  fea-  ; 
ture  writer.  Person  of  Scandinavian  | 
ancestry  preferred.  State  (lualifications  i 
and  send  samples  of  work.  Write 
S.  S.  KOPPE  &  CO..  630  FIFTH  ' 
AVENUE,  NEW  YORK. 


POLICE-GENERAL  REPORTER.  Five 
I)ays,  paid  hospital-medical  insurance. 
Fine  Hunting  and  Fishing.  Dry  and 
mild  year-around  climate.  Times-News, 
Twin  Falls,  Idaho. 


POLICE  REPORTER,  for  southwest 
town  of  25,000.  Experienced  writer  re¬ 
quired.  Go(^  salary  for  producer.  Box 
4106,  Editor  &  Publisher. 


I  STAFF  CORRESPONDENT.  Hundred 
I  thousand  class  pairer  has  opening  for  , 
rei>orter  1-2  years  exiierience.  Car,  i 
'  camera  net’df'd.  Bureau  offers  round»<l  , 
j  experience  all  phases  news  work.  Ad-  , 
vancement  opiKrrtunity  in  large  or¬ 
ganization.  Airmail  sirecial,  full  de-  ' 
'ails,  education,  experience,  reference.  ' 
i  sjvlary  exi>ected  and  your  telephone  i 
I  number  to  Paul  H.  Strom,  State  Edi-  j 
tor.  The  Poet  Standard,  Syracuse  1.  . 
New  York.  I 


STATE  EDITOR  to  handle  copy  of  30 
area  reporters  in  3  Western  New  York 
counties.  Volume,  standards  high.  5 
day  week  in  modem  plant.  Job  now- 
open.  Write  full  details  to  George 
Northridge,  Managing  BMitor,  The 
Geneva  Times. 


TOP  COPY  EDITOR  on  metropolitan  ! 
daily,  good  future.  Chart  Area  2.  Box  I 
4104,  Editor  &  Publisher.  I 


WANTED :  REPORTER  for  growing 
semi-weekly  in  Southwest  Louisiana. 
Must  be  mature,  congenial  and  adapt- 
a'ole  to  weekly  routine.  Write:  Milo 
Nickels,  Rayne  Acadian  Tribune. 
Rayne,  Loui.siana, 


YOUNG  M.4N  or  woman  able  to  han¬ 
dle  si)orts,  general  and  photography. 
We  have  cameras,  darkroom.  Write 
Publisher,  Carteret  County  News- 
’Times,  Morehead  City,  North  Carolina. 


YOUI-fG  REPORTER,  male,  general 
assignment.  Job  open  now.  County 
seat  five  day  ptiblication.  Ed  Foss. 
Siskiyou  Daily  News,  Yreka,  Califor¬ 
nia. 


Free  Lance 


i  TRAVEL  WRITERS  WANTED.  Trav¬ 
el  articles  and  photos  are  being  sought 
and  bought  by  editors.  Get  all  the  val¬ 
uable  facts :  requirements,  rates,  photo 
needs,  sources  of  information.  Much 
1  more  besides.  ‘"Travel  Writer’s  Pass- 
I  port”  gives  you  all  the  information  you 
j  need  to  make  a  few  extra  dollars.  Or¬ 
der  your  copy  today  from  publiMier. 
$1.00  postpaid.  Martin  J.  Gross,  1118 
Boynton  Avenue,  New  York  72,  N.  Y. 


FREE  LANCERS!  Sell  your  photos  to 
the  huge  house  organ  market.  4,0"0 
company  magazines  buy.  Payment  from 
$10  to  $100  for  single  pictures  and  cap¬ 
tions.  Free  information.  Gebbie  Press 
I  Pictures,  151  W.  48th,  N.Y.C. 


Mechanical 


\  PRESS-MACHINIST 

I  Opening  for  all-round  experienced  man. 

I  Chart  Area  2.  Please  write  giving  age, 
j  salary  desired  and  a  complete  resume 
of  exi>erience.  Box  3903,  Editor  & 
Publisher. 

PRESSROOM  SUPERINTENDENT: 
Experienced,  40  or  under,  with  talent 
for  supervision.  Must  be  alert,  willing 
to  learn  and  grow  with  the  job  and 
organization.  Southern  daily,  a.m.  and 
p.m.,  combined  Sunday.  Write,  giving 
pertinent  information,  age,  experience, 
past  employers,  salary  requir^,  etc., 
to:  Box  4009,  Editor  &  I^blisher. 

CO.MPOSING  ROOM  MACHINIST 
Experienced  for  mixed  plant  with  mixers, 
(luaddies,  saws.  etc.  and  ’ITS.  Goo<l 
shop  and  working  conditions.  San- 
du.'ky  Register,  Sandusky,  Ohio. 

"TAPECO” 

TELCTYPESETTER  OPERATOR 
PLACEMENT  SERVICE  ...  NO  FEE 
Top  pay  for  qualified  oi)erators 

All  areas  .  Write  fully. 

P.O.  Box  10789,  St.  Petersburg  33,  Fla. 


Promotion — Public  Relations 


LOS  ANGELES  office  of  national  Pub¬ 
lic  Relations  firm  wants  young  news¬ 
man  or  publicist  for  growth  oppor¬ 
tunity.  Send  confidential  written  reply 
to  Harshe-Rotman,  Inc.,  6399  Wilshire 
!  Blvd.,  Ix]s  Angeles,  California. 


INSTRUCTION 


Classified  Advertising 


BOOST  SALES  IN  CLASSIFIED 

380  Newspapers  Have  Enrolled 
Salespeople  and  Flxecutives 

In  Parish  Sales-Training 
Course  in  Classified  Advertising 

Sales  training  provided  by  the  How¬ 
ard  Parish  Course  in  Classified  Adver- 
tiring  shows  Classified  i)ersonneI  how 
to  square  right  up  to.  analyze  and 
solve  sales  problems  they  daily  en¬ 
counter.  Classified  salespeople  are  ex- 
j>ertly  trained  (at  home —  on  THEIR 
own  TIME),  develoiied  to  increase  their 
individual  sales  production  and  copy 
writing  skill  to  get  and  keep  more 
business. 

’The  famed  Parish  Course  (only  one 
in  existence)  has  proved  since  19.54 
that  it  quickly,  thoroughly,  and  suc¬ 
cessfully  trains  beginners — broadens 
and  refreshes  experienced  personnel. 

Put  the  Parish  Course  to  work  for 
you  now  to  slash  turnover,  heighten 
job  interest  and  satisfaction  and  de- 
vefop  professional  pride — all  while  it 
helps  you  develop  more  Classifie*! 
faster. 

_  Enroll  as  many  of  your  staff  as  you 
want  to  have  these  benefits  NOW. 
Your  only  investment  in  this  20-lesson 
sales-boosting  Course  is  $66  each.  Send 
in  the  names  now  or  write  for  de¬ 
scriptive  brochure. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 


Classified  Advertising  Development 
Services  for  Newspapers  Since  1938 

2900  N,W.  79th  St.,  Miami  47,  Florida 
Oxford  1-8331 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 

Linotype,  Intertype  Instruction 
Free  Information 
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SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


.4dtnini»trative 


BUSINESS  MANAGER 
Capable.  Trustworthy.  Ex¬ 
cellent  experience,  educa¬ 
tional  background.  Well 
versed  labor,  mechanical 
AKerressive  —  moderate. 
South.  Confidential.  Box 
3902,  Editor  &  Publisher. 


lENEItiXL  MANAGER  -f-  circulation 
Irrctor  4*  display  advertisinsr  =  13 
rars  experience  with  same  company, 
lolleae  irraduate,  37,  free  to  relocate, 
^lablo  at  once.  Stand  rifrid  investi- 
Ltion.  Frank  R.  HcKain,  41  Columbia 
[venue,  Vineland,  New  Jersey. 

BUSINESS  MANAGEMENT  or 

PRODUCTION  MANAGEMENT 


AiKialirt  in  TTS  and  cold  type  with 
®  years  production  and  administrative 
iSft  rience  in  metropolitan  newspapers 
■^ks  p*‘i'Tnanent  position  and  future 
9  either  business  or  production  de- 

ftrtnll•nt~  of  afrfrressive  metropolitan 
ily.  Practical  comixjsinir  room  back- 
ound.  Di  rerted  modernization  pro- 
with  TTS  and  cold  type.  Younfr, 
:  ten’s  dcttree  in  production  manase- 

fnt.  For  resume  write  Bo.x  4125. 
li'or  &  Publisher. 

Circulation 


CIRCULATION 

MANAGER 

■XCELLENT  BACKGROUND  IN  CIR- 
iCWLATION  PROMOTION  AND 
SALES.  Ayre  41 

®{OAD  EXECUTIVE  AND  ADMIN- 
'ISTRATIVE  EXPERIENCE 
BCEPTIONALLY  STRONG  ON 
iHOME  DELIVERY  .  .  . 

Han  and  EXECUTE  OWN  PRO- 
I  MOTIONS 

must  be  highly  COMPETITIVE 
(5”-ctive  experience  throuKh  all  phases 
I  of  circulation  and  promotion  at  cost- 
io..s  level. 

TOP  REFERENCES 

for  immediate  interview. 
X  3807,  EDITOR  &  PUBLISHER 


tKCUL.\TION  MANAGER  desires 
|sn?e.  6,000  to  10,000  daily;  10  years 
pcriBrifc  all  phases;  little  merchant ; 
BC;  strong:  on  promotion  and  econ- 
py.  Prefer  Chart  Area  9  or  10.  Write 
l>x  3909,  Editor  and  Publisher. 

UE.  TO  RBX^ENT  MERGER  of  Met- 
newspapers,  experienced  and 
wJactivf*  Oircnlator  forced  to  relo- 
I*.  Capable  of  handling;  City,  Coun- 
f  or  Circulation  managements.  Twen- 
Ave  years  of  thorough  experience, 
ifercr.c.— Will  travel  for  Interview 
ta/or  screening.  Box  3908,  Editor  & 


DUpatch-Croduction 


ADVERTISING  MAKE-UP  girl  who 
has  worked  on  one  of  the  largest 
dailies  for  over  10  years,  likes  detail, 
responsibility,  knows  shorthand  and 
typing  and  feels  she  has  reached  the 
limit  in  advancement.  References.  Box 
4007,  ^itor  &  Publisher. 

Duplay  Advertising 

DISPLAY  SALES  TEAM  1  phone— 1 
field.  Special  features  and  promotions. 
Experienced.  Gentile-Bondable.  Local 
Los  Angeles  only.  HO  3-1482. 


SPORTS  EDITOR  —  Top  references.  , 
Wide  coverage  experience  professional,  ! 
college,  high  school  sports.  Ten  years 
on  staff  major  mid-south  daily,  one 
year  sports  ^itor  in  Big  Ten  college  I 
city.  Guarantee  quality  product  both 
editorial  and  layout.  Age  37.  Available 
after  fair  notice  to  present  employer. 
Box  4017,  Editor  &  Publisher. 

SPORTS  RBa*ORTER,  four  years  ex¬ 
perience,  26,  married,  seeks  spot  on 
daily  in  Chart  Areas  10,  11,  12.  Beet 
references.  Box  4021,  Elditor  &  Pub¬ 
lisher. 


(1.)  An  outstanding  editor  (nationally 
known)  and  fast.  (2.)  A  prize-winning 
all-around  newspaperman.  Box  4137, 
Editor  &  Publisher, 

REPORTER,  employed,  two  years  ex¬ 
perience  dailies'.  Television  news,  de¬ 
gree,  married,  34.  Box  4108,  Editor  & 
Publisher. 

SOCIETY  EDITOR  wants  job  in  Chart 
Areas  8,  9,  or  10.  5  years  experience. 
Available  now.  Box  3717,  ^itor  & 
Publisher. 


CAPABLE.  respecW  assisUnt  retail  j  ^OMAN  COPYREADER— Experienced  pORTS  EDI-TOR 
manager  with  depth  of  experience  will  phases  desk.  30.  single,  go  any-  lea^e  baseball,  f 


prove  worth  in  advertising-promotion- 
public  relations  to  progressive  daily 
publisher,  over  20,000.  No  future  here. 
Married,  family,  36,  college.  Box  4025, 
Editor  and  Publisher. 


where  for  right  spot.  Box  4006,  Elditor 
&  Publisher. 


league  baseball,  football,  boxing  and 
racing  writer,  TV.  radio  commentator. 
SDX.  .  .  .  Available  immediately.  Box 
4110,  Editor  &  Publisher. 


AMBITIOUS 


•  WRITER,  38,  experienced  features,  SPORTS  MAN,  10  years  experience. 

- columns,  radio  copy,  editorials,  copy-  College-high  school,  column,  heads, 

desk.  Now  300,000  assistant  city  editor,  layout.  Reliable.  Good  worker.  Box 
YET  CONSCIEN-  Seeks  editing,  writing  spot  on  maga-  4111,  Elditor  &  Publisher. 


TIOUS  advertising  salesman  wishes  to  zines,  newspapers,  public  relations, 
relocate.  Chart  Areas  1,  2,  or  6.  Age  Box  4010,  Editor  &  Publisher. 


3'2.  College  graduate.  9  years  display.  - -  - - 

Right  man  for  right  opportunity.  Box  WIRE  EDITOR,  news  editor,  deskman 


4132,  Editor  &  Publisher. 


AWARD  WINNH7R  desires  display  po¬ 
sition  with  future,  6  years  experience.  I  'TOPFLIGHT  REPORTERS — Seek  posi- 
strong  on  layout,  selling.  Family  man.  tions  in  Chart  Areas  9.  10,  11  and  12. 
Age  33.  prefer  Chart  Areas  9  or  10.  !  One  young  man,  ten  years  metropoli- 
References  furnished.  Box  4126,  Editor  j  tan  reporting,  feature  and  desk  experi- 
&  Publisher.  ence.  Major  factor  in  cracking  biggest 


DO*  VV.W,  _ plight  fleet  STREET  desk- 

WIRE  EDITOR,  news  editor,  deskman.  Are«*‘lO Tr 

makeup.  Experience  large  and  small 


12  preferred,  but  all  offers  welcome 
“'I®'  and  answered.  Scotsman  with  family. 
&  Publisher.  _ _ 3, 

_ _ _ _ _ „  .  ences  available.  17  years  in  journalism. 

TOPFLIGHT  REPORTERS— Seek  posi-  Box  4102,  Editor  &  Publisher. 


YOUNG  WRITER,  English  major,  in- 


DOCUMENTED  RESUME 


t«ii.  _  u _ _  iv  MA  degree.  Fine  on  cute  features, 

.Da  ^  penetrating  series  cn  education,  etc.. 


ence.  Major  factor  in  cracking  biggest  telligent.  curious,  seeks  start  on  small 
Midwest  story  of  the  decade.  Seeks  city  7>aper,  Chart  Areas  1  or  2.  Box  4134, 
i-ditor  position  on  medium-sized  paper.  Exiitor  &  Publisher. 

Young  woman,  seven  years  experience.  |  '  " 


Photography 


rin^'^advert^i^ir  fie?d  hTvi^W^'^ni^  unusual  feature  pictures.  Ckmtact:  Bill  1  NEWS  PHOTOGRAPHER 

ch^eM  wtlh  a  pla^of  McKee  BIRCH  PERSONNEL  SERV-  ;  Fast,  accurate,  experienced.  Top  refer- 

^ming  resnonsibilities  as  working  ad  ICE.  II^.,  67  E.  Madison  St..  Chicago  |  ences.  Havecameras,  will  relocate.  Write, 

Cmls"iL"Xn';ger‘*raL\sra“nt  o^  it  5-5670.  j  or  wire  Box  3923,  Editor  &  Publisher. 


posely  channeled  with  a  plan  of  as-  67  E.  Madison  St..  Chicag4 

suming  responsibilities  as  working  ad-  3  jn  6-5670 

vertising  manager  or  assistant  on  ag-  ' '  _ ^ _ ' _ _ 

gressive  8  to  50  thousand  circulation  D,Tc.rMTCc<  xriewo  o 

newspaper.  Ability  and  references  NEWS.  After  3  years  in 

stand  rigid  test.  Family  man.  35,  col-  I  Public  Relations  want  return  to  news- 


newspaper.  Ability  and  references  i  S  ui-  m  i  j  ^  STAFF  PHOTOGRAPHER 

stand  rigid  test.  Family  man.  35,  col-  |  Relations  want  return  to  news-  j  major  metropolitan  news- 

lege.  Write  Box  4107,  Editor  &  Pub-  P'P*'-.  I  have  the  repuUtion 


RETAIL  ADVERTISING  is  my  busi- 


feature  writing,  spot  news,  editing  all 
types  of  business,  financial  stories. 
Box  4130,  Editor  &  Publisher. 


for  consistently  providing 
exceptional  picture  coverage. 
However,  I  would  prefer  to 


ness.  I  am  display  salesman  with  10  EDITOR.  30— Experienced  all  phases,  1  Thfi' wSufd'^rm*e”5^ 
years  experience  and  an  excellent  f-at  and  desk-  dailv  weekiv  Hog  /  .  —-i 

knowl^ge  of  ^py  layout  and  pr^uc-  tfed  in  recent  merger.’ Box  4I33,  Edi-  |  ouUide^rJ^roTOUt  J’krea 


knowl^ge  of  ^py  layout  and  pr^uc-  m  r^e„t  jaerger.  Box  4133,  Edi-  j  ouUide  the  m^^lit^  area 

d.iily  or  weekly  in  the  New  Jersey  ^  Publisher. _ and  put  my  inter^  and  ex- 

“Xr^'M^i^m  U’lary*$9‘o00*yerri^  EXPERIENCED  REPORTER  wants  i  ^*te?®u^’ with  a'lXing  ^ 
iisner.  Minimum  salary  Stf.uou  yearly.  part-time  position  in  Europe.  I  20-45,000  ABC  newspaper. 

r> .  r  Bo.x  4128,  Editor  &  Publisher.  I  prefer  a  medium-sized 


full  or  part-time  position  in  Europe.  !  20-45,000  ABC  newspaper. 

I  Box  4128,  Editor  &  Publisher.  I  prefer  a  medium-sized 

I  Cjauonai - paper  because  it  could  offer 

!  — ...  •  1  I  more  responsibility  in  cre- 

I  EDITOR,  feature,  editorial  vmter.  FINANCIAL  JOURNALIST  IN  PARIS  ating  and  carrying  out  ideas 
I  deskman.  1^11  or  part-time  on  private  formerly  Editor  of  British  economic  for  pictures  and  enable  me  to 
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‘F iasco  of  Coon  Rapids’ 
Raises  Some  Questions 

By  Walter  T.  Kidder 

W  ashineton  Bureau  ('.liief.  Bidder  Publications 


(Shop  Talk  is  glad  to  turn 
over  its  space  to  this  thoughtful 
inquiry  about  massive  press  cov¬ 
erage  and  behavior  following  re¬ 
cent  experiences  in  traveling 
with  Mr.  Khrushchev.  It  may 
stimulate  other  suggestions  or 
comments  from  others  who  were 
present. — Ed.) 

♦  *  sic 

Xo  one  who  saw  or  partici¬ 
pated  in  “The  Battle  of  the  Si¬ 
lage  Pit"  at  Coon  Rapids,  Iowa, 
on  the  morning  of  Wednesday, 
September  23,  1959,  could  fail 
to  ponder  the  question:  “How 
free  the  press?”  Free  to  endan¬ 
ger  lives?  Free  to  shove,  jostle, 
punch,  not  only  themselves  but 
guests  of  the  United  States  and 
anyone  else  hapless  enough  to 
get  trapped  by  the  mob?  Free 
to  ovenvlielm  its  own  stoi’y  by 
sheer  force  of  numbers?  Free 
to  erase  by  undisciplined  actions 
the  very  sights  w'hich  a  visitor 
had  come  to  see? 

When  Nikita  S.  Khrushchev 
sought  to  examine  a  corn  stalk, 
its  tassels  suddenly  sprouted 
microphones,  lenses,  notebooks, 
pencils,  tape-recorders  and  the 
faces  of  uncounted  numbers  of 
reporters  who  in  their  frantic 
pursuit  of  the  close-up  ultimate¬ 
ly  destroyed  the  cornstalk  and 
almost  bagged  Comrade  Khrush¬ 
chev  in  the  bargain.  A  demon¬ 
stration  of  farm  machinery  in 
action  was  abruptly  terminated 
lest  one  or  more  of  the  re- 
portorial  horde  running  like 
crazy  men  around,  through,  and 
over  the  machine  be  maimed  or 
slaughtered.  This  is  reporting? 

Inevitable 

The  fiasco  of  Coon  Rapids  wasj 
unfortunately  inevitable.  Think¬ 
ing  persons  had  seen  it  coming 
from  the  moment  the  Khrush¬ 
chev  caravan  rolled  out  of 
Washington  on  its  transconti¬ 
nental  tour.  There  were  simply 
too  many  reporters,  cameramen, 
photographers,  commentators, 
thinkers,  sob-sisters,  night  club 
editors,  Russian  experts,  pseudo- 
Russian  experts  and  unidentifi¬ 
able  hangers-on  to  give  hope 
that  law,  order  or  reason  might 
prevail  on  the  trip. 

The  Coon  Rapids  madhouse 
had  become  certain  when  the 
press  refused  a  State  Depart¬ 
ment  request  to  limit  the  num¬ 
ber  accompanying  Khnishchev 
and  when  State,  abandoning  its 


instinctive  better  judgment,  ca¬ 
pitulated  to  the  demand  that 
the  trip  be  opened  to  all  and 
sundry. 

In  failing  to  limit  the  trip, 
both  the  press  and  the  State  de¬ 
partment  were  motivated  b>’  the 
laudable  desire  to  make  infor¬ 
mation  as  free  as  possible  and 
available  to  as  many  as  possible. 
There  is,  how’ever,  a  law  of 
dimini.shing  returns  and  the  ac¬ 
tion  taken  in  the  case  of  the 
Khrushchev  trip  was  in  essence 
self-defeating.  For  the  net  re¬ 
sult  of  accommodating  so  large 
a  press  baggage  train  with  the 
Khrushchev  army  was  not  to  ex¬ 
pand  access  to  information  but 
actually  to  constrict  it. 

Communications  between  the 
press  and  its  target  were  all 
but  disrupted.  Under  the  condi¬ 
tions  prevailing,  it  was  entirely 
possible  to  be  on  the  trip  and 
never  see  Mr.  Khrushchev  —  a 
phenomenon  which  may  in  actu¬ 
ality  have  happened  to  one  or 
two  individuals.  The  vast  num¬ 
ber  of  reporters,  et  al,  forced 
almost  complete  reliance  for 
“hard  news”  upon  the  pooling 
system  —  a  system  which  again 
under  the  sheer  weight  of  num¬ 
bers  all  but  broke  down.  No  one 
knew  who  was  assigned  to  what 
pool. 

Hordes  of  Newsmen 

This  reporter  leanied  several 
hours  after  the  announcement 
that  he  had  been  assigned  to 
one  pool,  but  those  in  authority 
had  never  gotten  around  to  noti¬ 
fying  him  of  that  interesting 
fact.  Even  if  one  did  know  who 
was  in  a  pool,  the  press  party 
was  scattered  in  every  direc¬ 
tion  and  more  often  than  not 
no  one  central  point  could  be 
found  where  briefings  could  be 
given  or  pool  reporters  could 
recite  their  findings.  Thus  the 
pool  arrangement  was  haphaz¬ 
ard  and  catch-as-catch-can.  The 
greatest  sufferers  from  this 
were  the  foreign  reporters,  most 
of  whom  knew  neither  by  name 
nor  by  sight  most  of  the  Ameri¬ 
can  reporters  and  therefore 
could  not  avail  themselves  of 
the  pools  nor  could  they  reach 
the  State  Depai-tment  repre¬ 
sentatives  who  were  conspicu¬ 
ous  largely  for  their  absences 
during  the  trip. 

While  the  State  Department 
has  come  in  for  wide  and  harsh 
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By  Trtt 


"You'd  beffer  order  more  newsprint;  their  new  media  director  ha- 
theme  songs,  but  how  he  loves  newspapers!" 


criticism  for  its  handling  of  the 
press  part  of  the  trip,  here 
again  the  sheer  weight  of  press 
numbers  made  cohesive  organi¬ 
zation  all  but  impossible.  That 
hotel  rooms  were  somehow  or 
other  found  in  every  city  was  in 
itself  a  major  triumph.  Busses 
were  generally  on  hand  and  if 
at  times  the  drivers  didn’t  know 
precisely  where  they  were  go¬ 
ing,  it  didn’t  matter  too  much 
because  by  the  time  the  six, 
seven,  or  eight  press  busses 
were  loaded,  Khrushchev  and 
his  motorcade  were  far  out 
of  sight,  anyway,  and  there  was 
no  hope  for  the  lumbering  press 
busses  to  catch  up  with  his 
speeding  entourage. 

With  a  compact  and  mobile 
press  corps,  the  press  busses 
(one  or  two)  have  a  chance  to 
join  the  motorcade  and  to  stay 
at  least  within  the  same  county 
as  the  man  who  is  being  covered, 
but  with  the  horde  on  the 
Khi-ushchev  tour  such  relatively 


close-up  coverage  was  utter 
impossible.  The  same  thing 
true  of  dinners,  luncheons,  a- 
other  public  affairs.  Such 
mass  of  reportere  simply  c 
not  be  given  tickets  for  fu- 
tions  and  they  are  theref 
segregated  out  of  the  ni: 
stream  of  the  news  and  put 
side  rooms  where  they  must  & 
pend  upon  television,  pool  r 
porters,  and  rumor  for  what 
smaller  press  corps  would  ha 
seen.  ■ 

In  short,  so  large  a  pn- 
group  stumbles  over  itself,  foK- 
at  arms  length  the  object  of 
reportorial  curiosity,  reduc- 
the  actual  eye-witnesses  to  1 1 
seven  or  eight  men  on  a  p( 
and  when  finally  given  aco- 
to  its  quarry,  it  acts  as  a  stir  | 
lant  upon  itself  and  product 
the  bedlam  which  resulted  I 
the  Battle  of  Coon  Rapids  -1 
a  sight  which  could  only  hum;  f 
ate  advocates  of  a  free  press.  .1 
{Continued  on  page  67)  j 
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dead  end!  There's  one  way  to  skirt  the  dead  end  of  eeonomic  obso- 
leseenee.  That's  by  detouring  in  time.  Outworn,  outmoded,  outclas¬ 
sed  or  overworked  linecasting  machines  cost  the  self-same  profits 
you  could  use  to  finance  a  new  Linotype!  Look  in  your  composing 
room.  Arc  you  “just  getting  along"  with  your  present  equipment?  Do 
you  sometimes  have  to  turn  away  work,  for  want  of  adequate  equip¬ 
ment?  If  the  answer  to  cither  of  these  questions  is  Yes— it's  time  to 
call  your  Linotype  Agency.  At  absolutely  no  cost  or  obligation,  you'll 
get  an  objective,  honest,  and  realistic  analysis  of  your  composing 
room,  and  advice  about  how  you  can  make  it  pay  more  now— and  ten 
years  f  rom  now’.  Some  casv-to-hcar  talk  about  comfortable  financing, 
too!  Mcrgcnthalcr  Linotype  Companv 
29  Rverson  Street,  Brooklvn 


LINOTYPE 


Furniture  &  Appliances 


Building  Materials 


General  Merchandise 


$15,203,000 

$19,288,000 

$80,890,000 

$50,727,000 

$95,582,000 

$107,449,000 


Albuquerque’s  buying  last  year  represented  a  potent  in¬ 
crease  over  the  previous  year,  and  all  indications  point  to 
another  record-buster  in  1959.  Are  you  getting  your  fair 
share  of  Albuquerque’s  spending  dollars?  U.se  an  A  sched¬ 
ule  in  the  Albuquerque  Journal  and  the  Tribune— the 
newspapers  that  are  matching  the  growth  of  Albuquerque’s 
economy. 


".Sales  ManagemenI,  \Jcy  10,  1959 


‘Hnrean  of  H»sineK.'<  Ri’searrh,  IJnirerfily  of  Sew  Mexico 


NEW  YORK  .  World  Tahgram  i  The  Sun  COLUMBUS . CiUien 


DENVER  ....  Kocky  Mountain  New,  EVANSVILLE . P  eu 

BIRMINGHAM . Foil  Herald  HOUSTON . P  eu 


PretfSeimilor  FORT  WORTH . F  < 


WASHINGTON  . 


Commercial  Appeal  ALBUQUERQUE . Trit  jne 

. News  EL  PASO . Herald  'ad 


Chicago  San  Francisco  Los  Angolas  Ootroit  Cincinnati  Philodolphia  Da  las 


Is  your  share  growing  in  the  market  that’s  FAST-growing  . . . 


ALBUQUERQUE! 


238,500  PEOPLE*  ARE  SPENDING  MORE  THAN  $369,139,000** 
DID  YOU  TAKE  CARE  TO  EARN  YOUR  SHARE  IN  1958? 
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